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Sellers slowing down the seller’s market 



WELCOMED 



HOTTER ft 3 


If you're not among the pre-sold 
markets that represent more than 
half of all U.S. television homes, 
you ought to talk to us at the 
NATPE Convention in Los Angeles. 
We're at the Bonaventure Hotel, 
Suite 3117-18-20. 
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ALREADY SOLD 


TO ALL S ABC 

040 STATIONS: PLUS 


New York 

WABC-TV 

Charleston, S.C. 

WCSC-7V 

Los Angeles 

KABC-TV 

Evansville, Ind 

WRE-TV 

Chicago 

WLS-TV 

Flint, Bay City 


Detroit 

WXYZTV 

Saginaw 

WNEM-TV 

San Francisco 

KGO-TV 

Grand Rapids 

WOTV 



Green Bay 

WFRV-TV 

PLUS 


Indianapolis 

WTHR 


Kansas City 

KCMO TV 

CBS 040's: 

LouisvHle 

WAVE-TV 

Philadelphia 

WCAU-TV 

Phoenii 

KPHO-TV 

$1. Louis 

KMOX-TV 

West Palm Beach 

WPTV 




TIME A LIFE BUILDING 
NEW YORK. NY 10030 
I?!?, aso rtvn 


CHICAGO 
Ot?l 3 tt fB3b 

LOS ANGELES 
i213 336-0151 


...lobe continued. 
















FS-15 Frame Synchronizer by 


An Emmy Award went to NEC's famous 
FS-12. . .and now this award-winning expertise 
has produced the FS-15! 

And only the FS-15 combined with a 
Grass Valley Group 1600-Series switcher gives you the basis for a complete 
NTSC Digital Video Effects (DVE) system. One you can build a 
piece at a time with exactly matched components. 

Exciting stop motion effects with the Freeze frame option for the FS-15 
are a first modular step . .at modest cost. Then add the NEC TBC 
and Velocity Corrector/Dropout Compensator to synchronize 
signals from your ENG cameras or helical scan video recorders. And later an 
NEC DVP-15 interfaced with your GVG Series-1600 switcher completes 
your DVE system. . .whenever you're ready for it. Production 
effects the equal of many expensive optical/film techniques are then 
at your fingertips in your own production or control room. 

Your nearest Grass Valley Group field office can detail how our 
1600-Series switchers, with the NEC FS-15 and its options, can enhance 
your productions. 

Distributed exclusively in the US by 



THE GRASS VALLEY GROUP, INC. 


1644 Tullia C.r. NE 
ATLANTA, GA 30329 
[4041 321 4319 


A Tekirom* Company 

P.Q. 8ox 462 
MABANK.TX 75147 

810 W Bristol Shot! (214)887 1181 

ELKHART. IN 46514 
(219)261-0931 


Station PlnM Ent 
GREAT NECK, NY 11021 
15161 487 1311 


4419 Van Nuyi BM.Ste 307 
SHERMAN OAKS. CA 91403 
(213)990 6172 
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The Week in Brief 

further complications □ Now that Joe Altbritton has that would bar the FCC from any interference in 

sold the Star, the FCC wants to take another look at Its programing. He says he didn’t want to tie the 

approval of the swap of co-owned wjla-Tv Washington to commission's hands on sex and violence page 48. 


Cimnussioru' Quello on 
the Allbritton maneuver 

C C My faith in the 
free enterprise 
system has been 
trifled with.} } 

Combined Communications for koco-tv Oklahoma City 
and $55 million in preferred stock page 29. 

down to work □ The D.C. appeals court several 
months ago sent back the FCC’s fairness doctrine report 
so it could reconsider two proposals advanced by Henry 
Geller and Committee for Open Media. The commission 
cranks up an inquiry, page 29. 

ready to roll □ Two professors—one of law. one of 
economics—will share the leadership of the FCC’s 
investigation Into the networks and their relationships 
with affiliates They’re raring to go. but they’ll have to wait 
until school's out page 30 

win some, lose some 3 ABC and CBS second-season 
changes result in so-so ratings, NBC’s new entries aren’t 
In yet, but a sweep-period miniseries. King, bombs. 

PAGE 31. 

the heat's on □ An American Bar Association 
committee recommends that bans on electronic 
coverage of the courts be dropped, while an organization 
of stale supreme court justices takes the matter under 
consideration The U S. Supreme Court, in the person of 
Chief Justice Burger, stonewalls page 33 . 

state of the mart □ A two-part annual special report 
looks ahead to station trading in 1978, when the market 
might get very tight and behind to 1977, the year of the 
big deals, page 35. 

ano the winners □ NAB announces the results of its 
latest board elections. One incumbent is ousted, and 
there are surprises in the radio races, page 44. 

TRY it this way □ proxmire trims back his bill to lift the 
fairness doctrine and equal time by removing a provision 


hurry up □ Ribicoff and four co-sponsors introduce a 
bill to force regulatory agencies to speed up their 
processes and make them answerable to Congress it 
they don’t page 47. 

pta'S critique G The organization reports on its 
monitoring of the television networks, rating the “best" 
and the "worst,’’ and announces it’s continuing as a 
watchdog The networks stay cool page so. 

WHO’S watching what □ ABC programs get the best of 
the demographics, according to an Arbitron study. 

PAGE 55. 

dupont dust-up □ The annual broadcasting awards 
co-sponsored by Columbia University are on TV for the 
first time, and nine from that medium are honored. Radio 
is conspicuously absent and the question Is whether 
there were not the time and money to judge its entries 
or whether they weren't worth the effort page 59. 

THE GAP BETWEEN ACPN AND LPA □ A New SchOOl- 
sponsored study of local public affairs programing in 
New York City finds it doesn’t match up to ascertained 
community problems and needs, page eo. 

a boost to npr □ Live coverage of the Panama Canal 
debates in the Senate by the public radio network helps it 
to a five-times greater audience in some of the bigger 
cities. PAGE 80. 

good news for local news G A McHugh & Hoffman 
study find that if HUT levels were dropping for 
entertainment programing, they were up or holding their 
own for nightly newscasts, page ei. 

say that again □ The FCC orders its staff to come back 
with some clearer choices as to what to do with the 
network-nondupllcation rules for cable, page si. 

geller s boss G Commerce Department 
Under Secretary Sidney Harman has become known for 
his humanistic approach to management, and now has 
the opportunity to make his mark in overseeing the new 
National Telecommunications and Information 
Administration page 82. 
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Gulf people: 
meeting the challenge. 


I. Atlanta. Georgia 

Michael M. Kumrt ‘'kM-8 ,:) 7'773$ 
2. Boston, M*<*achu*crr« 
Jante*T. Morrb*617-227*7050 
3. Denver. Colorado 
Jamc* W, Harr. jr. -303-7^5855 

4. Houston. Ti-va 5 
Jnmc* I. Garten • 7H-750-2736 
5. Raymond Snokhous • 713-682*1170 

6. Lm Angeles California 
Ralph £ Lewis, Jr. • 213-553*800 

7. New Orleans Louisiana 
Michael H. Nelson • 504-566-2667 

§. Philadelphia. Pennsylvania 
Jack Gallow.iv 215-563-6633 
9. Pittsburgh, Pennsylvania 
Thom» D. Walker • 412-2M W 

10. Santa Fe, New Mexico 
A Samuel Adklo • 5C5-*kS-ayC5 

11. Tulsa, Oklahoma 
Jeffrey B Harm *918-560-4305 

12. Washington. D.C. 
Nicholas G. FIoco* ♦ 202-659-8720 

Gulf Oil Corporation 


These are some of the people to ask 
when you have questions about Gull 

Finding, producing and transporting eneigy are 
complicated jobs. Sometimes the reasons we do things one 
way instead of another, or do one thing instead of another, 
aren’t clear to anybody outside the business. 
But the people and the press have a right to know what 
we’re doing and how it will affect them. 
So Gulf Oil Corporation has an elaborate system for supply* 
ing answers to questions about our company. The people in 
the picture are just a few of the people who are in charge of 
Gulf Public Affairs offices in various parts of the country. 
Below there is a list of names and phone numbers of the 
Gulf* people to call when you need information. 
We hope you’ll use the system, because probably one of the 
most important challenges we have to meet is maintaining 
a free and open dialogue with the press. 






Closed Circuit’ 

Insider rfcpdrt Dehind the scsr-e before the fact 


White's hope 

Gucslion Intriguing I CC watchers is 
whether Republican Commissioner 
Margita White will get her hoped-for 
reappointment when her term expires 
June 30, Her chances are uncertain. White 
House is beginning to compile list of 
possible candidates for seat that is ticketed 
for Republican or independent But White 
House aide says Commissioner White Is 
not being ruled out 
Conventional wisdom has it that scat, to 
which Commissioner White was 
appointed in 1976 after resignation of 
former Commissioner Charlotte Reid, w ill 
go to woman. White House aide says that, 
given present mukc-up of commission, 
sentiment has been expressed for 
Htspanic-American and engineer 


Piece of the action 

NBC-TV officials and members of sports 
committee of NBC-TV Affiliates Boani of 
Delegates reportedly have agreed on 
formula for network compensation to 
affiliates for carrying 1980 Olympics Plan 
also includes allocation of commercial 
availabilities for local sale within Olympics 
coverage. Though there had been 
speculation that affiliates would he asked 
to carry games without compensation, 
affiliate sources say that under formula 
that’s been worked out. slations in smaller 
markets could gel about one-third of 
normal compensation while those in larger 
markets would get smaller percentage but 
still enough, some estimated, to go ‘'into 
six figures ’* 


Double trouble 

FCC may steal march on Department of 
Justice tn prosecuiion of three television 
slations under grand jury investigation for 
alleged price fixing (Broadc vsTim, Jan 
9: "Closed Circuit," July 25. 1977), 
Commission staff, which has been 
conducting its own inquiry, is understood 
to have recommended that FCC order 
renewal hearings for kodE-tv and 
ktvjitvi. both Joplin. Mo., and koani-tv 
Pittsburg, Kan 


Video cheesecake 

Addition of quartet of well-proportioned 
nurses to NBC-TV’s Black Sheep 
Squadron (see story page 52) may be 
forerunner of wave of Charlie's Angels 
imitations. Formula is known as "girl 
gangs” and ABC-TV and especially NBC- 
TV are said to be asking producers for 
them. 

Most ludicrous example muy be initial 
vcrlpi for re-make of old Mamrick series 
for ABC Plot had original star. James 


Gamer, uppeunng in pilot to introduce 
new central character, sitting in hotel 
drinking and resisting advances of 
amorous woman while main action 
centered on band of female desperadoes 
Mr Garner and executives at Warner 
Brothers killed idea. 


Seeking ally 

As counterattack to what it feels is 
"negative influence" of national Parent 
Teachers Association. National 
Association of Broadcasters is trying to 
link up with National Association of State 
Boards of Education for purpose of 
exploring ways to put television to better 
use as teaching tool. If NAB succeeds in 
winning N ASBE members to its side, 
effect might be to rob PTA of some of own 
constituency 

Idea in pari is alternative to N \B 
Chairman Donald Thurston’s proposal for 
creation of new system of rating quality of 
TV programs, which met with little 
enthusiasm rrom broadcasters Mr. 
Thurston feels viewers’ awareness of TV’s 
positive influences on children could be 
heightened with NASBE’s help in 
distributing Television Information Office- 
supported Teacher's Guide to Television 
pamphlet, 


Political pot 

With 1978 election year for House lull 435 
scats) and Senate tonc-thinl of its 100), 
rV-R«idio Political Action Committee has 
begun drive for $200,000 to be pumped 
into campaigns for deserving candidates 
Chairman of TARPAC is Richurd Dudley, 
president of Forward Communications 
Corp., headquartered in Wausau. Wis. 

While TARPAC operates independently 
of NAB. it functions alongside trade 
association Vincent T WasitcwskL NAB 
president, is making calls at networks and 
other larger entities with Mr. Dudley to 
impress them with need to support 
campaigns to offset lobbying by cable, 
iand mobile and other interests that 
conflict with commercial broadcasters 


News from CBN 

Christian Broadcasting Network. Virginia 
Beach. Vt, is firming its plans for recently 
announced national television news 
service (Broadcasting. Feb. 6) Dr M 
G <Put) Robertson, network chief, is 
sending questionnaires to independent 
television stations around country' for 
their thuughison how news programs 
should be presented (time of day. 
frequency, length of broadcasts and like I 
According to Dr Robertson. CBN w ill 
establish news bureaus in Boston. Atlanta. 


Dallas (where network owns stations). 
Los Angeles. Washington and possibly 
New York or Philadelphia, Foreign 
bureaus, he said, will probably be first 
established in London and Jerusalem 
CBN is now in contact with ubout 240 
potential stringers in t!.S. und abroad 
News operation, to have initiul budget in 
S3-million range, will be “lOO'M. 
commercial." says Dr Robertson 


Welcome mat 

There won’t be any hardware on sale at 
National Association of Broadcasters first 
radio program conference. Aug. 20-23 in 
Chicago, but association has already- 
reserved 50 suites in Hyatt Regency hotel 
for radio software sellers and will take 
more in nearby hotel if. as hoped, they’re 
needed Association ts going out of its way 
to make sure conference remains 
broadcaster meeting, not just mere 
showcase for music But record companies 
arc being encouraged to atlend- 
Mecting. incidentally, is being called 
conference not "college." as had originally 
been announced Feeling was thu! radio 
programed being sought represent best in 
business and might be put off by notion of 
having to go buck to "college" 


Searcher sought 

Radio Free Europe/Radio Liberty hopes to 
have its new chief executive officer by 
midyear when Alex Buchan is expected 
to retire from his Munich post for reasons 
of health Slate of 20 names already has 
been advanced for broadcast operations 
now directly underwritten by Congress 
with no CIA participation 
At Washington meeting lust Thursday. 
Glenn W Ferguson. 49. president of 
University of Connecticut, resigned 
chairmanship of RFE./RL search 
committee when it was discovered he had 
received several nominations for top post. 


‘King’ is dead 

Postmortems on why NBC-TV miniseries. 
King, w as ratings flop (see page 31 > were 
thick last week. Some reported blacks 
found memories of Martin Luther King’s 
death and travails of civil rights movement 
loo painful to relive. But whiles—who 
constitute 89% of TV households—also 
rejected show in huge numbers, us 
evidenced by massive tune-out or King by- 
big audience that watched Monday lead-in. 
Bob Hope 

Head of major production studio that 
turned down King before Filmways took it 
on said he expected low ratings "Whereas 
Roots was sort of a soap opera." he said, 

‘' King was really a political drama, and 
Americans don’t like political dramas" 
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Fast Starter! 


Merv Griffin started on WFTV (Orlando- 
Daytona Beach) this season, 5-6 pm weekdays, 
and quickly doubled the ratin g of his drama 
lead-in! 

Merv Griffin started on WTVN-TV 
(Columbus, Ohio) this season, 4-5:30pm weekdays, 
and doubled the ratin g of his network soap 
lead-in just as fast! 

Enormous gains in the time period for both 
stations. 

And with Merv’s help, a beautiful buildup 
for the local news progra mming that follows. 

Merv’s carryover effect, combined with 
strong local news operations, has given WFTV 
and WTVN-TV substantially larger news audi¬ 
ences this season. 




ORLANDO-DAYTONA BEACH 

Merv has moved WFTV from third place 
a year ago to first place this year in the 5 to 6 pm 
weekday slot. First in rating! Share! Households! 
Adults! Women! And women 18-49! 

Compared with year-ago levels, rating, 
share, adults and women are all up more than 
100%. Households up 97%. 

In the loca l news that follows “The Merv 
Griffin Show,’* WFTV has increased year-ago 
viewing by three rating points and five share 
points. Households are up 26% and adults 30%. 

COLUMBUS, OHIO 

In the 4 to 5:30 pm weekday time period, 

Merv has given WTVN-TV a dominating first-place 
rank in both adults and women viewers (up from 
third place a year ago). The station’s audience 
of women tops the closest competition by 30%! 

Increases over year-ago levels are 131% for 
adults and 174% for women. Rating is up 25%, 
share up 45% and households up 29%. 

WTVN-TV registers a two-point rating gain and 
an eight-point share gain over year-ago news 
viewing. Households are up 21% and adults 34%. 

OFF AND RUNNING 

Remember, both stations started “The 
Merv Griffin Show” in September, and onl y two 
months later , in November, these gains were 
measured. For Merv. And his news lead-out. 

Imagine how far ahead the stations are 

today! 

The Merv 
Grillin Show" 

Source NS1, Nov. 1977«nd Nnv. 1070 auitUuuieft ore to limitation* ntthr rating service. 




mETROmEDIR 

PRODUCERS 

CORPORimON 


485 Lexington Avenue. 
New York 10017. 

(212) 682-9100 




Business Briefly 


TV only 


Taco Bell □ Mexican fasl-lood chain 
starts six-month TV flight in mid March 
Grey Advertising, Los Angeles, will seek 
spots m 10-19 markets during fringe and 
primetime Target adults. 18-34 
Karastan Rug Mills □ Division of 
Reldcrest Mills begins 10-week TV push 
In early March for its rugs. Media Basics, 
New York, will buy spots in three 
markets-New York, Philadelphia and 
Hartford/New Haven. Conn., during day. 
frrnge and prime time Target women and 
men. 25-54 

McDonough Mower Equipment 

Snapper lawn mowers are featured In 
nine-week TV drive starting in mid-March 
Burton-Campbell. Atlanta, is selecting 
spots in 30 markets during late fringe and 
news time Target: men, 25-54 
Nabisco Confectionery division 
features rts Chuckles candy m eight-week 
TV campaign starting in early Apnl. 

Arnold & Co., Boston, will buy spots in 
Buffalo. N.Y., and Detroit Target women. 


18-49. and teen-agers 

Maaco □ Auto painting group Degins 
two-month buy in March Prmtz 
Advertising. Philadelphia, will handle 
spots in 75 markets during fringe and 
news time Target total men 
Weber Stephens Products::; Company 
starts eight-week TV drive for its grills in 
late March The Co-ordination Group 
Chicago will buy spots in 50 markets 
during fringe time Target men. 25-54 
Casteleberry 7 Food company 
launches eight-week TV flight next week 
Tucker Wayne & Co.. Atlanta, will arrange 
spots in five Southern markets 
including Charlotte, N.C, and Nashville 
during day and prime time Target 
women 18*49 

Luzianne Blue-Plate Foods zi Tea and 

mayonnaise get six-week TV drive 
beginning next week Rosenfeld. Sirowitz 
& Lawson. New York, will buy spots in 
Southern markets during day and fringe 
time Target; women, 18-49. 

Los Hermanos □ Wine World Inc. 
highlights its Los Hermanos wine in six- 
week TV campaign beginning in early 


March Kaye/Donna/Pearistein. Beverly 
Bills, Calif, will place spots in Los 
Angeles and San Francisco during fringe 
lime Target total adults 

Salada Foods Division of Kellogg Co. 
features its tea in two three-and five-week 
TV flights starting in early March and late 
April J. Walter Thompson. Chicago, will 
schedule spots in 17 markets during early 
fringe, fringe, day and prime time Target 
women and men, 25-54. 

Clorox □ Company's HVR salad dressing 
getssix-week TV push beginning next 
week. Young & Rubicam, New York, will 
pick spots in 28 markets during fringe 
time Target women, 25-54 

Stearns Manufacturings Sporting 
goods firm features its flotation gear in 
four-to-six-week TV campaign beginning 
in early April Stevenson & Associates. 
Minneapolis, will place spots in 17 
markets during fringe time. Target adults. 
25-49 

Mid-America Farms. Z Group features 
its fruit m five-week TV push Beginning 
next week Paragon Companies 
Minneapolis, will schedule spots in 10 
markets during fringe time. Target: 
women, 25-54 

Saluto Foods □ Subsidiary of General 
Mills focuses on its frozen pizza in five- 
week TV buy next month Target women. 
25-49, and working women 
Foodways : Weight Watchers frozen 
dinners get four-week TV buy beginning 
in late March Ted Barash & Co, New York, 
will arrange 9pots in approximately 15 
markets including Baltimore, Des Moines. 
Iowa, and Miami during fringe time. 

Target; women, 25-54. 

Wm. Underwood Meat spreads will be 
featured in four-week TV flight beginning 
in late March Kenyon & Eckhandt, Boston, 
will place spots in 50 markets during 
fringe and prime time Target, women, 
25-49 

Gold Bond Building Products □ 

Division of National Gypsum Co. starts 
tour week TV campaign for its building 
products In early April Failer, Klenk & 
Quinlan, Buffalo. N Y* will buy spots In 
20*30 markets furm s during day, prime 
and earty fringe time. Target: adults, 

18-49 

Bell Brand Foods H Potato chips get 
four-week TV flight beginning next week 
Ogilvy & Mather. Los Angeles, will handle 
spots m about six markets during fringe 
time. Target; women. 18-49 

Carquest □ Marketing and promotion 
group for automotive parts and 
accessories starts three-week TV drive 



This daily two-minute radio feature gives your listeners 
a CLOSE ENCOUNTER with the real world of U.F.O.’s! 
Order your free demo today! 


CfcONNOR 

Box 8888. Universal City. CA 91608 
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When they rise, 
we shine. 


Some of the country's best morn¬ 
ings start with coffee, eggs and radio 
—Group W Radio. 

In Boston (WBZ), New York 
(WINS), Philadelphia (KYW), Pitts¬ 
burgh (KDKA), Foil Wayne (WOWO) 
and Los Angeles (KFWB), more 
adults listen to Group W Radio 
weekday mornings from 6-10 a.m. 
(radios most important time period) 
than to any other radio station * 


And in Chicago, Group Ws WIND 
has gained 20% on the leader in the 
past year, moving up to fourth place.* 

Our formula for success: help peo¬ 
ple get a head start on the day by 
giving them what they need when 
they need it most. 

Group W Radio. We may be the 
most popular morning sound since 
the coffee percolator. 


No.l in6 of our 7 radio markets, 
when most adults listen. 


GROUP 

w 


TOStON WN 
new row wins 
fwlaouj«wa irrw 

PITOBURW KOKA 
rorr WAW WOWO 
CHICAGO WISH 
lOS ANKLES <TWE 


WfSTINOMDUtt BROADCASTING COMPANY 


Represented by rr 

•IVt N..v 111, i . AKH Mrtn. Arm. M.m.-FrL 6-10tun. Cumulqihc Auditwr. Adult* 18 L'hjca«iib.t>ii1«>iilKl \i.r WG v*. 14177. 






















































In April The Pitluk Group. San Antonio. 

Tex. will seek spots in 30**0 markets 
during prime and prime access time 
Target: total men, 

Magic Chef □ Kitchen appliances 
manufacturer highlights its microwave 
ovens in three-week TV promotion 
beginning in mid-April. Keller Crescent. 
Evansville, Ind., will place spots in at least 
30 markets during lunge, day and prime 
time. Target; women. 25-54, and working 
women 

National Pet Foodn Company starts 
three-week TV drive for its Skipp Premium 
dog food in late March Lee King & 
Partners, Chicago, will select spots in 13 
markets during day, fringe and prime time 
Target: women. 18-49, 

Sunn Classic Pictures j Film 
company features its latest release. 
"Beyond and Back." in two-week TV push 
beginning next week Media Buying 
Service, Los Angeles, Is placing spots in 
100 markets during fnnge. day and prime 
time. Target: total adults 

Hinkle 1 Easter egg dye gets two-week 
TV buy starting In mid-March. Fondren/ 
Miller, Lancaster, Pa., will seek spots in 
about 10 markets during lunge time 
Target: women, 18*49. and total children. 
Brown Shoe Co.D Buster Brown shoes 
get one-week TV push beginning in mid- 
March Marvin Advertising, Chicago, will 
place spots in seven markets during day 
and early fringe time Target children, 

6-11 

Craig Car Stereo : Company will be 
one of sponsors of Ringo special on NBC 
TV Wednesday, April 26 {9-10 p.m, NYT), 
through Needham, Harper & Steers. Other 
sponsors include Pepsi-Cola (BBDO) and 
Datsun (William Esty). 

Kraft □ Company will sponsor musical 


Special, Gene Kelly An American In 
Pasadenaon CBS-TV. Monday. March 13 
(10-11 p.m NYT) through J. Walter 
Thompson, Special will star some of Mr, 
Kelly's leading ladies. Lucille Ball, Gloria 
De Haven and Liza Minelli 


Radio only 


Guerlain Perfume and cosmetics 
manufacturer features its perfume In 
eight-month radio promotion beginning in 
early April Primaute Advertising, New 
York, will place spots In 30 markets 
including Atlanta. Denver, Memphis and 
Seattle. Target: adults. 18-49. 

Van Munching & Co. 2 Hemeken beer 
gets 16-week radio push beginning next 
week Doremus-liptown, New York, will 
handle spots In eight top markets. Target: 
men. 18-49 

Wrangler □ Jeans and sportswear 
manufacturer starts seven-to-14-week 
radio promotion in mid-March. Keyel 
Donna/Pearlsiein. Beverly Hills, Calif., will 
place spots in Western markets including 
Denver. San Diego and Seattle Target: 
adults. 18-24, and teen-agers. 

Chevron Chemical Co. " Ortho garden 
products is subject of six week radio 
flight beginning in late March McCann- 
Enckson, San Francisco, is placing spots 
in 58 markets Including Boston, 
Philadelphia and Washington Target 
m9n. 35-64 

W. R. Grace & Co. Agricultural 
chemicals group begins six-week radio 
campaign in early April. Howard, Merrell & 
Boykm. Raleigh, N C. will place spats in 
19 states including Tennesse and 
Missouri Target, farmers 

Bristol-Myers □ Excedrin gets fhree- 


BAR reports television-network sales as of Jan. 22 


ABC Sa0.98£,4QO(3S?*.ln 

CBS $80,331.700 I34 9V.I 

- UBC $68755.700 1296*1 
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>978 total 
<W#arj 
year ro aato 

f977 Waf 

year in date 

% 

cAanps 

ftpnr 

1977 

Monday Friday 
Sign-nn-iO am 

138 

S 903.000 

401 

$ 2.557300 

S 2-279.100 

♦ 122 

Monday Friday 

10 a.m 6 Dm 

590 

IS,479600 

3020 

51500.300 

40.989.000 

+25.7 

Satin On-ySuntiary 
SiQfHon-6 p m 

331 

6.2Q(L200 

1.023 

25 509.500 

36.411600 

190 

Mondsy-Saturday 

6 0 m -7:30 D in 

tot 

4.135,200 

303 

13.129300 

12.473,600 

4-5,3 

Sunday 

6 pm-7-30 pm 

38 

5670,900 

91 

8,169.500 

5,442600 

+50 1 

Monday-Sunday 
7.30 pjn.-l 1 p.m. 

398 

34.551.800 

1.287 

111.B96.900 

102.17B600 

♦95 

Monday-Sunday 

11 o m.-S*gn-orr 

198 

3,635.900 

647 

13310600 

12,674,200 

♦56 

Total 

2.182 

$88.396700 

6772 

$230.073600 

$212428.000 

+83 


Source Broaocan Ad*wn>t*rc w»potis 


Rep appointments 

O Wcwb-tv Macon and wjcl-tv 
Savannah, both Georgia H*fl 
Television. New York 

D Wsav tv Savannah, Ga.: Avery- 
Knodel Television. New York. 

O Krqv-tv Weslaco, Tex Blair 
Television. New York. 

□ Wshouoji New Orleans and 
wojziami Bridgeport. Conn.: 
Pro-Meeker Radio, New York 

□ Krmgiam) Tulsa and kkng<fm> 
Okianoma City, both Oklahoma. 
xiEOiAMi Wichita, Kan., kkyx<ami 
San Antonio, Tex. kfjz am-fm. Fort 
Worth, wbyuifm) New Orleans 
and kqeoiam) Albuquerque. 

Texas State Network, Continental 
News Service. Servicio 
Informativo en Espanol The 
Christal Co. New York. 

□ Kkfm<fm) Colorado Springs and 
Delta Farm Network: Geri 
Bunchez & Associates, St. Louis. 

n Wnfviami Lansdale, Pa Dome 
and Associates. Philadelphia 


week radio flight beginning next week 
Foote. Cone & Belding, New York, is 
buying spots in about 15 markets 
including Baltimore, Chicago, Miami and 
San Francisco Target women, 18-34 
Mary Quant □ Cosmetics get three- 
week radio campaign starting in early 
April. Peter Rogers Associates. New York, 
will handle spots in New York, Lds 
Angeles and San Francisco. TargeL 
women. 18-34 

Washington State Apple Commission 

□ Commission starts two-to-three-week 
radio promotion in early March. Cole & 
Weber, Seattle, will purchase spots in 82 
markets including Atlanta. Cleveland. Los 
Angeles. Phoenix and Honolulu. Target: 
women. 25-64. 

ABC-TVD Network pushes its Barry 
Mamlow special with one-week radio 
flight starting next week McCaffrey & 
McCall, New York, will schedule spots in 
five markets including New York and San 
Francisco Target teen-agers 


Radio-TV 


McCall O Publishing company will 
feature its new monthly magazine, Your 
Place, in two-week TV and radio 
promotion beginning this week Creamer 
Lois/FSR, New York, will handle radio 
spots in 14 markets and TV spots in eight 
markets during late fringe time Target 
adults. 


BraadcftUlng F»b JO 1079 

12 








Our National Spot business 
has doubled in the last two years 
quadrupled in the last four. 
We blame 

Peters Griffin Woodward Inc. 

THANK YOU: Bill, Jim, Chuck, Larry, Dennis, Lon, 
Gene, Ted, Ron, Fredi, Julio, Linda, Marge, Roger, 
Gloria, Walter, Ed, Susan, Mary, Tom, Brian, Lee, 
Diane, Ray, Mike, Don, Jack,Tim, Audrey, Dick, 
Nancy, Bob, M.C., Helene, Marcia, Joe, Greg, Em, 
Carmen, John, Gabe, Susie, Dee, Jerry, Pat, Nat, 
Al, Pete, Dorothy. 


KRIS-TV 

NBCCh.6 

Corpus Christi,Texas 


Monday Memo 0 

A broadcast advertising commentary from Peter H Reader, advertising manager, Peosi-Cola Co, Purchase. NY 


Pepsi takes Coke head-on 
in television taste tests 

About three and a half years ago Pepsi¬ 
Cola Co began coming to terms with a 
problem that had been plaguing it for 
many years. While our national sales 
figures were healthy and growing, there 
were certain depressed markets for Pepsi, 
primarily m the South. Not only was our 
biggest competitor, Coca-Cola, outselling 
Pepsi by wide margins In that area of the 
country, wc were trailing an assortment of 
other brands os well. 

We tried just about every promotion, 
price-off. media blitz and dealer-incentive 
program wc could muster, but we hadn't 
been able to make a long-lasting dent in 
the market- 

We suspected there might he something 
wrong with our imuge in the South, but 
after researching it. we discovered that 
wasn't the problem FVipsi-Cola had no im¬ 
age at all as far as the South was con¬ 
cerned. Our share of mind was lower than 
our share of murket. 

Wc were determined to turn this situa¬ 
tion around and began looking for suitable 
cities in which to experiment. 

Dallas was selected as our test market. 
We had good shelf space, packaging and 
pricing versus the competition All we 
lucked was a decent share of the soft drink 
market. 

Because of the local nature of our image 
problem, we selected a local agency in 
Dallas to help us find a solution 

The agency began by doing some basic 
focus-group research, which included a 
blind taste test between Pepsi and Coca- 
Cola. In group alter group they found that 
more people preferred Pcpst-Colu An idea 
was bom. 

A writer at the agency worked up a 
television campaign based on those blind 
taste tests and called it: "The Pepsi 
Challenge Wc were intrigued by the Pep¬ 
si Challenge notion and undertook a local 
research survey to substantiate our claim 
The results achieved In the agency's focus 
groups were duplicated in our larger 
survey. 

We knew the comparative advertising 
concept had worked before in Avis versus 
Hertz and SOS versus Brillo. so we deter¬ 
mined it could do the same for us Wc also 
recognized that in order to be effective our 
campaign had to have a meaningful claim 
that was credible to consumers 

The Pepsi Challenge was designed to 
gain quick attention to literally grab 
people by the lapels and make them listen 
to our message Wc wanted to make con¬ 
sumers realize that they were buying 
something out of habit If we could con¬ 
vince people to give Pepsi a chance, we 



Peter H Reads* will cetebrats his seventh 
anniversaty wltn Pepsi-€ota Co this month He 
joined the hrm as allied brands advertising 
manager (creative services'), and was named 
advertising managet lot Peps* Coia in 1974 
Poor to joining Pepsi. Mi. Reader was 3 n 
account executive with Doyle. Dane. Bembacn 
working on the Lever Bros, and American 
Airlines accounts. His tasle lot Pepsi 
developed duiing an earlier stage in ms 
career For five years he was an account 
executive wntn BBDO. serving both the du Pont 
and Pepsi Cola accounts. 


were confident that they'd find it really 
docs taste better 

A Dallas production company video 
taped our initial package of hidden-camera 
Pepsi Challenge commercials. The spots 
worked so well that Coca-Cola responded 
with a barrage of promotional activity and 
increased advertising weight 

But it was to no avail. We had the mo¬ 
mentum. Wc continued with our plan in a 
single-minded manner. 

Our research indicated that the l*epsi 
Challenge did indeed gain attention for us 
and was favorably shifting our image in 
consumers' minds. And our share picture 
began to brighten 

As our success in Dallas became more 
und more evident we began planning a 
roll-out to selected markets. 

Our notional advertising agency. BBDO. 
was asked to create and execute this new 
phase of the Pepsi Challenge because of 
the campaign’s expanded scope. 

At first, regional research was used to 
substantiate our taste claim To allow us 
maximum flexibility, however, wc under¬ 
took a massive, nationally projcctablc 
survey. It validated our claim that "Na¬ 
tionwide. more people prefer Pepsi over 


Coca-Cola." The Pepsi Challenge is now 
running in many cities. It's been an un¬ 
qualified success in each. 

Dallas continued to be our test area and 
we prepared a new flight of commercials 
last fall to replace the original pool that 
also served as a prototype for our expan¬ 
sion markets. 

For our new flight we wanted to put 
some more fun In our spots and get them 
out-of-doors. 

Because these taste tests were "open 
filming'' situations without hidden 
cameras, we had to find filmmakers who 
wouldn't lead, coach or distract our sub¬ 
jects. 

Our BBDO creative team, producers 
Jane Kirkwood and Dave Perry, account 
executive Maria Beltrumetti und 
copywriter Mike Shallette recommended 
Maysles Films. Inc. for the job The May- 
sles brothers. Al und David, had outstand¬ 
ing reputations for their “direct cinema" 
feature films like “Salesman" "Gimme 
Shelter" and “Grey Gardens.’’ and they 
had the knack for putting their subjects 
totally at ease The Maysloses are trained 
to catch those spontaneous looks and 
iHUghs that make the Pepsi Challenge com- 
meicials honestly enjoyable for the partici¬ 
pants and the viewers. 

The Mavslcs producer, Tom Simon, the 
BBDO agency producer and I selected in¬ 
terviewers from among the local residents 
where we were filming. Then people were 
recruited to take the Pepsi Challenge 

At Tulane University. New Orleans, for 
example. w« went to the student activities 
center and various campus organizations 
to round up students for a “marketing re¬ 
search project-” No mention wav made of 
Pepsi We were very careful not to let peo¬ 
ple know who we were because we didn't 
want them “telling us what we wanted to 
hear” Wc were looking for totally honest 
reactions. This wasn’t a guessing game 

We duplicated this procedure on a river- 
boat in Waco. Tex., at a family restaurant 
in Mobile. Ala., and at shopping centers in 
Chicago und Seattle 

The 10 spots we gleaned from the May¬ 
sles footage are designed to get one all-tm- 
portant idea across to viewers People who 
let their taste decide pick Pepsi. 

This format has also proved successful 
for our Pepsi Challenge radio campaign 
Because our radio spots are 60’s and our 
TV spots lire 30's, we’ve made a series of 
montage radio commercials that blend the 
tracks from a number of interviews, giving 
us full 60-second commercials with the 
same impact wc achieve on TV 

We're bringing Pepsi-Cola directly to 
the people, and asking them to let iheir 
taste decide. It’s that simple—and we're 
that confident 
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FILMWAYS RADIO 
PRESENTS PROGRAMMING 
FOR A GREAT 78. 


RECORD REPORT - Charlie Tuna delivers all the news 
of the world's top pop music stars in ten 314-mlnute 
programs per week, featuring exclusive stories and 
actualities. COUNTRY CONCERT - A weekly one-hour 
program capturing concert performances of country 
music superstars, such as Johnny Paycheck. Dolly 
Parton, Kenny Rogers, Tammy Wynette, Tom T. Hall. 
Jim Ed Brown & Helen Cornelius. THE CHARLIE TUNA 


the unmatchable style of Wolfman Jack, plus 
a perfected selection of contemporary hit records. 
COUNTRY NEWS - A daily 3'/ 3 -minute newscast 
covering what's going on in the world of country 
music, featuring inside news stories and country 
star comments. 20 • 40 FORMAT - Rlmways' adult 
contemporary format that's winning the numbers 
in the all-important 18-34 demographic. A mix 


SHOW - One of the nation’s top radio personalities 


of familiar music and warm personality. FILMWAYS 



RADIO COUNTRY FORMAT - Four of the biggest 
names in country radio, Harry Newman. Gene 
Price, Ron Martin, and Bobby Shannon, provide up 
to 24 hours of new, professional programming every 
day, localized and customized. A new live-sounding 
concept in broadcast 
automation. 


hands out humor and phone bits, blended with the 
top contemporary hits. Five hours of programming 
each week. THE WOLFMAN JACK SHOW - Six 
hours of programming per 
week spotlights 











YOUR DOG 
PROBABLY EATS 
BETTER THAN 
THEY DO. 


Storer stations are concerned 
about the aged and are 
doing something about it. 

Today for many of the 23 million 
Americans 65 and older, the term 
"Golden Years’" is a cruel joke. 

Nearly I in 6 lives in poverty, 
their small fixed incomes eaten 
alive by soaring inflation. Onc- 
third. it’s estimated, get fewer than 
3 meals a day. Some are starving. 
Others resort to eating from 
garbage cans. 

This in a nation that last year 
spent more than S1.6 billion for 
dog food, and over a half-billion 
for cat food. 

To make matters worse, 
about two-thirds of our elderly live 
in cities or suburbs, where they’re 
preyed upon by thieves, drug 
pushers and muggers. Often ill. 
and afraid to venture out, many 
live lonely desperate lives in small 
inadequately heated rooms. 

Worse yet. it’s figured that by 
tlie year 2,000. there will be 30.6 
million Americans 65 or older- 
one out of every eight. 


Obviously there's an urgent 
need for help. A need Storer 
Stations respond to by calling the 
plight of senior citizens to the 
attention of local communities in 
editorials and programming. 

WJBK-TV in Detroit, for 
example, recently fought against 
the medical phenomenon called 
"transfer trauma” said to cause 
many elderly deaths. Due to 
budgetary considerations, a 200- 
patient Long Term Care Facility 
was to be convened into a psychi¬ 
atric treatment center, and elderly 
patients scattered among other 
facilities. Heeding the pleas of 
WJBK-TV. legislators responded 
with overwhelming support for a 
grant to continue the Facility. 

WSPD-TV in Toledo faced a 
different problem. A law designed 
to give heating bill discounts to the 
elderly and disabled was passed. 
But because of official foot- 
dragging, those who qualified had 
little over a month to apply. 
Application forms were hard to 
come by and the plan flopped. 

That is. until WSPD-TV took up 


the cudgel for simplify ing proce¬ 
dures and eliminating die deadline. 

In San Diego. KCST-TV 
editorials gave enthusiastic support 
to a volunteer effort by local police. 
Their offer: free home inspections 
for senior citizens, to check doors 
and windows and recommend 
ways to make homes more burglar- 
proof. KCST-TV also threw its 
backing behind legislation to 
correct nursing home abuses with 
toll-free hodines. surprise checks 
by die District Attorney, plus more. 

Getting deeply involved in 
the vital affairs of the communities 
they serve is typical of all Storer 
Stations. We feel the more effective 
we are in our communities, the 
more effective we are for our 
advertisers, and the more effective 
we are for ourselves. 

Broadcasting that serves. 

STORER 

STATIONS 

.... • 


WAGATV Atlanta WSBK-TV Boston WJKW-TV Ge,eland 'WJBx TV Detroit WIT! TV Milwaukee KC5TTV San Deoo WSPD-TV wtedo 
KTNQord <GBS Ur> Angela WGBS Marm WHN New Kyk WSPD Toledo 


Datebook 


• ndicates new o« revived listing 


This week 

Pet*. 18*20 Idaho Cable Mention Association 

convention Holiday Irm Boise Idaho 

Feb 21 — Telrvuinn Bureau af Advertising reg, onei 
seminar New York Hlrton. New York 

Feb 21 Pubhc meeting, Carnegie Coin mutton on 
Future of Pltbhe Brvad insting, Wft ! dort Asicnn hotel. 
New York 

Feb 21*23 National Association of Krangehrol/i 

36th annual convention Rad=ssan Sooth hcuoL Min 
neapoiis 

Feb 21*23- Washington Cable Television Associ- 
atom meeling Tyee Motor Inn. Tumwsler Wash 

Feb. 22 Radio Advertising Bureau sales clinic 
Hilton inn-Detnwl Metropolitan Airport. Detroit 

■ Feb. 22- Lot Angeles Advertising Club luncheon 
with Frank Mankiawcj. Natrona* Public Radio preai 
dent, speaking on Televison and the Manipulation ol 
American Lite' Baverty Hilton holer Los Angeles 
Feb. 22-24 — North Centro I Cable Television Associ 
atian convention Pioneei Inn. Oshkosh, Wts. 

Feb. 23 Radio Advertising Bureau Main? r I me Car 
looser Irm Cincinnati 

Feb. 23- PCC's new deadlma for comments >n inqu¬ 
iry on problems encountered by saturated' cable 
system* ir> complying with FCC s mandatory mg/vil 
carnage luteo (Docket 214721 Replies a»e now due 
Match 27 FCC Washington 

Feb 23—Sevmtr annua! "Take a Broadcaster la 
Lunch" benefit Of Rodio-Tclevutan Council of Greater 
Cleveland- Jessica Sav'tch, NBC '.V ashing tun cone 
spondont will be speafiei Cleveland Plain notm 
Cleveland 

Feb. 23*24 — Louisiana Cable Merman Autonation 
annual meeting Best Western Chee Voua, Shreveport 
LB 

Feb, 24-Deadline tnr entries by FM stations in U S 
•nd Canada for lOfh annual Armstrong Awards for e% 
ce Hence and ongmaltty m FM programing Com pet i- 
iron is admnrslered by Columbia University wne-e 
ala Edwin Hov/aid Armstrong was piotessot of 
eiectncai engineering and resaarene* Entry form* E » 
eculiv# director, Armstrong Awards. 510 Mudd build 
mg, Columbia University New Ybrk 10027 

Feb. 24-A’//(' Radio Network regional ah inti* 
mseiing Sheraton Notional motor hotel Arlington. Vu 

Feb. 24 - National Association of Broadcasters sem 
nar on effect of new cable ptovivcn ol copyright law 
NAB headquarteis WashmgUr 
Feb. 24-25 Induatnal torum ’Ma^g-ng the Enter 
tainmnni Business' by ine Graduate School qf Mon 
agent ent UCLA. Si* panels win lealuto «ov executives 
in him, television, agency and recording businesses 
UCLA. Las Angeles 

Feb. 24*25 -Oklahoma Broadcaster* Association 
winter meeting Skrrvin Plara hotel Ok'ahomo City 

Feb 26-28- CBS Radio Affiliate* Board meetine. 
Ceirom*!. Oqrado Beach. Puerto Rico 


Also in February 

Feb. 27-March 3- Annual P_lihi: Radis Contemner 
sponsored by tha Corporation for Public Broadcasting 
ttcq National Public Radio Rejuesantqtiv* Lone Van 
Deerlm (D Calif I will npeak ai March 3 luncrwon St 
Ftancu tote' San Francisn? 

Feb. 27— Pennsylvania Auncutrion of Broadcasters 

cangrMftmnal'gold medal reception and clmnei 
Waramitgian Hi'ton. Wasnmgton 
» Feb. 28-March 1-Two-nay cou»9e ix> “Tiend'i 


and Practices in Public Information and Public Affairs,' 
sponsored by Sen York t/nivenity and Public Rr 
lationt Society of America 84«ty Jagoda special 
iMJuatnnt to President for media and public 4 lla<rs, 
Sunny Jones, public atfaim officer US. Military 
Academy and Alvin M Hattal, director of broadcast 
newi and media services Department of Commence, 
will speak tdward OeFontairie, AP Radio. Sam 
Donaldson. ABC, Georgs Herman CBS Ba<ba-a New¬ 
man National Public Radio John Raye WTTG(TV) 
Washington, end Cart 5tem. NBC. w n participate -n 
panel Mayflower howl, Washington 
Feb. 28- Radio Ad terming Bureau sales clmlc 
HUton Gateway Kissimmee. Fla dot Orlando anaa> 
Feb. 28-Special meeting ol the engineering com- 
mitres ol me Autonation of Masvmum Service 
Telecaster* AM$T headourtrteri ! 735 D^Siites St-eet 
NW, Washington. 


March 

March 1 -Deadline to< eotnes lu« Airiertnw Bar At 
Docmtion > Gavel awards laHv sion, radio wire set 
vice* and news syndicates a*e among the categories 
that will be ;udgod lor efforts during 1977 to inciease 
public understanding ol the American system ol .'«* 
and justice. Committee on Gave Award* ABA 7 7 
South Wacksi Drive Chicago 60606 

March 1 Radio Advertising Bureau sates clmic 
Holiday Inn National Airport. Washington 
March i -Deadline tor eniues >n c mpei.tion for dn 
tinguiahed ierv»ce in he6H" reporting, sponsored br 
the American Chiropractic Association Cash prims 
and medallion* of merit will oe awarded in radio 
television nowspape* and magacm= categories Entry 
lorms Journalism Awards. AC A 22 00 Grand Avenue 
Dos Moines 50312. 

March 1 -Deadline in* entries n the 1977 Roy W 


Howard Awa<dn compelrtion tor ouciic service lint 
y«ar by t contmeiciai raaia sfaiton and by a commer 
cini leleviBion station Bronre plaque and S2.500 will 
tie given tne over-all broadcast wnner with Si.000 
iwa'ds lot the fir« ainner up In »adtc and the first run- 
nor-up in leievision Contac' I Ben Hovt-i 77u- Scrip 
pe-Hotrard Foundation, 500 Oinira' Avenue. Cincm- 
nan 45202. 

March 1 -Deadline tor entries m 1877 Soto mat 
Rroadcatt Editorial Attnciatinn .wards competition 
fiegional ana nal»on«i in u»o*j and TVl. Irvaumes Art 
McDonald, cto K.OMO-TV SeWite 96109 

March 1-2 Combined teteviaion am} media 
workshops Of Aaaactaltan of Xational Adltrlitert. 
Pla^a hotel New York Contact WiHinm Krtliet ANA. 
155 East 44th Sheet New York 10017 

March 2- Telnision Bureau of Advertising legional 
seminar. Hyan Embarcadera San Francisco. 

March 3 - Mevution Bureau nf Adiertistng regional 
ttnwiu Olympic hotel. Seattle 

March 4 - Meeting ot Rtniun H of Radio Wvt'ision 
New* fhreetnr* Association Georgia Stale Atlanta 
» March 4 Open me-L n g : i Satwnal Public Radio 
board r:i dnectorg Motel St Francis, San FranciBCC- 

Marcb 4-8 Xational Association of Television Pro* 
gram Esecutites conference Bonaventuro hotel Los 
Angelee 

March 5-8 — Ohio Cable Thlecisian Association ar 

hua 1 innvie#>lK)o Marriott mh CorumptiS. Ohio 

March 5-8- International Thpr Aswciatian 'a eighto 
.ir.nual lemrnar. "Audra'Video Update - 1978’ Tucson 
Marnotl hole Tucaon, Ar,; 

March 6 FCC's new dale 'nr repiie* in VHF drop-in 
Inquiry IDocket 20416). FCC. Wanhinglon 

March 6-9- California Community Television Ass o- 
• lobon ifourth annual congiessionaf-FCC conlewnce 
Meetings are scheduled during the day on March 6.7 


Major meetings 


March 4-8 Xational Association . / Television 
Program Executives c iflllrnnct Bonavsnture 
hotel lot Angr?lm Future ccnierencaa t.laich 
•0 14 1979 MGM Grand hotel cas Vega* Mm,.' 
a 12 . iqgg Ngtj Hill comply. San F»:inctsc: 
April 8-12 — Notional Astociutum nf Brood 
rosters annual convention l ss Vega* future •. m 
.«ntrnns. Dalles Me'Ch 25 2B i?79: New 
One3ni March 30 Apr,i ? 16SO Lai VegBS Apr- 
*2-15, 1981 Dam? April A 7 i9BJ Lai '.tepas 
Apr* 1 tD-13 '9B3 Ajianti. Marct- i &-2 i -994 
Las Vega* *pnl 7 1ft 19B5- Kansas C«iv Mo 
Api. 1116 1506 Atlanta April 5-8 rgg; 

April 21-27 - MIP TY i r, anrjii i.-rmnar, r ,. 
rn-irkctp'acB fc» producert and d'lt'.buton ol TV 
Ptogremmg Paiaiii des Fesb.slv Conn** Pjijiv:* 
April 26-29 — /tnu-nerm A r*ncitilloo of Advents 
mg Agentte» annum m*«i>ng Camwbar* 'nn 
Pf*-eni* 

April 30-May 3 1 ■ -<=—t>-n i* tne \o 

tiosal Cable Television Asmn-uitum f*ew rieunr 
May 9-10 Annual mslmg ot CBS-TV tiffiliatc* 
Century Flora newel Lot Angeiei 

■ May 22-26 

affihulrs Century *’ a;a hite 1 Lot Angvie* 

June I -3— Assrs wted Press Bmodvastm anrr,.A 
meeting StOgtler 1 * twin Tmvori Cmc nnm 
June 7*10 Rrmtdraster* pmmntion Ass on 

ntum 23d mnuat seminar Radissrr- St F.iu 1 *»! 
Raul *978 convanlion will oe June 6-10 
Nssnvilte 

June 13*17 Anierivun IIimum ui Radio and 

TkWUiun k 27th enm,nl in lr>* Angnivj 


Hirtryn Las Angeles 

June 1 7*20- American Advertising Federation 

ennuai pen-vent,on St Francis 'ctel Sin Fran¬ 
cisco 

• June 18-20-A-mual mpcf'ng .VflC-TV 
nffi(mtet 5: New Yryk Hilton New York 

Sept. 17-20 National Radio Broadcasters As 
•oevatum annual convention Hyatt Regency tm 
barrade*: hotel San Francisco Future convon 
t ons Oct 6-tt 1979 Wusningtorr Miitcn nupi 
Washington Oct 5 6 iFSn Bonn venture hotel 
»oi Angetes Sept 20-23. 1901 Marriott hotel 
Chicago 

Sept 17*20 Uroodi'utt Financial Management 
rtwicttimin V tBth anr.uoi conterence Du'^i hole- 
*nd '.r;untry t tub. L»i Vegas * $79 conference wui 
be Sect 16 19 *1 Wanjorl Asmna New Yois I960 
-'■nter^nce wiH oe Seel 14-17 *1 town anq C‘:on 
try hotel 5an Diego 

Sept 20-22— Radio Television Sens Directors 
.Anurtahun mternalioniti rofifeteftce Abania 
Hnifio note* 1979 L cnterente yei»l be ot New Mar 
•>ctthotel Chicpgc Sect n-i4 t980ccnte»gnce 
win be si D«pfn*nai note*. Htibywcod-av tne-S&a 
Fla 

Oct. 28-Nov. 2- National Astm-inlum of'Eduea 
tinnal Bruadraslrn annuel :onvnnjipn SfieMt'-n 
Par* hnter Washir^ton 

Nov. 13*15 TWmwoe Bureau of lifi rrrmnn 

annual mooting Continental Plara hot**, Chmagn 
Nov. 1 5-1 8 — flabonai r:-,orn, - • Sonet) of 

Professional Journalists. Sigma flrllo Chi H , 'i’.’ 
Huuse Birmingham. ALs 
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KQRSAM/FM 

SERVING 

MIMNEAPOUS/ 

ST PAUL 

HAS 

APPOINTED 

RKO RADIO SALES 


■V 

RKO RADIO SALES 

NEW YORK WOR/99X WASHINGTON. D C WGMS AM FM MIAMI/FT. LAUDERDALE WAXY 

LOS ANGELES KHJ/KRTH CLEVELAND WERE AM'WGCL EM DENVER KBPI 

CHICAGO VVYR DALLAS KL1F PORTLAND KPAM AM'FM 

SAN FRANOSCO KFRC PITTSBURGH WKTQ/WSHH KANSAS CITY KBEQ 

BOSTON WRKO WROR HOUSTON KXYZ AM KAUM FM COLUMBUS WNCJ 

DETROIT CKLW AM FM MINNEAPOUS-ST PAUL KQRS AM/FM MEMPHIS WMBQ 


•GokfcnVWtoy 


and 8 with FCC officials. members of Congress and 
White House officials. There unit Be a preconference 
briefing March 5 by Nationa' CaDJe Television Associ- 
•ton *ntj CCTA staff members deception and dinner 
on March e ate to honor California and A/irons con 
gress-non and 'eception and dmnoi Match 7 to honor 
FCC commissioners and stall Hyall Regency Wash 
irtglon 

March 7 -Eighteenth annua- lr,teinai.onai BmaiKast- 
r.g Ai«aiO» uicsentation d nno* Sponooi is Hollywood 
Radio and Wecuum Society Century note), :i 
Angeles. 

March 7*8-Third annual conference on CATV 
leiiftbilitv. cosponsored by Society of Cable TWminon 
Bnginerrt and Broadcast, Cable and Ctmeumer 
Electronic* Socurty of IEEE Holiday Inn West St 
Louis Contact Judith Bear, <2tf2t 655 2131 
March 8-finirm 78 *ponncreo -l^maliy by WfcwA 

tngton chapter of /tmrrimn M'nmcn in Radio and 
likvuian Samples of wc*k of Washington area COl 


ITC’s ESLIE 


lege women studying broadcasting and -elated fields 
will be displayed Studios o> WTGlTV* Washington 

March 9 - Radio and Ttletition Correspondent* A* 
•nciotion dmnec Washington Hilton, Washington 

March 10—Deaa-ine tor students to sucm>t entries 
tw annua- Radio Tbln-tntm \'ru» Diractdn Associ- 
aiton scholarships Entries sftorikJ go tn t hairmen or 
department neaas at schools for forwarding 1o Radio 
Television News Director Foundation information 
Rob Oownet. secretory of R1NDF c-'o WKARiAMt East 
Landing. Mien 4682 a 

March 10—Spring lun.-neon meeting of .Vmc York 
Market Radio Rraadcattert Ateoctation Guest 
speakers D>ck Ofkm Bnd Bed Berdis o* Dick & Beit 
Creative Services Chicago Americana note' New 
Votk 

March 11 - Jcmf meeting ot Radio TiUvison Stum 
Director » Association region 13 and Chritapcakc AP 
Broodca* tret with worksrvoos an broadcast writing. 


elocution and legal pufahs Maryland inn Annapolis. 
Md Contact leo Landphau WMAUAMl Washington 
March 13-Deadune tot comments in FCCr >oticeot 
inquiry and proposed rulemaking regarding standards 
to tic established m oroceaB-ng application* for sub¬ 
scription leteviSMjn aulhoriMlioM FCC. Washington. 

March 13-15— Indiana Braodca*trr* Association 
sp«ing meeting Hyatt Regency note). Indianapolis 

March 1 3-18-Annuui spring contoronce ot 
Electronic* Industrie* Association Mayflower hotel 
Washington 

March 1 4 - Sen- York State Broadcaster* Assort 
ati«n 24 |h annua! meeting The Turf tnn Albany The 
NVSBA legislative dinner win be held that evening at 
Convention Hall. Empire State Pl«a Albany 

March 14- Television Burma of Ad rtrtut in# regional 

seminar. Hyalt O’Hare Chicago 
March 15—Deadline for entries in Radio TWri-uicm 
Sew* Director* competition*, including Edward P 
Mu-rew Award® toi courage enterprise and social 
awareness -n reporting a significant community prob¬ 
lem Tneie alto are rtnda award* for spot repo-img, 
-nvesflgaliw reporting and odlforiei/commentary En¬ 
try forms RTNDA 1735 DeSaUrs Street MW. Wash 
■ngicn 20036 

March 15 - FtTV new deadline for comment* in wv- 
duiry eiammmg economic relationship between cable 
anq broadcast leievmon including cabio demand a«xj 
penetration. audience diversion, audience revenue re 
latronship and service to puOts: IDociel 212B4) 
Repltei are now due Mny 15 FCC, Washington. 
March 16-18— Wwnvn m Communication* —lOyear 
bo-rfd meeting. Chanoi inn, Austin Tex 
March 17*18-Society of Professional Journalist*. 
Sigma Delta Chi. .region 3 conference Mobile. Ala 
March 17-19-Notional convention of Intercollegi¬ 
ate Broadcasting System 8' (more hnta' New York 
March 21—Fifth symposium on microwave mob-le 
communication as precede to Institute of Electrical 
and Electronic * Engineer* Vehicular technology Con¬ 
ference Denver 

March 21-0Au> Auucmkwi of Broadcaster* con 

gressuma: dinner Hyatt Regency Wasn-ngton 

■ March 22 —International Radio and Television 
Society's 38tn anniversary banquet ABC fnc H to re- 
cerve 1978 Gold Medaf cf tRTS American* hotel, New 
York 

March 24 - FCC'* new dole for comments In inquiry 
into possible changes m commission ® form 395 -an- 
nue employment report I Docket 214741 Replies are 
now due April 21 FCC Washington 

■ March 27— PCX'* deadline for comments on prc 
posal to expand cable television relay service band 
from * 2 7-12 55 gbi to 12 7-t 3 20 gh; (BROADCAST 
ING, Jan 16) Replies aredue April 25 FCC. Washing¬ 
ton 

March 29— XBC Radio Nthcorh regional sfMrete 
meeting Sheraton Renton Inn. SaaTac Airport Seattle 
March 31 - SBC Radio .NVfiror*, regional atforete 
meeting Opryland hotel Naehvrlte. 

March 31 — fXX"» new date to- replies ir its C M 
quadraphonic broadcasting inquiry (Docket 21310) 
FCC. Washington 

March 31-April 1 —Society af Professional Jour- 

nalitt*. Sigma Delta Chi, region 4 conference 

Cascade Holiday inn, Akron, Ohio 

March 31-April 1 -Society of professional Jour 

nalitt*. Sigma Delta Chi. region 12 conference New 

Orleans 


April 


April S-Luncheon to induct Jorm Caples BBDO ar-d 
Dr George Gallup into American Advertising Frdrni 
turn'* Advertising Han o» Fume Waldori Antona hotel 
New York 

April 5-Now England Advertising Research Day 
Sponsored try the Advertiting Retrench Foundation 
Sneraton Boston. Boston 

April 5-7 Annual worldwide corUeronca onq 


AUTOMATIC, ONE-STEP 
TAPE ERASER AND 
SPLICE LOCATER 


$495 


Now you can erase cartridge tape and locate the splice In the same 
operation automatically — without chance for human error Simply in¬ 
sert your cartridge and press the start button. There's nothing else to 
actuate or hold down When the splice is located, the machine auto¬ 
matically releases the cartridge — fully erased! 

The ITC ESL-3ZSeries machine is super-fast (25-29 IPS), but gentle with 
tapes in NAB size A cartridges. It is super-quiet, super-rugged and ITC 
engineered to outlast and out perform any other eraser or splice locater 
made. Pays for itself in time saved and consistent results. All this and 
our famous 2-year warranty plus a 30 day money-back guarantee of 
satisfaction. 

Reserve your unit now! Just call us collect at (309) 828-1381 for more 
information. 


imeRnfiTionfii irpetrorks corporatior 

2425 SOUTH MAIN STREET • BLOOMINGTON, ILLINOIS 61701 

MarKeted exclusively In Canada by McCurdy 
Radio industries Ltd.. Toronto 
197* ITC Form No 112-0006 
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WOfkthap Of American Force* Radio and Television 

Sportsmen* Lodge Los Anga'Hi 
April 5-8-Annual convaotion jI The National 
Honorary Broad casting Society, Alpha Epttton Rho 
Aliadm hotel Las Vegan Contact Gary Lie a vice 
pnrtKleffl for public information, SFM Modi* Sctvice 
Coin, 1212) 682-0780 

■ April 6- Missouri Broadcaster* Association 

Jwands presentation Ramada Inn, Columbia. Ma. 

April 7-8 - Society of Professional JoumahsU, Sigma 
Delta Chi, r*g-.on 6 conference Minneapolis Si Paul 
April 7*9— Broadcast Education Anactation 24th 
annua' convention. Convention Carnet L3s Vegaa 
April 7-9-Society of Profctaional tkmrnidi*t*, Sigma 
Delta Chu region 2 conference Airport Holiday inn. 
Greensboro, N C. 

April 7*9- Wr»n»«r in Cum m unican an* i'"seliftg tot 
G'Oa! Lakes region 2 HoHenden House Cfevflfend 
April 7-9— H'omrn m CummuntcaUoru meeting lot 
South region 8 Carolina Inn, Chapel Mill, N.C 
April 8- Meeting ot the boats of dirociors ol Ihe A* 
noctedion of Maximum Service Telecentre*. MGM 
Grand hc-tei Las Vega* 

April 8 -Cainet workshop tor New ingiand a>ea 
'iDonsored by WSwirn in Cnmrnirnirartrwr* Barton 
chapter. George Sherman Onion building Boston Uni 
varsity. Boston 

April 8 - Association of Maximum Sen ice Trlecnster* 
22d annual membership meeting t an Vegas Conven 
firm Cantor, Las Vegan 

April 9-Society of Broadcast Engineer* annual 
meeting las Vegas Hilton Las Vngai 

■ April 9-11 -Annual cony*nlu:n -i| ///mouln 
chan a Cahlr TV Association Fon." Thiity hote- 
Spnngfielc. HI 

April 9-12 — Notional Aeaueuitiim of Rneuiciuctrr* 
annual convention Las Vegas 
April 10-11 — AVu York State CahU Trieruum Assn- 
nation V spring meeting. Quality inn Albany 
April 12 - Deadiin* lor reply comments <n FCC mtju- 
iry «nd proposed rulemaking regarding itrxlnrdt to 
bo establmnod In processing aopKali’.ins tty »uO- 
scnptlwn lH'-vision authonaliarat FCC Washington 
April 12 - Annual meeting ol AW England Cahlr 
retention Association Moadowprook Inn Pnitsmowlft 
N.H 

April 13- .SBC Radio Netumrk regional affiliate 
meeting Sosioian Airport tnn, Phcem* 

April 13-14 - Broadcast Financial Management A* 
wxMufion/BCA quarterly ooflicJ ot dueclora meeting 
Dunes note! and courtly club. Las Vegas. 

April 13-14-Second annun Tkxas Axxrw-rahiwi of 
RroadratUn Southwest broadcast conlerence and 
ctm< Texas Teen university, Lubbock, Tex 
April 14-15— Radio 7Wm«ion .Vfui Director* 
region on= seminar Seattle 

April 14-15 - Worurn in Communiraboru meeting 
tor Northeast region 6 Waldort-Astona Now Yo»fc 

April 14-16— W'omm in Communications meeting 
lor West region 5 Snowbird Ski and Summer Resort 
Snowbird, Ulan 

April 14-16- Women in Communuufuwn meeting 
for Pacitic Northwest region 1 Marylhumt Educalran 
Cente* Portland. Ore 

April 1 5 ■ Mealing ot region 14 of Rodin TrUrwwn 
Netty Director* Atttnialton University o? South 
Florida. Tampa 

April 15-degi inai wotkahop n‘ Radio 'Mmatnn 
Neu* Director* Association ami Department of Jour 
nolls/n, Duipieene l r n tiered* Duquesn# University 
Pittsburg^ 

April 18-18 — Canadian A»»nciafmrt nfBroadcaster* 
annual meeling Queen El^aoeth hotel Montreal 

April 1 8-19 .4lafwmu Cable TWaumn Asvoruinuvi 
annual "Citijen o1>B3i awards meelmg Honored wr'l 
b» Fred Singles force behind ealaPUshmem of Hall c# 
Fame Bowl lootbali game in Birmingham Hyatt House. 
Birmingham Ala 

April 19*21 Strung convwnticn of Kentucky Broad 
cotter* At*ncuiiunx Senator WendeH Fora ID Kyi will 


be (he principal apeakor Executive Weal Inn 
Louisville, Ky 

April 21-22 — Society of I’mfesnonal Journalist*. 
Sigma Delta Chi, region 1 conference Hotel Herkhey 
Her5hey. Pa 

April 21 -22 - Society of Professional Jo*irnali*t», 
Sigma Delta CM, tgiyn 8 csmferencH Holiday inn 
West Oklahoma C»lyi 

April 21 -22 — Society of hmfemonat Journalists, 
Sigma Delta Chi, region 9 conference Park City Utah 
April 21 -23 — Scuiety of Professional Journalist*. 
Sigma Delta Chi, region 10 conference Davenport 
hotel Spokane Warn 

April 21-23 - Scvurfv of Professional JournalteO 
Sigma Delia Chi, region 11 conference South Coast 
p iata holel, Costa Mesa, Cali! 

April 21-27 — .UJF-7V. 14th annual Internationa' 
marketplace lor producers and distributors of TV pro 


graming Palais des Festivals. Cannes. France. 

April 22 -Meeting cl Radio Meviswn Neu * Hirer 
tors Association region 7 in con|unchon w>lh AP. UP' 
Society of Prnlesairmai Journalists. SDX; indana Urn 
wnsity and Purdue unworthy, Indianapolis Campus of 
last-named Indianapolis 

April 22— Regional workshop by Radio Television 
New* Director* Association and Pennsylvania Assoc l- 
arinii f'rxss Bmadcartrr* Pocono Merjftey, near 
WHkes 8fli»e. Pa 

April 23-27— Sevenm American Institute of Aero 
nautic* and Artnmautu* communication? satellite 
system# conference. San Diego Inlurmation David 
8mwn, Hugnes Aircraft PO B;>» 92919. Lux Angles 
90009. <2131648-3786 

April 24-Twenueir. annual Broadcasting Day spon 
soied Ey Florida Association of Rroadeattrrs snd Uni¬ 
versity of Florida College of Journalism and Cam- 
muntcatinnt fAfl board will hold >ls spung meeting on 




Times 

have 

r ha nflpll Yesterday, programming superiority 
VIIUIIlJCU« rG q U i r ed a substantial, on-going investment 
in records, tapes.personalities, talented supervision 

Today, programming success can begin witti 
a simple tape—“planned flow beautiful music' format 
tapes from Churchill Productions. 

It s the same remarkable tape format that 
helped KRFM (now KQYT Quiet ’l become the#1 
radio station in the tough Phoenix market. 

The Churchill format is now available to 
your station 

That s right Times haw changed hor the past 
four consecutive Arbitron reports KRFM has been the 
FI radio station. AM or FM. in Phoenix, the perfect 
test market And If rt tests perfect in Phoenix 

For your own # 1 radio station, contact Tom 
Churchill in Phoenix (602/264-3331) or Jim West in 
Dallas (214/387-9868^ 




YOU'RE 

# 1 RADIO STATION. 





preceding cay (Sunday) Reitz Union camput U cl 
Roneta Gainesville 

April 24— (Comm in Communications Indianapolis 
chapter 'fotstrix Dinner' Stoutfei'# Indimiapcfi# 

April 28-28- A merican Animation of Advertising 
Agencies annual mealing Camelback inrt, Phnenu 
■ April 28-29-.Wu Mexico llrmdrartrr* Amiofi- 
atom meeting Hilton holer Aitovque'qua, N M 
April 28-29- Sanely of Professional Journalist*. 
Sigma Delta Chi. regions 5 and 7 icxnt conference, in 
conjunction with SDX D--a1ngyi»ned Service Awatdi 
ceremony# 8ef Air hotel, St Lout# 

Aprll 28-M«y 2 Pennsylvania Association of 
Rmodca*ters annual convention St Ctuh. Virgin is¬ 
lands 

April 29-30 — New Mexico Broadcasters Association 

annual convention Four Season# Albuaueraun N M 
April 29-May 2— Chamber of Cammerrs uf the 
United Stales 66 m annual meeting. Washington. 

April 30-May 2-Action for Children s Television 
seventh annual symposium tin chud»sn« TV Waamng- 
ton 

April 30-May 3-Annua; nnrer.liun nf \-< National 
Cattle Ikleriiitm Association Rrvergate Convention 
Centet Hew Otleen# 


May 

• May 1 -3- AModeirrui* of Canadian Advertisers 
annual wrnmar Royal York hotel Toronto 

a May 2- Telnvtmn Bureau of Advertising refill 1 
workship WaWorf-Astana, New Yi>rk 

May 5-6 - S' «tn amuai Scape* Radio Seminar Cnar 
man ol steenng commitlse is Jim Black, director oi 
gospel music 5ESAC Aiipod Hilton, Nsi'-viile Infor¬ 
mation Gospei Radi- Seminar PO 3u> 22912. 
Nashville 37202 

May 9-10- Annual meeting of CBS-TV* affiliates 
Century Plaza hole* Los Angeles 

May 11-13- Louisiana Association of Broadcasters 

spring convention, Now Marriott East Cleveland 

May 16- NBC Radio JSfctowri regional afl.Uile meet 
mg Snenstor Twin Towers. Onando sin 

May 17 ABC Radio Network tc-g or,al affiliate meet 
ing Sheraton Safari! DallasrFori Worth Airport 

May 17-18-TMin Association 0 f Broadcasters 

spring convention New Marriott East Cleveland 

• May 18-19— Arurinu Broadcasters Association 

spring convention Little America, Rsgttntt, Anz 

May 19-20 Puhhc Radio in Mid America spring 
moating KCUR Kansas City will be fsosl station Hiilon 
Piara t»rr Kansas City. Mo 

a May 21-23— Washington Slats Association of 
Broadcasters spring meeting She-alun Spokann note 1 . 
Spokane. Wash 

May 21-24- T enlr. annual Southern Educational 
Communications Association ccr.lerence WDCN-TV 
Nashville win be hoM. Op/yland holer, Nashville 


a May 22-28 Annual meeting ol ABC TV affili¬ 
ates. Century Plaza hole'. Los Angeiaa 

May 24-27 Naitonal Association of Broadcasters 
radio programing cortege Wyatt Regency hotel. 
Chicago 

a May 28-27 -Annua' -;:nvenlion zl UPI Broad¬ 
caster* Association of Texas Hi Hon Inn Ama’H'o Ter 
May 28-June 3-Eighth Pru Jeunssse International 
an international »ei«vt*.on competition ror cmidion» 
jrtd youth programs under the auspices ol the Kur& 
peitn Broadcast Union arc UNESCO Building o’ 
Bayiinscher Ryndlunk. Munich. Germany 
a May 29-Juoe 1 - Canadian Cable TWrruion As 
sanation 21st annual convention Queen Eitzabein 
hotel Montreal 


June 

June 1-3- Associated Press Broadcasters annual 
meeting Slouffer'i TVim Towers Cincinnati 

June 4-6— National Association of Broadcasters 

thittl children» TV programing con'erpnca Myall 
Regency hotel Wasrvngi.'-n 

June 6 -SBC Radio .Vctamr* regional affiliate meet 
mg Logan Airport Hi ton note* Boston. 

June 7 ABC Radio Network regional affiliate meet 
mg Sheroion O'Haie motor nctei, Chicago. 

a June 7 — Advertising Research Foundation 

midyear conference Hyatt Regency O'Hara Chicago 
Juna 7-10 - Broadcasters Promotion Association 
23d annual seminar Radtssnn St Paul St Patti 

Juna 8-10- Alabama Broadcasters Association 

«orlng convention Gull Park Resort. Gulf Shows. A.-a 

June 8-11 — Mississippi Bmadcastrr* Asioriorinn 

annual convenuon MBA bo»td will meet Juno 9 
Sheralan-Biiotti hotel Bilan Mi## 

a Juna 9-12-Combined meeting of Missouri 
Broadcasters Association and Aarum Association of 
Broadcasters Marriott Kansai City International An 
port 

a Juna 11-13 Montana Broadcasters Association 

annua' convention Fairmont Hot Seringa Resort soulf¬ 
ul Butte Mcnl 

June 12-14 — National Association of Broadcasters 
meeting tot p»e#»dentfi and «»ecul've directors ol 
stale Dfoadcastari associations Hyatt Regency hate: 
Washington 

Juna 13 — 7Wiftrai«« ytaaoctatuvi nf Broadcasters 

congressional creatine Washington 

June 13*17 American H'.imm in Radio and 
Television's 27lh annual convantlon Los Angeles 
Hrtlon. Lae Angeles 

Juna 15-16 — Oregon Association of Broadcasters 

spnrg conference Sahshan Lodge Gienadan Beach 
Ore 

June 1 7-20 -American Advertising Federation an 
nual conventisn St Francis hotel. San Ftsnciscu 
a June 18-20-Annun' meelr-g :* NBC-TV affih 
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Subscriber Service 
J 3 years S90 
- 2 years $65 
□ 1 year $35 

<CanaOian and otter 
International aufaacnptiana 
■da 15 pei yevl 
2 1978 Cab-e 
Sourcebook S2000 
tlf payment with 
order. SI 6001 
Q 1978 Yoarbook $37 50 
Ilf payment with 
order: $37501 
O Payment enclosed 
C BUI me 
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ales. Sew. York Wilton. New York 
Juna 21 -24 - Florida Ajurocmtiim of Broadcasters 
43Id annual ccnvenhon The Colony Beach A Tenma 
Resell longbcat Key Sarasota. Fia 

June 22-23 - Broadcast Financial Management As- 
soemtim BCA quarterly boaid ol d'reclora meetmg 
Opr f 1arrd fiofeH Nitahv.l'e 

June 23-24 - Radio Television Seas Dim-tors Asso¬ 
ciation coard meeting Aifanta Hrtlon Aranta 

June 25-28 - Public Broadcast ms Service '• arnv^ai 
mamhanhjp meeting Fatm-ont hotel Dallas 
■ June 25-30 - Xatianal Association of Broad 
casters joini board meeting logem*' with tocsarrl or 
(iniadnm Association of Broadcasters Hotel Torontn 
Toronto 


July 

July 12-18 Co**:in nod Colorado Broadcasters As- 
social ton! Rocky Mountain Broadcasters Association 

meeting Manor Vart Colo 

a July 15*16- Television Programmers Conference 

22nd annual mceling Hyatl Rogoncy hotel, ffashville 
Information AC Wimpeify KMCCiTVI Lubbock. Tex 

July 16-18 - California Broadcasters Association 

miQ5Lirmne' meetmg Dei Monte Hyatt Hi;«se M/v 
terey Calil 

July l6-19-\'onnnaJ Association of Farm Brood 
casters kummor rr.-ee|ir»g Ftirmoni hole' Sar. Fran- 
emeo 

a July 16-28 ■ Elemnih management devo-uc-menr 
vom inaf sponso x-d by Saiumol Associatum of Broad 
raster* Harvard Business School Boston Informal or. 
Ron Iron, duector of brnadca#! management NAB 
Washington 


August 

Aug. 10-11 Arkansas B/uadi'astrrs Association 

tummer c-omrention |nn of the Ozarks Motel and Con 
•enlion Center Eureka Springs Ai» 

Aug. 21-23 Notional Association of Broadcasters 

rado programing cunierence Hyatl Rogency totoi. 

Chicago 


September 

Sapt 10-12-Lomiiana Association of flriMuf 

rasters ta!» conyantian Royal Sonesle n^tei New 
Oi leans. 

■ Sapl 12-14 - Wescon/78 electronic# thuw and 
convention Convention Conloi Loa Angeles 

Sept. 15-18—Annual meeting ol Puhhr Rodin in 
Mid America WHA'AM' Matt s. * 1 W » wrtl be he#! 
staton Wiscnnam campus Madison 

Sapt 16-18 Nebraska Broadcasters Association 

•nnuol convention Kearney Neb. 

Sept. 17-20— Broadcast Financial Monngemmt As 
sanation's »8m annuol conteience Dunes hotel and 
country club. Las Vegas 

Sept. 17-20- National Radio Broadcasters Aston 
atnei annual convention Hyatt Regency Emparcaderr. 
hotel San Francisco 

Sept 20-22- Rodin TrlfiWM AViie Directors As 

eoriatiaa international c-.mfetenca At'antu rfiittin hotel 
Atlanta 

a 5ept. 22-24 --4/nrritnn Radio Relay League's 

24tn national convention town and Country Ccrtvm- 
ticn Cenlet San Diego Contact San Diego County 
Amafeui Radio Council PC Bo* 02642 San Outgo 
02136 

a Sapt. 24-28 CBS Raiho Affiliates board Ol 
diieciora meelmc Arizona Biitmore hotel, Pnoeni* 
a SepL 25-29 Severn- r,|emaM,n»t Bidadceatittfl 
Convention, aponsored hy Electronic Engineering At 
soemtum In it it u tom </Ehn-trual Engineers, histitut* 
of Electrical and Electronic* Engineers. Institution of 
Elcctnmu and Radio Engineers. R>rval Telntsom 
Snneh i r d Aorivry of Motion Picture arid Tkiensum 
Engineer* Wembi,- Co n t &i g n r e Centei t nrdon 

■ SapL 28-28 CBS Radio Network affiliaiet COh 

vention Arizona Biltmora hotel Phoena 
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60 % of the new network programs were cancelled this season. 
The crop of new available off network series is going fast. 


Auatlabtr Fall 1979 


Already Sold In C 


□ New York WCBS-TVlCBSi 

□ St. Louis KNIOX-TV (CBS) 

□ Cincinnati WLWT (NBC) 

□ Miami/Ft. Lauderdale 



WPLGiABC) 

Minneapolis 

KMSP-TV (ABCl 
□ Salt Lake City KUTViNBC) 




r 


□ San Diego KFMB TV (CBS) 

□ Flint/Saginaw/ 

Bay City WNEM-TV1NBC1 

□ Asheville/Greenville/ 
Spartanburg 


WLOS-TViABC) 


□ Milwaukee 


WTTVU-TV (NBC) 


r 



□ Oklahoma City 



KOCO-TV 'ABCi 
□ Tampa WFLA-TV (NBC) 


□ Knoxville WBIR-TVtCBSi 




}ver 50 Markets!* 


□ Los Angeles KNXT CBS' □ Philadelphia 

□ Indianapolis WTHR (ABC) WCAU- 7 V (CBS) 


C Providence 

WJAR-TViNBC) 




□ Washington, D.C. 

WT 0 P-TVIC 8 S) 

□ Baltimore WMAR-TV(CBS) 
D Denver KBTV (ABC) 


□ Kansas City 

KMBC-TVlABC) 

□ Charlotte WSOC-TVlNBC) 


□ Albany/Schenectady/ 
Troy WAST (CSS) 


□ San Francisco/ 

Oakland KRON-TViNBC) 

□ Houston KPRC-TV (NBC) 

□ Sacramento/Stockton 

KCRA-T\/iNBC) 

□ Green Bay WLUK-TViABC) 

□ Hartford/New Haven/ 
Springfield 

WFSB-TV (CBS) 

□ Plattsburgh/Burlington 

WPTZ(NBC) 

□ Portland/Salem 

KATUiABCl 

□ Jacksonville WJXT (CBS) 

□ Ft. Wayne WPTAlABCi 

□ Louisville WHAS-TV1CBS1 


P Seattle KOMO-TVlABCi 
P Buffalo WGR-TV(NBC) 

P Greensboro/Winston- 
Salem/High Point 

WGHP-TVABC) 
P Orlando/Daytona Beach 
WDBO-TV(CBS) 


□ Mobile, Ala./ 

Pensacola, Fla. 

WEAR-TV (ABC) 

□ San Antonio 

KSAT-TV (ABC) 

□ Phoenix KTAR-TV(NBC) 

□ and many many more! 


SEE US AT THE B§NKERHILL EAST 
SUITE 3260 / BONAVENTURE HOTEL 


•As Of 2/10 78 
















Open Mike’ 


All for one 

Editor: The National Association of 
Broadcasters is to be congratulated, as is 
Broadcasting for recognizing that non¬ 
commercial WBAI IM New York deserves 
broad support in its Supreme Court case 
over the “seven dirty words.*’ The endor¬ 
sement of wbai in your Jan 16 editorial, 
and in the NAB’s planned amicus brief, 
may be less than absolute, but at least the 
commercial broadcast industry can avoid 
repetition of the embarrassing criticism of 
broadcasters issued at the NAB’s 1964 an¬ 
nual convention by then-FCC Chairman 
E. William Henry on the occasion of 
Pacifica's last major battle with the FCC. 
To refresh your readers’ memories, the 
following are excerpts from his speech: 

tlurini Ihc post year the ccunmiasion renewed 
the license* of the Piuifka Foundation radio station* 
Ccmiptainu originally come in the commission 
from several sources and varied from disgust over 
allegedly obscene programing to charges of the possi¬ 
ble affiliation of key personnel with the Communist 
Party 

"Now. when a regulatory agency is called upon to 
handle allegedly obscene GomiminHu, It indeed his a 
hoi potato on its hands At every public meeting of 
broadcasters | have attended a speaker has only to 
declare himself in favor of freedom to be rewarded 
by an automatic burst of applause But oratory is easy, 
Arm actum » difficult Surely if ever there was a itmc 
when the freedom of btoudcatting was at stake, this 
was It. Who took action in this case’' 

"Which state association sent delegations to Con¬ 
gress chaTgmg that the FCC had deferred the Pacifica 
licenses for an unwarranted period and was operating 
outside its jurisdiction' 1 Which of you wrote me a letter 
urging the commission to dismiss these charges and to 
reaffirm the commission’s trine-honored adherence to 
ihc principles of free bmitoutiftf? WTierc were your 
libertarian lawyers and their amicus briefs—your in¬ 
dustry statesmen wtih their nngmg speeches? Did the 
sound and fury reach no cam but ours' 

"If broadcasters or their advocates felt involved m 
this isaue, there is no evidence in our records to indi¬ 
cate those feelings Apparently, not one commercial 
broadcaster felt obliged to nuke his views known to the 
FCC '—Herbert A. 7 brry, assistant profes¬ 
sor, Department of Telecommunications, 
Indiana University, Bloomington, 


Who also serve 

Editor: Your Feb 13 special report on 
ABC’s 25lh anniversary was an excep¬ 
tionally well done chronicle of the compa¬ 
ny’s growth and performance over the past 
quarter century. 

An important part of our success has 
been the support of our 195 primary 
television network affiliates and their con¬ 
tributions to the ABC family. The list of 
primary affiliates supplied for that report 
omitted 10 stations that share in our 
leadership, and I would like to publicly 
acknowledge their contributions: 

Kwab Big Spring. Tex . rave-tv 
Carlsbad. N.M., KMVt-TV Wailuku. 
Hawaii; klpk-tv Garden City. Kan.. 
kwnb-tv Hayes Center. Neb , wcdc 
Adams. Mass.: ZFB Hamilton, Bermuda; 


Kvr.w Kennewick. Wash.. tcviMv Sayre. 
Okla.; kxix Victoria, lex.-Richard J 
Connelly, vice president, public relations, 
broadcasting, ABC Inc,, A few York. 


Declaration for independents 

Editor: Your special editorial soction Jan 
30 on independent television was 
thoughtful, thorough and well written. Wc 
found it particularly meaningful for two 
reasons. 

First, it drew attention to the considera¬ 
ble body of research that confirms the 
effectiveness of advertising on indepen¬ 
dent stations. These studies ore sound and 
extremely important, but they still are not 
widely known or fully accepted. 

And second, it's significant that your 
magazine recognizes, through your strong 
coverage of independent television, that 
this segment of the industry is a well es¬ 
tablished part of today’s broadcasting 
scene —Carmen J. Bolton, president, 
Bolton Broadcasting Ltd., New York 


Friend in need 

Editor: I learned some pretty amazing 
things during the great blizzard of Jan. 
26-27. 

(1) Many communities are not pre¬ 
pared for disaster situations. 

(2) Radio is more potent than some give 
it credit for. 

(3) The real meaning of “serving the 
public interest, convenience and neces¬ 
sity.’’ 

Wcwa was thick in the dissemination of 
emergency information during the worst 
disaster ever to hit Toledo 

A listener suggested on the air that 
civilians who would like to help the 25.000 
people without electricity by volunteering 
their time and four-wheel drive vehicles 
should be able to organize The caller sug¬ 
gested a very logical step-by-step pro¬ 
cedure that he would operate from a center 
with many phone lines. In a matter of a lit¬ 
tle time, a real estate office was given to 
him and the process began. In the mean¬ 
time. wcwa suspended normal program¬ 
ing and continually updated the operation 
for civilian help, titled the “Wcwa Com¬ 
mand Post. ’’ Records were kept of people 
fed by the effort, and in a little more than 
36 hours of operating. 75% of participating 
neighborhood precincts reported distribut¬ 
ing food or meals to 5.960 people 

It amazes me that the whole thing was 
started by a phone call and a quick deci¬ 
sion to gel involved .After all. isn’t that 
the implication of the phrase: "public in¬ 
terest, convenience and necessity’’? — 
Mike Morin, program director, wcwa (AM I 
Toledo, Ohio. 
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Top of the Week 


FCC wants 
another look 
at WJLA swap 

Commission hauls back Its previous 
approval of Allbritton deal with 
Combined Communications after he 
announces sale of 'Star'; matter 
should come to a head this week 

The FCC has put another hitch in Joe t. 
•Xllbritton's plans for trading WJlA-TV 
Washington to Combined Communica¬ 
tions Corp The commission voted 6 to 0 
last week to reconsider its action of last 
month approving the transfer, and plans to 
decide this Friday (Feb 24 ) what new ac¬ 
tion it will take 

At issue is Mr. Allbritton’* sale of the 
Washington Star to Time Inc. for S20 mil¬ 
lion. which was approved in principle last 
week by the boards of Time Inc and Mr 
Allbritton** Washington Star Com¬ 
munications Inc. It was the financial 
health of the Star that was uppermost in 
the minds of some commissioners when 
the commission decided on a 5-to-2 vote 
to approve the application under which 
WSCI would receive CCC's k<xo-TV 
Oklahoma City und S55 million in prefer¬ 
red stock, a deal estimated to be worth up¬ 
wards of SI00 million for Mr. Allbritton 

The commission acted on its own mo¬ 
tion ut the urging of Commissioner 
James II Quello. a member of the ma¬ 
jority. who said the facts on which the 
commission’s decision was based had 
changed. “I believe we should review 
these changed circumstances and assess 
their significance in order to determine 
whether or not the public interest und the 
commission's processes might better be 
served by a modification or reversal of our 
earlier decision." he said in u memoran¬ 
dum to his colleagues, t in private conver¬ 
sations, Commissioner Quello has ex¬ 
pressed his feelings about the Allbritton 
matter in this fashion "My faith in the 
free enterprise system has been trifled 
with”! 

The commission on Friday dispatched a 
letter to WSCI. seeking facis surrounding 
Mr Allbritton‘s decision to sell the Star 
The commission's only information — 
olher lhan thut provided by the press—was 
a brief letter from Mr Allbritton on the 
day the Star sale was announced, on Feb. 
3. stating that the sale would further 


assure the newspaper’s viability 
One question Commissioner Quello 
wants answered is the extent to which the 
commission should be concerned with a 
“lime frame" in which the newspaper’s 
sale was announced "shortly afier" the 
commission's Jan 12 aclion Although 
Mr Allbritton is reported to have initiated 
talks with Time Inc. a year ago. he said 
"serious negotiations" were begun only 
about a week before the agreement was 
announced (Broadcasting. Feb. 6) The 
commission has asked for the answers in 
affidavit form by Tuesday (Feb. 21) 

The reason for the short deadlines is 
that Feb 24 is the date by which the w jla- 
tv sale contract contemplates a final, non- 
reviewablc order; without one. cither par¬ 
ty could walk away from the agreement 
The contract terminates on Feb. 28 if the 
ugreement is not consummated by then 
But even a commission decision to 
affirm its earlier decision would not neces¬ 
sarily pave the way for consummation of 
the agreement. Four citizen groups that 
had petitioned ihe commission to deny the 
assignment applications have appealed the 


original action, and Edward J Kuhlmann, 
of Citizens Communications Center, their 
attorney, said the appeal would simply be 
amended to include a recitation of events 
since it was originally filed. Thus another 
commission vote to approve would not 
produce a “nonreviewablc" order, (The 
commission did not act on (he groups' 
petition for stay of the approval order, the 
commission said that was not necessary at 
present, but that it would consider the 
petition if it affirms the approval order ! 

It was not clear last Friday what the par¬ 
ties will do in the face of the appeal, even 
if the commission action this week permits 
them to go ahead with the transaction. It is 
understood that there had been no dis¬ 
cussions between the parties as to whether 
they would extend the contract, close at 
their peril or abandon the project 

Lawrence R Wilson, chief counsel for 
CCC. said the principals there had not yet 
uddressed the question of proceeding, and 
would not until they had all the facts, in¬ 
cluding Mr Allbritton's reaction. How¬ 
ever. he appeared definite on one point —a 
commission order setting the transaction 


Fairness in for another going-over 

Tne FCC has <ninated an inquiry that could lead lo majoi changes in its administration ol 
the fairness doctrine A notice which is in response to a court order, asks comments on twr, 
proposes one to provide tar a voluntary system of put>i>c access and one designed to 
assure licensee compliance with the tauness doctrine obligation to cover controversial 
issues of public importance-th# so -ca'led 10-issue proposal 
The commission reacted both m 1974 when it adGpted its “Fairness Report' following 
me hist review of the doctrine since -1 was adopted in 1949 But the U S Court of Appeal* 
In Washington, while rejecting most arguments made in appeal* that were fifed chaileng 
mg the acfion sa»d the comrruss'on had not fliven a hard enough look at the public-access 
and 10-issue proposals tB‘- ’ mg Nov 14, 19771 
The access proposal was advanced by the Committee for Open Med«a, and tne tG issue 
idea by Henry Geliur. '.he former FCC genera! counsel who s due to be named assistant 
secretary of commerce in cnarge of the new National Telecommunications and informa¬ 
tion Administration 

COM suggested that broadcasters who adopt a voluntary system of access-under 
wmch one hour each week would oe set aside for spot announcements and longer pro 
grams by the public—be presumed lo be in compliance with Ihe fairness doctrine and thus 
free at further commission scrutiny Thus. COM maintains, its proposal would effectively 
remove government from fairness doctrine regulation 
Under the 10-issue proposal broadcasters wou*d be required to compile annually a list 
of 10 controversial issues of public importance that tney chose to cover m the preceding 
year, list otters o» response made and note the representative programing presented on 
each issue The fists would be ti'ed with the commission at renewal time 
The mquiry was issued on a 6 to-0 vote-Commissioner Robert E Lee was absent—but 
it was evident ihe unanimity was a result largely of Ihe realization that Ihe court older 
afforded the commission little discretion on fhB matter 
While Chairman Charles D Ferns and Commissioner Joseph Fogarty said they would 
welcome commenla on the proposals—Commissioner Fogarty called the 10- issue pro¬ 
posal "reasonable'-some other commissioners seemed less enthusiastic Commissioner 
James H Quello made <1 dear ne would have some cniicaJ comments to make >f Ihe pro¬ 
posals were eventually translated rnto rulemaking proposals And Commissioner Abbott 
Wasnburn sard the 10-issue proposal was “bad' 

Bmadcai1.no Fan VI) 1978 

29 












for hearing "would probably kill’* the deal 
Bcrl Bernhard. Mr Allbrittons lawyer, 
said he could not “speculate'* what 
would happen after Feb 24 But.he suid. 
“our intention is to go forward " 

The commission’s vote to reconsider 
did not reflect unanimous sentiment for a 
change of mind regarding the sale Com¬ 
missioners Robert E. Lee. w ho was absent 
from the meeting on Thursday the was at¬ 
tending the 25th anniversary celebration 
of koivTv Lincoln. Neb.t, Abbott 
Washburn and Margita White are ex¬ 
pected to stand by their original decision 
to approve Commissioner White said as 
much regarding her position. Commis¬ 
sioner Ouello presumably would join with 
the original dissenters—Commissioners 
Joseph Fogarty and Tyrone Brown —in 
seeking reversal of the commission’s deci¬ 
sion. That would leave Chairman Charles 
D. Ferns as the swing vote 

And he said he would probably reach 
"the same conclusion” on reconsideration 
that he did originally — that additional re¬ 
search had persuaded him of correctness 
of the legal basis of the originul decision. 
But. he said. "I want to go through the 
process again without the Star (being u 
factor.)” It’s understood he also wants to 
make certain that Mr Allbritton was can¬ 
did and above board in his representations 
to the commission. 

A key question in the commission's 
decision to approve was whether the 
preferred nonvoting stock Mr. Allbritton 
would receive would place him outside the 
reach of the multiple and media- 
crossownership rules (Mr Allbritton is 
selling wjia-tv In accordance with a 
condition attached to the commission's 
approval of his acquisition of WSCI in 
1975 that he come into compliance with 
the rule banning ncwspaper-braodcast 
crossownership in the same market 
Since, under his agreement with Time, he 
would remain as publisher and chief ex¬ 
ecutive officer of the Star for at least five 
years, the question is whether that rule 
would continue to apply to him.) 

Churrmun Ferris said he had agreed with 
Commissioner Brown’s interpretation of 
the rule that nonvoung preferred stock 
would insulate Mr. Allbritton from the 
rule. But. he said. "in view of how the rule 
had been interpreted"over the years.he 
decided to vote for approval "because of 
the representation” regarding the benefit 
that would accrue to the Star 

The commission’s Broadcast Bureau 
stood by its original recommendation for 
approval of the wjla-tv transaction, which 
did not turn on the question of the finan¬ 
cial infusion the sale would provide the 
Star (The representation of an aide to Mr 
Allbritton indicating the agreement was 
structured in a manner designed to aid the 
newspaper, commission officials say. did 
not constitute a commitment on Mr 
Allbritton‘s purt.i Richard Shiben. chief 
of the Renewal and Transfer Division, 
said. "Wc feel you should let the order 
stand” However, he also said the commis¬ 
sion might want to "reassess” its position 
in view of the changed circumstances. 


Network study 
set to roll 
at FCC in June 

Million-dollar budget 
for 1978-79 is Ferris aim 

FCC Chairman Charles D. Ferris’s search 
for key members or a staff to conduct the 
long-staJIcd inquiry into allegations that 
television networks exercise undue in¬ 
fluence in the industry was longer and 
more difficult than he anticipated (His 
original deadline was 30 days after his 
swearing in. on Oct. 17. 1977.) But in 
Thomas G Krattenmaker and Stanley M. 
Besen. whose appointments to serve as 
co-directors of the inquiry the commission 
announced on Feb 10 (Broadcasting, 
Feb. 13), Chairman Ferris would appear to 
have come up with men with strong cre¬ 
dentials for the Job. 

Essentially, they are academicians with 
experience in how government operates. 
Mr. Kruitcnmaker. who teaches constitu¬ 
tional and antitrust law at Georgetown 
University Law Center, served for a year 
as chief of the evaluation division of the 
Federal Trade Commission’s Bureau of 
Consumer Protection Mr. Besen. who has 
taught economics at Rice University since 
1965. has served as a consultant to the Of¬ 
fice of Telecommunications Policy and 
other government agencies and has writ¬ 
ten widely on communications policy mat¬ 
ters. 

What’s more, they appear to have the 
necessary enthusiasm to undertake what 
may be a difficult and lengthy respon¬ 
sibility (each has been given a two-year 
leave of absence from his respective uni¬ 
versity) Mr. Krattenmaker talks of the job 
as offering a "challenging and exciting op¬ 
portunity" And Mr. Bcscn is "anxious” 
to begin 

But they will have to contain themselves 
for a while. Because of their leaching com¬ 
mitments. they will not be able to start 
work full time on the project until June 

For Mr, Krattenmaker. 35. the new post 



Krattenmaker 



Besen 


will mean a return to government service 
after a period of six years. From 1971 until 
1972. when he joined the Georgetown 
faculty, he was chief of the evaluation divi¬ 
sion of the FTC's Bureau of Consumer 
Protection In that job, he examined areas 
of potential concern to the commission, 
and suggested remedies it could consider 
for dealing with any problems that were 
uncovered. (Nutritional advertising was 
one of eight or nine ureas his unit looked 
into, and the resulting report evolved into 
a proposed rule to regulate nutritional 
claims in most food advertising.) 

He has also had a taste of government- 
related work as a consultant—to the 
Review Panel on New Drug RegulutJnn of 
the Department of Health, Education and 
Welfare, and to the FTC and the Con¬ 
sumer Product Safety Commission. 

Mr. Krattenmaker received his BA de¬ 
gree in economics with high honors in 
1965 from Swarthmorc College and gradu¬ 
ated from Columbia University School of 
Law, w here he w as magna cum laude and 
notes editor of the Columbia Law Review, 
in 1968. He was on the law school faculty 
of ihe University Df Connecticut for two 
years until receiving an appointment as 
law clerk to Supreme Court Justice John 
M Harlan 

Mr Besen, 40. received a BA from City 
College of New York in 1958. an MA in 
I960 and a PhD in 1964 from Yale, then 
began a career thut took him to a teaching 
assignment at the University of California 
at Santa Barbara and then to a post as an 
economist with the Institute for Defense 
Analyses before joining the Rice faculty. 

And over the years, he has become 
known in the communications policy-mak¬ 
ing establishment that includes aca¬ 
demicians who serve as consultants to 
various agencies 

He served as a Brookings economic 
fellow at OTP from 1971 in 1972. and later 
served as a consultant there. He has also 
been a consultant to the Department of 
Defense and the Rand Corp and received 
a National Science Foundation grant for 
communications policy research. What's 
more, he is a member of the national 
telecommunications policymaking tusk 
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force of the Aspen Institute Program on 
Communications and Society 

Mr Besen has one book to his credit — 
“Introduction to Monetary Economics”— 
and has wTitten articles and papers on the 
economics of commercial and public 
broadcasting and cable television, among 
other areas of the economy. 

The thrust of some of the papers on 
communications matters reflects a strong 
sentiment for freeing the regulated indus¬ 
tries of much of the regulation—and the 
protection that goes with it—that they now 
know In a paper he delivered at a con¬ 
ference in Washington In December, for 
instance, he praised the FCC for relaxing 
barriers to entry of a number of new ser¬ 
vices in the common currier market but 
criticized it for continuing to maintain 
regulatory restrictions—on cable televi¬ 
sion. for instance—he thought were un¬ 
necessary. Among his studies is one 
analyzing the elements of network-affilia¬ 
tion contracts. 

Although they will he spending full time 
on their present jobs for the next few 
months. Mr Kraitcnmaker and Mr Besen 
are beginning to think about their new 
assignment. The co-directors, who have 
met in Chairman Ferris's office and who 
have talked to euch other on the 
telephone, plan to meet in Washington 
next week to begin organizing their work. 

An initial job will be to line up staff. 
They are expected to hire as many as six 
more professionals and. in addition, to re¬ 
tain consultants (It is assumed that the 
two professionals in the present office of 
network study will be engaged in the inqu¬ 
iry, although that was not definite Lost 
week.) 

To pay for the inquiry, the commission 
will seek a $250,000 supplement to its 
1978 budget and an amendment of 
$750,000 to the budget for 1979. which is 
pending before Congress 


More questions 
than answers 
on Tl receiver 

Washington presentation does 
not resolve the issues of 
whether it will actually 
increase number of U channels 
and how much it will cost 

Texas Instruments tried its new television 
receiver concept on a Washington au¬ 
dience last Thursduv to mixed reviews. 
The Association of Federal Communica¬ 
tions Consulting Engineers heard a pre¬ 
sentation by TI's senior communications 
engineer. Darrell L Ash. who lidded 
some of their questions. The big ones, 
however, remain ur.answercd. 

Tl is under u $200,000 FCC contract to 
develop a high-performance television re¬ 
ceiver that would be more spectrum effi¬ 
cient than sets now in use “That goal was 
accomplished," Mr. Ash said “We have 
fulfilled the contract us far ss the FCC is 
concerned in that we have proved tin im¬ 


proved-performance TV receiver can be 
constructed at a low cost " 

The major improvement claimed for the 
new set is a iuncr that can reduce by 
almost half the number of unuseable or 
taboo UHF channels The commission 
imposes a table on UHF chunncl assign¬ 
ments that classifies as taboo approxi¬ 
mately 18 UHF channels for each UHF 
transmitter licensed in a given area These 
taboos arc based on current receiver per¬ 
formance. which because or n number of 
factors—image frequency problems. IF 
beat, adjacent channel interference, 
crossmodulation and intcrmndulutinn and 
noise levels—is poor Tl says that with bet¬ 
ter channel control, its set reduces visual 
noise and thus eliminates the taboos on 
roughly eight channels for coch channel in 
use 

But even if the Tl receiver can reduce 
taboos to the extent claimed for it. the 
number of possible I. HF channel alloca¬ 
tions will not be substantially increased, 
according to several independent com¬ 
puter search studies “We did a computer 
search of cities from Maine to Florida that 
indicated very little additional channel 
space would be freed up if ihc taboos were 
reduced." said Howard Head, managing 
partner of A.D Ring & Associates. Wash¬ 
ington Another study done for the Cor¬ 
poration for Public Broadcasting by W.J 
Kessler Associates. <i Gainsvillc. Fla . 
engineering firm, reached the same con¬ 
clusion. 

However, both studies said the new 
tuner was nonetheless desirable because it 
will improve UHF reception ‘'The 
elimination of certain liHF taboo restric¬ 
tions can provide flexibility in the assign¬ 
ment of UHF channels, which will in turn 
produce less over-all interference and per¬ 
mit the consolidation of all UHF stations 
serving a given murkel Into one area- 
such as an antenna farm.” the CPB report 
concluded 

The cost of TI’s tuner h* also in dispute 
Mr Ash say's it will not increase retail costs 
by more thun S30 Mr Head disagreed 
The $30 figure may be accurate for top-of- 
the-line sets such as the RCA XL 100 
used in the Tl project. Mr. Head said, but 
cheaper sets contain fewer and lower 
quality purls and will be more expensive to 
Improve “Most of the stuff you need is al¬ 
ready in that RCA receiver." he said. “If 
you go out and buy a gutless wonder 
which doesn't have the basic requisite 
parts it’s going to be expensive.*’ 

Set manufacturers huve shown more in¬ 
terest in the new tuner than Tl had ex¬ 
pected. Mr, Ash said, citing orders placed 
by Magnavox. RCA. Sony and three Cana¬ 
dian manufacturers, among others But 
most of those attending the Tl presenta¬ 
tion last Thursday, similar to one given in 
Chicago in December, saw these orders as 
the natural reaction of TI’s competitors 
They suggested that the manufacturers, 
like the engineers, were reserving judg¬ 
ment pending more complete information 

The commission's report on the Tl proj¬ 
ect was due out several months ugo. hut is 
now waiting on some additional adjust¬ 
ments Tl was asked to make. 


Second-season 
bows going to ABC, 
CBS; NBC trailing 

'King' dramatic documentary is 
major disappointment; ‘Fantasy 
Island' and ‘Love Boat; on 
other hand, are coming on strong 

Two weeks worth of second-season ratings 
arc in. and it looks as though both ABC- 
TV and CBS-TV have gained some rind 
lost some with their prime time schedule 
maneuvers NBC-TV is waiting with its 
second-season series entries until lute in 
the month. and in the meantime is taking 
u beating with its specials linc-up in what 
was also the second week of the February 
sweep period. 

An especially devastating defeat for 
NBC in that respect was the performance 
of its $5-million. three-part miniseries. 
King. King was crushed in its first install¬ 
ment on Sunday. Feb 12. by CBS's movie 
special. “Gator." with Bun Reynolds, and 
by ABC's three-hour How the Wear Wa* 
Won. King finished last with an 18 share to 
“Gator's” 41 and Rfof's 36, 

King was unable to generate momen¬ 
tum after that. In its second episode Mon¬ 
day. Feb 13. it pulled only a 23 share, 
even with the benefit of a whopping 41 
share lead-in from Bob Hope's variety 
special King again scored third for the 
night, beaten by CBS’s regular series line¬ 
up and by ABC’s Honeymooners and Love 
Boat valentine specials. And in its final 
episode. King managed only a 24 share, 
pulling a lower ratine point tally—15,1 — 
than its Ic3d-in. a valentine special featur¬ 
ing various TV stars and called I Lave You. 
That also hud a 24 share, but a 16.3 rating 
ABC’s regular senes demolished both 
NBC and CBS that night, with its lowest 
share of the night a 39 for both Soap and 
Family. 

Pnme-time ratings averages for sweep 
week two (Feb 6-12) were 22.1 for ABC. 
20.7 Tor CBS and 17 4 for ABC 

On the plus side for ABC in second 
season performances, the scheduling of 
the new series. Fantasy Inland, on Thurs¬ 
day at 10 p.m . behind ihc almost-ncw hit. 
Love Boat, is shaping up to be almost as 
formidable a block us the Happy Daysf 
Laverne and Shirley luggcrnuul on Tues¬ 
day. In two weeks with the new line-up fac¬ 
ing regular competition, both Island and 
Boat have scored nbovc-40 shares, leaving 
the competition to split the remainder of 
the audience with sub-30 shares each 

Also encouraging for ABC is Star,iky 
and Hutch a improvement in its new berth 
at 10 pm. Wednesday, behind Charlie's 
Angels, where it has scored two 36 shares. 
On the not-so-positive side, the trade-off 
or Bamtta to Starsky’s old slot at 10 p.m. 
Thursdays is faring poorly But since 
Baretta won’t be back nexi season in any 
event (Robert Blake has quilt. ABC is 
probably less concerned about that show 
than it is about The Six Million Dollar 
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Judging a book. Netvatceek magazine festooned its Feb 20 issue with a cover picture of 
well-endowed Suzanne Somers, star of ABC-TV's 77fcree> Company attired in revealing 
lingerie The shot touted a lengthy article about sex on TV Its conclusion- 1 What is disturb 
mg is mat so much of the sex on TV seems designated to pander to prurience in the 
most cheaply exploitative manner” The article catalogued many examples of the increase 
m sexual themes and references in prime-time TV (while noting mat sex nas long been a 
staple of daytime soap operas), and discussed how wen Ihose themes are handled from 
the point of view of both objectors and defenders It atso posed this issue. "How can a 
mass, family medium manage to appear both modem to the more sexually adventurous 
audience and moral to the tradifion3h'$ts r ' In any event, tne Netaiuvek cover apparently at 
fracted somebody's attention The day after the issue hit the stands. Three's Company 
racked up a 36 1 rating and a 53 share several points ftlgner than its lead-ins Happv Paw 
and Laivme and Shidey and 8.4 rating points h-gher than its season-to-date average. 


Man, who uppears to have met his match 
in NBC’s Little House on the Prairie 
Boih Man and Little House now air at 8 
p.m. Monday. ABC has ended up with a 
not-very*bionic 26 share average for the 
two weeks, while NBC maintains at least 
high-30's shares with Little House 
But CBS has also had a hand in hurting 
ABC that night with its new Monday lead- 
off combination. Good Times and the new 
sitcom. Bahy. I'm Back. Considering 
NBC’s competition with Little House, 
both shows looked good with even 30 
shares for both weeks The new line-up 
continues with MM *S m H at 9 p.m —still a 
trooper with mid-30 shares both weeks 
One Day at a Time and Lou Grant follow 
Both started out strong, but showed signs 


of weakening the second week w hen ABC 
cantc in with a mudc-for-TV movie after 
airing a news special the first week. 

Not so good for CBS are the early-eve¬ 
ning performances of its new Tuesday 
night line-up. Celebrity Challenge of the 
Sexes and Shields and Yamell. Against 
ABC’s Happy DaysfLaiemr and Shirley, 
nobody expected miracles, but neither 
show pulled more than a 21 share with no 
appreciable competition from NBC The 
new Tuesday night movie slot, on the 
other hand, has turned in two solid perfor¬ 
mances with twu big-name theatrical 
iilms—“Chinatown” with Jack Nicholson 
(a 33 share) and “Hustle” with Burt 
Reynolds (a 32)—against the rest of 
ABC’s strong Tuesday line-up 


Cool it on sex, 
CBS’s Jankowski 
tells Hollywood 

New broadcast group chief, 
in maiden speech, says It 
Isn’t so much what you do 
as how you go about it 

Gene F Jankowski made his first speech as 
president of the CBS/Broadcast Group last 
week and used the occasion to caution the 
Hollywood community to go easy in its 
handling of sexual themes 

He didn’t mention sexual themes 
specifically, but his meaning seemed clear 
And he also stressed that it isn't the theme 
itself that has to be watched so much as 
the treatment of it. 

Addressing the Hollywood Radio and 
Television Society. Mr Jankowski said “it 
is important that we meet the challenge of 
providing the new and different for televi¬ 
sion. while accepting—not establishing— 
the social mores of our time. It would be 
sad indeed if any of us believed that this 
challenge cannot be met. 

“However, we feel that it is time to slow 
the pace of what appeurs to be a trend 
toward what might be termed objcctiona- 


In Brief 

House Communications Subcommittee Chairman Lionel Van Deerlin 
(D-CaltM, speakmg to National Telephone Cooperative Association In 
San Diego Friday iFeb 171 said there should be immediate waiver of 
FCC crossownership rules barring telephone companies from 
providing broadband video services in rural areas. But more than 
that, he sa*d he thinks Congress and commission should re-examine 
leiephonexatHe crossownership restrictions 'across the board" Cable 
industry could be expected to disagree but congressman said it pnone 
company or cooperative were prohibited from controlling programing 
■perhaps the drawbacks of a telephone company monopoly in both 
broadband and narrowband services are more imaginary than real.” For 
any broadcasters witnm hearing, ne added this-. "As alarming as it might 
sound to ir.y Inends m me D'o.ioca 5 ting industry we already have a 
wlrod nation. Those wires are owned by telephone companies and co¬ 
operatives and the question for policy makers 13 whether ii is wse to 
wire it a second time especially when tne Technology exists to mtergrate 
soivices As i look ahead it appears to me mat the expansion of 
telephone companies and cooperatives mto new services threatens the 
existing cable industry fa» mote than it does me existing broadcasting 
Industry." 

FCC Commissione’ James H. Ouello 1 id some 50 delegates to first 
membership meeting of National UHF Broadcaster*, Association m 
Atlanta Friday iFeb ^7) 1978 will be the year of UHF He fed 
assurances from Chairman Charles Ferns that commission wbs ready lo 
implement specific long-range plan that would lead to parity with VHF 
Mr. Ouello asked NUBA ta help provide "logical specific course of ac¬ 
tion” that would impiove both reception and transmission at UHF s»g 
nals Representativ- Hanson Moore ift-La.) to'd NUBA that prevailing 
sentiment of House Communications Subcommittee is fc-r “fine-tun¬ 
ing" not complete rewrite, ot Communications Act He iiso sa'd sub¬ 
committee is scheduled to meet March 1 tot first rewrite planning ses 
Sion 

Robert MacNoll. executive editor o' Public Broadcasting Service's 
MacNeWLehrer Report, refused !c comment on specifics being dts- 


. ussed wim ABC News and Sports President Roone Arledge cut said 
decision regarding his possible move to c '.irnmerr.ial side would be com¬ 
ing this week. Speculation was that Mr MacNeli would replace Harry 
Reaaoner (whg reportedly is close to being treed from his ABC contract 
tor i keiy move to CB'S> or perhaps path Mr, Reasoner and Barbara 
Walters as sole anchor of ABC Evening Nett*. SMI considering move 
back to public television i* CBS correspondent Bill Moyers. 

Senator Barry Qoldwater R An- >. nam radio enthusiast and autho* of 
legislation to reduce noise interference to television from citizen band 
radios, has beer added to roll of Senate Communications Sub¬ 
committee. Senat-o' Robert Griffin (R-M<cti' ranking Republican on 
that subcommittee has announced he has changed his mind about 
retiring from Senate amj will stand tor re-election 'ms year He is m 
line to become ranking Republican on full Commerce Committee 
following planned rot irement at eno of this term af Senator James 
Pearson iR-Kan » 

national Public Radio, neailened by apparent burst ir. usfehership 
litre page 80) will resume its full, live coverage of 5onate'r. debate 
on Panama Canal treaties today (Feb 20) and will probably continue 
throughout week 

CBS-TV averaged 34.4 rating snd 51 share lor Lr.xing card topped 
by Muhammad Aii-Leon Spinks fight last Wednesday IFeb 15. 
8-t 1 30 p.m NYTi Network estimated 65 million people watched some 
portion ot telecast that reached peak of 44 6 rating and 70 share when 
championship trout was against local programing on other netwares || 
was thud highest-rated tight card in IV histofy partly because ABC-TVs 
Eight in Enough and Charlie's Angels held on wilh 35 and 36 shares 
respectively between 8-10 pm Network averages «or n.ght <B-»» p.m 1 
were 32.7 for CBS 22 2 lor ABC and 13 5 for NBC 

New sot of agency commercial standards, somewhat more I beral 
than oro set and in some instances more liberal tnan National Assoc 
abort ot Broadcasters code has been developed through Med<n Direc¬ 
tors Council for use by Broadcast Advertisers Reports t 

ng TV stations' commercrel performance tot agency clients in general 
BAR will report ss mtractions’ only those instances in which actual 
commercial time erceeds NAB code s maxrmums for all nonprogram 
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blc programing, since we may be in danger 
of being a tittle our of step with what our 
viewers really want lo see on television 

“This in no way suggests a stultifying of 
creativity, Good taste and high ratings are 
not mutually exclusive” 

Mr Jankowski, who look over his post 
last fall, quoted Joseph Addison as saying 
250 years ago that “I shall endeavor to 
enliven morality with wit. and to temper 
wit with morality” 

**Wc ask no more than that the CHS 
executive said. “We are not asking for 
morality plays, for that is not the role of 
television We are not asking for 
•messages* in every series, in every 
speciul. for that is also not the role 

“Television is to inform und to enter¬ 
tain. to make life more understandable 
and more pleasurable. But we must not 
push our audience to some seemingly in¬ 
elastic outer limit of quality und taste 
Good judgment has to prevail, und we 
must continue to be dedicated to providing 
what we consider to be the best in televi¬ 
sion programing,” 

CBS, Mr Jankowski said, wants its 
prime time television to be “a varied 
menu from which the discriminating 
viewer can select the kinds of programs 
that he or she likes, be it news or enter¬ 
tainment, sophisticated adult drama or 
broad comedy, But whatever the choice, 
the program should be produced with the 


desire for maintaining high standards of 
broadcasting.” 

If there are taboos on subject matter for 
TV, he continued, “they arc few Almost 
any subjeci can be treated, if it is handled 
tastefully und in the proper context.” 

CBS is “willing to make changes” to ac¬ 
commodate this philosophy. Mr 
Jankowski said "Not chongc for the sake 
of change, but for the sake of oppor¬ 
tunity—the opportunity to experiment, to 
seek new art forms and new creative 
talent, It isn’t enough to try to hold on to 
today’s audience We must broaden televi¬ 
sion’s base with new viewers. Tomorrow's 
attraction to television will not be based on 
either today's popularity or yesterday’s 
performance” 

Among the innovations at CBS, he said, 
is use of "the limited series, the produc¬ 
tion of five or six episodes rather than 13 “ 
He said it is too early to tell whether this 
is “a pattern for the future” but that "oi 
the moment its udvamages appear to out¬ 
weigh the disadvantages ” 

For instance, he said, this permits on-air 
tryouts for more than a week or two but 
without the normal risk of a 13-week com¬ 
mitment. creates more opportunities for 
writers, actors and producers, permits a 
better evaluation of the production team’s 
ability to sustain creativity and minimizes 
the risk to the advertiser 
“CBS has been scheduling limited 


series since last month and has more such 
series in the wings as part of our long- 
range programing plan,” Mr. Jankowski 
said “Thus I can assure you that there is a 
sincere willingness on our pan to seek out 
new ideas, new talent and new product, in 
format as well as content.” 

Considering all the demands for televi¬ 
sion programing. Mr Jankowski said, “I 
believe that in spite of the shortcomings, 
the problems, the failures of our industry, 
the most amazing thing about television is 
not that it’s so bod. but that it’s so good. 
And it continually tries to be better" 


A sudden surge 
of pressure 
to let cameras 
in the courts 

An ABA committee recommends 
bans be dropped, while state 
justices will study similar 
proposal; Chief Justice Burger, 
however, appears unyielding 

The nation's lawyers and judges, of all 
people, have started putting on the pres¬ 
sure to admit radio and television to state 


time independent stations, which nad been held to essentially same 
standard as network affiliates win be measured by somewhat more 
liberal standards provided lor them in NAB code (Bauaccav u ., Feb 61 
Product onjfectron. not covered in NAB code, will also be monitored 
A>in reports on commercials for competitive products that sir within IS 
minutes of eacti other 

Anticipating Federal Trado Commission staff proposals for 
regulating children's advertising len-reted next Monday. Feh 271 
Nation..*' Association oi Broadcasters president. Vincent Wasilewski, 
has issued statement saying industry concerned about issue, but 
believes proper mechanism lor regulation •$ NAB code not government 
rules And he said, uttimate responsibility and decision to purenase 
products rests with parents - ' On other side, Action lor Children's T elevi- 
sun piesiden. Peggy Charren, .-=>c whatever staff report says ■! will 
t» “some kind of victory tor ACT which initiated FTC inquiry Shs said 
she expects staff to reccmmend total ban on ads directed at 
preschoolers and prohibition on ads for 'hazardous n.ghfy sugared pro¬ 
ducts' and countafsdvertivng requirement for sugared cereals 

CBS Inc. f as leached agree^c-nt in principle i acquire IMS Interna¬ 
tional Inc., New York, in cash rrensaction estimated at more than SSQ 
million IMS information service company which provides in-deplh mar¬ 
ket research reports to pharmaceutical and health care mdustnes and 
operates specialized publishing, direct mail and toxicological testing 
services, will become nucleus of new independent division within CBS 
Publishing Group that will concentrate on expansion in data-based in¬ 
formation field In fust nine months of 1977 IMS had net income ol $4 1 
million on revenues ol S59.6 million 

Pappas Television Irv licensee of KMPH(TV) Tulare. Cahf has 
asked U.S. Supreme Court to review decisions of FCC «nri US Court 
or Appeals that. Pappas says, extend commission s authority over cable 
it ev-stun to include insuring cable systms' "successful entry into 
the marketplace." F*appas filed petition m case m wn-ch appeals court 
m Washington affirmed commission decision denying Pappas's request 
fot special relief from cable systems' .rnportaiton of distant signals into 
. i.«m service area Appeals court sa»d inat, to obtain special revet televi¬ 
sion station must show not only lha! u would be injured but that 


grant of .relief would not prevent cable's entry into market Tnat holding 
adds new—and .Hegal—dimension to commission authority over cable 
Pappas says 

FCC awarded S58,106 contract to CCG Inc . Cambridge Mass, con 
suiting firm, for atudy of minority ownership of broadcast facilities 
Study will focus an financing of broadcast purchases and accuracy of 
audience surveys in measunng listening patterns of racial minorities. 
Expected contract completion date Is Sept. 5 
D 

White House news secretary Jody Powell figuratively bared his breast 
before room full of reporters at Washington Press Ciub-soonsored meet¬ 
ing last week, and acknowledged that. yes. he doe: attempt to in¬ 
fluence the press, m paid to do that' he said, noting he works lot the 
President, not wire services, newspapers or networks UPls Helen 
Tnomas took advantage ol dropped guard “You re paid to serve the 
people ‘ Ms Tnomas and Mr Powell were on panel with Sam Donaldson 
at ABC and Curtis Wilkre o' Boston Globt, discussing President's first 
year with press Mr Wifkie who complained, as some others did. about 
pteterentia 1 treatment White House allegedly shows television, de¬ 
scribed that medium as “toe writing man’s burden" 

FCCnas moved to crack down on citizen band operators - use of linear 
amplifiers -device sa«d to he major cause ot Itood of complaints com¬ 
mission receives regarding CB-caused interference lo television and 
other home-entertainment equipment Commission voted to ban 
manufacture importation 3 nd sale of amptrbers purportedly designed 
lor use by amateurs m 24-35 mhz band but which also C 3 n be and often 
are used by CBers 

Gilmore Broadcasting Corp. reached agreement to buy 
KVOR(AM)-KSPZIFM) Colorado Springs for SI 375.000, plus 
$200,000 covenant not tc compete Seiler is Wotvenne Broadceatmg 
Corp. owned by station's president James W. Vinaii, and Mr and Mrs 
Eugene Powers of Ann Arbor. Mich who have no ether broadcast in¬ 
terests Buyer has three TV's two AM s and one FM and is owned 
by James W Gilmore Jr.. Kalamazoo. Mich Kvan is on 1300 khz with 5 
kw day and 1 kw n»gnt Ksw is on 92 9 mhz with 25 kw and antenna 
2.130 feet above average terrain Broker George Moore 4 Associates 
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Blessed be the peacemaker. Former 
FCC Commissioner Lee Loevmger 
helped quell an incipient uprising 
against Chief Justice Warren E. Burger 
last week at the American Bar Associ¬ 
ation’s midwinter meeting m New 
Or tea ns. A resolution was on the floor 
calling an Ihe chief Justice either to 
repudiate or back up his statement that 
50% of the nation's tna' lawyers are in¬ 
competent Mr Loevmger, who is now a 
partner in the Washington law firm of 
Hogan & Hartson, said the ABA should 
spend its energy on improving the com 
petence of its members and ferreting 
out incompetents—not in starting "g 
snarling cat fight with the chief justice" 
Other speakers characterized the reso¬ 
lution as an attack on the chtet justice's 
First Amendment ngnt to speak out on 
issues The resolution was defeated by 
a voice vote. 


and federal courts, including the Supreme 
Court 

At the midwinter meeting of the Ameri¬ 
can Bar Association in New Orleans, the 
ABA Committee on Fair Trial and Free 
Press, headed by Judge Alfred T Goodwin 
of the U.S. Court of Appeals for the Ninth 
Circuit, proposed an end to a 41-year-okl 
ban on broadcast coverage of criminal 
trials 

One day curlier, the Conference of Chief 
Justices lof the stute supreme courts! 
adopted a resolution catting for the ap¬ 
pointment of a committee to study the 
possible amendment of the Code of 
Judicial Conduct to permit electronic and 
photographic coverage of the courts under 
guidelines that would “preserve the 
decorum and fairness of our judicial pro¬ 
ceedings" Thai code now bars electronic 
coverage of proceedings in federal trial and 
appellate courts. 

Attorney General Griffin Bell, the 
deputy attorney general, Benjamin R 
Civiletti, and the person expected to be 
elected president of the ABA. Leonard S 
Junofsky, in separate news conferences, 
all endorsed the idea of radio and televi¬ 
sion coverage of at least the federal appel¬ 
late courts 

Mr. Civiletti. in a session with reporters 
on Saturday, said he favored such coverage 
of the Supreme Court as well as the federal 
appeals courts. 

Later. Mr. Bell said. “That has been my 
feeling for a long while.” But. in a 
reference to Chief Justice Warren E 
Burger's implacable opposition to 
electronic coverage of the Supreme Court, 
he said, “I don't want to be drawn into a 
dispute with the chief Justice” <On still 
another subject, neither did the ABA; see 
box above.) 

He was less sure about coverage of fed¬ 
eral trial courts Although it might lead to 
more efficient trials.” he said, television 
might inhibit witnesses and others who 
participate who arc not occustomed to ap¬ 
pearing before the cameras. 

Mr. Janofskv. who was nominated last 


week to be president of the ABA. said he 
agreed with ihc position of the present 
president. William B Spann Jr., in favor¬ 
ing electronic coverage of the federal ap¬ 
peals courts, including the Supreme 
Court. “I don't have any problem” with 
that, he said He also said he was pleased 
with the conclusion of the Goodwin com¬ 
mittee 

Fred Graham, the CBS News corre¬ 
spondent whose beat is the Supreme 
Court and the Justice Department, saw a 
trend developing “As surely as we are all 
here,” he said during a panel session at the 
ABA meeting, “the Supreme Court will 
itself be forced to deal with the issue ” He 
said (he state chief justices, in adopting 
their resolution, hud sent a message to a 
“wooden” Supreme Court. 

One negative voice was raised at the 
same panel. Judge Donald R. Fret/ of the 
Superior Court in Merced. Calif., urged 
caution. He said such problems as judicial 
abuse of publicity to further re-election 
campaigns or media pressure on judges 
who limit press activities could put a heavy 
burden on trial courts 

An even more negative influence, how¬ 
ever. was felt simply in the presence of 
Chief Justice Burger, who would he ex¬ 
pected to oppose any move to permit radio 
or television coverage of federal courts, 
particularly the Supreme Court 

Indeed, he is reported to have lold the 
editors of U.S. News and World Report he 
would never permit television coverage of 
the Supreme Court while he is chief 
justice. “I wouldn't sit an the bench if 
there were a television camera in the 
room.” he is quoted as saying. 

Why? Well, he regards commercial 
television as “sleazy ” and feels it would 
cover only arguments in sensational cases. 
And he is concerned that some of his col¬ 
leagues would “ham it up“ if cameras 
were permitted In the courtroom. Some, 
he said, “ham it up” even without the 
cameras 

The chief justice is said to have made 


the remarks in an interview the magazine 
was to publish in question-and-answer 
form But the remarks regarding television 
coverage of the court were excised by the 
chief justice when, in accordance with 
policy, the editors provided him with a 
copy of the transcript for editing. 

(The remarks were published originally 
in the Chicago Sun Time*. w hich said only 
that they were made in a “meeting.” The 
Washington Post subsequently said the 
meeting was with the editors of the news 
magazine,) 

Judge Goodwin, in a news conference in 
New Orleans, conceded to reporters that 
the chief justice’s “Fool on the brake" will 
be effective. Nevertheless, the proposal of 
the Goodwin committee 10 permit broad¬ 
cast coverage of criminal trials is seen as 
another indication of movement toward 
broudenst coverage of the courts. It is ex¬ 
pected to be voted on at the ABA conven¬ 
tion in August 

The committee report says that “televi¬ 
sion. radio and photographic coverage” is 
not “inconsistent with the right to a fair 
trial.” It also says that “such coverage 
should be permitted if the court in the ex¬ 
ercise of sound discretion concludes that it 
can be carried out unobtrusively and with¬ 
out affecting the conduct of the trial.” 

Thus far. courts in 12 states permit 
broadcast coverage of at least some court 
proceedings—although the coverage in 
some Mutes is on an “experimental” 
basis—und several other states are con¬ 
sidering adoption of rules to permit 
courtroom coverage (see box below ) 

Perhaps the last word on the subject ut 
New Orleans, however, was had by the 
chief justice, whose feelings about televi¬ 
sion coverage extend to his public ap¬ 
pearances He caused some raised 
eyebrows when he broke with an eight- 
year custom of refusing television 
coverage of his remarks by permitting 
cameras to film the first three minutes of 
his speech But he did not permit the use 
of microphones. 


In the wind. The state at the law concerning electrons coverage of the courtroom for 
Journalistic purposes has undergone a major transformation within the past two and one- 
halt years. It appears that additional rapid change will occur within the coming months' 
So says tne introduction to a massive joint reooit sponsored by the flad«t> Television 
New# Directors Association and the Reporters Committee tor Freedom of tne Press 
that details the current state of the raw regarding electronic coverage ot the courts A 
survey of courts m the 50 states and the District of Columbia by tne Reporters Committee 
and of journalists throughout thecountry by RTNDA legal counsel. Pierson. Ball & Oowrt 
revealed that there cuirentty are eight states that permit radio and television coverage jf 
mass and appeal proceedings Alabama (where certain consents are necessary), Col¬ 
orado (certain consents needed Ftnnda <e*perinental. certain c msents needed I, 
Georgia (certain consents needed) Montana (two-yeer experiment begins April ti. Nevada 
icertam consents needed', Washington (certain consents neededi and MWorr«n iy»pen- 
mentah The survey also found that trial coverage only is allowed in Jeffenon >Ky > Circuit 
Court and appellate coverage only in Texas, New ffampahirr and .Winnrsrka. And it re 
ported that there are eight state? where proposals are either undeT study or have been sub¬ 
mitted tor courtroom coverage Idaho (appellate proceedings) Illinois (medio ate con 
sidering initiating request tar change!. Louisiana imedia considering request) Minnesota 
i(or trial coverage appellate coverage is authored! Ohio. Oregon. Rhode Island imedia 
considering request! and Vermont (media considenng request) 

The two-volume study which covers laws regarding moadcasting m the courtroom m ev¬ 
ery state, is bemg made available through RTNDA's Washington office 
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Brokers expect 
a sit-tight 
market in 1978 

It could be taxes, It could 
be the general economy or 
regulatory uncertainty; 
no one's really sure why 

Howard Stark, a leading media broker, 
senses that the station-trading market may 
be changing in 1978. John Grandy or San 
Luis Obispo. Calif., says that the inventor)’ 
of available stations in the last half of 1977 
was a "a Tew more than normal" but in 
the first two months of 1978 "things 
seemed to tighten up a bit." 

Ted Hepbum. too. noticed that "inven¬ 
tory is not keeping up with demund " Sta¬ 
tion trading has turned into a seller’s mar¬ 
ket. And. Mr. Hepburn noted, sellers 
seem to have adopted u “wint-und-see" at¬ 
titude. "Inventory Is lagging behind buy¬ 
ing interest." he said "People who own 
stations arc not selling them to the degree 
they should be. The market is doing things 
it shouldn’t do." 

Richard A. Shaheen in Chicago put the 
state of the 1978 market succinctly 
"There’s nothing for sale, and I honest to 
God don’t know why." 

William Exlinc on the West Coast sug¬ 
gested that the uncertainty of the general 
economy along with some of the present 
tax laws, which have become especially 
troublesome in light of the prices sellers 
ure getting for their stations, may be con¬ 
tributing to the contraction of brokers’ in¬ 
ventories. Mr Exlinc said he expected a 
"continuing tightness" in the market for 
some time. 

William Chapman of the Atlanta-based 
Chapman Associates reported that his 
1978 inventory was "reasonable’’ 
allhough "a bit on the low side" 

And Cecil L. Richards in Falls Church, 
Va . a suburb of Washington, noted that 
the upswing in demand for FM stations in 
1977 may lead toward a re-evaluation of 
AM facilities by 1978 buyers. "AM sta¬ 
tions." he said, "have become more of a 
buyer’s market" because of the "empha¬ 
sis on FM acquisitions " 

Dan Hayslett in Dallas said that he and 
other brokers with whom he is in contact 
are all "hoping” that the inventory prob¬ 
lems will loosen up later in the year. Talks 
he is having now with owners in small and 
medium markets have indicated to him. 
Mr Hayslett said, that there should be an 
upswing in seller interest in the "mid to 
later part of the year." 

Two political issues may, in part, be 


Special Report 
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responsible for the apparent quirks of the 
1978 market: minority ownership issues 
and the crossownership question. 

The PCC is now considering several pro¬ 
posals intended to increase the number of 
minority owners in broadcasting Among 
them, a proposal by the National Associ¬ 
ation of Broadcasters that sellers of sta¬ 
tions to minority groups be granted tax 
certificates has sparked considerable in¬ 
terest in the media brokerage community. 
Alex Howard of R.C Cruder Co in Cin¬ 
cinnati said the NAB plan "gives the seller 
a real reason to negotiate" with minority 
buyers 

But other brokers are a bit more 
cautious about the emergence of minority 
groups into the ranks of broadcast owner- 


Chapman: 

Crossowners are 
not panicking or 
throwing in the 
towel, but some 
look down the road. 


Hepburn 

People who own 
stations are not 
selling them to 
the degree that 
they should be. 
The market is 
doing things it 
shouldn’t do. 


ship. A rule change by the Small Business 
Administration, for example, that allows 
the government lending agency to make 
funds available for the purchase of stations 
and cable systems will not. several brokers 
predicted, substantially aid minority 
groups. 

The SBA program "limits purchases." 
Mr Grandy said, to smaller stations that 
can be had for less than $500.00(1 (the 
statutory limit on guaranted SBA loans). 
That limit may "create a more active mar¬ 
ket for small and more moderately priced 
properties," said Mr Howard, bui Joseph 
Sitrick of Blackburn & Co wurned the new 
loan policy* is "not going to help minority 
groups looking for television stations’’ — 
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where prices can run into the tens of mil¬ 
lions. (The average television sale in 1977 
was for $5,145,417 while the average radio 
station sale was for $468,709 The compa¬ 
rable figures for 1976 were $3,389,364 and 
$437,442. 

"It isn’t necessarily true." said Mr. 
Sitrick. that the SBA program will make it 
easier for minority groups to acquire sta¬ 
tions “The dollars are entirely too small." 
said Mr. Hepbum. and considering the 
loan levels the SBA is empowered to deal 
at. it will be "quite difficult" to find a sta¬ 
tion. 

Another broker hit a little harder at the 
SBA proposal It’s "window dressing." he 
said. "It’s not going to affect the big 
deals’* 

And those big deals arc very much on 
brokers’ minds these days. The U.S. 
Supreme Court is now considering a case 
that could have substantial impact on the 
station trading market —the newspaper- 
broadcast crossownership question 

Mr Stark, who specializes in the larger 
deals that, presumably, would result from 
a court ruling banning crossownerships, 
said that the lurge crossowners are “stick¬ 
ing it out" and "not running scared" in 
the Tace of a situation that could drastically 
alter their present holdings. 

Mr Chapman reported that crossowners 
arc not "panicking or throwing in the 
towel." but "some," he conceded, "arc 
looking down the road." 

To what? To swaps, according to Mr 
Hepburn. Conjecturing, he said, on what 
may happen to the market if the ruling 
goes against the crossowners, "quite a few 
swaps" will probably be put together. 

As a case in point, many brokers cited 
the recent announcement of the trade of 
W’TOP-Tv Washington and W WJ-TV Detroit 
Mr Sitrick, for one. included that transac¬ 
tion among some "indications" he has 
sensed that some crossowners may "want 
to beat the rush" should divestiture be or¬ 
dered While pointing out that both of the 
parties involved in the deal —Post- 
Ncwswcek and the Evening News Associ¬ 
ation—have stuck to their amidivestiturc 
position. Mr Sitrick said that their actions 
"could be contagious" among smaller 
crossowners with more limited resources 

Mr. Sitrick said. too. that he has had 
crossowners approach him about selling 
their stations, but he doubted that an un¬ 
favorable court decision would prompt a 
"rush on the market" 

Mr Exline agreed that among the larger 
owners of print and broadcast media there 
has been some "cautious exploring." but 
the smaller crossowners, many of them at 
least, "just don’t feel it ldivcstiture] is 
going to happen " He has not encountered 
a "great deal of concern” among the 
smaller companies. 





1977: the year 
of the big deal 
in station trades 

But some of the biggest 
still await government action 
as volume of FCC-approved sales 
falls below year-before totals 

Three-hundred sixty-nine radio and televi¬ 
sion stations changed hands In 1977 for a 
total value of $289.871,604. $ 100,000 less 
than 1976's total and well below 1971 's all- 
time record of $393.5 million. In 1977, 
344 radio stations were transferred for 
$161,236,169, and 25 television stations 
sold for a total of SI 28.635,435 
Those figures represent transfers that 
obtained government approval in 1977 
and therefore exclude three of the biggest 
trades in broadcast history, all negotiated 
in 1977 but still awaiting final disposition 
by the FCC. Those three were the $ 100- 
million wjla-tv Washington-Koco-Tv 
Oklahoma City swap, the $69-miUion sale 
of the Rust Craft Broadcasting group to 
Ziff-Davis Publishing and the S57-million 
sale of Southern Broadcasting to Harte- 
Hanks Communications 
Of those three sales, worth a total of 
$226 million, only the wit a tv-koco-tv 
sale has received commission approval, 
and it now faces the possibility of extended 
litigation that could force the principals. 
Washington Star Communications Inc 
and Combined Communications Corp . to 
drop the deal (Broadcasting. Feb 13). 

Another major sale, approved by the 
commission last month and therefore not 
included in the 1977 totals, was the 
S49.631.950 buy of Poole Broadcasting 
Co. by Northwest Publications Inc., a sub¬ 
sidiary of Knight-Kidder Newspapers Inc 
The “statistics can he off.'* said 


Joseph Shriek of the Washington office of 
Blackburn & Co., the company that bro¬ 
kered the Southern-Hartc-Hanks deal. 
“Sometimes.'* he said, sales “get bogged 
down” at the commission, Another 
broker. Ted Hepburn, who reported a total 
of about $68 million in announced sales 
for his first year of operation, said that 
only “three out of 10" of his 1977 sales 
have been closed 

One major sale made its way through 
the FCC approval maze in 1977 After 
almost two years, the commission ap¬ 
proved the $42,625,000 sale of Kaiser 
Broadcasting Corp to Field Communica¬ 
tions Corp The sale included UHF’s 
KBMK-TV San Francisco. wn.D-TV Chicago. 
wlvi-tv Boston, wkbd-ja Detroit and 
wkbs-TV Philadelphia. 

The slow approval process did not quell 
last year's trading surge, however Howard 
Stark, who said he engineered St22 mil¬ 
lion in sales last year, said 1977 had been 
an “excellent year" for his one-man 
operation Last year, Mr. Stark said, saw a 
net decline in the number of individual 
owners in broadcasting as publicly traded 
group owners moved to upgrade and ex¬ 
pand their holdings. Companies “in the 
business of broadcasting” took over many 
stations from individuals and, in effect, 
reduced the pool of stations that will be 
available in the future. There “will not be 
us many stations available for sale” in 
1978. Mr. Stark suggested, because of the 
presence of the publicly traded companies. 

There were several brokers, however, 
who did not go along with Mr Stark’s 
assessment of the trading market. Alex 
Howard of R C Crislcr & Co., for exam¬ 
ple, said he expected 1978 to be a “good 
year for us” although “prices are awfully 
high.” 

And, indeed, prices in 1977 reached 
record levels in most areas of broadcasting. 
The year began with the FCC’s approval of 
the $ 16-million purchase of wmal-am-FM 


Stark: 

A net decline 
in the number 
of individual 
owners as groups 
move to upgrade 
and expand 
their holdings. 

Washington by ABC Inc. In May KBEQIFM) 
Kansas City was sold to Mariner Com¬ 
munications for $5-1 million and approved 
by the commission Two other FM sales 
were announced later in the year, however, 
that quickly dislodged the Kansas City 
transaction from its number-one spot: 
Meredith Broadcasting agreed to pay 
Sudbrink Broadcasting S5-2 million for 
wfCHiFMi Atlanta in August, and Storer 
Broadcasting also reached an agreement 
with Sudbrink to buy the latter’s WLYFiFMi 
Miami for $5.56 million plus a $500,000 
consulting agreement. 

But the year's record deal goes, again, to 
Joseph Allbritton. the Texas millionaire 
who rode in from the West four years ago 
to take over the faltering Washington Star 
and its broadcast holdings After selling 
wmal-am-FM to ABC. Mr. Allbritton 
changed the name of his Washington 
television station to wiia-tv (his own ini¬ 
tials) and went looking for a buyer. He 
found one in Karl tiler. president of Com¬ 
bined Communications Corp. Combined 
Communications and Mr. Allbritton’s 
WSCI worked out a complex arrangement 
that swapped the companies' wjla-tv and 
KOCO-TV and gave Mr. Allbritton $55 mil¬ 
lion in preferred Combined Communica¬ 
tions slock. The total value of the deal was 
put at SI00 million including interest to be 
earned on the stock. 

Early last month the FCC, by a 5-2 vote, 
approved the transaction Then, less than 
one month later and only three weeks 
before his contract with Combined Com¬ 
munications was due to expire. Mr. 
Allbritton lived up to his reputation as a 
wheeler-dealer with the announcement 
that he had sold the Star to Time Inc for 
S20 million plus assumption of $8 million 
in debts. Under the arrangements with 
Time. Mr. Allbritton was to remain as 
publisher of the paper for at least five 
years. 

The fate of the largest single station deal 
is still up in the air. Citizen groups huve 
asked for a stay of the commission’s deci¬ 
sion. and have appealed it to the courts. 
Commissioner James H Quello. who 
voted to approve the transaction, proposed 
that the commission reconsider ihc case 
(see "Top of the Week”) 

Mr. Allbritton sold the Washington 
broadcast stations to comply with an FCC 
order of divestiture that accompanied 
commission approval of his acquisition of 
WSCI in 1975 Mr Allbritton also sold 
wlvaiaMi Lynchburg last year for 
$660,000 (o Shenandoah Broadcasting Co. 
as part of that order As of this week. then. 


Easy does It. The Dio station deals such as the wjla-ty*occ-’v swap or (he merger of 
Southern Broadcasting into Haite-Hanks may take what seems to the principals an elei 
mty to wend their ways through the Broadcast Bureau ot the FCC. but brokeis indicated 
“basic deals* are managing to mane it through me commission in reasonable time 

A serious problem developed in the licensing diviswn of the bureau last year whan, for 
11 months, there was no chief in the office that Initiates the passage at ail application* 
through the commission 

Jack Feldmnnn ol Hogan-Feidmann m Encmo, Calif. 58id that sales he has brokered that 
are 'clean and uncomplicated" now pass through Ihe commission with relative ease while 
others, such as a San Francisco case involving a complicated exchange o! plants and fre¬ 
quencies by kcbs-fm, ksawfmi and kvpxifmi (Broaocasiing Nov. 15.22, 1976) have been at 
the commission lor well over a year' 

Keith Horton in Elmira, N V. said his firm, which tends to specialize in smaller properties, 
has had *no problems at all" getting applications through the commission Mr. Horton said 
that most of hts sales get out within the 'normal" lime of about 90 dnys. 

Davtd Weston, the new chiel of the licensing division who took over last October said 
that applications are moving "much bettor than before' he assumed office. "It depends on 
Ihe kind of application' Mr Weston said For a short-form transfer "30 days may be a tong 
lime' he said ‘For a wjla-tv a year may nat be enough." 

According la FCC management reports for 1977. at the end of December t.3B5 assign¬ 
ment and transfer applications had been received by the commission for the year Of those. 
1,272 were disoosed ot and 335 were still pending Tne commission reported Ihat at the 
end ot tne year. 117 applications nad been on hand for 90 days or more. 

The commission also reported that the first seven months of 1977 were "extraordinarily 
heavy' -averaging 125 applications per month. In September, the stall was averaging 103 
disposals per month. The highest disposal rats for this service m Ihe FCC s history’ 
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Mr. Allbritton’s broadcast holdings In¬ 
clude WJLA TV, wset-tv (formerly wlva- 
rv) Lynchburg and wciv-tv Charleston, 
S.C 

Nor was Mr Allbritton the only broad¬ 
cast owner to deal in Washington proper- 
ties last year In November. Post- 
Newsweek Stations (wholly owned by the 
Washington Post Co.) announced it was 
selling its last radio station — WTOW AM) 
Washington —to the Outlet Co for 
S6.675.000 A month later. Post- 
Newsweek dropped another bombshell on 
the trading market: an agreement with the 
Evening News Association of Detroit to 
swap wtop-TV Tor the News's wwj.tx 
Detroit plus S2 million Neither of these 
transactions has been approved by the 
FCC. 

Some other station sales of 1977 of 
more than routine interest: 

In addition to its detil for wjla-TV, Com¬ 
bined Communications had an acquisitive 
year in radio as well. It announced a S 13.8- 
million stock purvhuse of Globe Broad¬ 
casting Co.’s three AM’s and two FM’s 
Separately. Combined Communications 
bought ww we( ami Cleveland forS7.5 mil¬ 
lion and. subject to FCC approval. 
WLDMtFMi Detroit for S2 million plus 
25,000 shares of stock Approval of all 
transactions now pending —including 
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January 31.1978 


Metroplex Communications, Inc. 

has aquired the assets of radio stations 

KEZK(FM) WHYI(FM) 

St. Louis. Mo. Fl Lauderdale 

Miami. Fla. 


The undersigned initiated this transaction 
and assisted in the negotiations 
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Shaheen. 

There’s nothing 
for sale, and I 
honest to God 
don’t know why. 

wjla-tv— will give Combined Com¬ 
munications seven AM’s, seven TV’s and 
six FM’s—only one FM station short of 
the full complement of stations allowed 
under FCC rules. 

The distinction of being the first broad¬ 
caster to reach the magic 21 went last year 
to Park Broadcasting Inc., the privately 
held group broadcaster and newspaper 
publisher headquartered in Ithaca. N.Y. 
With the $340,000 purchase of wonoifmi 
Syracuse. N Y, Roy H. Park became the 
first and so far only person or group to 
own a full portfolio of broadcast stations. 

Viacom International announced it 
would be getting into the broadcast owner¬ 
ship field with its 515-million buy of 
whnb-TV Hartford-New Britain. Conn. At 
the time of the announcement of the 
purchase. Viacom’s president and chief 
executive. Ralph M Baruch, said the com¬ 
pany would “continue to seek out addi¬ 
tional opportunities for acquisitions ” 

A new company, Tclcco Inc.. Detroit, 
announced an agreement to purchase 
wrTvmi Bloomington. Ind (In¬ 
dianapolis). for $26 million. The seller is 
Sarkes Tarzian 

Pulitzer Publishing Co announced it 
would pay $42 million for wgaL-TV Lan¬ 
caster, Pa. and WTEvrrvi New Bedford, 
Mass. The seller is the Steinman family of 
Lancaster, which agreed to sell WGAL-TV 
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MEDIA n HOK EUS • CONSULTANTS 

16255 Ventura Boulevard, Suite -115 
Encino. California 91136 
Area Code 213 086-3201 


How does K-ACE, Inglewood, a Class A FM station sandwiched 
in between two Class Bs, one a 105.000 watt giant, compete suc¬ 
cessfully In the Greater Los Angeles market? 

Willie Davis, the owner, says a part of the answer is his con¬ 
sultant, Cliff Gill, a 25-year veteran manager, broker and station 
owner (currently K-WaVE, San Clemente). 

BUYING, SELLING OR SOLVING PROBLEMS. 

CALL CLIFF GILL, Surety Realty Co., 

(213) 483 4212 1545 Wllshire Blvd., L. A. Ca. 90017 

SPECIALIST IN MINORITY ACQUISITIONS 

owner (currently K-WaVE, San Clemente). 
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by 1981 after a coalition or women’s 
groups there contested its license renewal 
on antitrust and employment-discrimina¬ 
tion grounds 

Other major station sales approved: 

Lee Enterprises Inc . an lowa-based 
broadcast group, bought koin-tv Portland. 
Ore . from Newhousc Broadcasting Corp. 
and a group of local owners for S27 mil¬ 
lion Koin-am-fm were sold separately to 
Gaylord Broadcasting for SI.5 million Lee 
also received FCC approval lost year of its 
511,799,000 purchase of kgmbtv 
Honolulu from Heftcl Broadcasting Corp.. 
principally owned by Representative Cecil 
Hcftcl (D-Hawaii) Congressman Heftcl 
also sold four of his mainland stations— 
wtmii M) Fort Lauderdale. Fla . and 
KtZKtFMI St. Louis to Mctmplex Inc. for 
$4.550.000. plus u SI.480.000 covenant 
not to compete and wkfqi ami-wshhifmi 
Pittsburgh to Nationwide Insurance Co., 
Columbus, Ohio, for 53.240,000. 

To comply with the FCC’s rules 
prohibiting the ownership of more than 
five VHF stations. Lee sold its KEYC-tv 
Mankato. Minn . to United Communica¬ 
tions Corp for $5 million. The holdings of 
the publicly traded Lee at the end of the 
year included: wtadiam>-wocy<FM> Quin¬ 
cy. 111.; kglo-tv Mason City. Iowa; KHQA- 
tv Hannibal. Mo. wsaz-TV Huntington. 
W.Vu. Two other Lee stations— keyc-fm 
M ankato and kglq<am> Mason City— 
were also sold last year. 

Buffalo Broadcasting Co., a subsidiary 
of Howard Publications Inc.. Oceanside. 


Sitrick: 

The SBA's new loan 
policy is not 
going to help 
minority groups 
looking for 
television stations. 

Calif, joined the ranks of the broadcasting 
industry last year with the purchase of 
wuen-TV Buffalo. N.Y., from Buffalo Eve¬ 
ning News Inc. for S25.5 million. HPI is 
principally owned by Robert S. Howard 
and publishes 14 daily papers in eight 
stales. The sale of wren-ts by the Evening 
News company was one of three separate 
transactions that closed the media 
portfolio of the estates of the late Mr and 
Mrs. Edward M. Butler. The Buffalo Eve¬ 
ning New* was sold to Blue Chip Stamp 
Co., owned by Warren Buffett, for 533 
million. The sale of wben am-FM to a 
group of local investors headed by at¬ 
torney Arnold B Gardner for another S4 
million is awaiting FCC approval. 

Flower City Television Corp. sold 
W 0 KRiTv> Rochester. N.Y.. to the Post 
Corp. of Appleton, Wis., for 515,825,000. 
Post filled out Us complement of VHF sta¬ 
tions with the purchase. Its other TV’s arc 
weal-tv Eau Claire and wli k-TV Green 
Bay. both Wisconsin; KTV0tTv> Kirksville. 


Mo., and wluc-T\ Marquette. Mich Post 
Corp. also owns w i aU-i m Eau Claire and 
WAXX(AM) Chippewa Falls, both Wiscon¬ 
sin, KBtZlAW) Ottumwa. Iowa, and 
publishes daily papers in Massachusetts 
and Wisconsin 

Wzzm-tv Grand Rapids. Mich., was 
sold by West Michigan Telecasters Inc. to 
Wometco Enterprises for 514 million. The 
publicly traded buyer also owns wlos-FM- 
T\ Asheville. N.C.; WTVjrrvi Miami; 
kv os-TV Bcllinghum. Wash.; 20 cable 
television systems in eight states and the 
Bahamas, and also bought last year 
WTVGiTVi Newark. N.I. (formerly wbtb- 
rv ) from Blonder-Tongue Broadcasting for 
517 million The last Is operated as a sub¬ 
scription television outlet. Wometco also 
owtis theaters and vending companies 

Gaylord Broadcasting Co received FCC 
approval last year of two purchases initi¬ 
ated in 1976. For SI2.5 million each. 
Gaylord bought wvi.t ITV> New Orleans 
from Screen Gems Inc., and wlabitvi 
L orain. Ohio (Cleveland!, from United 
Artists Broadcasting and Kaiser Broadcast¬ 
ing Gaylord, a subsidiary of the 
Oklahoma Publishing Co., publisher of 
the Oklahoma City Oklahoman and 
Timeii, also owns wtvtitvi Tampa, Fla.; 
krke-aM-fm Albuquerque. N.M.. 
KTVTrrvi Fort Worth; KHTVavi Houston; 
kstwitv) Tacoma. Wash., and wvTvrrvi 
Milwaukee. 

Latry H. Israel, the former president of 
the Washington Post Co., put together a 
group of investors—including the Coca 


Twenty-four years of station trading 

Dollar volume of transactions approved by FCC 


Number of stations chanomo hands 
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SI 0,224.047 
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$23506.760 

1954 

an»y" 

187 

nan to m 

18 

27 

1955 
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22.351.602 

23.394.660 

1956 
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11 

29 

1956 
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17530.395 

1956 

318 

24 

21 

1957 
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28 
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1960 
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22530525 

1960 

345 

10 

21 

1961 

128,804,167 
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42,103.708 

31.167.943 

1961 

282 

13 

24 

1962 

101.742.903 

59,912,520 

18522.745 

23507,638 

1962 

306 

8 

16 

1963 
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16 

1964 

205756,736 
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1965 
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32 

1966 
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316 
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5 

32 

1970 
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1.038.465 
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1970 
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3 

19 

1971 

393.547.924 

125.501.514 

750,000 
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1 

27 

1972 

271.330.537 
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0 
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0 

37 

1973 
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1973 
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2* 

25 

1974 

307.781,474 
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1974 
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1975 
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1976 
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0 

25 

Total 
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Howard: 

The NAB plan gives 
the seller a real 
reason to negotiate 
with minority buyers. 

Cola Bottling Co, of New York—to buy 
WNYS-T\ Syracuse. N.Y., for $11 million 
The sellers were the Outlet Co (80%) and 
Syracuse TV (20%). 

The Des Moines I lowu) Register and 
Tribune Co.’s broadcasting subsidiary. 
Quad-Cities Communications Corp . 
bought wqad-TV Moline. UL, from Moline 
Television Corp. for S9,625.000. plus a 
$735,000 covenant not to compete 

DGH Co., a wholly owned subsidiary of 
Grit Publishing Co., publisher of Grit, a 
weekly newspaper, bought Starr Broadcast¬ 
ing Group’s wcyb-tv Bristol. Va.. for 
$8,618,636 

Scripps-Howard Broadcasting Co. 
bought KBMA-TV Kansas City. Mo., from 
Westport Television Inc. for $7,5 million 

The Minneapolis Star A Tribune Co. 
bought wdrb-tv Louisville. Ky.. for $6 J 
million from Consolidated Broadcasting. 

Former Senator Ernest W, McFarland 
(D-Ariz ), who was majority leader of the 
Senate and chairman of the Communica¬ 
tions Subcommittee, bought the controll¬ 
ing interest of Arizona Television Co., 
licensee of ktvmtvi Phoenix from R A 
Watkins Jr and L M. Nowell for $5,906.- 
880 Mr. McFarland. 84, acquired 29% of 
ATC in the transaction, which he added to 
the 41% he already held His son-in-law, 
Delbert R Lewis, is president of ATC. 

Golden West Broadcasters bought 
wcar am fm Detroit from H.Y. Levinson 
for $5 million cash and the assumption of 
$500,000 in debts. 

A new company. Manner Communica¬ 
tions, bought kjjeqifm) Kansas City, Mo., 
from Mark and Connie Wodlingcr for $5 1 
million—a price that for a while last year 
was a record for an FM facility. Mariner is 
owned by L. Joe Scallan. president of 
Riverbend Group, a Cincinnati media 
broker and consulting firm, and Elmer 
Ward, chief executive officer of Pulm 
Beach Corp., a manufacturer of men's 
clothing. 

Capital Communications Inc., a wholly 
owned subsidiary of Lewis Broadcasting 
Corp., bought wnok a.m fm-TV Columbia. 
S.C.. for $3,987,500. plus a $112,500 
covenant not to compete Lewis is owned 
by J.C- Lewis, owner of wjcl-fm-tv and 
the weekly Journal-Record, all Savannah, 
Ga. 

The State Mutual Life Assurance Co. of 
America sold wnic-am fm Dearborn, 
Mich. (Detroit) to Marvin Joscphson As¬ 
sociates. a publicly traded New York talent 
agency, for $3,850,000. It was MJA’s first 
broadcast acquisition. 

Worrell Newspapers Inc. bought wcee- 
TV Freeport. III. (Rockford) for S3,870,- 
000 from WcEE-rv Inc., a subsidiary of 
General Media Inc. Worrell publishes 
daily papers in 10 stales and owns WH5V-TV 




EDWIN TORNBERG 

& COMPANY, INC. 
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Negotiators For The Purchase And Sale Of 

Radio And TV Stations • CATV 

Appraisers • Financial Advisors 

5530 Wisconsin Avenue. Washington. D.C. 20015 
301-652-3766 


Ii. C. CRISLER & CO., INC. 

Business Brokers for C.A.T.V., TV & Radio Properties 
Licensed Securities Dealers 
Underwriting — Financing 

Cincinnati 

Richard C. Crisler, Clyde G. Haehnle. Alex Howard 
580 Walnut Street. 45202, phone (513) 381-7775 


A NEW NAME WITH 
"OLD HANDS’ 

Richter-Kalil & Co., Inc. 

FJwmCi Richter, Jr Frank Kali I 

Radio TV CATV Brokers 

3438 North Country Club Tucson, Arizona 85716 
(602) 795-1050 

NEGOTIATIONS APPRAISALS FINANCING 



39 























When the Power 
Company’s lines 
go dead.... 


Yours stay alive! 


J & D STANDBY POWER 

J & D packaged standby genera¬ 
tors restore power instantly and 
then shut down when normal pow¬ 
er returns They are simple, com¬ 
pact, easy-to-install. quiet and 
foolproof Available in sizes from 3 
to 65 KW at extremely attractive 
prices 

Adequate for the average AM, FM 
& TV facility Higher power upon 
request Contact for details: 


J&D 


I J A O International. Inc. 

Unit E'Ea&t, Interstate IneJ. f*k 
Eellmavrr, New Jersey 08031 
I Isle. (609> 931-4100 


PRODUCERS OF: STAR TRAK WITH 
CANDY TUSKEN • DR DEMFNTO 

• NATIONAL ALBUM COUNTDOWN 

• THE SOUND OF MOTOWN • IN 
HOLLYWOOD WITH DARCEL • 
12 HOURS OF CHRISTMAS 




assist. 


StKftOl® 



Hurrisonburg. Va. 

A group of Washington-area business¬ 
men headed by Alex Sheftell bought 
wava-am-fm Arlington. Va., for $2,500.- 
000, plus a S50.000 covenant not to com¬ 
pete and a $760,000 consulting agreement 
from U.S Transdynamics Corp and then 
sold the AM to 780 Inc., a partnership 
headed by a Washington media broker, 
Edwin Tombcrg. for $665,000, plus a 
$100,000 covenant not to compete. 
Transdynamics is owned by Arthur W. 
Arundel Mr. Sheftell’s partners included 
Washington builders Melvin and Edward 
Lenkin (father and son) and Robert Un- 
derstcin. sn investor. 

Heritage Village Church, owner of the 
PTL Television Network. Charlotte. N.C.. 
which syndicates The PTL Club, a 
religious program, bought wjan-tv Can¬ 
ton, Ohio, for $2 5 million. 

Storer Broadcasting Co. sold wjwtAM) 
Cleveland to Lake Erie Radio Co for $2.5 
million. Lake Erie is owned by Arthur B 
Modcll and Richard P Bremkamp Mr 
Modcll owns the Cleveland Browns foot¬ 
ball team, and Mr Bremkamp was general 
manager of wjw under Storer. 

Billboard Publications Inc., publisher of 
Billboard magazine, bought wi.ac-amfm 
Nashville from the Life & Casulty In- 


Richards: 

AM slations have 
become more of 
a buyer's market 
because of the 
emphasis on FM. 

surance Co. of Tennessee for S2.4 million 
Wichita Great Empire Broadcasting paid 
$2,360,400 for kwkhiami-krokifmi 
Shreveport. La The seller was the 
Shreveport Times Publishing Co —later 
bought by Gannett newspapers The buyei 
of the stations is owned by EF Lynch and 
Michael Oalman. 

Octagon Broadcasting Co., a subsidiary 
of Agronomics Inc., an Atlanta fertilizer 
firm owned by Anthony C. Kupris. bought 
WDTB-TV Panama City. Fla., for $2.1 mil¬ 
lion from Panhandle Broadcasting Co 
Kpaz-ty Phoenix was acquired by Tri¬ 
nity Broadcasting of Arizona, a nonprofit, 
nonstock religious organization, for the 
assumption of S2 million in debts and 
liabilities. The Glud Tvdings Church of 
America was the seller. 

BENI of Ohio Inc., a subsidiary’ of 
Broadcast Enterprises Network Inc.. 
Ragan Henry, president, bought wciniam* 
Cincinnati from Home Security Broadcast¬ 
ing Co. for $1.8 million 
Knok-AM-FM Fort Worth was bought by 
EGG Dallas Broadcasting Inc. for $1,218.- 
000. plus a $300,000 covenant not to com¬ 
pete The buyer is principally owned by 
Earl G. Graves, publisher of Black En 
terpriaea magazine 

New England Continental Media 
bought wezeumj Boston from McCor¬ 


mick Communications Inc. for $1.4 mil¬ 
lion, plus a $300,000 covenant not to com¬ 
pete. The buyer is owned by Stuart Epper¬ 
son and William Atsinger 
KaIR-am-FM Tucson, Ariz.. was 
purchased by Surrey Broadcasting Co. for 
$1.6 million 

Kjjjiami Phoenix was purchased by ITC 
Communications of Arizona Inc. for 
$1,550,000. ITC is a wholly owned sub¬ 
sidiary of International Tapetronics of 
Bloomington, 111., manufacturer of audio 
cartridge and tape machines 
Berean Bible Ministries sold kbsaitv) 
Guasti, Calif. (Los Angeles) to 
Metropolitan Broadcasting Co. for 
$1,550,000. Metropolitan, which is 80% 
owned by Dental Finance Co. of Irvine. 
Calif., and three individuals, began a sub¬ 
scription television service on the station, 
Nonprofit Family Stations Inc, paid 
Walton Communications Inc. SI,050,000. 
plus $350,000 consulting agreement for 
KFOX(AM) Long Beach. Calif The seller is 
owned principally by John B Walton. FSI 
is headed by Jarold Camping. 

The FCC granted a waiver of its rule 
barring the acquisitions of co-locaied 
television and radio stations and approved 
the sale of kuam am fm*tv Agana. 
Guam, for S650.000, plus the assumption 
of $525,000 in bank loans and a $110,000 
covenant not to compete. The buyer. 
Pacific Tclcstations Inc . is principally 
owned by Lawrence S. Berger, principal 
owner of khvhiami Honolulu 
The Arkansas Democrat Co. bought 
16% of the stock of KTHvrm Little Rock 
from the estate of Clyde E. Lowry for 
$1,280,000 It was the first step in a com¬ 
plicated string of transactions that will 
eventually result in ADC’s complete con¬ 
trol of the station. 

Kfrc-fm Sun Francisco was sold by 
RKO General Inc. to Kioft Inc. for 
$1,150,000. The buyer is a wholly owned 
subsidiary of Century Broadcasting Co. 

Gulf Coast Broadcasting Co., owner of 
kris-tv Corpus Christi. Tex., bought 
kgns-tv Laredo. Tex., for $1 million, plus 
a $250,000 property lease 
Metro Connecticut Media Corp. sold 
wplrifmi New Haven. Conn . to General 
Commumcorp Inc. for $1,018,298 Presi¬ 
dent and 25%> owner of the seller. Robert 
G. Herpe. owns over 60% of the buying 
company. 

Kram iAM) Las Vegas was bought by 
Cole Industries Inc for S750.000. plu9 a 
$250,000 covenant not to compete 

EZ Communications bought WJOIllMi 
Pittsburgh for SI million. The sale of the 
station was, in part, a result of the resolu¬ 
tion of the estate of the late Agnes J.R. 
Greer 

A group of former Ford White House 
aides bought wrumami.wkgvwfmi Utica, 
N.Y.. for $1 million The group Is hesded 
by Robin B Martin, a member of the 
presidential advance team The others are 
L. William Seidman. former economic ad¬ 
viser to President Ford: William 
Nicholson, former White House appoint¬ 
ments secretary. and Ernest S. Johnston, a 
Washington advertising executive. a 
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If we didn’t foil 
the horrors of 
crack ’n crunch, 
someone else might 
be number one. 

When interference invades drop 
cable through tigerstripe cracks or 
through crunched foil at the connectors, 
you can’t blame subscribers for being 
a little upset. But Crack 'n Crunch doesn’t 
happen with Times’ new ’Lumiseal. 

Times* drop cable is designed with 
aluminum foil laminated to each side of 
high strength polypropolene tape in 
order to tame tigerstriping. In ’Lumiseal 
this composite foil is sealed directly 
to the dielectric. So it can’t crunch up 


when you put on the connector. Rather, 
the connector slips on quickly and 
smoothly assuring maximum RFI 
integrity. Furthermore, by heat sealing 
the foil to the dielectric the possibility 
of moisture migration is practically 
eliminated. 

’Lumiseal is available in RG-59 and 
RG-6 sizes; with either heavy or 
extra-heavy braid coverage. Try it. We 
think you’ll agree it’s the number one 
drop cable from the number one 
cable company. 

For more information call 
(203) 265-2361. Or your nearest Man 
From Times. 


New 'Lumiseal Drop Cable from 




Times Wire & Cable 

The Cable Company 

358 Hall Avenue Woilingtcxd CT 06492 
(203) 265*2361 Phoenn AZ (602) 278-5576 
DIVISION OF TIMES FIBER COMMUNICATION! INC. 





ATTENTION, 
EARTHLINGS! 
LAM 7-ZAHH-7, 
WITH A MESSAGE 
FOB VO J!! 







I am the story-teller of a great new television series. 

It is called: 

OFmL 

There are 78 exciting, action-filled, half-hour adventures, starring my t 
earthling friends -Ihe "G-Force" - as they fight to-sdve ttieplanet 
from ingenious, dastardly alien attack from beyond the stars'! 

These animated t-e-l-e-v-i-s-i-o-n (as,you call itjprograms 
are being created for thd American audience. The*fop 
Hollywood creative team of Jamieson Brewer (head 
writer) and Alan Dinehart (producer-director) are long¬ 
time associates of Hanna-Barbera and Waif Disney 
Productions. BATTLE Of THE PLANETS is being .. 
distributed on Earlh exclusively by: 

SANDVFRANK 
HUSISVNDJCATJDN 

635 Madison Avenue. New York, N.Y. 10022 
(212) 628-2770 TWX 710-581-5205 
Order BATTLE OF THE PLANETS today, tt is the 
onl y syndicated, first-run science-fiction 
programming immediately available— 
for Fall 1978 start. 

Thank you!! End transmission!!! 

Come see us at NATPE, 

Bonaventure Hotel. Suite 3058 



Media 


NAB members 
elect their 
latest board 

Only one Incumbent, Chapman, 

Is ousted; close winners on 
radio side include 
Tarleton and Whitlock; 
new members sign on in June 

Six radro incumbents and two TV incum¬ 
bents were relumed to the National Asso¬ 
ciation of Broadcasters joint board in the 
latest elections, results of which were an¬ 
nounced last week. 

The only loser among current board 
members seeking rc-clection was Jack 
Chapman of KGAK<AM>-KQNM<FM> Gallup. 
N.M . who bowed to challenger Roy 
Mapel, KIML(AM) Gillette, Wyo.. for the 
radio district seat representing Colorado. 
Idaho. Montana. New Mexico. Utah and 
Wyoming Mr Chapman, a broadcaster 
with previous board service, was ap¬ 
pointed to his current term, replacing 
Wayne CorniLs. formerly of kfxd-am-fm 
Nampa. Idaho, who left his station and the 
board to become director of membership 
at NAB 

Another broadcaster noteworthy by his 
absence from the list of winners is Robert 
Gordon of W'CPO-TV Cincinnati, who 
sought to return to the TV board, of which 
he was chairman when his term expired 
last year. 

The election ended weeks of speculation 
about possible upsets in other races, prin¬ 
cipally on the radio board NAB refuses to 
release vote totals to avoid “embarrassing 
the candidates,” but it was reported last 
week (hat the class A at-large seat on the 
radio board was won by only 50 votes of 
some 500 cast. The winner was Cullie 
Tarleton of wbt-am-fm Charlotte, N.C.. 
over LJ. Patricclli of WT1C-AM FM Hart¬ 
ford, Conn . a former TV broadcaster and 
member of the NAB TV board 

William O’Shaughnessy of wvox< ami 
WRTN(FM) New Rochelle. N.Y.. a radio in¬ 
cumbent representing New Jersey and 
New York, was thought to have a dose re- 
election race on his hands against Martin 
Beck of wouiAMi Babylon-WBLHFMi 
Patchogue, N Y. But the final vote count 
showed him winning by a two-to-one 
margin, returning him to the board for his 
fifth and sixth straight years. NAB by-laws 
limit board members to two consecutive 
two-year terms, but Mr O’Shaughnessy 
will serve longer because his first two years 
were bestowed on him by appointment 
rather than election The situation had be¬ 
come an issue in his re-election campaign. 

The victory of J T Whitlock of 
wlbniami Lebanon, Ky.. over William 
Rollins of wsvm(aM) Valdcsc. N.C., in the 
radio class D at-large race came as a 
surprise to some who had predicted the 
reverse. Mr. Whitlock, besides being a 


general manger, is also executive director 
of the Kentucky Broadcasters Association, 
and is highly regarded by the NAB govern¬ 
ment relations staff for his work with the 
Kentucky congressional delegation in 
Washington. 

Another victory of special note was that 
of Mike Lareau of WOGD-AM-FM Grand 
Rapids, Mich., in radio district eight (In¬ 
diana and Michigan). Mr Lareau is cur¬ 
rently chairman of the NAB radio code 
board, a position he will relinquish when 
he joins the NAB board. 

Every year about half of the radio board 
and half of the TV board elective positions 
become available, this year affecting 12 
radio scats and six TV scats. The winners’ 
terms begin at the board’s annual June 
meeting, scheduled this year for Toronto 
June 25-30 

The newly elected radio board members 
arc (• indicates incumbents): 

District two (New Jersey and New 
York), William O’Shaughnessy* 

District four (North Carolina, South 
Carolina and Virginia), Curl Venters* 
wptfiam)-wqdrifm i Raleigh. N.C. 

District six (Arkansas. Louisiana. 
Mississippi and Tennessee). Adrian 
White. KPOC-AM-FM Pocahontas. Ark. 

District eight (Indiana and Michigan). 


Michael Lareau. 

District 10 (Iowa. Missouri and 
Nebraska). Robert McKune*. KHR'ami- 
KXNNtPM) Rolla. Mo. 

District 12 (Kansas and Oklahoma) Pat 
Murphy*. kcrc<a.mi-kmo(FMi. Enid. 
Okla 

District 14 (Colorado. Idaho. Montana. 
New Mexico. Utah and Wyoming). Roy 
Mapel 

District 16 (Arizona and Southern 
California). Jack Willis*, khep-am-fm 
P hoenix. 

Class A at-large seat (markets of 
500.000 or more). Cullie Tarleton. 

Class B (markets of 100.000 to 
500.000). Herbert Hoblcr*. wpstumi 
Trenton- whwMiami Princeton. N.J 

Class C (markets of 15.000 to 100,000). 
Walter Rubens. KOBEtAMi-KOPEtFM* Las 
Cruces. N M 

Class D (markets below 15,000), J. T. 
Whitlock. 

The six TV winners arc Forest 
Amsdcn*. KGW-TV Portland. Ore . W 
Frank Harden. Stale Telecasting Co,, Co¬ 
lumbia, S.C . Robert King. Capita! Cities 
Communications. Philadelphia. Mark 
Smith. KLas-tv Las Vegas; Leonard Swan¬ 
son*. wuc-Tv Pittsburgh, and Walter 
Windsor. WFTVfTVi Orlando. Fla. 


‘Revolving door’ proposal strikes a nerve 


Attorneys on both sides of 
practice decry recommendation 
by D.C. bar's ethics committee; 
no supporters in evidence 

Government and private attorneys in 
Washington have voiced their objections 
to a proposal by the legal ethics committee 
of the District of Columbia Bar that is in¬ 
tended to help stop the ’’revolving door” 
between government and private practice 
for job seekers. 

The Federal Communications Bar Asso¬ 
ciation called the proposed rule changes 
“unwise” and said they ‘‘will become a 
liability” to government-employed law¬ 
yers. 

The rule changes proposed by the ethics 
committee would put restrictions on law¬ 
yers in both public and private practice. 
Government lawyers leaving public ser¬ 
vice. for example, would be barred for one 
year from taking positions with firms with 
which they have dealt during their last 
year in the government Private attorneys 
entering the government would not be 
allowed to participate in a case they were 
on while with a law firm (Broadcasting. 
Dec. 19, 1977) 

Generally, the lawyers supported the 
substance of the committee's proposal but 
objected to a provision that would bar en¬ 
tire firms from matters in which partners 
or associates may have been involved 
while in public service. (At present, such a 
ban applies only to the lawyer directly in¬ 
volved.) The Federal Energy Bar Associ¬ 
ation. for example, said that proposal 
would “impose a serious and unwarranted 


inhibition on the employment capabilities 
of attorneys presently employed” by gov¬ 
ernment agencies. 

FCBA said the proposed rule could do 
“violence to the traditional concern of the 
law about unnecessary or unjustified 
restraint on individual employment.” 

Nancy B. Carey, legal assistant to FCC 
Commissioner Abbott Washburn, said the 
proposal “will deter bright young attor¬ 
neys from entering government service” 
Her sentiments were seconded by the gen¬ 
eral counsel of the Federal Trade Commis¬ 
sion, Michael N. Sohn, who called the pro¬ 
posed rules “too stringent” and declared 
that “many attorneys would be perpetually 
barred from employment with particular 
law firms.’' 

Several of those filing comments on the 
plan pointed out that not only would law 
firms be hurt by a reduction of their pool 
of available, experienced talent, but the 
government would become unattractive to 
law school graduates who, traditionally, 
have been drawn to it before going into 
private practice. 

A group of attorneys with the Depart¬ 
ment of State said the new rules will make 
it "exceedingly difficult” to recruit “high¬ 
ly qualified attorneys for government ser¬ 
vice” Jerome Nelson, general counsel of 
the Nuclear Regulatory Commission, 
said. “We believe it will severely handicap 
our ability to recruit top-notch attorneys.” 

D C. Bar staff members said the 
volume of comments received by mem¬ 
bers on the proposal far exceeded the 
number usually submitted in rule change 
proceedings. 
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Qlwo-Neuhcff 

Boodcosbnghc 


Dear Broadcast Salesperson: 

Approximately one year ago we began building our Broadcast 
Company by purchasing two Radio Stations in Cleveland. 

During this busy time we have: 

•Reprogrammed our Am facility to become one of the highest rated 
All News Stations in the country. 

•Reprogrammed our Fm station to increase ratings [on a three book 
averagel by 29 percent over the previous year. 

•Built new Fm studios. 

•Installed a new Fm transmitter and audio processor. 

•Completed major reconstruction of our facilities. 

•Computerized our Traffic and Accounting Departments. 

•Reorganized our Sales Department to bring dramatic sales 
increases. 

Ln our second year we will ready ourselves for upcoming acquisitions 
by adding additional talented people who can grow with us. Were par¬ 
ticularly interested in aggressive sales personnel who would like to 
move up quickly. If you are interested in us, why not send us vour 
resume. It'll be held in confidence and we’d enjoy talking with you. 


Cordially, 



Oliva-Neuhoff Broadcasting Inc. 1500 Chester Avenue Cleveland, Ohio 44114 




Proxmire tacks 
closer to wind 
on fairness bill 

Senator amends bill to leave 
FCC free to act on sex and 
violence; effect is to free 
journalism, leave show business 
subject to regulative overview 

Senator William Proxmire lD-Wis>, for 
more than three years the standard bearer 
in the Senate lor abolition of the fairness 
doctrine and the equal time law. has 
changed his bill so it no longer would bar 
FCC interference in ull broadcast program¬ 
ing He did so. he said on the Senate lloor. 
Feb. 10. so as not to affect “whatever 
power" the FCC may have to regulate sex 
und violence on television. 

Senator Proxmire told the Senate that he 
shares the concerns raised by viewers and 
some interest groups about the possible 
harmful effect of too much sex and 
violence on TV He amended his bill, he 
said, so that it could not be interpreted as 
stripping from the FCC any power it may 
have to deal with the problem 

The bill as it now reads still provides for 
the abolition of the fairness doctrine and 
equal time, to put “broadcasters on an 
equal footing with publishers regarding 
First Amendment rights “ he said But the 
senator took out an additional provision 
that gave his bill a much broader scope. 
The original version, introduced last year 
as S. 22. also prohibited the FCC from 
assuming any “power, supervision, con¬ 
trol. influence, comment, or review, cither 
directly or indirectly, over the content or 
schedule of any program or any other 
material broadcast by licensees, except 
where the broadcast of such material is 
otherwise prohibited by law." It would 
seem clear from that language that vir¬ 
tually all broadcast programing decisions 
would be placed well out of the FCC’s 
reach But Senator Proxmire said that is 
not so. 

“My main objective in introducing this 
legislation has always been the elimination 
of the fairness doctrine and the equal time 


rule." he said “Never did l intend to deal 
with the complex and important issue of 
sex and violence on the broadcast media in 
this same bill" 

Nor, on the other hand, did he intend to 
enhance the FCC’s authority over sex and 
violence, he said “I am not advocating 
that the FCC should gain, retain or lose 
any power to regulate expression of sex 
and violence on TV. I phrase it this way be¬ 
cause it is not now clear exactly what power 
the FCC muy or may not have to regulate 
in this area " 

By amending his bill. Senator Proxmire 
hopes it will be easier to get the measure 
passed. An aide said last week that it had 
become apparent from letters and com¬ 
ments from constituents ond other sena¬ 
tors that many were concerned that the bill 
would block any FCC opportunity to deal 
with sex and violence. He said Senator 
Proxmire intends to step up his campaign 
for the bill “now that he has met some of 
those objections" 

Talk about the bill's chance of passage 
may be purely academic, however It has 
never had more than a handful of suppor¬ 
ters since first introduced, and it continues 
to face stiff opposition from senators in 
key positions to prevent its advance¬ 
ment—notably, Senator Ernest Hollings 
(D-S.C.). chairman of the Senate Com¬ 
munications Subcommittee Senator Holl¬ 
ings believes that it was the equal lime law 
thut won him access to the airwaves, and in 
turn won him the South Carolina gover¬ 
norship in 1958 Nobody, he once told 
Broadcasting, would put up a stronger 
light to protect equal time than he 


IRTS Gold to ABC 

ABC Inc., on the occasion of its 25th an¬ 
niversary. has been designated by the In¬ 
ternational Radio and Television Society 
to receive I RTS's 1978 Gold Medal for its 
“record of distinguished contribution to 
broadcasting" 

The medal will be presented to ABC at 
the IRTS’s 38th anniversary banquet 
March 22 at the Americana hotel in New 
York. In announcing the award, Giraud 
Chester, president of the IRTS, said 

"ABC Inc., under the innovative leader¬ 


ship or its chairman, Leonard H Golden- 
son. has a record of achievement that has. 
for a quarter-century, added significantly 
to the advancement of the arts and sci 
ences of broadcasting. In recognition of 
these achievements, it is especially fitting 
to award the company the society's highest 
honor during its anniversary year." 

Past recipients of the medal, first 
awarded in 1960, include President John F 
Kennedy; Mr Goldcnson; the late David 
Samoff. board chairman of RCA. Frank 
Stanton, former vice chairman of CBS 
Inc.; Bob Hope, Lucille Ball and the late 
Ed Sullivan 


Show goes on 
in Denver 
despite diary 
indictments 

Two KHOW employes continue work 
at station, which remains 
top-rated despite DA's charges 

Allegations that employes of several radio 
stations in Denver may have tampered 
with Arbitron diaries over the last two 
years or more have the industry there 
waiting to see what will happen next, with 
opinions varying from feelings that 
“nobody did it" to "everybody does it.” 

Two current employes of khowiaMi 
have been formally indicted on felony 
charges of criminal impersonation and 
conspiracy, and the district attorney. Dale 
Tooley, promised that more indictments 
involving other stations are “very likely" 
<Broadcasting, Jan. 9, Feb. 6) Both 
employes. Program Manager Harold 
Moore and News Director Bud Elliot 
Stambaugh. are still working at the station, 
and its owner. Doubleduy Broadcasting, 
has taken the position that they will con¬ 
tinue to do so until there is proof of the 
allegations against them 
“We are supporting the presumption of 
innocence." said Doublcday’s president. 
Gary Stevens. “And we're taking a hands- 
off altitude at present. We just have to sit 
on the sidelines and watch this thing un¬ 
fold" 

It Is unfolding with considerable con¬ 
troversy Local press coverage has been 
substantial, especially because Mr. Moore 
is not only khow's program manager but 
also a popular air personality—one resi¬ 
dent called him “a local legend"—work¬ 
ing the afternoon drive-time shift. Many 
sources in the market accuse District At¬ 
torney Tooley of headline-hunting for that 
reason. In any event, his prediction that 
other stations are involved has spawned a 
lot of rumor, if not nervousness 
Arbitron acknowledges that it has re¬ 
ceived several tips of attempts to sell di¬ 
aries in Denver, most of which have been 
trucked down and removed from the sam¬ 
ple, a spokesman for the ratings service 
said. Doubleday's Mr. Stevens claims that 
the charges against khow have not 
affected its advertising sales (the station is 


IS YOUR STATION ENTERED 
IN THE COMPETITION FOR 
THE BEST EDITORIALS 
IN THE COUNTRY? 

March 1,1978 Is the deadline for the 
National Broadcast Editorial Association 
Award for Excellence in Radio 
Television Editorials. 

For further information contact; Art McDonald; 

KOMO-TV; 100 4th Ave. No.; Seattle WA 98109; 

Telephone: (206) 22&4021. 
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number one in the market), and that was 
supported by Gisdc Denton, vice presi- 
dent and media director for Barickman 
Advertising, one of the larger agencies in 
town Ms. Denton said she has looked 
upon the ratings books with a skeptical eye 
for some time anyway, not because of 
suspicions of tampering but because she 
mistrusts Arbitron's sampling procedures. 

Attorneys for both Messrs Moore and 
Stambaugh, said their diems will plead not 
guilty if attempts to have the charges dis¬ 
missed fall The judge in the case has 
granted a motion that the defense be sup¬ 
plied with transcripts of the grand jury hear¬ 
ings that produced the indictments, and the 
lawyers will have 30 days from when they 
were to receive the transcripts. Feb. 16. to 
tile their motions. 

Mike Dimannu. attorney for Mr. Moore, 
said that there is no criminal statute in 
Colorado prohibiting the filling out of an 
Arbitron diary by a person other than 
whom it was intended for. “Even assum¬ 
ing that Moore did everything the DA says 
he did. he’s not guilty of a crime.” Mr 
Dimanna said. Asked if Mr. Moore admit¬ 
ted actually tampering with the diaries. 
Mr. Dimannu refused to answer, but he did 
say that if the charges arc dismissed, as he 
expects they will be. “at that point we’ll 
have a lot to say” 

Stun Marks. Mr. Slambaugh. attorney, 
would not discuss specifics in ihe case of 
grounds that a change of venue for the trial 
may be sought because of publicity, and he 
didn't want to contribute to that publicity. 
He would say. however, that he believes the 
basic issue in the case may come down to a 
question of “criminal intent” Asked to 
elaborate, he said that if a practice is com¬ 
mon enough to connote acceptability—such 
as when someone runs a weekly poker pme 
in his garage—there may be u problem in es¬ 
tablishing that participation is justification 
for a criminal charge. 


NAB goes to FCC 
with two requests 

One Is for more time to file 
annuel program reports, the other 
la for a public notice on revision 
of commission's procedural manual 

The FCC received two procedural sugges¬ 
tions from the National .Association of 
Broadcasters last week; one asks that TV 
stations be given more time to prepare 
their annual program reports, the other 
seeks wider distribution of an FCC letter 
requesting comments on a commission 
pamphlet. “The Public and Broadcasting 
.. Procedural Manual." 

The time extension on the program re¬ 
ports is needed, said Erwin Kras now. NaB 
senior vice president and general counsel, 
in a letter, because the networks do not re¬ 
lease the information on their composite 
weeks which stations need for their reports 
until early January. The program reports 
“require painstaking and time-consuming 
preparation," Mr. Krasnow wrote, and sta¬ 
tions are under a "severe time squeeze” 


to meet the FCC’s Feb. I filing deadline. 
The pressure to meet the deadline, in 
some instances, results in “errors that 
otherwise would not occur,” he said 

The program reports form the basis for 
measuring stations' performances against 
their promises on the FCC's nev; license 
renewal form. 

Mr. Krasnow suggested the commission 
either delay the dcadJ'"* for filing of the 
forms for one month to six weeks, or re¬ 
lease its composite w*ek dates earlier than 
late November so the networks can put 
out their composite week information 
sooner. 

On the question of the “Procedural 
Manual.” Mr. Krasnow was granted his re¬ 
quest that the commission issue a public 
notice seeking comments on the book, 
which is being revised. He had written that 
several NAB member stations have not re¬ 
ceived a letter mailed in January seeking 
comments, and suggested that a public 
notice would get more stations and public- 
interest groups involved in the mutter At 
his request the commission also extended 
the deadline for comments from Feb. 28 to 
March 31 


Senate bill would 
light a fire under 
regulatory agencies 

Ribicoff legislation is designed 
to speed up their proceedings 

Legislation has been introduced in the 
Senate that is designed to end unnecessary 
delays at federal regulatory agencies such 
as the FCC and the Federal Trade Com¬ 
mission. 

The bill, introduced by Abraham 
Ribicoff fD-Conn.), chairman of the 
SenaLe Govern men ml Affairs Committee, 
and four co-sponsors, would require agen¬ 
cies to set deadlines for all their proceed¬ 
ings and meet them, and to answer to 
Congress for failure to do so Among its 
myriad provisions, the bill would require. 

■ That each agency establish regulatory 
priorities and deadlines for each proceed¬ 
ing it undertakes and report them to Con¬ 
gress annually In appearances on Capitol 
Hill, they would, for instance, have to list 
the top 10% of their longest-running 
rulemaking and adjudicative cases and ex¬ 
plain to Congress how the cases are being 
expedited 

■ That each agency establish a special 
office to oversee planning and manage¬ 
ment of its regulatory activities, if it does 
not already have one 

■ That all formal rulemakings, includ¬ 
ing initial licensing proceedings and 
ratemakings. now handled in trial-type 
proceedings, be huudled in more informal 
proceedings. Formal trial proceedings 
would be called only to resolve facts in dis¬ 
pute between two or more parties, and 
even then, there would be no oral argu¬ 
ment or crossexaminalion. only written 
testimony. 

The bill also gives agencies greater sub- 
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poena authority, allowing them to seek 
penalties and make rulings against those 
who resist. Further, it gives agencies 
greater flexibility in the hiring of adminis¬ 
trative law judges 

The bill, said Senator Ribicoff. “reflects 
our initial thinking . on the subject of 
regulator)' delay,” based on a multiple- 
volume report his committee issued last 
year, which criticized the FCC. among 
other agencies, for undue delay in some 
proceedings 

Senator Charles Percy (R-Ill.), one of 
the co-sponsors, said the hill is needed be¬ 
cause: “Delay hurts consumers by deny¬ 
ing them the protection and redress they 
seek and deserve, it hurts businessmen by 
putting a monkey wrench into their invest¬ 
ments and sales plans for the future. It 
hurts the regulators themselves by making 
them appear unresponsive and* callous. 
And. it hum government in general by 
eroding public confidence in its ability to 
govern our society” 


Arbltron-WQRK agreement 

Arbilron said last week it has settled out of 
court its suit against wqrktfm) Norfolk. 
Va.. for unauthorized use of copyrighted 
Arbilron audience data 
Under terms of the settlement. Ar- 
bitron said, work admitted its employes 
had copied data contained in the April- 
May 1976 Norfolk-Portsmouth-Newport 


News-Hampion report and used that in¬ 
formation in preparing a memoranda 
mailed to its national representative, ad¬ 
mitted such conduct constituted copyright 
infringement and unfair competition; 
agreed to pay Arbilron “a fair and just 
amount” as compensatory damages; 
agreed to the dismissal of its coun¬ 
terclaims against Arbilron and agreed to 
the entry of a permanent injunction 
prohibiting its employes from copying Ar- 
bitron reports or abstracting Arbilron 
material in the future, except if the station 
entered into a licensing agreement with 
Arbitron 

A spokesman for work said its agree¬ 
ment with Arbitron prohibited the station 
from comment- 


Media Briefs 


Send no money. License application fees 
continue to flow into FCC. full year after 
commission stopped collecting them. 
Fees, which accompany applications for 
citizen band licenses, have been coming in 
at fairly constant level, and at end of 1977 
$5 million had been collected—and 
returned. Commission, which is attempt¬ 
ing to develop mechanism for refunding 
excessive fees collected between 1970 and 
1976. appealed again to those applying for 
licenses to remember that no fee Is re¬ 
quired 


Trading- Metromedia board has approved 
exchange ofTer of 10-year nonconvertible 
subordinated debentures for up to 1 5 mil¬ 
lion shares of common stock. Deal could 
begin in March, at which time exact terms 
will he determined, but board contem¬ 
plates exchange of about $45 principal 
amount of debentures for each share of 
common. MM stock closed on New York 
Stock Exchange Feb 15 at 4IV«. 

Postscript. Washington Prist Co., parent 
of Post-Newsweck station group, has 
purchased Everett (Wash. I Herald from 
Daily Herald Co. Terms were not dis¬ 
closed. Robert D Best, whose family has 
owned paper for more than 70 years, will 
remain as publisher under new ownership 
Post-Newsweek owns wtsb-tv Hartford. 
Conn.. wpLGtrv) Miami, wjxtitvi 
Jacksonville. Fla., and recently ugreed to 
swap wtop-tv Washington for wwmv 
Detroit. It has also announced sale of 
wtopiami Washington to Outlet Co. for 
S6.675.000 (Broadcasting. Nov 7. 
1977). 

Correction. Feb 8 closing price of Starr 
Broadcasting was 12-1/2, not 2-1/2 as in¬ 
dicated in Feb. 13 “Stock Index ” Starr 
stock went up 2-1/2 points over preced¬ 
ing week. 


Ohio taxes overturned 

The Ohio supreme court has ruled that the 
state’s sales lax is not applicable to wire 
services and ratings services. The deci¬ 
sion. overturning rulings of the Ohio 
board of tax appeals and the state tax com¬ 
missioner, was a victory for Avco Broad¬ 
casting stations (now in other hands) and 
the Ohio Association of Broadcasters, 
which sponsored the test case for brood* 
casters 


Changing Hands 


Announced 

The following station sales were an¬ 
nounced last week, subject to FCC ap¬ 
proval: 

■ Kplm-tv Palm Springs. Calif. Pacific 
Media Corp . licensee, sold by its receivers 
to Esquire Inc. for S710,000 to class-one, 
class-two and class-four creditors and 
maximum of $240,000 for stock held by 
class-three creditors PMC is bankrupt 
corporation being sold by its receivers, Irv¬ 
ing Sulmeyer and Arnold L. Kupetz. 
Buyer is publicly traded former publisher 
of Esquire magazine Company, which is 
26% owned by Gulf & Western. New 
York, publishes Gentleman'* Quarterly 
magazine and owns Esquire Films Inc. 
Other divisions include educational 
publisher and lighting manufacturer. John 
Smart is chairman of executive commit¬ 
tee; A. L Blinder is chairman of board, 
and Bernard Krauss is president Kplm-tv 
is ABC affiliate on channel 42 with 316 kw 
visual, 45.8 kw aural and antenna 630 feet 
above average terrain 
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We are 


pleased to announce 
the sale of 


WRUN (AM) - WKGW (FM) 
Utica, New York 
$1,000,000 


Sold by W'oods Communications Corporation to WRUN. 
Inc. and WKGW, Inc., this sale was closed February I. 1978- 
Blackburn and Co served as broker in this transaction. 
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■ Wftri AMi-wixvfFMi Front Royal, Va-. 
Sold by Wftr Inc. to Donald B. Harris for 
S300.000. plus $200,000 consultancy and 
agreement not to compete Seller is owned 
by Charles B Britt, who has no other 
broadcast interests. Buyer is resident of 
Potomac. Md.. and, with his family, re¬ 
cently sold Washington women's clothing 
store chain. Joseph R Harris Co., to 
Brooks Brothers-Miller & Rhodes. Mr 
Harris has no other broadcast interests 
Wftr is on 1450 khz with 1 kw day and 
250 w night Wixv (not on air) has con¬ 
struction permit for 95 3 mhz with 3 kw 
and antenna 170 feci above average ter¬ 
rain Broker Larson/Walker & Co 

■ WowN(AM) Naugatuck. Conn. Sold by 
Sound Communications Inc. to Naugatuck 
Valley Radio for S235.000 Seller is prin¬ 
cipally owned by Frank G. Slisser. who 
also owns wt-snsMi wi.fcv<FM» Easton. Pa. 
Buyer is owned by Albert T. Primo. owner 
of Greenwich. Conn., news service. He 
has no other broadcast interests Wows is 
on 1380 khz with 5 kw day and 500 w 
night. 

■ WrwciF\i> Urbana, III. Sold by Robert 
Durst to Wtwc Inc. for $225,000 Seller, 
who hits no other broadcast interests, is 
retiring from broadcasting. Buyer is owned 
by Ernest Hum Huls (51%), Gifford. III., 
insurance broker. Harold R Hopkins 
(29%). Rantoul. III., automobile dealer, 
and Albers Earman. vice president for 
sales of Sono-Mag Corp . Bloomington. 
III., broadcast equipment manufacturer 
None has other broadcast interests. Wtwc 
is on 103.9 mhz with 3 kw and antenna 
145 feet above average terrain 

■ Kbicifvu Alice. Tex. Sold by Bethany 
Investment Corp to Comal Broadcasting 
Co. for $140,000. Seller is owned by Barry 
Snowden, who has no other broadcast in¬ 
terests Buyer is owned by group of New 
Braunfels. Tex., professionals and busi¬ 
nessmen: C Herb Skoog, J C Reagan. 
Tom Burris (all lawyers). Jack Ohlrich. 
Doyle Krueger (real estate) and Carroll 
Hoffman (insurance). Mr Skoog owns 
40% of buying company, and others own 
12% each Group also owns kGNB(AM)- 
KNBtiFM) New Braunfels. Kbic is on 102.3 
mhz with 3 kw and antenna 300 feet above 
average terrain. Broker Chapman Associ¬ 
ates. 


■ Other station sales announced last 
week included: khapum) Aztec. N.M.. 
KURAUMi Moab. Utah, and wfmrifmi 
Milwaukee (sec page 68) 

Approved 

The following station sules were approved 
last week by the FCC 

■ KOMSUMMCRIUFMi El Dorado, Ark.: 
Sold by Ei Dorado Broadcasting Co. to 
Lowery Broadcasting Co. for S750.000 
Seller is owned by J.A West Jr.. 50% 
owner or wjpuami Vicksburg. Miss 
Buyer is owned by John T Lowery. El 
Dorado and Little Rock. Ark., business¬ 
man with no other broadcast interests 
KDM$ is 5 kw daytimer on 1290 khz Krjl 


in on 99 3 mhz with 2.95 kw and antenna 
300 feet above average terrain. 

■ Kachiami Preston. Idaho: Cache 
Country Inc . licensee, sold by Michael 
Adams and others to Michael B Lish for 
S550.000. plus assumption of S125.000 in 
liabilities. Sellers—Mr Adams: his wife. 
Inn P: Douglas A, Witaker and Merlin V 
Fish—huve no other broadcast interests. 
Buyer Is general manager of KE\a<aMi 
Evanston. Wyo.. and has no other broad¬ 
cast holdings Kach is on 1340 khz with I 
kw day and 250 w night 

■ Other station sales approved last week 
by the FCC included KFBD-am-FM 
Waynesville. Mo., and WAGY<am> Forest 
City. N.C. (see page 68 > 
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N.J. group attempts 
to block WGAL sale, 
wants channel moved 

And it goes to court to force 
WNET to pay more attention to state 

The New Jersey Coalition for Fair Broad¬ 
casting. a citizen group interested in secur¬ 
ing VHF television service for that state, 
has petitioned the FCC to deny the sale of 
WOAL-T> Lancaster. Pa., to a subsidiary of 
Pulitzer Publishing Co. The group has also 
asked the commission to move wgal tv's 
channel 8 allocation to New Jersey 

The sale of the station was announced 
recently as part of a S42-million deal that 
also included WTEvrm New Bedford, 
Mass. The seller is the Stcinman family of 
Lancaster, who last year agreed to sell the 
station us pan of a settlement with local 
women’s organizations. 

The New Jersey group said, however, 
that the transfer of ownership presents the 
commission with an opportunity to rectify 
the long-troublesome New Jersey prob¬ 
lem If the commission fails to act on the 
petition, the group said, it “will once again 
pass up the chance to provide a viable and 
legally required remedy for the failure of 
any station to adequately serve the needs 
of the people of New Jersey.” 

“Once the assignment is consum¬ 


mated,” the petition said, “the vested in¬ 
terests of the assignee will make this 
response Imoving the allocation! more 
difficult.” 

According to the petition. New Jersey 
“should be given its first local VHF com¬ 
mercial service even if it means depriving 
Pennsylvania of one of 12 such outlets.” 
■ The New Jersey Coalition for Fair 
Broadcasting also has gone to court with a 
complaint regarding what it says is the 
failure of wsirmvt (ch. 13) New York to 
carry out its commitments to serve New 
Jersey. The coalition has asked the U.S. 
Court of Appeals in Washington to review 
what the coalition says is the commission’s 
inaction on a complaint filed on May I. 
1975. 

WNtrr. licensed to the Educational 
Broadcasting Corp , is assigned to 
Newark. N J . but has been operating from 
New York since 1961 as a noncommercial 
station. As a condition to the commis¬ 
sion’s authorization of the relocation. 
wnet was to maintain studio facilities in 
Newark and to produce programing 
responsive to that city’s needs Subse¬ 
quently, after New Jersey residents ap¬ 
pealed the commission’s action. EBC 
made additional commitments of local ser¬ 
vice 

The coalition, in the complaint it filed 
with the commission in May 1975. said 
EBC had disregarded the commission’s 
requirements and its own commitments 


Programing 


PTA announces 
results of 
its watch on 
the TV networks 

It rates the 10 ‘best’ and 
10 ‘worst,’ ranks CBS. ABC 
and NBC in that order, says 
it will do more monitoring 

The National Parent Teachers Association, 
further establishing itself as a television 
watchdog, last week released a guide cri¬ 
tiquing every program on prime lime com¬ 
mercial TV last fall. 

An association press conference in 
Chicago Wednesday, was accompanied by 
a JQ-bcst und 10-worst programs list 

The best, based on PTA monitors’ rat¬ 
ing of violent and sexual content and over¬ 
all qualitv. are: Little House on the Prairie 
(NBC). Eight is Enough (ABC); 
Fitzpatricks (CBS—since canceled). 
Rafferty (CBS—canceled). Waltons 
(CBS), Grizzly Adams I NBCl, Donny 
and Marie (ABC). Mulligan’s Stew 
(NBC—canceled). World of Disney 
(NBC) and 60 Minutes (CBS). 

The worst: Soap (ABC). Redd Foxx 
Show (ABC). Maude (CBS). NBC Movies. 
Man from Atlantis (NBC-sincc can¬ 
celed). Kojak (CBS). Three’s Company 
(ABC). CBS Movies. Welcome Back , Kot 
ter (ABC) and Busting Loose (CBS) 

The association said its members detect 
a lessening in the amount of gratuitous 
violence on television, but still feel there 
is too much. It was concern about the 
possible harmful effect of TV violence on 
child viewers that prompted the national 
PTA to undertake its TV crusade, holding 
regional hearings around the country in 
1976 and 1977 and putting together the 
monitoring project 

Its list of the 10 worst shows of fall 1977 
was appended with a list of the 10 most 
violent, which is composed of: NBC 
Movies, Kujak (CBS). Charlie's Angels 
(ABC). Police Woman (NBC). Rockford 
Files (NBC). Six Million Dollar Man 
(ABC). Bionic W'oman (NBC), Starsky 
and Hutch (ABC), Man From Atlantis 
(NBC) and CBS Movies. 

The rankings don’t stop there: the PTA 
turned to the networks themselves, rating 
them on the quality of their prime time 
shows and on their cooperation with PTA’s 
efforts. CBS was awarded the top ranking 
for having the most shows in the lop 20 of 
best quality and (he most in the category 
of least violent. But the network is a disap¬ 
pointment to the association for carrying 
shows rated low by PTA such as CBS 
Movies and Kojak und for canceling PTA 
highly ranked shows such as Fitzpatricks 
and Rafferty. PTA guveCBS “special men¬ 
tion” for 60 Minutes, “the only adult pro¬ 
gram in the top 10 which can be comforta- 
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Ho-hum. Tn« network response to PTA's pronouncements was predictably coo. NBC 
found its bottom ranking on the PTA list ‘curious,* n ughl of the fact that H tied with CBS lor 
most programs in the lop-70 list and had the fewest in the poorest category, it called the 
association's ratings ‘subjective rather tnan scientific* and "not necessarily reflecting 
those Itudgments) of the country as whole” "White NBC takes into account criticisms such 
as those, a network spokesman continued *it ns our responsibility not to allow the judgment 
of any one group to overly influence the entertainment tare it provides for as wide an au- 
dience as possible" 

CBS. nn the other hand, seemed pleased to De on top of the PTA network ranking, but 
agteed with NBC's contention that the study is a "subjective report" based on ‘some" peo¬ 
ple's perceptions 

ABC disputed PTA's statement thai it has been the teas! cooperative with the associ¬ 
ation ‘We have had good dialogue* m me past it sad, and will have “further discussions" 
with PTA representatives, at a meeting scheduled Feb 22. ABC also sad it was disap¬ 
pointed that some "excellent programs trom our diversified schedule were overlooked or 
improperly evaluated" 

A further reaction came from Donald Thurston, joint board chauman at the National As¬ 
sociation of Broadcasters. who last week calted PTA’s television campaign ‘terribly noga 
t»ve and counterproductive" He said he would preler to see the organization take a more 
positive approach, working with television decision-maker* for instance. The current 
crusade "may keep PTA alive." Mr Thurston said, "but it's not going to do much for TV" 


bly viewed in the family setting 

ABC. although characterized as being 
"most hostile" to PTA*s concerns, was 
nevertheless ranked second omong the 
three, for its carriage of such family shows 
as Eight is Enough and Danny and Marie. 
But in the minus column, it had four of 
PTA’s worst shows and, apparently more 
than the other two. in PTA's opinion, has 
tried to replace “titilating violence" with 
"titllating sex." 

NBC. said PTA. presents "the most 
confused picture," having the fewest 
shows in the top 20. while at the same time 
carrying Little House on the Prairie, the 
show most highly acclaimed by PTA mem¬ 
bers. NBC has the fewest programs among 
the 10 worst, but it is, FI A said, the most 
violent network NBC Movies, for exam¬ 
ple. is “unequalled Tor objectionable 
family viewing," PTA said. 

Lumped together, the networks were ad¬ 
vised that despite having praise for the 
top-ranked programs, many of the PTA’s 
monitors complained that “too many pro¬ 
grams were an insult to intelligence, taste 
and language " In addition, “The National 
PTA must state ugain that sex is not an 
appropriate or acceptable substitute for 
violence in series, specials or movie selec¬ 
tions during children’s viewing hours’’ 
The association urged that the networks 
develop more programs for adults in laic 
prime time based not on sex or violence, 
but on "wholesome adult interests and 
complex plots" 

All this is contained in u booklet en¬ 
titled, ‘‘TV Program Review Guide." 
which PTA is now circulating, the result of 
monitoring prime time programing from 
Oct. 22 to Dec 2 last year by PTA units 
representing each of the 50 states and the 
District of Columbia. The units. PTA said, 
were a “fair reflection of PTA member¬ 
ship." 

The booklet rates every program in 
prime lime last fail with stars, from zero to 
four, and adds a synopsis of criticisms 
from PTA members, CBS's All in the 
Family, for instance, rates three stars, with 
the accompanying explunuiion: “At times 
this program can treat a difficult subject 
beautifully and at other times be very 
crude—mostly where sex is concerned 
Reviewers felt that the often controversial 
program content is best understood and 
appreciated by adults Occasionally sexual 
innuendo was felt by one critic to be less 
harmful than that in many current pro¬ 
grams because of confinement to 
heterosexual married couples ." 

Kqjak , which rates a zero, is treated like 
this: “Kojak was described as ‘an obnox¬ 
ious. overbearing bully.* and several critics 
expressed concern that the series pres¬ 
ented ‘a frightening image of big cities' 
most viewers felt Kojak still contained gra¬ 
tuitous violence" 

NBC’s James at 15, subject of much at¬ 
tention from TV critics this year, received 
a so-so rating of two stars, and the accom¬ 
panying critique: “Although many viewers 
found this a good show for older teens, 
with a positive approach to problem-solv¬ 
ing. there were some who objected to the 


show’s subject matter. One viewer wrote: 
‘This program gets more crude each week 
I think it would give children and early 
teens, especially, a lot of wrong ideas, im¬ 
plying it was perfectly all right for unmar¬ 
ried couples to live together . and it 
made the parents look square.’" 

The top 10 shows each received four 
stars, such as Dnnny and Marie, which 
carried this description: “‘The show is well 
presented and very entertaining,’ offered 
one Ohio reviewer ‘Everyone should en¬ 
joy this wholesome entertaining show.’ a 
Southwestern reviewer stated, with 


another adding. * even my four-year-old 
laughed and laughed.’ Other critics lauded 
the ‘good family models.' ‘portrayal of 
happy family,' 'bright and positive format,' 
and high caliber’ of production." 

The PTA reported it used three criteria 
in its program ratings, beginning with 
“quality of life." measured by “conflict 
resolution through negotiation/dis- 
cussion, broadening of human awareness, 
reinforcement of positive social or 
humane values, exemplary- role models, 
wholesome entertainment, and education¬ 
al value" A second criterion was “oflen- 
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sive content," measured by "gratuitous 
violence done to persons, property and 
laws, offensively portrayed sexuality or 
that revealed through innuendo or double 
entendre, and stereotyping by race, ethnic 
background, sex or age " The third is 
"program qualities." measured by “devel¬ 
opment of characterizations and actions; 
photography, music, special effects and 
costuming: over-all evaluation of the pro¬ 
gram ranging from crude to superior 
The program rating booklet represents 
the first shot fired by the PTA since it put 
the networks "on probation" the last six 
months of 1977. At that time, the associ¬ 
ation's leaders threatened future boycotts 
of national advertisers who place commer¬ 
cials on violent programs or filing petitions 
to deny licenses of random stations if the 
networks failed to improve the quality of 
TV fare The probation period has now ex¬ 
pired, but there was no talk of taking mea¬ 
sures that extreme last week. Grace 
Baisinger. national PTA president, an¬ 
nounced another round of program 
monitoring in the spring, with results to be 


issued in the summer In addition, she 
said, there will be a “major new initiative" 
details of which are to be revealed by Mrs 
Baisinger at a luncheon of the Interna¬ 
tional Radio and Television Society in New 
York March 3. 


U.S.-Japanese exchange 
held again this year 

A delegation of some 35 Japanese televi¬ 
sion executives traveled to the U.S. earlier 
this month to talk programing, news, tech¬ 
nology and business with their American 
counterparts, as well as to urge greater use 
of Japanese programs on U J. airwaves. 

Sponsored by the U.S.-Japan Con¬ 
ference on Cultural und Educational In¬ 
terchange (CULCON). it was the fifth in a 
scries of meetings that alternate each year 
between the U.S and Japan Highlights of 
this year’s meeting included tours of the 
MCA Universal studios. kabc-TV and 
noncommercial KCEKTVi, all in Los 
Angeles: presentations in New York by 


consultant Frank Mugid und Arbilron 
President Ted Shaker, and a screening of 
Japanese programs 

The Japanese broadcasters also heard 
advice from the U.S. representatives as to 
what types of programs might be suitable 
for TV play here. Toward that goal a joint 
committee was established with the 
following U.S. members Al Kom. vice 
president, television programing/films. 
RKO General. Win Nathan, vice presi¬ 
dent. worldwide syndication. Time-Life 
Television. John Serrao. director, opera¬ 
tions and programing. Petry Television: 
Joseph Anderson, manager, operations, 
noncommercial wgbh-fm-ty Boston: 
Peter Robeck. president. Robeck Corp.. 
und Jeanne Mulcahy. director of founda¬ 
tion and government projects, noncom¬ 
mercial wnet<tv> New York 

Included among the 45 participants ex¬ 
changing ideas with the Japanese were 
broadcasters ranging from Richard 
O’Leary, president of the ABC Owned and 
Operated TV Stations, to James Fellows, 
president of the National Association of 
Educational Broadcasters. Others included 
Canadian representatives and members of 
the Japan Society. Serving us chairman on 
the U.S. side is Roger Rice, president of 
the Television Bureau of Advertising 


Breathing easier on the borderline. 

Tne FCC has revised the method by 
which the top 50 television markets are 
determined each year for applying ihe 
phme time access rule Beginning in fat! 
1980. a three-yeai rather tnan a one- 
year period will be specified during 
which ihe market will be in or out of the 
rule, and the list of markets will be 
based on an average ol the two Arbitron 
sweeps occurring iwo-and-one-ftalf and 
three-and-one-half years before the 
September in which the itsl becomes 
effective The change Is designed to 
ease the uncertainty felt by stations in 
markets that may drop out of the top 50 
or move back »nto that category 


CBS tries ‘Hulk/ ‘Husbands' 

CBS-TV has replaced its Friday night 
movie slot with two series tryouts. The In¬ 
credible Hulk and Husbands, Wives and 
Lovers. Both will premiere March 10. 

Going into the 9-10 p m hour behind 
Wonder Woman is Hulk, who will be 
played in his normal research scientist self 
by Bill Bixby. In his transformed persona 
(a condition that occurs whenever he is 
angry), the Hulk will be played by Lou 
Fcrrigno. a former Mr Universe. Hulk 
aired twice last fall as specials on CBS—on 
Nov. 4, when it pulled a 33 share, and Nov. 
28, when it pulled a 34 Universal is pro¬ 
ducing 

Husbands, Wives and Lovers, a one- 
hour comedy, will follow Hulk at 10 p.m. 
According to CBS. the show revolves 
around "the hilarious hassles, foibles and 
frivolities" of five suburban couples (in¬ 
cluding a dentist, a lawyer, a pharmaceuti- 



Battle of the aexy’e. Action series ain't what they used to be The return of Black Sheep 
Squadron to NBC-TYs prime time schedule Wednesday (Feb 22. 9-10 pm NYT) wilt see 
the addition to the regular cast of four attractive nurses collectively labeled “Pappy's 
Lambs" Their first episode is entitled “Forbidden Fruit" 
it's al! part of head programer Paul Klein’s vow to bnrrg more temaie-onented shows to 
tne network Pappy's Lambs will now be in direct competition with ABC-TV's CharLe't 
Angels. Robert Conrad who stars in Squadron as World War II flying ace Pappy Boyington, 
explains the strategy this way “Were out to make people forget about Charlie's Angels 
And we're already ahead of them We’ve got four to tneu three 
There Is greater ground to be gamed in the ratings, however This season, Squadron has 
averaged a 27 share, while Angels has averaged a 40 
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And now, daytime. ABC 'v. wnictr has been steadily gamng ground in daylmre ratings 
agamst long-time leader CBS-TV. appears to have edged into the number one position with 
a string of wins since the fiiBt of the year The most recent Nielsen 3tnr>dings show ABC 
with an 82 average lor the two weeks ending Feb 3, with CBS pulling a 7 9 and NBC-TV a 
66 A numoer of factors have probably contributed :a the turnover ABC's recent gains m TV 
affiliates and the resulting improved clearances haven! hurt AH three networks lost 
daytime viewers with the drops m homes using tetevrsion over the last year, but ABC lost 
iess than its competitors-According to ABCs figures, its HUT levels in the tourtn quarter ot 
1977 were 3% off what they were for the same period in 1976, while CBS was off 13* and 
NBC 14 1 -- Probably mosf importantly. ABC has made a number ot changes in its daytime 
schedule in the last year, with Ihe goal ot establishing a solid block of soup operas in the 
afternoon All My Children was expanded from 30 minutes to an hour last April, and Gener¬ 
al Hospital and On# Life to Uve both expanded from 45 minutes to an hour Jan 16 ABC <s 
convinced the stralegy has worked, and the numbers don't contradict that view 


cal salesman, a boutique owner and a gar¬ 
bage truck tycoon) living in California’s 
San Fernando Valley The plot structure 
may offer expanded possibilities for pro¬ 
ducer Don Van Atta. who also is involved 
In ABC-TV's Three's Company. The pilot 
of Husbands, Wives and Lovers aired on 
CBS last July 18, pulling a 37 share. 


Program Briefs 


Sex/violence discussion. National Asso¬ 
ciation of Broadcasters has lined up panel 
on TV sex and violence for its annual con¬ 
vention in Las Vegas April 9-12 Partici¬ 
pants in session, labeled '‘Sex. Violence 
and the Public's Role in Television,” arc 
to be Michael London, actor, producer and 
director. Phil Donahue, host of Phil 
Donahue Show ; Roy Danish, director of 
Television Information Office, and Sir 
Brian Young, director general of Indepen¬ 
dent Broadcasting Authority, London, 
Add-ons. Four stations are new affiliates of 
ABC Radio. Joining ABC Entertainment 
arc Wcariami Detroit and WTOC(FM) 
Savannah. G» New affiliate of American 
Contemporary Network is KOFM(FM) 
Oklahoma City, Ksixifmi Corpus Christi. 
Tex., has joined American KM Network. 
New to N8C Radio. Kt PL-sM* Portland. 
Ore , and kcsUami Puehln. Colo . have 
become affiliates of NBC Radio. 

Sports export Worldwide syndication and 
marketing division of ABC Sports has sold 
Japanese distribution rights to U2S profes¬ 
sional bascbaJl package to Fuji TV In¬ 
cluded in deal are Monday Night Baseball. 
major league playoffs and All-Star game, 
plus 1979 World Series 


Short eye. NBC-TV has set short-run trial 
for new series Richie Brvckleman . Private 
Eye. Show will run for five weeks in Thurs¬ 
day, 10-11 p.m. slot (NYT) beginning 
March 16 Central character, a bumbling 
college-educated private detective, will be 
character in special two-hour episode of 
network S The Rockford Files on Feb. 24 
Universal Television is producing in asso¬ 
ciation with NBC 


Filling in the blanks 
for NAB’s Chicago 
radio conference 

Outline of the National Association of 
Broadcasters first annual radio programing 
conference—scheduled for Chicago’s 
Hyatt-Regency hotel Aug. 20-22—begun 
to take shape last week at a planning ses¬ 
sion in New York called by William 
O’Shaughnessy of wvox<ami-wrtn<fm> 
New Rochelle. N.Y.. an NAB radio board 


member and chairman of the conference’s 
steering committee. As he described it, 
the program is being designed "to put the 
small market guy on the same footing with 
the big market gurus.” 

The program is to begin on Sunday, 
Aug. 20, with eight "rap sessions” from 8 
p.m. to midnight in a number of “format 
rooms”—one each for top 40. country’, 
talk, all news. MOR-adult contemporary, 
beautiful music, soul and "the no-format 
format” of such AM radio giants as wcco 
Minneapolis and wgn Chicago. Among 
the other sessions being worked into the 
Monday and Tuesday agendas a panel-dis¬ 
cussion session with presidents of major 
record companies, a session on research, a 
two-way press conference between pro¬ 
gram directors and editors of the radio 
trade press and a session on career plan¬ 
ning. A Monday night cocktail party and 
Tuesday night dinner arc to feature talent 
from major record labels. 

Participating with Mr. O’Shaughnessy at 
last week's planning session were Dick 


“ STUTTERING 

and your child" 

AWARD-WINNING PUBLIC SERVICE FILM 

Now available for commercial and educational programming 

Silver Medal winner at the TV & Film 
Festival of New York, this 27-minute 
color film is titled “SSStuttering and 
Your Child.” This educational film shows 
parents how they can prevent children 
from becoming stutterers, and is 
available for programming now without 
charge. 

”1 recommend it without reservation" 
says Phillip Slavick. Program Director 
of NBC affiliate Channel 5. Memphis." 


r- 

I SPEECH FOUNDATION OF AMERICA 
• c o Seven Oaks Productions 
I 8811 Cdesville Hoad Silver Springs. Md. 20910 
1 Phone 301-587-0030 
I We are interested in programming 
, “SSSTUITERING and Your Child” 

I Please send tire 27-minuie color film to 

| Name_ 

■ Station_ 

Address_ 

I City_State_Zip_ 
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Painter of kysm-amfm Mankato. Minn., 
vice chairman of the NAB radio board. 
NAB staff Vice Presidents James Hulberl 
and Charlie Jones; ABC Radio’s Hal Neal 
and Rick Sklar: Metromedia's David 
Moorhead, and RKO General's Harvey 
Medntck. The group picked St. Louis for 
the 1979 program conference, and Kansas 
City, Mo., for 1980’s. 


John Royal dies; 
long-time NBC 
programer was 91 

Among his many credits: 
persuading some of the 
theater's biggest stars to 
perform for his network 

John F Royal, showman and long-time 
NBC executive who figured prominently 
in the development of both radio and TV 
network programing, died in his sleep at 
his apartment in New York last Monday 
(Feb. 13). He was 91 years old. 

First as vice president in charge of NBC 
radio programs, then for 13 years as 
NBC's initial vice president in charge of 
television and finally as an NBC consul¬ 
tant who remained active until a year or so 
ago. Mr. Royal contributed many firsts in 
programing. 

With a background of almost 20 years as 
an executive with the B.F Keith vaudeville 
empire, he attracted many stars of the con¬ 
cert and vaudeville stages to NBC or 
solidified NBC’s relationships with them 
Among those in radio were Maude 
Adams, whom he persuaded to come out 
of retirement for an NBC broadcast, Ar¬ 
turo Toscanini. Harry Lauder. Ed Wynn. 
Mae West and Sophie Tucker To TV au¬ 
diences he introduced Raymond Massey. 
Uta Hagen. Burgess Meredith, Sidney 
Blackmor. Gertrude Lawrence, Leonora 
Corbett, Milton Berle and Dean Martin 
and Jerry Lewis, among others. 

His discoveries—performers whom he 
starred for the first time in any show-busi¬ 
ness medium—included Eva Marie Saint. 
Rod Steiger, John Ncwland. Kyle Mac- 
Donnell and Grace Kelly 

Among other accomplishments Mr. 
Royal was instrumental in persuading 
Mary Martin to star in Peter Pan live on 
NBC-TV in 1955, said to have been the 
first network presentation of a full Broad¬ 
way production The telecast, aside from 
the huge audiences that it and subsequent 
taped versions attracted, helped establish 
television as a mature and acceptable 
medium. 

He introduced regular sports programs 
to radio and developed regular sports 
coverage for NBC-TV, for which he also 
secured exclusive rights to Joe Louis's ti¬ 
tle fights. “Abe Lincoln in Illinois," "Win- 
terset." “The Front Page." “Susan and 
God,” “Blithe Spirit" and “The Great 
Catherine" were among the early dramas 
he presented on NBC-TV, Kraft Theater, 
Robert Montgomery Presents, Play¬ 


wrights' Theater, Philco Playhouse and 
series or appearances by such stars as Per¬ 
ry Como. Sid Caesar, Noel Coward. Jim¬ 
my Durante and Dinah Shore were also 
credited largely to him. 

In radio, one of Mr, Royal's proudest ac¬ 
complishments was opening broadcasts to 
live audiences. Performers were originally 
sealed off by glass partitions, and come¬ 
dians in particular suffered when their best 
lines were greeted by silence. Mr Royal ar¬ 
ranged to have the partitions removed 
before one of the Ed Wynn Fire Chief 
broadcasts in 1932 and the audience 
laughter went on the air with the jokes 

“It wasn't long." Mr. Royal said later, 
“before broadcasters were escorting au¬ 
diences to the studios early to give them 
courses in belly laughter. And in n few 
years the studio laugh had made comedy 
the biggest thing on radio and boosted the 
medium into the class of a billion-dollar 
industry." 

A consultant for NBC after his retire¬ 
ment in 1953. Mr Royal went regularly to 
his office in the RCA building even after 
he suffered a stroke in 1972 and despite 
failing eyesight in his later years. There he 
had newspapers and trade magazines read 
to him. fired off memos presenting his 
views to NBC executives and discussed 
them with colleagues. 

Mr. Royal was bom July 4. 1886. in 
Cambridge, Mass., and was a reporter and 
editor for the Boston Post before joining 
the Keith organization. He left vaudeville 
in 1929 to become manager of NBC's 
wiAMtAMi Cleveland, and within two 
years was in New York as vice president in 
charge of NBC programs. He went into 
radio, he said later, because B.F Keith 
hated it so much that “I knew (it) had to 
have tremendous potential” 

Survivors include a daughter, Mrs. 
Richurd A. Harper of Ricific Palisades, 
Calif.; a son, Edward F., of New York; four 
grandchildren and one great-grandchild A 
memorial service is scheduled at Lady 
Chapel or St. Pit rick's Cathedral in New 
York tomorrow (Feb 21) at 11 a.m, 


ft 
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Broadcast Advertising* 


1977 was a good year 
for PGW and its people 

Peters Griffin Woodward Inc . New York, 
had a banner year in 1977 with billings by 
client stations increasing 47% more than 
the estimated industry growth in national 
spot TV. according to James R Scfert. 
chief executive officer, in a talk given at 
the firm's annual stockholders meeting. 
At ihe subsequent board meeting, Charles 
R. Kinney, executive vice president, was 
named chief operating officer, title held 
formerly by Mr. Sefert Thomas R. Will, 
vice president and Midwest manager, was 
elected to the board. Named vice presi¬ 
dents John Wcrkmeistcr. head of the per¬ 
formance group. New York: William R 
Hall. San Francisco office manager: I 
Robert Steres, co-manager of sales in Los 
Angeles; Brian Byrnes and Brooks Carroll. 
Chicago team sales managers; Richard 
Kelly, sales manager. Detroit, and Kevin 
Murphy, sales manager of the American 
team. New York. 


New Interpublic local unit 

Local Communications Inc. New York, 
hus been formed os a subsidiary of the In¬ 
terpublic Group of Companies Inc. to 
function in the areas of local marketing 
and media. The company will be operated 
by McCann-Erickson Inc., an Interpublic 
subsidiary, LCI will consist of the Media 
Investment Service spot broadcast divi¬ 
sion. which also will be active in program 
syndication, and the Communications 
Counselors Network, local account service 
division Frank Donino. a senior vice 
president of McCann-Erickson. has been 
named executive vice president and gen¬ 
eral manager of LCI 


Advertising Briefs 


Bayer to SSCAB SSC&B Inc.. New York, 
has been appointed agency for all Bayer 
aspirin brands, replacing Doyle Dane 
Bembach, New York. This portion of Ster¬ 
ling Drug account annually bills about S16 
million, of which about SI4 million is in 
broadcast. 

TVS'# best of the dealers. Three auto 
dealers and two dealer associations re¬ 
ceived certificates from Television Bureau 
of Advertising last week for “superior 
craftsmanship" in creating TV commer¬ 
cials First prize winners, who received 
their awards in San Francisco during an¬ 
nual meeting of National Automobile 
Dealers Association: Krieger Ford. Co¬ 
lumbus. Ohio (markets one to 50); Lloyd 
McKee Motors, Albuquerque. N.M. 
(markets 51 to 100); Ryan Oldsmobile. 
Billings. Mont, (markets 100 and over!; 
Dalsun Dealers of Southern California. 
Los Angeles (markets one to 50). and En- 
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ABC-TV: The people’s choice, says Arbitron 

An analysis ol who's watching what on TV, compiled by Arbitron Television, shows ABC- 
TV with eight of the 10 programs watched most by women 18 to 49 years old, eight ot the 
10 programs watched by cmidren and all to of the programs watched most by 
teenagers 

The data was assembled from the diary responses taken dunng last November's 
sweep period (Nov 2-29, 1977) The survey included 98.659 TV households m 2t t mar¬ 
kets covering all counties in the United Slates, excluding those in Hawaii. 

Following are the breakdowns in eacn demographic category and in total TV nouse 
bolds 

Television households 


’ Happy Days (ABC I 
2. Lave me and Shirley (ABC) 

3 60 Minute* (CBSI 

4 Charlie '* Angel* (ABC) 

5 Eight h Enough (ABC) 

6 All in the Family (CBS) 

7 Three'* Company (ABC) 

8 Wilton* (CBS) 

9 Little House on the Praia# (NBCl 
10. SBC Monday Sight Movie lNBC> 

Total women 


1 Happv Daw (ABC) 

1 Lave me and Shirley (ABC) 

3. 60 Minutes (CBS) 

4 Wiltons (CBS) 

5. All in the Family (CBS) 

5, Little House on the Prairie (NBC) 
7 Charlie's Angels (ABCI 
7. Rhoda (CBS) 


9 Alice lC8S> 

9 Eight l* Enough (ABC) 

9 SBC Monday Sight Movie INBCl 
9 Thaw's Company (ABC) 

Women 18*49 

1 Happy Days (ABC) 

1 Laitrne and Shirley (ABCl 
3 Charlie '» Angel* I ABC) 

3 Eight l» Enough (ABC) 

3. Three’* Company (ABC) 

6 fhmtlv (ABC) 

6 SBC Monday Sight Movie (NBC) 
8 Big Event (NBC) 

8 Wiltons (CBS) 

TO. Love Boat (ABC) 

10 Soap (ABC) 

Total men 

1 60 Minute* (CBS) 

2. Happy Day » (ABC) 


3 ABC Monday Sight Football (ABC) 
3 Laveme and Shirley (ABC) 

5 All in the Family (CBS) 

6 Big Event (NBC) 

8. Charlie’* Angels (ABC) 

6, SFL Football (CBS) 

9 NBC Monday Sight Movie (NBC) 

10 Alice (CBS) 

10 WM *S*H (C8S) 

10 Rhoda (CBS) 

10 Three’s Company (ABCl 

Total teens 

1 Happv Day* (ABC) 

2 lAiverne and Shirley (ABCl 

3 Charlie* Angel* (ABC) 

3 Eight Is Enough (ABC) 

5 Three* Company (ABC) 

6 Love Boat (ABC) 

6 Starsky and Hutch (ABC) 

6 What's Happening (ABC) 

9 Welcome Back Hotter (ABC) 

10 Hardy/Dreu-Mystery Hour I ABC) 

Total children 

1. Happy Days (ABC) 

2 Laveme and ShtHey (ABC) 

2 Wonderful World of Disney (N8C) 

4 Danny and Marie (ABC) 

4 Eight I* Enough (ABC) 

6 Hardy/Drew Mystery Hour (ABC) 

6 Scooby'n Laff-A Lvmpic* (ABC) 

6 Six Million Dollar .Won iABC» 

9 BWfr Mwnon (CBS) 

9. 7h bitha (ABCl 


field New Car Dealers. Springfield. Mass, 
(markets 50 to 100) 

Leaving JWT. Seven-Up Co.. St. Louis, 
has notified J. Walter Thompson Co.. New 
York that it is seeking new advertising 
agency, ending 36-ycar association be¬ 
tween JWT and soft-drink firm. Annual 
billings for advertiser are estimated at $16 
million with $12 million m broadcast. 
Spokesman for Seven-Up said there was 
no dissatisfaction with either current crea¬ 
tive output or media strategy and execu¬ 
tion. but added that **the long-term devel¬ 
opment of the company's over-all position 
within the soft-drink industry would be 
better served by the appointment of a new 
advertising agency." 

NAD in January. Six challenges to national 
television advertising were resolved during 
January by National Advertising Division 
of Council of Better Business Bureaus 
Modified or discontinued were spots for 
American Home Products (Easy-Off oven 
cleaner). Colgate-Palmolive (Cold Power 
detergent); Hasbro Industries (Charlie's 
Angels Dolls Adventure Set) and Subaru 
of America (cars) Reviewed and found 
acceptable were commercials for Ford 
Motor (Molorcraft Heavy Duty batteries) 
and General Mills Fun Group (Baby 
Heartbeat doll). 

Compatible. Video in Paris offers adver¬ 
tisers complete line of production and 
post-production TV equipment for use in 
Europe with NTSC 525-linc standards, 
eliminating need to convert from 625-line 
SECAM/PAL equipment common to 
those countries Firm's U.S. rep is Spots 
Alive. New York: (212) 355-6486 
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II Convention Issue, 

I April 10 

■Advertising Deadline: 
■April 3. 



Everyone selling a 
service, concept or 
product to the billion- 
dollar radio/TV mar¬ 
ket must be repre¬ 
sented In one or more 
of Broadcasting's 
NAB Convention 
specials 


So don’t miss these 
unique advertising 
opportunities 
beginning with the 
April 3 Pre-Conven¬ 
tion Issue . followed 
by the special April 
10 Convention Issue 
with its bonus dis¬ 
tribution—at the Con¬ 
vention and the 
April 17 Post-Con¬ 
vention Issue, where 
all that happened is 
wrapped into one 
package. 


For full Information on 
positions available- 
brto reserve space— 
contact your nearest 
Broadcasting repre¬ 
sentative 


Washington 20036 

Dave Whitcombe, John Andre 
Peter O'Reilly 
1735 DeSales Street NW 
202-638-1022 

New York 10019 

Win Levi. Dave Berlyn 
Ruth Lindstrom 
75 Rockefeller Plaza 

212- 757-3260 

Hollywood. California 90028 

Bill Merritt 

1680 North Vine Street 

213- 463-3148 


You belong in Broadcastings 



The Broadcasting 


Playlist Feb 20 


Contemporary 


Lost Thu 

week uwt Alt* ~ Ariut 


9 12 

16 13 

13 14 

37115 
15 18 
19 17 


Staying Alive : Bab Gees 
Just the Hay You Are : Billy JobI 
Sometime* When We Touche Dan Hill 
Li jw /* Thither Than Water- Andy Gibb 
Emotion 7 8amantha S»nfl 
Baby Come Bach - Player 
Short People- Randy Newman 
You Vr in My Heart. Rod Stewart 
Night Fever _ Bee Geea 
Dance Dance Dance d Chic 
IHr Are the Champion » : Queen 
How Deep h Your Love: See Geea 
Pegr Steely Dan 

Here You Came Again Dolly Parlon 
What's Your Name Lynyrd Skynyrd 
Theme from 'Vlost Encounters’ Meeo 
Theme from 'Clone Encounters" John Will lama 


Label 

RSO 
Goiumbte 
20lh Cenluiy 
RSO 
Private Stoca 
RSO 
Warner Bros 
Warner Bros 
RSO 
AttBfltiC 
Elektra 
RSO 
ABC 
RCA 
MCA 
Millennium 
Arista 


14 18 Don V Let Me Be Misunderstood' L. Gome* Casablanca 


20 

19 

Can't Smile Without You r. Barry Menllow 

Arista 

easy-ii5ten 

18 

20 

Come Sail Aicay~ Sty* 

ASM 


23 

21 

Lay Down Sally- Eric Clapton 

R60 


23 

22 

Duet in the Wind Kaneee 

Kirsnner 


21 

23 

Wonderful World Art Qarfunkei 

Columbia 


26 

24 

Poor Poor Pitiful Me: Unde Ronatedt 

Asylum 

Last This 
w rek ut eh 

2S 

25 

The IVav You Do the Thinga You Do R. Coolldge A&M 


24 

26 

/ Go Croeyz. Paul Obvi* 

Bang 

to ■ 1 

17 

27 

Turn to Stone Electric Llflht Orcheelra 

Jet'UA 

6 2 

42 128 

Ebony Eye* Sob Welch 

.. Capitol 

a 1 3 

J1 39 ?0 

Hot Legt ~ Rod Stewart 

Warner Bros. 

3 4 

29 

30 

Name of the Game r Abba 

Atlantic 

4 5 

38131 

Fhlling:' LeBlanc A Carr 

Big TreefAtlantic 

5 6 

35 

32 

Always and Forever 1 Heatwave 

Epic 

1 T 


133 

Sweet Talhin * Woman Electric Light Orchestra Jfi’JUA 

12 8 

36 

34 

Our Lave Natalie Cola 

Capitol 

7 9 

37 

35 

Jack and Jillr Raydlo 

Arista 

9 10 

31 

36 

Thunder Island- Jay Ferguson 

Asylum 

73111 

33 

37 

Happy ^nniirraarvL Little River Bend 

Capitol 

2 12 

28 

38 

Native New Yorker C Odyeeey 

RCA 

- 113 

- 

39 

Goodbye Girl Oevld Gates 

Elekira 

22 114 

44 

40 

Theme from "Which W*y /• Up" SUrguerd MCA 

115 

- 

41 

If l Can't Have Your Yvonne Eliiman 

RSO 

It 16 

50 

42 

Dc*imz Nell Diamond 

Columbia 

-117 

143 

Well Never Have to Say Goodbye _ E-Oen A Coley Big Tree 

13 18 

-1 

B 44 

Running un Empty Jackson Browne 

EvaMm,'Asylum 

- 119 

34 

45 

Slip Sliding Away Raul Simon 

Columbia 

16 20 

41 

46 

Ffun □ Con Funk 8hun 

Mercury 

121 

- 

47 

Too Hot to Thu Commodores 

Motown 

15 22 

45 

48 

Hey Deanir Shaun Ceaaldy 

Warner Bros 

- 23 

49 

4B 

Street Comer Serenade: Wet Willie 

Epic 

- 24 

46 

SO 

Breakdowns Tom Petty 

Shorter. 1 ABC 

- 25 


Orchestrated rock, in one form or another Electric Light Orchestra 
is in me active pile at top 40 radio stalions. From Out of the Blue I Jet. 1 
UAI came Turn to Stone, the first single from that album (o reach top 
10 on “Playlist " Not only 13 that rocker sliN alive buf now there's a 
second single in line behind it. Sweet Talkin' Woman. which Bln© 
rocks, is new this week at 33 The record was an immediate add by 
ktpxiami Salt Lake City and music director Gary Waldron calls it 
"hot It's a strong record Mark my words I've been waiting tot it to 
he reieased as a single" Out of the box. England Dsn and John 
Ford Coley are back with another ballad We'll Never Hate to Sa.v 
Goodbye (Big Tree/Atfantic) It's ott to a good start-dobuts at 43- 
and at least one music director says the early momentum will carry 
the record up the charts “It wilt be an out and out smash No doubt 
about it It’s a fantastic record," says C C Matthews of wsa/iami 
C incinnati The Bmgie, which will appear on a soon-to-be-released 
album Some Things Don't Come Easy is a remake ol a record 
recorded by Deardorff and Joseph Iasi year Repeat performance? 
Andrew Gold, the artist whose Lonely Boy (Asylum) single hit the top 
spot on 'Playlist" last year, is back witn a new record Thanh You for 
Being 0 Fnend is "positive It's fantastic." says Chris O’Kei'y of 
wzacirwi Atlanta. "That one will break out of the Southeast All 
the key stations down here are playing 11 . and we can usually smell 

one coming." says Mr. OKelly. who predicts the tune will be played by 


Country 


Title D Artut 


Label 

Mamas Don 7 Let Your Babies . Wayton A Willie RCA 

Don Y Break the Heart ~ Margo Smith 

Warner Bros 

What Did I Prom tee Her Last Night _ Mel TllUe 

MCA 

Homan to WamanU Barbara Mandrel! 


ABC 

Do I Love YouL Donne Fargo 

Warner Bros 

/ Just Wish You HVrr Someone / Love L Gatlin 


Monument 

To Daddy - Emmy low Harris 

Warner Bros 

You 're the Oner Oak Ridga Boys 


ABC 

/ Don't Need a Thing at Alii Gena Watson 


Capitol 

Out of My Head 1 Loretta Lynn 


MCA 

Shine on Me~ John Wesley Ryles 


ABC 

What a Difference You've Made:. Ronnie Mlleap 

. RCA 

Tu<o Doors Down - Zella Lehr 


RCA 

/ Lave Ton .. .□ Ronnie McDowell 


Scorpion 

Return to Me _ Marty Robbins 


Columpta 

May the Fbnx Be With You Always Tom T. Hell 

RCA 

God Made Love : Mel McDaniel 


Capitol 

Some I Wrate~ Stellar Broe 


Mercuiy 

Yes Ma 'amr Tommy Overstreet 


ABC 

Bartenders Blue*- George Jones 


Epic 

Walk Right Bach Anne Murray 


Capitol 

Somethin' to Brag Aboutr M.K Place 


Columbia 

My Why - Elvis Presley 


RCA 

Shake Me 1 Rattler Criety Lana 


ISK5R1 

Angel of the Morning r Melba Montgomery 

United Artists 


These aw Ins top wngs in atr-play popularuy as reported £>y a select group et U S. statone. Each has been 'weighted" in terms ol The Pulse Inc aud»ance ralingi loi tho re¬ 
porting station on which it is played A 1 mdrcates an upward m eve mem of five or more chart positions tieiween this week and last 
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Broadcast Journalism® 


Radio snubbed 
by duPonts; 
nine in TV get 
top honors 

Presentation ceremony Is carried 
over PBS; NPR is In a stew 

The Alfred I. duFont-Columbia University 
awards presentation last week was a televi¬ 
sion event. On the one hand, there was 
live TV coverage for the first time, pro¬ 
duced by noncommercial WNETiTvi New 
York and offered over the Public Broad¬ 
casting Service And on the other, urous- 
ing the ire of National Public Radio in par¬ 
ticular, was the fact that radio was left out 
of the awards 

There was no indication prior to the 
awards ceremony that radio would not be 
included An NPR spokesman called the 
situation "unforgivable." and said that the 
network's president. Frank Mankiewiez. 
would be sending a letter of protest to 
Marvin Barrett, director of the duPont- 
Columbin survey and awards 

Elie Abel. Jean of IhcColumbiu Gradu¬ 
ate School of Journalism and chuirmar^?' 
the jurors for the awards, attributed imC 
lack of radio honors to a lack of money. 
The jurors, "rather than do on inadequate 
job," he said, decided to pass on radio this 
year. He said the awards program operated 
on a "penny-pinching budget" I about 
S70.000 for the year), and "as a practical 
matter, we couldn't get the jurors 
together" long enough to handle both 
television and radio lie said they spent 
"the better part of a week" reviewing just 
the TV entries 

"I'm very unhappy about it." Dean 
Abel admitted "I regret it and frankly 
apologize" He added. "Wc have not ad¬ 
dressed the problem squarely until now " 

A somewhat different version came 
from Marvin Barrett, who indicated the 
radio entries might not have been worth 
the trouble He said that Columbia faculty 
had culled the best of about 200 radio en¬ 
tries. then given them over to one juror 
He said he recommended, however, that 
there be no radio awards this year—the 
radio submissions differed in quality from 
the television winncrs"by a wide margin " 

Those receiving silver batons as the best 
in broadcast journalism for 1976-77 

■ Sue American Famitiea. Produced by 
Wcstinghouse Broadcasting Co. and also 
presented over the Public Broadcasting 
Service "Probably the most ambitious 
documentary series of the year—an at¬ 
tempt to portray contemporary America 
through profiles of six families." said the 
judges 

■ Once a Pnest. Produced at wbbmtv 
Chicago "Religion has seldom been 
presented with such understanding and 
impact as in this hour-long documentary 
concerned with the vocations of 10 young 


Catholic priests" 

■ The MacNeil/Lehrer Report. Pro¬ 
duced by noncommercial WNETiTV) New 
York and WETA-TX Washington. "Day 
after day thoughtful, in-depth treat¬ 
ment to important news developments 
that are dealt with more superficially on 
evening newscasts " 

■ 28 Tonight Produced at noncommer¬ 
cial KCETtrvi Los Angeles. "Local maga¬ 
zine show whose revolving format made 
for excellent in-house investigative 
features as well as independent documen¬ 
taries" 

■ The Timber Farmers. Produced at 
K.GW-TV Portland. Ore "Sixty-minute 
documentary which explored a controver¬ 
sial subject of greai local concern without 
oversimplification or slight to either side" 

■ Wfaa-TY Dallas. "A record of out¬ 
standing service to its community which 
Included distinguished coverage of the en¬ 
ergy crisis and local racial issues, in addi¬ 
tion to an impressive series of extended 
investigative reports." 

■ Human Rights: a Soviet American 
Debate and The Struggle for Freedom 
Both produced by NBC News. "Wiihin 
three days. NBC News presented two ex¬ 
cellent program on human rights." 

■ The Police 7 hpes Produced at wnet. 
"Stunning combination of on-the-spot 
observations and perceptive social com¬ 
mentary concerning the South Bronx 
in New York City, achieved with a mini¬ 
mum budget and maximum understand¬ 
ing of the dilemmas of police officers and 
residents alike " 

■ Walter Cronkite and The CBS Eve¬ 
ning Newt. “Not only does Walter 
Cronkite anchor the most successful and 
technically proficient of the three net¬ 
works* evening newscasts, but he was in 
the year under consideration a particularly 
eloquent and effective spokesman for the 
demanding profession of TV newsman ” 

Eight others received duPont/Columbia 
citations; ABC News Closeup: New 
Religions-Holiness or Heresy; “An Inci¬ 
dent at Brown's Ferry." an episode on 
Nova, produced at noncommercial wc.bh- 
TV Boston: Chinatown: Immigrants in 
America, an independently produced 
documentary from the Downtown Com¬ 
munity Television Center and wnet; The 
Politics of Abortion and Guess Who's 
Pregnant produced by noncommercial 
WTTwrrvi Chicago: kyw-tv Philadelphia, 
for “over-all service to the community as 
well us excellence in investigative report¬ 
ing;" A Human Relations Tbst produced 
by wtmj-tx Milwaukee; wbbmtv 
Chicago, for "an exceptional record of in¬ 
vestigative reporting." and Murder One, 
produced by Georgia Educational Televi¬ 
sion. University of North Carolina Televi¬ 
sion Network and w net 

The two-hour PBS broadcast originated 
from Columbia University's Low 
Memorial Library in New York Tuesday 
night The proceedings were conducted by 
Dean Abel 

Aside from Dean Abel, those serving as 
jurors (who were backed by 80 duPont-Co- 
lumbia correspondents across the country! 


for this year's awards were Richard T 
Baker. Columbia journalism professor; Ed¬ 
ward W Barrett, former journalism school 
dean and now publisher of the Columbia 
Journalism Review; Michael Arlcn, New 
Yorker magazine television critic. Dorothy 
Height, president of the National Council 
of Negro Women and National News 
Council board member, and Michel 
Novak, author, media critic and Syracuse 
University religion professor 

Providing "observations of the Jurors.” 
Dean Abel said that program entries have 
steadily improved in quality. But then he 
gave the bad news. "The jurors are worried 
to say the least over the decline in prime¬ 
time documentaries." he said, explaining 
that while some of the top coverage was 
presented as minidocumentary series, “wc 
are concerned" that the 30* or 60-minute 
forms allowing deeper treatment "should 
not be shut out of the schedule." 

He also expressed the jurors' disap¬ 
pointment that evening news was not ex¬ 
panded to an hour on the network level 

Furthermore. Dean Abel said, "local 
news in particular is still too preoccupied 
with trivia, with flashy new equipment and 
show-business gimmicks." And he said 
that broadcast journalism's quality, in part, 
is declining as news and public affairs be¬ 
come more successful. As news competi¬ 
tion increases, he added, and ratings 
become more important, often "responsi¬ 
ble coverage is driven out by frivolity." 

Those on-stage to present the awards 
and citations also had their opinions on 
the state of the nrt Veteran broadcast jour¬ 
nalist Edward P Morgan, for example, said 
that except for some "stubborn excep¬ 
tions” news is “becoming show busi¬ 
ness." On the noncommercial side, he ad¬ 
ded that it was hoped that public broad¬ 
casting would become the “conscience" 
of the community. "It hasn't happened," 
he said, but "it could" ABC’s Howard K 
Smith, another presenter, however, was 
more optimistic. "I think television is not 
as bad as it’s made out to be." he said, 
claiming that it is a mistake to judge televi¬ 
sion as if it were the only source of news, 


Lando, Stossel to get 
Polk reporting awards 
from Long Island University 

Two broadcast newsmen were announced 
last week as winners of George Polk 
Memorial Awards for 1977 They are Bar 
ry Lando. producer of CBS News's 60 
Minutes (for network radio and television 
reporting) and John Stossel, consumer 
news reporter for wcBS-TV New York (local 
radio and television reporting) 

Along with 10 other winners in print 
categories, they will receive Polk Awards 
at u luncheon at the Hotel Roosevelt in 
New York on March 15. The awards are 
presented annually by Long Island Uni¬ 
versity in New York to honor a CBS corre¬ 
spondent who was slain in 1948 while 
covering a civil war in Greece 
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Public affairs weak 
in New York, says 
New School report 

Fourteen-week study finds 
such shows get little support, 
either by stations or audiences 

New York’s six commercial TV stations 
get low marks on their programing to meet 
community needs in u report issued by the 
Lab for Public Affairs Television at the 
New School’s Center for New York City 
Affairs, 

A survey conducted over a 14-week 
period in 1975-76. the report said, “indi¬ 
cates that the process of materially trans¬ 
lating ascertained community problems 
and needs (ACPN) into local public affairs 
(LPA) programing was often arbitrary, 
superficial or both 

“While LPA is acknowledged to be a 
principal program form essential to TV 
programing, the programing studied—in 
terms of budget allocations, form and 
quality of presentations, and broadcast 
scheduling and promotion —was subject to 
constraints arising from the so-called 
‘realities’ of the TV industry: namely, that 
commercial stations are profit making by 
definition and. therefore, must attempt in 
ail programing to maximize ratings, au¬ 
dience shares and advertising revenues’’ 

The survey was conducted for the lab by 
three graduate students of the New 
School’s department of urban policy anal¬ 
ysis The lab itself is a project funded by a 
SI 16.000 grunt from the John and Mary 
R Marklc Foundation and aimed at find¬ 
ing new wavs to promote the development 
of high quulity. local public affairs TV pro¬ 
graming 

Most of the local public-affairs pro¬ 
grams in the survey period, according to 
the report, consisted of in-studio talk 
shows, “the least costly format." and were 
generally scheduled on weekday mornings 
or early weekend afternoons, “periods 
with far smaller audience potentials [than] 
other time periods” Nor did they get 
much promotion, the report asserted. 

They ulso got “far lower local ratings 
and audience shares than entertainment 
programs, regardless of placement in the 
broadcast schedule.” and received little or 
no advertiser support 

“Due to the broad nature of issues in 
their ascertainment listings (i.e., educa¬ 
tion, crime, medical care, etc.), stations 
can and do (semantically) legitimize pro¬ 
grams of a marginal nature as dealing with 
core ACPN issues” the report declared 

In summer, it continued, local public 
affairs programs were rerun heavily even 
though in some cases they were out of 
date, and layoff of public-affairs produc¬ 
tion staffs is widespread during the rerun 
months: "an over-all state of affairs which 
leaves the impression that the New York 
broadcast region suddenly becomes devoid 
of new problems and needs each year dur¬ 
ing June, July and August " 

Herbert Danska. a former commercial 


television producer and director who is 
director of the Lab project, said that, 
despite the findings, “the potential for 
public-affairs programing is there. Witness 
the success oF 60 Minutes, currently in the 
top 10 of all TV shows. If responsive local 
public-affuirs TV were so budgeted that it 
could be excitingly produced and pro¬ 
moted. we're convinced substantial au¬ 
diences can be built for innovative, issue- 
oriented local television ” 

The survey was one of three phases of 
the project. The second will concentrate 
on developing new concepts and formats 
for public-affuirs programing. The third 
will attempt to develop a blueprint for— 
and test the feasibility of—a nonprofit 
center that would work jointly with sta¬ 
tions in creating quality programing 


Lower retiring 
from ABC, but not 
from the arena 

Defender of First Amendment rights 
for Journalists cited by RTNDA; 
his voice will continue to be 
heard at school and other forums 

Elmer W Lower, retiring from ABC Inc 
on April I after almost four years as cor¬ 
porate affairs vice president and for II 
years before that as president of ABC 
News, has been hailed by the Radio 
Television News Directors Association for 
his contributions to broadcast journalism 
over the years. 

A resolution adopted by the RTNDA 
board praised him as one who “has helped 
broadcast journalism achieve leadership 
and credibility in the dissemination or in¬ 
formation throughout the world.” as "one 
of the most staunch defenders of the First 
Amendment’s free press guarantees” and 
as "one of the leaders in the struggle to 
gain unimpeded access for broadcast jour¬ 
nalism to news sources and news stories" 


Mr. Lower joined ABC News as presi¬ 
dent in 1963 after four yeans with NBC 
News, first as chief of its Washington 



Lower 


bureau and then us vice president und gen¬ 
eral manager in New York. He had previ¬ 
ously been with CBS News from 1953 to 
1959 as Washington bureau chief and as 
director of special projects 

With extensive background as a newspa¬ 
per and wire service editor and reporter, he 
was with the Office of War Information 
during World War II. After the war he was 
a foreign correspondent for Life amp/ine 
for six years, then was chief of the infor¬ 
mation division in the Office of the High 
Commissioner for Germany from 1951 to 
1953. 

Both as ABC News president and in his 
present post since 1974. Mr Lower has 
traveled and spoken extensively in defense 
of broadcast journalism's First Amend¬ 
ment rights 

He will teach broadcast journalism each 
fall semester at the University of Missouri 
School of Journalism, beginning next fall, 
and this spring will appear as visiting pro¬ 
fessor at James Madison University at 
Harrisonburg. Va.. in April ond ul 
Brigham Young University at Provo. Utah, 
in May and June. He also has several 
speeches scheduled including two lectures 
at the International Institute for Journal¬ 
ism in Berlin He plans to continue living 
in New York. 


Panama Canal coverage 
scores for NPR stations 

Survey counts five-fold jump 
in major metropolitan areas 

Live coverage of the Senate’s debate on 
the Panama Canal treaties two weeks ago 
(Broadcasting, Feb. 13) brought public 
radio nearly five times more listeners in 
New York. Los Angeles and Washington 
than it is accustomed to. according to a 
telephone survey conducted for the Cor¬ 
poration for Public Broadcasting. 

A Chicago-based research firm. Market 
Facts Inc., which telephoned people in 
those three cities the weekend following 
the three days of National Public Radio’s 
gavel-to-gavel coverage (Feb. 8-10), re¬ 
ported that 11.1% of the over-18 popula¬ 
tion in Washington had tuned in to NPR at 
some point in the week, as had 7.6% in 
New York and 11% in Los Angeles Thai 
translates to 238.400 listeners to noncom¬ 
mercial wfta-FM Washington (compared 
to a normal weekly average of 101.300), 
898.400 to WNYOAM) New York (com¬ 
pared to a normal 133.300) and 679,400 to 
both KusctFMi Los Angeles and kpcs(FM) 
Pasadena. Calif, (the normal for the two is 
144.800). 

In all. CPB projects. 1.816.200 people 
listened to public radio in those three dties 
during the debates, compared to a normal 
average of 379.400. The figures are based 
on answers of roughly 315 people sampled 
in each city by Market Facts. 

The Senate debates continue this week 
with NPR’s correspondent covering from 
the Senate gallery. NPR had not decided, 
however, whether and how much to broad¬ 
cast live. The commercial radio networks 
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urc also covering the event, which marks 
the first time in history broadcasting has 
been permitted to record a Senate debate 
All are taking their material from a pool 
feed manned by ABC. 

Study reveals 
good news for 
local news 

M-H look at HUT decreases 
for early-evening periods 
applied leas to news shows 
than to competing entertainment 

A study of homes using television indi¬ 
cates that the TV audience declines that 
showed up in November 1977 were felt 
less by news programs than nonnews pro¬ 
grams in the early evening. 

McHugh & Hoffman, the northern 
Virginia-based broadcast news consulting 
firm, studied Arbitron and Nielsen data 
for the primary early-evening news-view¬ 
ing periods in 32 markets and found that 
in many cities where the viewing level 
dropped from 1976. the news’s share of 
the audience increased. In one or two in¬ 
stances. not only the share of the audience 
rose, but the actual number of news 
viewers may have increased 

At base, the study would indicate that in 
areas where the audience dropped during 
the early evening, it did not drop as much 
for news shows as for nonnews programs 
scheduled opposite the news. It appears 
from the markets studied, said Roy Meyer 
of the McHugh & Hoffman staff, that 
“there is more stability in news viewing” 
than in nonnews. 

The study found that while early-eve¬ 
ning HUT levels declined in two-thirds of 


the 32 markets researched, the news’s 
share of the audience increased in 17 of 
the 32. The news share remained stable in 
nine others and declined in three. 

In most cases where HUT levels 
declined, news viewing did too, even if 
news's share of the audience increased. In 
Detroit, the seventh market, for example. 
Arbitron showed the news's share up 3% 
in 1977 over 1976. But there was a real loss 
of nearly 100.000 viewers by the 6 p.m. 
news, reflecting the sharp loss in HUT 
level of seven ratings points, the McHugh 
& Hoffman study shows 

But in Louisville. Ky., the 45th market, 
where there was a sharp decline in over-all 
viewing at 6 p.m . Nielsen figures showed 
an increase in adult news viewers of 8,000. 
Louisville is a cose where the rulings ser¬ 
vices differed, however. Arbitron showed a 
decline in news viewers of 32.000. 

Among the top 10 markets, the 
McHugh & Hoffman study shows that in 
New York both HUT levels and news 
share of the viewing audience were down 
in 1977; in Los Angeles Nielsen showed 
HUT and news viewing levels up, while 
Arbitron showed them both down; in 
Chicago HUT levels were either stable or 
down, depending on the ratings service, 
but in both cases news’s share of the au¬ 
dience was up; in Philadelphia both HUT 
levels and news viewing shares stayed the 
same; in Boston HUT levels declined, but 
news shares were stable; in San Francisco 
Arbitron showed HUT levels remaining 
stable, but news shares and audience were 
up sharply at 6 p.m.. in Cleveland. HUT 
levels were stable, and news shares and au¬ 
dience up; in Pittsburgh HUT levels were 
down slightly, news shares held steady. 

Mr. Meyer said last week that McHugh 
&. Hoffman plans to do a similar study of 
late-evening news viewing some time in 
the next month or two. 


PBS into international news exchange 


The Public Broadcasting Service is going 
international. As part of a two-month ex¬ 
periment due to bqjin March 1. PBS affili¬ 
ates in the U.S. will exchange television 
news and public affairs material with 
broadcasters in Europe and Asia. 

The international exchange will provide 
a daily feed of foreign news stories to 
public television stations for incorporation 
into their local public affairs programs. In 
turn. PBS will make its “daily exchange 
feed" available to the European Broad¬ 
casting Union in exchange for EBU’s 
Eurovision news exchanges. 

The PBS daily feed is a collection of 
news stories and public affairs segments 
produced by PBS stations. assembled by 
WGBH-TV Boston and then distributed as a 
30-minutc feed via the PBS national net¬ 
work. About 25 stations have contributed 
material to the news feed, PBS said, and 
about 40 stations have reported using 
material from it in their local public affairs 
programs. 

The Eurovision exchange provides 


about 25 participating broadcast organiza¬ 
tions with news stories collected from 
material submitted by broadcasters 
throughout western Europe, said PBS 
EBU also coordinates exchanges with 
broadcasters in eastern Europe (Intervi¬ 
sion), the Arab Broadcasting Union, the 
Asian Broadcasting Union and Israel. 

The daily feeds to Europe will be 
handled by EBU from its New York office 
via satellite. PBS consultants in London 
will review and excerpt the Eurovision 
feed for transmission to Boston 

According to Davis Lacy, coordinator for 
current events programing at PBS. the 
public network is planning a miual feed of 
about 10 minutes a day from Europe. 
Plans now call for tapes to be prepared in 
London and shipped to Boston, but. Mr. 
Lacy said. PBS is now considering buying 
satellite time for the feed to the U S. 

The two-month experiment is being 
paid for with a S24.000 grant from the 
German Marshall Fund of the United 
States. 


Cablecasting 8 


FCC orders staffs 
to narrow options 
on cable rules 

Following Ferris's lead, 
commission tells Cable Bureau, 
Broadcast Bureau and OPP to 
come back another day with 
understandable suggestions 

Alter marching up the hill to do battle over 
the FCC’s issuing a rulemaking aimed ai 
deleting the cable television nonnetwork 
duplication rules, the Cable Television and 
Broadcast Bureaus were ordered to march 
down again last week and, with the coop¬ 
eration of the Office of Plans and Policy, 
prepare some options that would permit 
the commission to make a “surgical” 
choice on a notice of rulemaking. 

The Cable Television Bureau staff— 
principally. William Johnson, Michael T 
Hendrickson and John Whetzell. an econ¬ 
omist-spent two hours outlining and sup¬ 
porting the case for a rulemaking that 
would generally call for repeal of the rules. 
The rules are designed to protect—against 
cable systems in their respective mar¬ 
kets—the exclusivity rights of television 
stations in the top 100 markets. (The rules 
are particularly protective of stations in the 
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top 50 markets.) They also give copyright 
owners the right to demand one year’s ex¬ 
clusivity protection for a program in any of 
the top 100 markets after selling the pro¬ 
gram in one of them. 

The Cable Bureau’s position was that, 
while the rules are an annoyance, even an 
’’outrage.” to subscribers of cable systems 
subject to the rules, they do not count for 
much as far as television stations are con¬ 
cerned. Broadcasters do not invoke the 
rules often, they said. And an economic 
study by the bureau indicated that only 4% 
of all television households subscribe to 
cable systems in the top 100 markets that 
are subject to the rules, and that in a 
“'worst case*’ situation, a station would 
lose less than 4% of its audience, or a 1% 
audience share, if it was denied protection 
of the rules 

The Broadcast Bureau agreed that the 
rules are ineffective and are poorly drawn. 
(In fact, ihey were included among the 
rules adopted in 1972 without benefit of 
comment. They were the product of the 
consensus agreement among broad¬ 
casters. cable interests and copyright 
owners that was orchestrated by the White 
House and then FCC Chairman Dean 
Burch and that paved the way for commis¬ 
sion action on the rules IBroaixasting, 
Nov. 15. 19711) But the Cable Television 
Bureau’s study. Larry Eads said, did not 
touch on the question of the possible 
harm suffered by stations in markets 
below the top 100 or in areas where cable 
systems enjoy grandfather status. 

Accordingly, the Broadcast Bureau 
argued, Lhe commission should issue a 
notice of rulemaking that would seek com¬ 
ment on a proposal to extend the rules’ 
protection to markets now outside it. and 
to simplify them. (The complexity of the 
rules, at least as they apply to stations in 
markets 51 through 100. is given as one 
reason stations do not seek their protec¬ 
tion.) 

“We think there is need for a syndica¬ 
tion rule.” said Martin Levy, deputy chief 
of the Broadcast Bureau “The [Cable 
Television Bureau’s) study doesn’t prove 
anything except that the rule doesn’t 
work" 

To Chairman Charles D. Ferris, the con¬ 
flicting arguments and proposals were too 
diffuse to permit the commission to issue 
a focused notice of rulemaking It would 
involve presenting “a platter of offerings 
much wider” than parties could conve¬ 
niently handle, he said. 

His suggestion—approved 7-0—was that 
the two bureaus, with the aid of the Office 
of Plans and Policy, which has the capacity 
to provide economic analyses, develop 
three options with an economic justifica¬ 
tion for each. The options would include 
retaining the present rules (but rewritten 
in “plain English”), deleting the existing 
rules us proposed by the Cable Television 
Bureau, and “something in between”— 
presumably a modification of the existing 
rules, possibly us suggested by the Broad¬ 
cast Bureau. 

When the options are presented, the 
commission would make “a more surgical 
choice” for a notice of rulemaking than is 


now possible, the chairman said. 

And he indicated he would like fairly 
prompt action. He mentioned a possible 
deadline of three months. And when 
Commissioner Abbott Washburn sug¬ 
gested awaiting the results of the econom¬ 
ic inquiry into the relationship between ca¬ 
ble television and broadcasting that the 
commission is undertaking and an assess¬ 
ment of the effect of the cable television 
copyright legislation that went into effect 
last month, the chairman replied 
negatively. 

As for the inquiry. Chairman Ferris said 
the commission could always make use of 
whatever information is supplied in con¬ 
nection with it in the next several months 
And as for the copyright law he said, **l 
don’t think it’s our responsibility to sec¬ 
ond guess the wisdom of Congress in 
enacting a law and setting up copyright 
mechanisms under the guise of balancing 
interests” Besides, he said, watching that 
law “could go on forever.” 


sion in one involving Cox’s Gcorgiu 
Cable vision. Atlanta. In that one. the 
commission granted Cox a two-year 
waiver of the rule to permit it to increase 
its interest in the cable property from 56% 
to 100%. Commissioner White said denial 
of a waiver was “especially unfortunate 
where KSN has withdrawn completely 
from another system in which its control 
was grandfathered." 


New budget, 
new officers 
come out of 
NCTA meeting 

Heavy lobbying expenditures 
allocated for rewrite and 
economic inquiry; Hughes is new 
chairman, Dittrick vice chairman 


Two broadcasters 
ordered to cut back 
cable ownerships 

Marsh Media and KSN had increased 
grandfathered interests in 
co-located CATV’s, but commission 
tells them both to divest 

The FCC has directed two broadcast com¬ 
panies to divest themselves of interests 
they acquired in co-located cable systems 
after the commission adopted a rule in 
1970 prohibiting such crossownership. In 
each case, the company was adding to 
holdings acquired before the rule was 
adopted and grandfathered under it. 

In one case. Marsh Media, licensee of 
KVIMV Amarillo. Tex., was required to sell 
off 25% of the stock in a cable system in 
which it had owned another 25% since 
1968. The new stock became available last 
year when two former partners, Bass 
Broadcasting and Cablecom General, sold 
out. Marsh Media then claimed that a 
right of first refusal it had under the origi¬ 
nal partnership agreement was grand¬ 
fathered along with the 25% stock in¬ 
terest—a theory the commission rejected. 
Marsh’s remaining partner, Stauffer 
Publications Inc„ is expected to increase 
its holdings to 75% 

In the other cose. Kansas State Network 
Inc., of Wichita, Kan., was ordered to give 
up a 40% interest in cable systems in 
Lyons und McPherson, both Kansas, 
which are within the service areas of 
KSN’s kaRD-TV Wichita and kckt-tv 
Great Bend, Kan KSN, which originally 
owned 60%) of the two systems, increased 
its holdings to 100%. At the same time 
KSN disposed of its 60% holdings in two 
other cable systems which were within the 
service area of KSN’s komc(TV) McCook. 
Neb. 

Commissioner Murgita White dissented 
to the action in the KSN case, contending 
it ran counter to the commission’s deci¬ 


Approvnl of a record budget and the elec¬ 
tion of new board officers were two of the 
aciions taken at the board of directors 
meeting of the National Cable Television 
Association held in Boca Raton, Fla., last 
week. 

The SI .8 million budget (up 12.5% from 
the previous one of $1.63 million) is a bal¬ 
anced one that contains the following ma¬ 
jor allocations: 

■ $50,000 for the Communications Act 
rewrite. 

■ $50,000 for the PCCs cable econom¬ 
ic inquiry. 

■ $40,000 for the implementation of 
the pole attachment legislation recently 
passed by Congress, including working 
with state associations. 

■ $25,000 for the NCTA’s Accounting 
Principles Board, which is developing new 
standardized bookkeeping procedures for 
the industry. 

■ $25,000 for a public relations “out¬ 
reach" program for general circulation 
media. 

■ $20,000 for the FCC’s syndicated ex¬ 
clusivity rulemaking 

New board officers are Robert Hughes, 
Communications Properties Inc., chair¬ 
man; Douglas Diitrick. Viacom Com¬ 
munications. vice chairman; William 
Strange, Sammons Communications, sec¬ 
retary. and J Richard Munro, Time Inc., 
treasurer. They will take office at NCTA’s 
annual convention in New Orleans. April 
30-May 3. 

In other actions, the board approved ca¬ 
ble industry “principles of good service" 
that set out the industry's responsibility 
to; (1) provide as much diversity in pro¬ 
graming as possible with the best technical 
quality available; (2) encourage experi¬ 
mental uses of the medium und attempt to 
ascertain community standards and 
whenever possible try to program to those 
standards. (3) avoid discrimination among 
employes, and (4) encourage the entrance 
of minority members into the industry 

The board also reviewed materia) to be 
presented later this month to the Senate 
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Communications Subcommittee which is 
developing cable legislation; created '’sus¬ 
taining directors,” a post in which board 
members would remain for two years after 
their term to provide Tor belter continuity, 
and dropped Washington us its choice for 
its 1981 convention It will meet there in 
1982 instead. No alternate site for 1981 
has yet been picked. 


Qube coming along 

Warner's Columbus system claims 
half its earlier subscribers have 
signed up for two way, plans more 
specials and movie channels 

Warner Cable Corp.. which had been 
tight-lipped on numbers since its Qube ex¬ 
periment was launched in Columbus. 
Ohio. Dec. I, has broken the silence with 
the claim of more than 13.000 subscribers 
already on board (“In Brief,” Feb. 13) as 
well as viewer acceptance of Qubc’s pay- 
per-program and two-way ofTermgs. 

The 13.000 Qube subscriber tally, 
Warner said, results from initial marketing 
directed to some 26,000 homes that were 
wired to the 30-chunncl Qube According 
to Gustave Hauser. Warner Cable presi¬ 
dent and chief executive officer, present 
weather conditions have seriously ham¬ 
pered installations. Once the weather im¬ 
proves, Warner plans to focus on those ca¬ 
ble homes not yet converted and 75.000 
others passed by the two-way system. 

On the pay-programing side, nine pre¬ 
mium channels on Qube were said to be 
actively used. The purchase rate among 
Qube subscribers far live sports, such as 
Ohio Stale basketball games at S2.50. was 
put at 10%-15% During January, Warner 
said, Qube subscribers were buying an 
average of two new movies a month. Tui¬ 
tion courses on Qube offered by local uni¬ 
versities drew 55 students in the first three 
weeks of availability, Warner added 

Due to public acceptance. Mr, Hauser 
said. Qube will be expanding its local live 
programming from 17 to 45 hours euch 
week. Warner computer polling was said to 
have shown that more than two-thirds of 
all Qube subscribers use the live-local 
"Columbus Alive” channel and join in its 
two-way programs. 

Plans also are to beef up pay programing 
considerably, with more specials and the 
addition of two premium movie channels 
channels .According to a Warner Cable 
spokesman, to come are a "Golden 
Oldies” channel with classic movies, and a 
"Drive-In" channel with Kung-Fu, hor¬ 
ror, science fiction and other film types 
generally nac available on either conven¬ 
tional or pay television. Many of the addi¬ 
tional program ideas were said to have 
been prompted by viewer requests. 

The advertising line-up on Qube so far 
includes American Express. Paine-Web- 
bcr. Jackson &. Curtis and Lazarus Divi¬ 
sion of Federated Department Stores Nar- 
rowcasting is expected to begin shortly 
with national pharmaceutical companies 
and trade associations providing closed- 
circuit cablecasts to selected aueficnees. 


Equipment & Engineering 


TV games are no 
fun for RCA any more 

Company halts production of 
its Studio II after sales slump 

RCA has suspended production of its pro- 
gramable video game after a disappointing 
sales performance Iasi Christmas, and the 
company is "reviewing its position” in the 
games market 

The SI50 black-and-white game, called 
Studio II was introduced last‘summer. 
RCA won’t reveal sales figures, but it is 
known thut the product fared badly in the 
highly competitive games market, a fact 
most knowledgeable observers attributed 
to its lack of color. Approximately 120 
workers have been laid off at the compa¬ 
ny's Swannanoa. N.C.. manufacturing 
plant Plug-in game cartridges will con¬ 
tinue to be made there, although an RCA 
spokesman was unable to say how long 
cartridges would be produced or whether 
new cartridges would be added to the 10 
now available. 

Cluir Searfoss. RCA's marketing man¬ 
ager on the game project, has left the com¬ 
pany. and other executive changes are ex¬ 
pected within the distributor ond special 
products division, which handled the 
game. 

According to RCA’s Feb. 10 statement, 
"design and development for future 
lg3mej products is continuing at a reduced 
level” An RCA executive said last month 
that suspension of the project was antici¬ 
pated (Broadcasting. Jan 30). but that 
given RCA’s historical interest in com¬ 
puter-related fields and the expectation 
that the programable games will evolve 
into the home computer center, the com¬ 
pany would probably at least keep a close 
eye on developments in the market. 


RCA’s cable satellite 
traffic shifted from 
Satcom II to Satcom I 

RCA American Communications plans to 
shift cable TV traffic on its satellite system 
from RCA Satcom II to RCA Satcom I. 
which will then be reserved principally for 
cable program transmissions. 

The move "provides the potential of 
doubling the numbers of channels which 
can be received by a single cable system 
earth station” and "provides new oppor¬ 
tunities to cable television programing or¬ 
ganizations and their affiliates.” according 
to Andrew F Inglis. president of RCA 
American Communications (RCA Ameri- 
com). 

The transfer is planned lor early Muv. 
RCA said, “under a carefully scheduled 
phase-over plan which RCA Americom 
will coordinate with its program supplier 
customers” A closely coordinated shift of 
earth stations from one satellite to the 


other during off hours can be done, ac¬ 
cording to the announcement, “quickly 
and easily with little or no disruption” 
RCA said more than 170 receive-only sta¬ 
tions arc currently “looking at” the 
satellite and receiving cable TV program¬ 
ing via RCA. 

Each satellite was designed to handle si¬ 
multaneously up to 24 broadcast quality 
TV channels, or more than 14.000 
telephone conversations or 1.5 billion bits 
of data per second Satcom I was launched 
in December 1975, Satcom II in March 
1976. Each was designed for an eight-year 
life 

In another satellite move RCA Amcrt- 
com announced ii has bought for 
S910.000 from Satellite Equipment Leas¬ 
ing of Atlanta the earth station near 
Atlanta that it has been leasing and using 
since October 1976. The purchase was said 
to be part of u plan to offer expanded 
satellite services from the Southeast later 
this year, probably including voice, fac¬ 
simile and data communications as well as 
additional video capacity. 


Colorful device gets 
debut during ‘King’ 

Electronic process converts 
black and white film to color 

A new post-production process for con¬ 
verting black-and-white film to color had 
its first network exposure in the NBC-TV 
miniscrics King (Ftb. 12-14). 

Described as an "electronic masking 
technique" by its manufacturer, BJA 
Systems of Willow Grove, Pa., the as yet 
unnamed system was used to incorporate 
old newsfilm of civil rights marches into 
the TV biography of Martin Luther King 
Jr. According to Ralph Weinger, president 
of BJA. the coloring of about 10 minutes 
of newsfilm was completed at BJA’s head¬ 
quarters in a week’s time at u cost of ap¬ 
proximately SI .000 a minute. 

BJA received ihe film from producers 
Abby Mann/Filmways and transferred it 
to two-inch quad tape for the coloring pro¬ 
cess. Mr. Weigner declined to explain ex¬ 
actly how the system works, but he did say 
it involves a combination of digital and 
analog techniques that in essence create a 
second video tape containing the coloring 
Instructions. 

To do this, the operator screens the orig¬ 
inal tape one scene at a time, first selecting 
a base color to fit its predominant shades 
He then subjectively fills in the remaining 
sections and programs the instructions 
into a memory system When “ani¬ 
mated” in combination with the original 
film the series of color instructions pro¬ 
duce the color version. A light pen will 
eventually be used to select the coloring. 
Mr Wdgncr said 

A producer on the King project de¬ 
scribed the results as "so-so. ’ He said the 
system worked best in scenes where a 
limited amount of coloring was required, 
such as one in which the Washington 
monument was shown surrounded by a 
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dump of trees. There was a * 'stylized* ‘ or 
“sepia” quality to the colored footage, the 
producer said, which he felt would be 
valuable to create certain special affects, 
but not to create the impression of true-to- 
lifc realism. He also complained about the 
expense 

Asked about the system's potential for 
transferring old movies to color for broad¬ 
cast on TV, he said that would probably 
“cheat” the lighting values of the original. 
The producer added the qualifier, however, 
that he had seen the process at work only 
on newsfilm of inconsistent quality in the 
first place, and that results might improve 
with better source film 

Mr. Weinger said that the system is still 


being improved, but that in any case he 
had received numerous inquiries from film 
companies. 


Earth station money 

Financing company develops 
program with QE to help 
cable systems, stations 
buy or lease equipment 

Omstcin Communications Associates, a 
New Rochelle. N Y., financing and bro¬ 
kerage firm, has developed an earth sta¬ 
tion leasing program in conjunction with 


General Electric Credit Corp 

According to Herb Ornstein. a cable 
operator (the program is also available to 
radio and TV stations I can choose the 
earth station and related hardware and 
take one of two types of leases: one in 
which the equipment is owned by the ca¬ 
ble system at the end of the lease period 
(usually five years) and the payment or 
about 8% interest, or one in which the 
operator has the option at the end of lease 
to drop the lease, renew it or buy the 
equipment 

For cable systems that already have an 
earth station and would like to lease. GE 
will parLially buy back the station and fi¬ 
nance it for the system 


Fates & Fortunes ' 



Gert Schmidt, president and genera) manage!, 
wnvtrvi Jacksonville, Fin appointed VP of 
owner. 1 Lute-Hank* Communications'*, televi¬ 
sion group He continues ns president of wtlv 
licensee. Television Twelve of Jacksonville, and 
in new post will represent Hane-Hanks stations 
in industry affair* and pursue acquisition of ad¬ 
ditional television properties. George H. An¬ 
derson, executive VP of Guy Ganneti Broad 
casting stations. Portland. Me . joins Harte- 
Hanks as VP-general manager of wtiv 

Marvin H. Astrln, 
president. Won Conti¬ 
nental Sates Co. and 
VP-saics manager and 
director. Won Conti¬ 
nental Broadcasting. 
Chicago, resigns to be¬ 
come president-chief 
operating officer and 
part owner of waiiiam< 
ihere. Frederick G. 
Harm, wait general 
manager, named VP- 
client services 

Philip Luttinger, director of special projects. 
CBS Television network research department. 
New York, named director, national television 
research 

Francee Kaye Pullen, freelance writer and 
former spccchwriter for President Gerald R 
Ford, named manager of public relations plan¬ 
ning. ABC Inc., New York 

Oaniel L. Ritchie, executive VP of 


Wcsiinghouse Electric Corp.'s Leisure Time In¬ 
dustries unit since 1974. named to new post of 
president, corporate stoff and strategic planning 
of Westmghouse Broadcasting Co., New York, 
in move made by company to "substantively 
expand management capacity in important area 
of strategic planning" 

N. Arthur Aetor, executive Vp-gcncral man¬ 
ager. Drake-Chcnault Enterprise. Canogst Park. 
Calif, named VP-gencral manager, kokjifvi 
G arden Grove. Calif. 

Jack Adamson, VP-station manager, iuroixmi 
Seattle, appointed president-general manager. 
AHKjirvi Los Angeles and kbruami Avalon. 
Calif. Alt are Bonneville stations 

Jamaa G. Babb Jr., executive VP. JefTcrsnn- 
Pdol Broadcasting. Charlotte. N.C. elected to 
board of directors John A. Edgerton, manag¬ 
ing director, J-P’s wurvrrvi there, promoted 
from J-P assistant VP to VP Steve Keeney, 
managing director, J-P*s mmn-am-fm Denver, 
also elected corporate VP Joaeph B. Young, 
VP-research and planning, elected assistant sec¬ 
retary of hoard At J-P subsidiary. North 
Carolina Broadcasting. Greensboro. N.C.. Dan 
Griffin, V P-managcr of WMGtAMi there, elected 
executive VP 

Robert M. Olson, assistant gcncnil manager. 
Gaylord Broadcasting’s wmrrvi Tampa. Fla. 
join* co-owncd WVUBnrvi New Orleans as VP- 
general manager, replacing Douglas J. 
Wilson, resigned 

David W. Gifford, account executive, wnbc-tv 
New York, named VP-gcneral manager, 
wLKki ami-wlvihfm 1 Erie. Pa. 

Charles E. Smith, president and chief execu¬ 
tive officer, wimaiami-wpxhtmi Charleston. 
S.C . retires after 23 years with stations, but re¬ 
tains ownership and board seaL He is head of 
Broadcast Computer Systems, which markets 
system and computer program he has helped 
develop to handle traffic and accounting opera¬ 
tions of radio station* 

David R Chose, director of programing. 
WNBC-rv New York, joins wis-tv Columbia. 
S.C, as assistant general manager-program 
director 

Tim Cowden, manager of operations. 


Ktlaityt Los Angeles, promoted to continuity 
and commercial acceptance supervisor. 

Robert D. Schlelmer. business manager. MiMt 
Douglas Shaw, Group W Productions. Philadel¬ 
phia. named to same post. winSia.M) New York 
Both production company and station arc 
owned by Westinghousc Broadcasting. 

John C. White, reporter lor Washington Star. 
rejoins W/z-TV Baltimore as editorial director. 


Broadcast Advertising 

Robert H. Ellis, management supervisor, Lar¬ 
ry Light, director of marketing service*, and 
Allen G. Rosenshine, creative director, 
BBDO. New York, elected executive VP*s All 
are members of board and executive commit¬ 
tee. 

Sal D’Onofrio and Susan Downs, associate 
creative directors. Needham, Harper A Steers. 
Chicago, elected VP's 

Kenneth E- Pfttzenmayar, VP-account super¬ 
visor. Creamer Lots/FSR, New York, promoted 
to senior VP-manngcment supervisor 

Rosemarie Farnandez-Guest, associate 
directot for planning and development, Inter- 
American Dialogue Center, New York, join* 
national sales department at SIN. U S Spanish 
Television Network. 

Jordan D. Rost, manager, audience analysis. 
NBC Television Stations division. New York, 
appointed directot of marketing, research, ad¬ 
vertising and promotion for division 

Richard E. Kennedy, account supervisor. N .W 
Ayer. New York, elected VP 

Robert D. Storch. with Norman. Craig A 
Kummei, New York, promoted to VP-associate 
media director 

William V. Mecaluso. account supervisor, 
Sam Coopersteln, executive art director, und 
Jon Flahar, art director. Benton A Bowles. 
New York, elected VP’s 

JoAnne Adams, Western regional manager 
and Los Angeles office manager. Katr Radio. 
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Can't be dissuaded. J ’ n P Cowdun. vice president and 33515 
tant to the president of CBS Entertainment Is winding up some 40 
years with CBS by taking early retirement effective April 1 
Robert A. Daly. CBS Entertainment president, notified CBS of 
ticers and department heads of M* Cowdon t decision rust week 
and said *r nari been accepted 'with the greatest reluctance and 
sense of toss, not only to me out my colleagues m the entire 
Broadcast Group as /.ell" 

Mr Cowdert. now 61. (Oined CBS m 1938 *n ihe promotion 
department. During World War 11 he was feature editor of Star* 
and Stripe »in the Pacific, then returned to CBS and held, over tne 
years, a variety of posts. When radio and TV were separated in t95i he became director of 
operations, advertising and sales pmmot on for the TV network When the CBS Television 
Stations division was termed in 1958 he became its vice president in charge of advertising 
and soles promotion In 1959 he was named vice president mtormation serveea, for tne 
network and in 1972 his responsibilities were expanded under the new title of v»ce prost 
dent and assistant to the president 

With Mr Cowden's departure, flame Richardson, vice president, press mtormation win 
report directly to Mr, Daly 



appointed VP 

Theresa Gaskin, administrative assistant and 
operations manager, MeGavrcn-Guiid/BMS 
Radio network. New York, appointed opera* 
tlons VR 

Appointments 10 account management staff. 
Foote. Cone & Bolding New York Mitchell 
Levy, from Waring A LaRosa, Larry Ever- 
ling, account executive from N W Ayer: 
Robert Speed, account executive from Grey 
Advertising, Deny Khotprov&nl, marketing 
manager from Wander Co in England 
(Ovaltine in U.5 I. and Barbara Hill, account 
executive from Ted Bates 


Adam Young Inc . New York. In same 
capacities 

Tom Pierce, division manager of corporate 
marketing. La SaJle Extension University, 
Chicago, named account executive. Stone A 
Adler, direct marketing advertising agency 
there 

Harry Hamburg, independent commercials 
director. Los Angeles, join* N Lee Lucy, com¬ 
mercials producer. New York 

Mike Block, account executive, WJJDiami 
Chicago, named general sales manager, woes 
\\t-fw Milwaukee 


J. Robb McPherson, V P-account supervisor 
Lee King A Partners. Chicago, and Alan J. 
Topin, VP-raarkeiing director. Helene Curtis 
Industries there, join Rogers Advertising Inc 
there os principals and stockholder* Agency's 
name changes Lo Feldman McPherson Topin 
Inc Roger S. Feldman remains president and 
creative director of agency, with Mr McPherson 
becoming executive Vp-director of client *cr- 
vices and Mr Topin executive VP-director of 
marketing services 

Cap Hedges, president of Cap Hedges Inc 
and Denton Holmes, owner of The Sales 
Department, borh advertising agencies in Port¬ 
land Ore , have formed Hedges A Holmes Inc 
there Mr Hedges, president, will direct agency 
cTcolive production and Mr Holmes, Vp. is in 
charge of sales sties promotion and marketing 

Marla Nalolicky. member of media depart¬ 
ment. Tatham-Laird A Kudner. Chicago, pro* 
mated to coordinator of network television 

Ted Sanke, account executive. Waring A 
LuRosi. New York, named account supervisor 
Changes at Foote. Cone A Bclding/Homg. L 05 
Angeles Pamela Llpschultz, media super¬ 
visor. promoted to associate medio director. 
Hugh Zlalska, research director, appointed na¬ 
tional director of research projects, and 
JoAnne Francis, media buyer, named spot 
broadcast supervisor. 

Bill Englebrecht, Bill Lynch and Bill Smith, 

VP’s-accounl supervisors, Leo Burnell. 
Chicago, promoted to management directors. 

Anthony P. Walch, VP. Stern Walters/Earle 
Ludgin Inc . Chicago, named VP-account 
supervisor. Fahlgrcn A Ferris advertising and 
public relations. Cincinnati 

Dave Peraona. account executive. Blair 
Television New York, and Jim Smith, account 
executive. Standard Broadcasting. Toronto, join 


Dick Wllliama, salesman from Telerep. 
Chicago, joins icrvitTVi St Louis as national 
sales manager 

Mark Sayatovic, general sales manager, kgbs 
Fw Los Angeles, named sales manager. 
KRLaiaMi Pbsadcnu. Calif 

Angle Gordon, assistant director of public re¬ 
lations and development. The Children’* 
Museum. Indianapolis, join* WKH-TV there as 
advertising and promotion manager 

Cheryl Qoepfert, munagcr-business dcvelop- 
menL wxiaqiami Chicago, named retail sales 
manager 

Timothy J. Scanlan, account representative. 
khmk-tv Sun Francisco, appointed local sales 
manager, rake-tv Wichita. Kam 

Steve Barry, regional sales manager. wniMTV- 
Dayton. Ohio, prumoted to notional sales man¬ 
ager. succeeded by Joseph Q. Everson, man 
ager of wdes/iraffk systems 

Ronald Vickers, director of agency develop¬ 
ment. Henry 1 Kaufman A Associates. Wash¬ 
ington, named account executive, wkysifmi 
there 

Christopher J. Conway, wiih wuiami St 
Louis, named local sale* manager, co-owned 
wil rv there 

Larry E. Floyd, operations analyst. United 
Bank of Denver, joins koa-tv there as national 
spot sales coordinator. 

Judy links, account executive, hhostv 
Honolulu, promoted to local sales manager 

Mirths Pell Stanville, assistant promotion 
and public relations director, wcco-Tv Min- 
neapofis-Sl Pliul. named director of advertising 
and promotion. 

Alan Frank, salesman. WFTVriVt West Palm 


Beach, Flo . promoted to assistant local sales 
manager. 

April M. Hoag, account executive. Car! Ames 
&. Associate*. Madison. Wis . named sides rep¬ 
resentative. wiv tv there Gary Nelson, sales 
assistant from John Bldir A Co.. Chicago, joins 
wtsc-iv replacing Bob Kennedy, sales repre¬ 
sentative who retires after 29 year* with Million 

William R. Nash, VP-generaJ manager, wooo- 
\m im Chattanooga, and Gynn Longshore, 
account executive, woe*- tv Chattanooga join 
wxcb-tv there as account cxccutive*. 

Art Greenberg, public relation* director. 
Thistledown race track. Cleveland, and Marly 
Perlln, from Regional Reps there, join 
whK'xmi there a* account executives 

Jerry Cave, account executive. wfMWami 
wnuirM> Frederick. Md_. Jains who \mi Wash¬ 
ington in same capacity. 

Vince Conroy, from woaj-Fm Chicago, join* 
wjir>iAMi-wjt,2(TMi there as account executive. 

Richard S. Porter, from wlykifm? Milford. 
Ohio, appointed account executive, wsai-fm 
Cincinnati 

Todd Thayer, operation* manager. kmehevi 
Los Angeles, named account executive, co¬ 
owned liaoam* there 

James Rodgers, salesman for Somerset I Pa I 
Daily American, Joins WKMCTAM' Roaring 
Spring, ft., as account executive 


Bridget Potter, direc¬ 
tor of prime time pro¬ 
gram development. 
Fast Coast. ABC-TV 
elected Vp-pnme time 
program development, 
movie* and novels for 
television (Broadcast- 
imj Fch. 6|. 

Hal Ross, partner in 
Hollywood talent agen¬ 
cy of Ziegler A Ross for 
20 years until he retired 
four years ago. elected president of Film ways 
TV Productions there in company's expansion 
of it* network television production and syn¬ 
dication division. 

Changes in promotion staff. Donohue Produc¬ 
tions. Chicago. J. Albert Callahan, manager 
of information and community affairs. WCPO-TV 
Cincinnati, joins as creative marketing director*. 
Dorothy Ghallab, executive editor-staff' coor¬ 
dinator. BiLilian New*, Chicago, joins os Station 
relations manager, and Penny Rothalsar, pro¬ 
motion manager, appointed pres* relations man¬ 
ager 

Dave Sholln, music director. RKO Radio’* 
KFROam< Los Angeles, promoted lo national 
music coordinator for all RKO Radio station*. 

Susan Mercandetti, editor of White House's 
presidential news summary in Ford administra¬ 
tion and later press aide to Senator Fdwnrd 
Brooke (D-Mass ). named to staff of ABC-TV's 
Good Morning America as talent coordinator, 
based in Washington 

Bob Harlow, music director, kafyiami 
Bakersfield. Calif, appointed music director of 
Filmways Radio's 20/40 (adult contemporary! 
voice-tracked radio format. Hollywood 


Programing 



Puller 
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Hooks hulled. Benjamm Hooks (second from ngnt). executive director of the Nafional As 
socialion for the Advancement of Colored Peoplo. was honored Dy the National Cable 
Television Association for "distinction, dedication and commitment to the public miorest" 
in live yeais as an FCC commissioner. With him at NCTA headquarters in Washington fi to 
r> Boo Johnson, NCTA vice president for pay cable Bob Schmidt. NCTA president and 
FCC Commissioner Tyrone Brown 


Ben Okulskl, general sales manager. kBHK-tv 
San Francisco, lias resigned to reactivate his 
Telefilm Sates, Independeni television program 
syndication firm there 

Mary Anne Harrison-Thorpe, general 
counsel, Buena Vista Distribution Co.. Bur¬ 
bank. Calif , domestic distributor for Walt Dis¬ 
ney Productions, appointed VP 

Production deportment promotions. wntuiTV) 
Indianapolis Willard Ogsn to senior director 
of news projects. Stave Woodard to senior 
director of programing projects and Dave 
DeMunbrun to staff director 

Donald L. Edwards, with wsy»-am-PM-TV 
Syracuse, N Y., appointed television program 
director, succeeding E. Jamas McDonald, 
who died Jan 2! iBroadcastinq. Jan. 301 

Richard O’Dell, executive producer, wesm-rv 
Columbus, Ohio, named producer-director. 
WKYr-fv Cleveland 

Pete Silverman, sports anchor wCAtjiAMi 
Philadelphia, promoted to sports director Bob 
Buck, sports anchor, wwj-am-fm Detroit, joins 
wcau in same post. 

Ron Bahae, production munager. noncommer¬ 
cial kcptitvi Kansas City, Mo .join* Mississippi 
Auihnrity for Educational Television as execu¬ 
tive producer for public affairs. 


Broadcast Journalism 

David Nuell, executive news producer. witc-TV 
Washington, named news director 

Robert Q. Allen, assignment editor, wtA-TV 
Chicago, joins WESH-TV Daytona Beach. Fla., as 
news director 

Steve Cohen, executive news producer, wxvz- 
rv Detroit, named news director, wnac-tv 
Boston This corrects Item in Feb. 13 “Fates A 
Fortunes.*’ 

John Bry, news director, wtuc am-fxi Savan¬ 
nah. Ga.. named to same post, wruzuMi 


wmlwifmi Grand Rapids. Mkh 

Tom Hannon, assignment editor, wax tv 
Washington, appointed weekend news pro¬ 
ducer. 

Mary Tordoff, reporter. wtlotAkn.wjvtimi 
Janesville Wis . joins wavtissu -wax.\«» sh 
Chippewa Falls-F.au Oairc. Wis., in same post. 
News deportment additions and promotions. 

KTVHfTV) Hutchinson Kan Kayla Burton- 
Weaver, assignment editor, KFMismi W'tchiu. 
K.in . joins in some capacity; news intern John 
Funcheaa takes permanent position as rc- 
porter-photographci. Debbie Hacker, itews 
anchor, WTWvrrvi Tupelo. Miss., joins as news 
producer. Andl Joyce, weatherctster. kktv tivi 
Colorado Springs, joins as reporter, and ktvh 
reporter-photographer George Jensen, pro¬ 
moted to chief photographer 


Equipment & Engineering 

Blatall J. Smith, group VP-components. Oak 
Industries. Crystal Luke, 111. named group VP* 
components and controls. Robert T McTigue, 
group VP. controls, retires from full-time man¬ 
agement duties but continues as director and 
chairman of executive committee. 

Richard Sirtnaky, marketing manager. Ampcx 
Corp.’s audio-video systems division. Redwood 
City. Calif, named area manager for Furope. 
Africa and Middle East. Ampex International. 
based in Reading. Berkshire. England He 
replaces Ronald Balllntina. Vmpex Interna¬ 
tional general manager, who will be based in 
Redwood City 

Frank Boyd Logan, sales representative and 
video specialist. Ceavcp Audio Visual. Denver, 
joins Convergence Corp., Irvine. Calif, as 
Southeast regional sates manager. 

Thomas N. Spalght, chief engineer, krvsifmi 
Iowa City. Iowa, elected VP of licensee. Com¬ 
municators Inc. 

John Koch, manager of technical operations, 
noncommercial wrr.A-TV Washington, joins 


ICtVUTVi St Louis as direoor of engineering 

New officers, Electronic Industries Associ¬ 
ation's 1978 board of governors William J, 
Welsz, Motorola, chairman, Roland M. Blx- 
ler. 1BT Instruments, vice chairman, and 
William F. Tall. RCA Government Systems 
Division, treasurer 

Cable 

L. Allen Williams. VP-Southern regional man¬ 
ager, Warner Cable. New York, named to newly 
created post of VP of municipal relations 

Ray Daly, senior engineer. FCC’s microwave 
branch of Cable Television Bureau. Washing 
ton. named president. Computer Cables isinn 
Ini . microcomputer and consulting firm there* 

J. Robert Bedell, director of marketing 
Canada Dry Corp.. New York, joins Home B*iv 
Office there as manager of national sales plan 
ning 

David Large, designer of CATV test equip 
meni fot Avantek. Santa Clara. CaUf.. joins Gill 
Cable TV. San Jose. Calif, as munager of 
engineering. 

Donald A. Smith, electronics technology in¬ 
structor, Montgomery county. Md . named gen¬ 
eral manager. Antietam Cable Television. 
Hagerstown. Md 


Allied Fields 

Jamea Kiimaazawskl, district managet 
American Society of Composers. Authors und 
Publishers Hollywood district office, named sta¬ 
tion relations representative fot Pacific Coast 

Robert I Freedman, general counsel, non¬ 
commercial wnf.Titvi New York, resigns to 
enter private practice, where he will specialize in 
communications and entertainment mailers 
He will continue as wxirr legal consultant 


Deaths 

James K. Stock. 52. general manager. 
wtgciavo Lcwrsburg. ft., died at Evangelical 
Community hnspital there Feh. 4 after heart at¬ 
tack suffered while he was broadcasting ploy-by¬ 
play of Bucknell University basketball game He 
joined wroc two months ago after five years as 
general manager orwxuxi xm Sunbury. ft. Sur¬ 
vivors indude his wife. Laura, two sons and two 
daughters. 

Max F. Staley. nH. founder of iurnes Valley 
Broadcasting, licensee of KUViam* Huron. S.D., 
died in Sioux Falla. S D„ Feb 2. He hud bee* 
engineer with both keloiam* and xsnoisxti. 
Sioux Falls, before incorporating James Valiev 
Broadcasting in 1947 He retired in 1974 Sur¬ 
vivors include his wife, Zclmn, und son. 
Richard. 

Oten (O.C.) Covington, A3, former chief 
engineer. WFtoiAMl Farmvillc. Va . died Feb 7 
in eastern Virginia after series of tnrokes that 
began last July He was member of station’s 
original staff in 1947 and worked there 30 years 
before retiring last year He is survived by one 
daughter 

Robert E Omand, 35. broadcast engineer, 
wm.al-am fm Washington, died Feb 3 after 
heart surgery at Johns Hopkins hospital m 
Baltimore. He is survived by his wife. Joan, und 
two sons. 
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308 BROADCAST MANAGEMENT , Watt] ! 

arw Jamw A tticwn Whetne* yew aspim K: a came! 
«i d'Djdtsatnti ate a iiuoan: at r.'iaocanrnQ or al 
•wfl* ate smplcyefl in braadcawna Ihy tocn.i'o 
«utiuon-mv»oo a no smaiijaa—a miiat wailing 
■*84 pigrn marte 4 mde« $18.80 


304 AUDIO CONTROL HANDBOOK-lor radio 
and lalevttlon broadcasting 4in edition 
Reviled and Expanded r , down 5 Ottnpel 
Closely toltowmg the formal ol the mint aumei 
etwiant tne tourm Has Won aimoc ant.wt, 
m written Rebect* chenges m euuiptrwi* or*3 
Sortir quei wist* digqinQ dea-cw* it*: Alt terhr* 
esi end electiem- .lrcwrts at audio epereton 
•»? pnget illuettaiKl inde* $10 00 


307. CLASSROOM TELEVISION. New Frontier! 

In I TV h k Georg* N CknOan Wu.*- ■ mir-jc 
limei tetevton enso not ti uir it tww to uw t 
end now npi iti me a 330 pngm 6” if 133 m 

•8 88 


311. DOCUMENTARY IN AMERICAN TELEVI¬ 
SION: Form . Function - Method . » W <., • 

Rtocm Amt-rni einminaicn o< 1I« umimeniiiry 
-vivetnenl m A.ne<ii:(in tearvrawn It? aogn' 6 
,; B' • B lie' eunttfliia #poenJ*tei nom* 

*8 95 


31*. THE TECHNIQUE OF TELEVISION PRO- 
DUCTION, 9th Revleed Edition jy 6r-*id 
W.iimaim New rewuw 3 rd ucdeled tniyughoul to 
'tfttecl me him: teernnque* na min n new 
chapter cn ralcr TV, :r»* poo* rometdetsa ita 
'•idervnp si the stardaid m Vie fetid 44(1 cage*. 
I 190 1 Huiiui 1 r.ru dibliogiaptvy B 14 30 


31S. RADIO SROADCASTINQ: An Introduction to 
the Sound Medium. Revtaad Edition cy 

Roots'] L Miinonj Rese* mnimaed ans tevsed 
ihrsjgncut bus new editor naudes 'edc now* 
First Amendment prsoleni* ond cvmni seen 
itujue* ol eiectiontc jmime^rr 47B osges *00 
AistrWicnt nates 6i0^otem» eooendico* 
glossary 

Si 0.9ft 


333. TELEVISION IN THE FUBUC INTEREST 
Planning. Production, Pertormaoce )y * 

WilliamBhwi-r '-uniCn* Ji'ilo*mgMcPnerion 
Practicei intirmnJron are Hv£e er a negated 
iMBa-'tsw Ih* nayrtwvmy mu** Wltur lt w cl »V 
t» «ut» uiru'cn ':oa»e? afd OWiecti 19? 
!NHR«* * i = i # r *954' M 4lu|irnl"’"i ymi’y 
inflev SB.95 


334. TELEVISION NEWS. 2nd Edition. Revleed 

end Enlarged by Irving E Fang Revied 
throughout ani reset inctudne mart-, new niuv 
rater,*, expanded ueatmimt zi raoo mri up- 
daied diacuiaion* on F>*r Arrerameni piobern 
mtstw to electronic fOinnaliani 3W cages 8 t 'ff' 
t 9 1 .*4" lBual 100 illuatmuma SI 2 SO 


337 THE WORK OF THE TELEVISION JOUR¬ 
NALIST V, H W Tyrsr Oei:"C^- ?.>9iy ICC fi'J'M 
wntet and crxlucer to that c< earreramar recot 
d-st film eater arid ncwicastei mvaluabia n * 
Wire Ofimef Lu a* ngwettmera to tersvison - itu 
deni ang proteesranel i7fl nngn illustrated 
0»3es»1 S14.S0 


305 BROADCAST JOURNALISM An Introduc¬ 
tion to New* Writing , \t*'» W Mn't P-. -.-i 
tB7Rad4mn Cowen »r> U;ci <at tadm selgw»*ir 
news varying srym tecrr<jirfi-tn oudeni and 
biaclcrng c^teaiionel iflO cage* '• ttgr > t 
'4“ S7 95 


328 WRIT1NO FOR TELEVISION AND RADIO. 
Retieed end enlarged 3rd Edition 0 , Sco6<t 
L Hilliard Show* hrv» today * iaccMt/jJ wntett 
Dteosre end c«di£e top TV erd radio piognum 
ol every fyce Includes new chaptps »nd ii=er. 
acnol samples and oceruti 45 * oaoea. index 
SlftftO 


Radio, Television Recording. 3rd Revleed 
Edition by Alec VtaeiL The basic eopioecn ol 
ltm wideiy used ted ana godsosoK amprna.i.rp 
gew*M onrciptes mthei than riAe-d lKimb ha# 
the latest Iftchrtrwgca! dovelrcmenti 558 
page* 5 U7 't 8 t T 234 d<agiamt gtoaiiuy 
•14 90 


335. REBEL IN RAOIO The Story ol WOXR by 

E"'ot] M 5319 s' Fn » m rat • tachn-c«' two* 
nocut radin out cne (lory d me qtany rneuaraeie 
wrntsatvj oetsorariaa that mapea imp atmicna 
tiintru, if.o nun Wuute gitwl ulda WOXR mw» 
4 ratldhs |ilni*e tot ’fc»" n the hsV*y c* D>>33- 
racting F.nod wtr inrciHtling ana mtirudiva 
aeus-t af dayicday uauir operaiinm Q<un a 
.%-d tuctuie .'I tn* or-Tiopmsm ut bioack;3&l 
MChmouM iMM mo** man th»» dccodei 19 ? 
uages .Uuatrate^ S7.SO 


338. THE BROADCAST COMMUNICATIONS DIC¬ 
TIONARY -iditsd Oy brcoin Oiamant I'ias-m 
your fingertipa-Mme 2.DOO technical common 
w) dang worm in deity i*e on twm sidos ^ P» 
Ahaniic many ccnred durmo the las: decade 
including tom.lsar vycaaa lha! maar ine wmo 
thing land (hr? same vraid* met mean diflstem 
thingal « English-soavtiiihg cuunlnea e*ery- 
Where An eriremery uaehjl tool i?6 cagea 
se 95 


34S AMERICAN BROADCASTING: A Sour, 
cebooh on the Hlatsry of Radio and Tatevl- 
elon bi iBwierc* W Lot, and Mainerv C, Tao 
png A fMItully edited aiHhotogy .it 93 #ewc 
loin tins umoue soutca toil cvcvidei a com- 
fxehan»iv« deacnplwn and analyva 0 * trend- 
casting « Amerce Item <t» p*e-hislc*y to »975 
Ah-ctesBy such rolabtessi Edwin H Armihwg 
V/'ilcam L Snnei fdwanJR Mui«m Samuel Gotd 
wyn. Fntrw Sarrtcn-to rwrre but a lew A must 
iK» every broadcittr * teirary, 7J3 pages, notes, 
lapiet orWujgraohy mot* cnronotogicai table of 
centente. $28 50 


346 THE LENS IN ACTION 

Oisoi » mvirwel irw ttetao 1 irw irrl to* tens at 
sigm wn 0 fiur .ey ol mude*n terser nM tne*r op 
picalioh Ti»e —ntj ut wecilc en* deaigm and 
mp roduir<pmpn(t inr tpeci* wnttf* are rtrs 
ssed Manmalb *80 c»g« £ 5 ' ' • 9 

‘ J' 64pngen■:>O a p a mt. giDBta'v 1urtnwiend 
mgs S7-95 


35B. VIDEOTAPE RECORDING: Theory and Prac¬ 
tice l . JF -.re,ns.:n P: . . 41 ;, . • Cl ..-:r- fi r. : , .. 

T.rnigs f me wrote held tor me iluaern end 
m» ptnle«rir»V Dttar’ttel v'TR eijurcment m 
currrrti .w -.-<r*rj orr uit tyfitemi nnifir oi on 
C«eF-'- vj 1 , chacirr .in new 

■rg fEAVirri ut riwmir am/ 7n*uuiAi«t * 3?0 

page* E* • E'. graph* d*»g*»ir»- tMt.iograchy. 
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For the Record s 


As compiled by Broadcasting based on 
filings, authorizations, petitions and other 
actions announced by the FCC during the 
period Feb. 3 through Feb. 9 

Abbreviations: ALJ—Administrative Law Judge 
all -alternate, ann.—announced. ant—antenna, 
aur-autal aux.—auxiliary. CH—cnttcal hours CP— 
construction permit D-day. DA—directional anten¬ 
na Doc —Dockcl KRP-effective radiated power 
fretj—frequency HA AT- height of antenna uboi-e 
average terrain, khz—kitoherif kw-kilowfotts. 
MEOV'—maximum expected operation value mhr- 
megxhertz mod.—modi Heat ion N—night PSA — 
presunnse service authority SL—studio location 
SH — specified houis. TL—transmitter location 
Iran* -transmitter TPO—transmitter power out pm 
t -unlimited Hours vis. - visual w—watts. •—non¬ 
commercial. 


Ownership changes 


Applications 

■ WMUPIFM) Pairhopc, Ala <92.1 mhz. J kwl- 
Seek* assignment of license from WG O K Inc. to 
Chnst for the World Foundation for $175,000 Setter 
Jules T. Paglin, presnlent and principal owner h *0 
yean old and retiring from broedaiating. Buyer Is run 
by John B Vauirin. co-founder and director of founda¬ 
tion and Meihodisi pastor, and Crockett S and Elbert 
White. Daphne. Alu , businessmen None of parties 
involved has other broadcast interests Ann Feb 2 

■ KPL.M-TV Palm Springs. Calif (ch. 42)-Seeks 
transfer of control of PaciIk Media Corp from co-re¬ 
ceivers l|00% before: none after! w Esquire Inc 
(none before. 100%. aftert Consideration: $710,000 to 
credttoni plus maximum of $240,000 far purchase of 
stock given to class J creditors PMC is bankrupt cat* 
porn non being told by two co-receivers-Irving 
Sulmeycr and Arnold L Kupctz Buyer is publicly 
traded on New York exchange. Current principal owner 
is Gulf and Western Industries <25 5* ) Ann Feb 9 

■ WF7.MFMI Bridgeport. Conn . and WFTO(AM)- 
WAAFlFMl Worcester. Mass <99 9 mhz, 25 kw. 144U 
khz. 5 kw. 107.3 mhz, 16.5 kw. respectivelyi-Seeks 
transfer of control of Ruben L Williams Broadcasting 
Co from Robert l. Williams arid others to group of 
employes and o<hen Consideration Ml million 
Principals: Mr William* (72%) i» marketing director of 
McGavem-Guild Inc motion rep and is retaining |4 S. 
uf company Two other sellers have no other broadcast 
Interests. Richard A Ferguson, VP and general man¬ 
ager of company, was 10' .. owner before transfer in¬ 
creasing to 2SW Steven Marx, general manager rff 
W’FTQ'W'AAF and Mario Scabs! account executive 
with WKZN will bold l<7*> and 3 5' * after transfer Re¬ 
maining shunts wdl be held hv institutional investuni 
Ann Feb 2 

■ WOWNtAM! Naugatuck, Conn i|3B0khz. 5 k»- 
D. 500w-N i —Seeks assignment of license from Sound 
Communications Corp to Naugatuck Valley Radio for 
$235,000 Seller is principally owned by Frank G 
Susses who also owm WESTl AMi-WLEV<FM) 
l-avion. Pa Buyer Is owned by Albert T. Primo. ownct 
of Greenwich Conn . news service He has no other 
boradcast interests 

■ WLYFtFM) Miami <101 5 mhz. KXliwi—Seeks 
assignment nf license from Sudbrmk Broadcasting Inc 
to Storer Broadcasting for S5.560.000 Sellar prin¬ 
cipally owned by Robert W and Margaretu S Sudbrtnk 
and family Sudbrink also owns two AM’* and five 
other FMY Buyer is publicly-traded group owner of 
five AM's, one FM and aeven TV*. Ann Feb 2 

■ WTWCIFM) Lrbana III 1103 9 mhz. 3 kw)- 
Seekv assignment of license from Robert Durst to 
WTW’C Inc far $225.1)0(1 Seller Is retiring from broad¬ 
casting Buyer i< 51% owned by Ernest Harm Huls 
Gifford, III insurance broker, 29% by Harold R 
Hopkins. RantuuL III car dealer, and 20% by William 
Albers Earman, VP sales of Sono Mag Corp 
Bloomington 111. broadcast equipment munufaclurci 


None of parties has neither broadest) interests Ann 
Feb. 6 

■ RH APtAM) Aztec. N M 11340 khz. Ikw-D. 250 
w-N) —Seek* transfer of control iff San Juan Broad 
catting from Louis C. Erck (90’ before, none after) to 
David J Wattv <10% before: |<XV>: after) Considera¬ 
tion $102,500. Principals Mr, Wans ts vice president 
and general manager of KHAP Neither party has tithe 
broadcavt mtcTtstt 

■ RBIOFM) Alice. Tex f 103.3 nthr. J kwi-Seeks 
assignment of license from Bethany Investment Corp 
to Comal Broadcasting Co for SI 40.000 Seller: desire* 
to temuve itself from broadcast industry It has no 
other broadcast interests. Buyer pnncipaliy owned b> 
Carl H. Skoog Jr 140 1 '*). is licensee of KGNBI AMI* 
RNBT(FM) New Braunfels. Tex Ann. Feb. 6 

■ KCRAt AM) Mcub. I'rah (1450 Mu. 1 kw-D. 
J50w-N> — Seek* transfer of control of Moab Broad¬ 
casting and Television C«p from Dwum C. and Dixie 
L. Barker < 100% before; none alter) to Randal J TayJor 
(none before. 100% after) Consideration: $50,000 
Principals Tor reasons o< health no longer want to run 
or own station Mr Taylrn is V'P in charge of station 
operations for Moab Broadcasting None of purites has 
other broadcast interests. Ann. Feb 2 

■ WFMR(FM) Milwaukee 196,5 mhz. 50 kwt- 
Seckv transfer of control iff Kois Broadcasting Corp. 
from John C. Koss <66 2/3*- before, none after! to 
Douglas Cofrln (33 )/3' J <. before: 100^ after) Con 
sideranon $99,600 Mr Koss wants to purine other 
business interests Mr Coffin presently owns one third 
iff statinn and i» employed there a* announcer and 
new-tauter Neither pairty has other broadcast interesu. 
Ann Feb 2. 

Actions 

■ KD.MSIAMl-KRILlFM) El Dorado. Ark I AM 
1290 khz. 5 kw-D: FM 99 3 mhr. 2 95 kw >-Broadcast 
Bureau grunted assignment of license from El Dorado 
Broadcasting Co. to Lowery Broadcasting Co for 
$750,000 Seller is 100" owned by J. A. West Jr who 
Is alvi SON, owner Vicksburg Radio Co., partnership 
operating WJFLl AM) V icksburg. Miss. Buyer ts IOC 
owned by John T t owery. El Dorado. Strong and Liulc 
Rock, all Arkansas, businessman He has no other 
broadcast interest. Action Jan 31 

• KACHtAM) Preston. Idaho <1340 khi I kw-D, 
250 w-N i Broadcast Bureau granted transfer of control 
or Cache Country Inc from G. Michael and fnu P 
Adams. Douglas A. Witaker and Merlin V. Fish 1100“ 
before, none uftcrJ to Michael B Lish (none before. 
100 alter! Consideration $550,000plux$125.000in 
liabilities. Mr Lish is general manager of REVAi AM I 
Evanston. Wyo belters have no other broadcast in¬ 
terests Action Jon 31. 

■ KFBD-AM-FM Waynesville Mr. t AM 12711 khz. 
500 w-D. FM 97 7 mhr, 3 kw) - Broadcast Bureau 
granted assignment of license from James P De Anglo 
to Pulasko Media for SIO.OOO, Seller. James I* 
DcAngKiM00% before. 29% after! will remain general 
manager of KFBD-AM-FM, which h*> been silent 
since August 1974. Donald R, Trittcn. Ralph O 
DeWttt and Floyd M Mooney (none before, each 25' 
after) arc Waynesville banker, doctor and auto dealer, 
respectively Action Jan 31 

■ WAGY(AM) Forest City SC '1320 khz. liw- 
D) - Broadcast Bureau granted transit of control eff 
Tri-Cny Broadcasting front Gerard T BcckwelJ < 100" 
before: none afterr to Don II Lovelace (none before. 
IOO* after* Consuleruiion $250,000 Mr Bcckwcll 
has retired and is selling his stock to Mr Lovelace who 
is presently i ice prevident of corporal inn and general 
manager of WAGY Mr Lovelace also owns 40 s ol 
77iu Rev*. Forest City newspaper Action Jon 31 


Facilities changes 


FM applications 

■ KFAM Orovillc. Calif.—Seeks mod of CP to 
change TL, change type Iren*. type ant , make 
changes in ant system, ERP 3 0 kw rh&vl and 


HAAT: 169 ft thAv), Ann Feb $ 

■ WHOO-FM Otiundo, na -Seeks CP to make 
changes in transmission line and change TPO Ann 
Feb I 

■ WQON Grayhng, Mich -Seeks mod of CP to 
change TL. type trailx. ant. make changes in am 
system. FRP 1.7 kw thAv) and HAAT JMfl ihAv) 
Ann Feb I 

■ WEL A East Liverpool, Ohlo-Seeki CP lu change 
type irons , ant . ERP 50 kw <h&>) and HAAT - 335 fl 
(h&vt Arm Feb 8. 

■ WSIM Red Bank. Tcnn —Seek* CP to replace ex¬ 
pired permit Ann Feb 1 

• K Y V t Seattle—Seeks CP to change TPO and ER P 
81 4 kw (hAvl Ann Feb I 


In contest 


Designated for hearing. 

a Bozeman. Mont Bun H Oliphant. ct ai FM pro¬ 
ceeding: (Docs. 78-15*17)—Acting chief ALJ David 
L Kraushaui dekignuied ALJ Reuben Lazner to serve 
ax presiding judge, set prehearing conference for 
March 20 and hearing for May 1 Action Feb 3. 

■ Dallas. Research Educational Foundation. renewal 
proceeding: « Doc 78-48 (-Commission designated 
for hearing application for renewal of •KVTTlf'Ml 
Dali** Action Feb 6 

Procedural rulings 

a Tupelo. Miss., Lee Broadcasting Corp renewal 
proceeding: (Doc 214301—ALJ John H Conlin 
rescheduled hearing in Tbpelo Irom May t to May 9 


Services 


COMMERCIAL RADIO 
MONITORING CO. 

MiCISIOM MtEOUfNCT 
MEASUREMENTS AMfMTV 
Menller* tUpalrad A C«nlfl«d 
1*9 S Mark#. Sr. 
lew't Summit, Mo 640*3 
rhooa III*) S36-3777 


CAMBRIDGE CRYSTALS 
PRECISION FREQUENCY 
MEASURING SERVICE 

SPECIALISTS FOB AM-FM-TV 
445 Concord Are. 
Cambridge, Mate 02138 
FIioim '617» 176-2110 


dsfswcpItW 

Technical broadcast data teas* 
Engmeenng ccmiputalions 
FCC actions h»g' oatvic* 
1302 Idth St NW. 5urt*502 
Washington D C 20036 
*02/ 296-4790 


CHLADEK & ASSOCIATES 

Cable Orgpnalwn Accra* MD5 
1212) 475-1550 
110 E«1 23rd St 
New York N.Y 10010 
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Professional Cards 


ATLANTIC RESEARCH CORP 
Jansky A Bailey 
TalacommuflicatMni Coimilltn* 
Mambar AFCCE 

5M0 Check** bwnue 
««<m Vrjimo 72314 

1701) 554 3400 


EDWARD F. LORENTZ 
& ASSOCIATES 
Consulting Engineer* 

1334 a St , N.W , Sal* >00 
347-1314 

Waihington. D. C 30003 

Mevtber AFCCK 


A. D. Ring 4 Aeaociate* 

CONSULTING RA0IO (NGINIERS 

1771 N St-. N.W. 296-2J1S 

WASHINGTON. D. C. 20036 

Mtmbtr AT CCA 


COHEN and DIPPELL, PC. 

CONSULTING ENGINEERS 

527 Murwr »W| 

1202) 7*3-0m 

WaUunglon, D C 20004 

MrmSt ifCCl 





CARL T JONES ASSOCS. 

i Fo'm*'ty Gdutnry & Jones) 

CONSULTING IHOINCItS 

? 990 Tetestar Ct. Suite 406 
(7031 560 6300 

Fans Church Va 22042 
Afrcf 


LOHNES & CULVER 

Conauttlng Cnalnaart 

I15S tSth SL. NW Suite 004 
Waaiwgtnrv D C 20005 

12021 296-2722 

Utmfer Am i 


A. EARL CULLUM, JR. 
CONSUITINO ENGINEERS 
INWOOD POST OFFICE 

BOX 7004 

DALLAS, TEXAS 7330* 

(214) 631-8360 

Uembtr AFCCK 


SHUMAN, MOFFET t KOWALSKI 

Washington. D.C Ar*» 

1751 Ga Au. Sited* tprllg, 90 20913 

ROBERT M 8ILLIMAN P E 
(301 > 889 8266 

3KS M Lynn St.. Rrungtafl, VA 12239 

JOHN A MOFFET P L 
<703< 841 0500 

AH If 




STEEL ANDRUS & ADAIR 

2020 K Street N W 
Waarongta-t. DC. 20006 
(3011 827-8725 
(3011 384-5374 
(20 2) 223 4664 

Sftmtv, 4Hit 


HAMMETT & EDISON, INC. 
CONSULTING ENCINCERS 

Kadie (r Teteviiio* 

Boa 6*. latamatlaiul AWgorl 

San Prwnc.wco, California *412* 
<4151 142-520* 

Mrmbtr AH. CL 


JOHN B. HKFFELFINGER 

*208 Wyaaiing PI. Hilaad 4-7010 

KANSAS CITY. MISSOURI 64114 


JULES COHEN 
& ASSOCIATES 

luimeoo 

1730 M St. NW. 659-3707 
Washington. DC 20036 

AfnwVr AFCCl 





CARL L SMITH 

CONSULTING RADIO IHCIMICRS 
•200 Snawvillc R#*d 
CleveUnd. Otiie 44141 

PNm: 216-526-45*6 

Mtmbt A TCCS 


VIR JAMES 

CONSUITINO RADIO ENGINEER* 
Apaiicit.ini Ml Fiatl EagiettrMii 
Cameuforua* rtnutner s»r»»r. 

343 Color 4 do Blvd -*0304 

1303: 333-53*2 

DENVER, COLORADO 

Mtmbrr AFCCB 


E. Harold Munn, Jr M 
& Associates, Inc. 

H'Oalunt Enameefing ContuaaMt 

Box 220 

Cotdwater. Michigan 49036 
Phone 317-278-7339 


ROSNER TELEVISION 
SYSTEMS 

CONSULTING & ENGINEERING 

250 West 57th Street 

New York, New York 10019 

1212) 246 3967 






JOHN H. MULLANEY 
Consulting Radio Engineer*. Ine 
9616 Pinkney Court 
Potomac, Maryland 20854 

301 - 299-3900 

tfrekrr AFC CL 


MERL SAXON 

CONSULTING RADIO ENGINEER 

622 Hoskins Street 

Luthln Texas 75901 
634-9568 41 Mill 632-2821 


HATFIELD & DAWSON 

Consulting Engineers 

Broad tort and Communication* 
3525 N Stone Way 
Seattle. Washington 98103 
(206)633-2885 

Urmfttt AfC€ £ 


Midwest Engineering 
Associates 

6rxw/li>ij £iyuum 

6934 A N University 

Peorm, lemon 61614 

13091 692 4233 

Member AFCCK 





DAWKINS ESPY 
Consulting Radio Engineers 

*<jpecj»K>n» rieJej Engm»*fim 

AO. Sox 31J7-t> r mo*c Station 90213 

BEVERLY HILLS, CAUF. 
(213) 272-3344 


MATTHEW J. VUSSIDES, P.E. 

STHUCT1/RAL CONSULTANT 
row Efts ANTENNAS. STAUCTt JIES 
Muil.n AtuJttix Dmi^ii Muditli^l mm 
lit.p... t,.m. Sn|mr> nfcm nl Ecnluai 
riWt BUM POM 1) DRIVE MtUAS VA 22101 
Tel ironi jjowim 

Mtmbrr AUVE 


C. P. (.AU-XMi 8 Ax-HM 1 »TF.N 

CONSULTING ENGtNggRS 

P J SO i isiis 

OALL4*. T..4. 


Satellite Telecom 
Services, Inc. 

Management and Engineering 
Consulting Services 

2971 Fkwmts Rtf. So, 

Atlanta. 6a 30341 

404-443 8369 






KESSLER ASSOCIATES 
Consulting Engineers 

AM PS! TV M<c-*cma** System 

1511 NW 5l«tt> Street 
Gamnvtlle. Florida 32601 

'••041 5763157 • i90*> 373 5725 


D. L. MARKLEY 
& Associates. Inc 
CONSULTING ENGINEERS 

3101B W Harman Mwy 

Peon*, illuiol* 61604 
309-873-7311 

WamNir AFCCt 


RADIO ENGINEERING CO. 

*T fe * .3? v-JM :• kC.’H 

CDNSULfANTS 

kaJCmdiS iS5tSU.»l<NS HU 

WKbtt L TY«S KCEWCI M£*LjaU*tM| 

NORWOOD J PATTERSON 

2*3< *41 rjtg 

5e r . i; A waiipt :-f it r«'3 


JOHN FX. BROWNE 
& ASSOCIATES INC 
CONSULTING ENGINEERS 

1901 Pennsylvania Ava NW 
Washington. DC. 20006 

25 West Long Lake Road 
Bloomfield Htlls Ml 48013 

VW IJl J) 642 6126 (20J) 257 JOJC 

__ 




LAUREN A. C0L8Y 


Clifford J Bond. Ill 

Attorney 

IvSarvirmv 1 

Attorneys 


Attorneyai-taw 

l!»!wl Viwl 

Imxo Mi 21181 
> )01-65119* 




fntrrtl c urnimiau atitm i nmmiiMix 


SrSSrur ' ,l “ >»**“ 


coefocf 

BROAOCASTINC MACA2INI 
17)5 DeSalt* St N W. 
Wathiagtee, D. C. 200M 
tor rrolloWfitlai 
Phono: (202) 651-1022 










































































































Summary of broadcasting 


FCC tabulations as of Dec. 31, 1977 



licensed 

On B>t 

S»' 

CPs 

an 

an 

rata 
on tif 

CPI 
not 
on B.t 

Tbtaf 

auPioroeo** 

Cotrmetcaal AM 

4 437 

fi 

20 

4513 

49 

4569 

Cowan: >a' 

H 


73 


MB 

3124 

Educational rW 

B35 

0 

31 

926 

90 

1:306 

7ma* naa-o 

6.309 

7 

»24 

5 44 1 

251 

4669 

Conwetciat TV 

723 

1 

3 

737 

53 

760 

VHP 

' 

1 

2 

518 

8 

523 

0HF 

in 

0 


211 

47 

259 

Educational TV 

242 

3 

14 

259 

8 

285 

VHf 

93 


7 

tOl 

3 

104 

0HF 

m 

; 

7 

»58 

3 

161 

Tctal TV 

365 

0 

0 

966 

59 

684 

FM Transiajcri 

139 

0 

0 

ift9 

M 

284 

Tv Translator* 

3462 

0 

a 


*54 

3915 

OHf 

1063 

0 

0 


249 

1 

VHF 

2360 

0 

a 

2.360 

235 

2565 

•Soacroi toorporary aufftorcraron 





-Ancrjoaa of? art license* 


Action Feb. I 

■ Farmington. N M . I Boyd Whitney (KRZElAMl- 
KBAZ-FM' renewal proceeding: (Does 
21519-20) —Chief AL) Cheater I NauiPOWiCP Jr de«. 
ignated ALJ Daniel M Head to serve « presiding 
fudge, scheduled prehearing conference for March 16 
and hearing for April 27 in Farmington Action Feb J 

Review board decision 

■ Lakewnod, Wash — Rsvte* board upheld ALJs ap¬ 
proval nf reimbursement 10 Dale A Owen* of ex¬ 
penses in unsuccessful prcnccuilon af hm application 
for new AM Puymcni not to exceed $7,500 will he 
made by successful applicant. Clav Frank Huntington 
.Action Jan 30 

FCC decisions 

e Commission ordered *WNETtTV) Newark. NX 
INew York) to provide reasonable access to tabor Dir¬ 
ty candidate, Paul Gallagher, in Feb 14 congressional 
election Action Feb 2 

■ KDABIFMI Ogden. Utah—Commisaitm autho- 
rtred DAB Broadcasting Co to relocate irons and ant 
to site 41 miles south-southwest of Ogden Action Feb. 
ft 

a Commission revised method by which top-50 TV 
markets are determined each year for applying prime¬ 
time access rule Effective fail 1980. Ihrec-year rather 
than noc-year period will be specified, list will be 
issued in spring based on average nf Artwsroo audience 
ratings survey of that February and the previous 
February af lap-50 markets to which rule will apply 
starting Sept 1980 to Sept 1983; as interim measure 
current rule will continue with the following exception 
Syracuse-Elmiro. N Y . will not be included because it 
Is no longer regarded os a single market, instead. Salt 
Lake City will continue in 1978-79. Toledo, Ohio, will 
drop out and Norfolk. Va_ and Greensboro, N.C.. 
markets will enter the lop 50. .Action Feb. ft. 


Other action 


■ Commission opened inquiry into telecommunica¬ 
tions needs of deaf and nearing impaired. Action Feb 
ft. 


Allocations 


Petitions 

e San Diego—Center Chy Cnmptet Inc requests 
amendment to TV tabic of assignments to assign ch_27 
to Son Diego Ann Feb 7 

■ Dekalb. Ill—Northern Illinois Public Telecom 
munication* Corp. requests amendment to TV table of 


assignments to substitute ch *33 for eh *48 at DeKalb 
Ann. Feb. 2. 

■ Montclair. N J —New Jersey Puhbc Broadcasting 
Authority requests amendment lo TV table of assign 
ments to reassign ch *50 from Little Falls to Wood- 
port both New Jersey. Ann. Feb 2. 

■ Dysan, Pa —John R Pawley requests amendment 
to TV table a! assignments to delete noncommercial 
reservation from ch 38 at Seafonl. Del Ann Feb 2. 

■ Chattanooga. Tenn — Raymond McCullough re¬ 
quests amendment to FM table of assignment* to 
assign ch. 244A to Poplar Bluff. Mo . and substitute 
ch. 285A arch 296 A for ch 244 A al Thayer. Mo Ann 
Feb 7 

Actions 

■ Maine*. Alaska — Broadcast Bureau proposed assign¬ 
ing ch 272A a* community'* first FM in response to 
petition by Alaska Public Broodcovtlng Commission 
Comments due April 4, replies April 25 Action Feb.l. 

■ Augusta, Arlc—Broadcast Bureau assigned ch. 
249A as community's first FM in response to proposal 
by Service Communications, licensee ol KMCWtAMI 
theta. Action Feb I. effective March 20 

■ Yucca Valley. Calif—Broadcast Bureau proposed 
assigning ch 296A as community’* first FM in 
response to petition by Israel Simifsky Comments due 
April 3. replies April 24, Action Jan 30 

■ Baxley. Gu -Broadcast Bureau assigned ch 233 a* 
community* lint FM. substituted ch 22ftA for ch. 
232A at Sandersville and ch 244A for ch 228A al 
Spann, both Georgia Action resulted from proposal by 
WIIAB Radio, licensee of WUFEI AM) Baxley Action 
Jan. 30. effective March 17 

■ Marion. Ill —Broadcast Bureau proposed assigning 
ch 27 a* community's first TV m response to proposal 
by Dennis F Dodursch liamsee or WDPDIFMI 
there Comments due March 19. replies April 19. Ac¬ 
tion Jan 25 

■ Hatch and Silver City, both New Mexico- Broadcast 
Bureau proposed removing noncommercial reservation 
from TV ch 10 in Silver City and reassigning noncom¬ 
mercial TV ch 12 from Hatch where it is unoccupied in 
response to petition by Hubbard Broadcasting, operator 
nf TV translator KU1KF Silver City. Comments due 
March 31, replies April 20 Aetmn Feb 3. 

■ Cape Charles. Va — Broadcast Bureau assigned ch. 
241 as community's first FM in response to proposal by 
J. Grayson Doer Action Feb 3, effective March 21 

■ Goldvcin. V*.—Commission has proposed three 
alternative channel assignment plans to improve 
coverage of noncommercial WNYT(TV) Goldvcin. 
ch 53- I *ch 56 would be reassigned from Waldorf, 
Mil . IO Fairfax. Va and *ch 5ft. to avmddifficulties in 
Iran* site selection, *61 would be substituted for "ch 
42 at Front Royul. Va. 2. ch. 14 would be reassigned 
finm Washington to Fairfax and reserved for noncom¬ 
mercial use. J *ch 53 would be modified lo *56 
<reassigned from Waldorf) at Goldvem. substituting 


*ch 58 at Waldorf and *ch 61 for *ch 42 ol Front 
Royal Connncmi due March 24. replies Apnl 17 Ac 
lion Feb. 8 


Rulemaking 


Petitiono 

■ .Muncie. Ind — George E Molnar Jr requusi* 
amendment of Fart 73 regarding remrte control opera 
tion of AM, FM and TV stations lo allow time hmd 
before cessation of operation upon loss nf positive 
remote control, recognac and provide for nonwire ch 
cuitv and lor remote control nf AM-FM stations and 
delete requirement for automatic circuitry to terminate 
operation of remolly contrulcd TV irans due to lo*s of 
telemetry information. Ann Feb 7. 

■ Ad Hoc Private Paging Committee requests amend¬ 
ment of Parts 2. 89, 91 and 93 that 7 mhz ol spectrum 
in 928-941 mh* hand be allocated fnr paging services 
Ann. Feb 7 


Cable 


Applications 

■ Following operators 0 1 cable TV systems requested 
certificates ol compliance. FCC announced Feb. I lota- 
oons listed are TV signal* proposed for carriage) 

■ New Milford Cable vision for New Milford, Conn 
ICAC-I2165KWYAH-TV Portsmouth Va . to delete 
WSBK. TV Boston. 

■ Lowet River Cable TV. foi Porter. N Y 
<0AC-12388), certificate of compliance. 

■ Williamson County Cablevlsion. for Georgetown 
Tex 1C AC-12393). WTCO Atlanta, to delete WTVT 
Fort Worth. KWEX-TV San Antonio, both Texa* 

■ Huntingdon TV Cable, for Marklesburg. Pa 
ICAC-12394). certificate of compliance 

■ Video Cable Co . for Princelon. Mercet. both West 
Virginia ICAC-12395-6). W7CG Atlanta. 

■ Midwest Diversified Communications, lor Cam- 
demon. Mo (CAC 12397I. cart i ft one of compliance 

■ Cape Couniy Cable TV. for Cape Girardeau, Mn 
ICAC-12400); certificate oi compliance 

■ Cable Systems Int.. for Woodlynne. Magnolia, both 
New Jersey l CAC-12402-31. certificate of compliance 

■ MBS Cable TV for Wlntcmtlle. Cross Creek. Rich¬ 
mond. Wayne all Ohio ICAC-12404-7); WYTV 
Youngstown. Ohio 

■ Warner Cablcvision, for Greene, Guilford 
Hamilton. Altoona, all Pennsylvania 
ICAC-12408-1D. certificate nf compliance 

• Redwood Empire Cable vision, for Sea Ranch. Caltl 
ICAC-124121. interim authorization 

■ Central Plains CAble TV. foz Mitchell. S.D 
<CAC 12413) WTCG Atlanta, to delete KWGN-TV 
Denver 

■ Multi channel Cablevlsion, for Brookvtlle, Corsica, 
both Pennsylvania <CAC-»?4|4-5>; WOR-TV New 
York, fo delete WJNL-TV Johnstown. Pa 

■ International Cable, (or Depew. N Y (CAC-I24I7I, 
certificate of compliance 

Certification actions 

a CATV Bureau granted following operators of cable 
TV systems certificates of compliance 
a IV Pu Inc., lor State Line, Ncv (CAT-08881, 
10279); Telecable nf Spartanburg, for Spartanburg. 
SC tCAC-09341), (eratche TV Corp., for Candor. 
Newark Valley. Caroline. Dryden. Ithaca. Lansing. 
Newfidd. Ulysses. Danby. Enfield, all New York 
1CAC-09719-32) American Cablevlsion for 
Clarkeston. Wash ICAC-1049JI. Gateway Cahlcvi 
sinn. for Fullonviltc. Fonda, both New York 
IC.AC-10562-3K Gulf Const Tdecepiion f«W Arcadia. 
North Pori Charlotte. North Port. Port CharliWlc. Pun 
ta Gorda. all Etnrvda ICAC-I0WI3-III. Ltbettv TV Ca¬ 
ble. for Junction City, Ore (CAC-10993). Community 
Tete-commumcat ionv, for Laramie Wyo 
it’AC-1 2081). Dickinson Communications, (or Hun¬ 
tington Beach. Westminister. Fountain Valley, all 
California (C AC-12195-71; Telecable of Spatunbutg, 
for Spartanburg. S C. <CAC-12209I 
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Classified Advertising 


See last page of Classified Section for rates, 
closing dates, box numbers and other details 


RADIO 


HELP WANTED MANAGEMENT 


Profitably Healthy PM stalion in Northern Michigan 
desires General Manager Send resume to Box B t 91 


General Manager Far Weat. 5ee Gui Classified 
display ad for your great opportunity to grow in new 
company William A Exlme Inc 


Sales Manager wno can and erlli sell limn and mod 
sate a sales staff o' tour One who's been, rhHre, and 
can do il again, one wr»c can create packages and 
long 1e*rri schedule* and who s background includes 
an outstanding history Of succesi wilh proven ar¬ 
senal* Of promotional and merchandising programs 
Salary, incwl vo". benefits EEO M'F Bex B-JOO 

Need Experienced General Manager lor oldest sta¬ 
tion in Parkersburg WVa Send resume and satiny ie 
quirements to Bud Burka. 2801 Hart St SE 
Charleston WV 25304 


General Manager FM -C<BU A m Midwest &mal 
market Should know nil phases of radio except 
engineering Must be willing lo do some board work 
and sales Salary plus commission Send resume to 
Bo> C l?_ 

General Manager .hongty sale* oriented Pennsyt 
vanm Univeimty and light mabuf.v luting community 
Salary uvemde fringes All ' mfiitenhal Write 

Box C 14 


Went Something More??? Wo i ,ir niter r r - pen* 
lion at Manager c! tifte station plnn iwnmshrti m ME 
station providing you're a ‘stieel 'ightei or. Meal 
sales Box C-1B 


Station Manager wanted for 50 KW FM noncom 
meteial educational-religious station Experience in 
religious radio necessary Send resume to Larry fillet 
WBCL Radio, I02S W RudisiH Blvd. Fort Wayne. IN 
46807 


Aggressive, sales oriented manager lot AM FM 
station Charge to buy m to small to medium iem:<i 
area market in Mid-Michigan Call evenings 517 ~ 
321-1763 


If you are a salesmqnager wth strong interest ro pro 
grammmg or a PD who can really soli, you should be 
managing the FM of a successful combination <n 
Southern California. 5 years eKperrence reauired 
resume will be verified Begin over 20 Ihousand, pen 
aton plan. Great small city living. Equal Opportunity 
Employer Quf people know of this new positron. 7388 
Newport Carp. 2222 Ave of the Star* tNo 2107) Los 
Angeles 30067 


Wanted Management Aselatent Ac around 
responsible peison w.li tmd go<-d Opportunity for Man 
agement 3T4-508-8S77 


HELP WANTED SALES 


Wanted; Beginner or experienced nates person 

i 

i cte. KISS and KSMN, Mason City iA 


Sole# Manager Fer West: Great -opportunity for ad 
vartCWnent m new young company See xr classified 
display ad William A Exlrrre, inc 


Sales Manager WNNO-Wisconsin peiK Wiscon¬ 
sin— Excellent opportunity tor experienced individual 
Manage sales sta* and sates related promotions tor 
AM/FM m leading MipwM! recreation spot Good sal 
ary Denehts. Resume to Joxvn Tnylw. WNNO, PO Bo* 
99Q. Wisconsin Dells Wl 53965 Equal Opportunity 
Employer 


Wanted- Aggreaalve vjinspetson wno is ready to 
mrxvo up to a group-owned rrtaiO' facility in s major 
New England market Send resume ASAP EOE Bo* 
C-2 


Now accepting applications liv saim manager 
Fuilbmo AM in Western fAedroonl North Carolina An¬ 
nouncing herpiui Gccd living condition* Sox C-24 


Bi-lingual Engllsh.'Spomsh Geneio' Manager* 
Salesperson Tour opportunity to seltlo lor life in a 
pleasant California town Earn salary plus he'fy share 
of proht Highly successful Spanish station Boi C-11. 

Montarey. California MOR ataVcm seeks ,xg 
gieasive experienced salesperson who loves making 
money, contributing la the growth of the company and 
inning a family m the country's most desirous climate 
Minimum three years full-time radio sales experience 
Call Jim Christoferson, KI00,408 - 649 6622. A John 
Walton Station, EOE 


Nino year old. youttVOficmed music newspaper 
seeks (?) aggressive retail salespeople Our last radio 
'convert" maxes 525,000 High potential Florida inter 
view necessary S200 drew vs 2C\ Resume Good 
Time*. 1619 £ Sunrrse Blvd, Ft Lauderdale, Fl. 33304 


50KW Contemporary Powemouse m warm and 
wonderful Jacksonville. Florida Expandmgsaies staff 
Looking for person experienced in (no consultant son 
Resume w*r Irec* record to Jett Frail. PO Box 466, 
Orange Par* FL 32073 An Equal opportunity 
Employer 


Sales oponlng ,n gni of the Rockies fastest growing 
market*. Wyoming's leading contemporary station 
KRKK Rock Springs i# looking fur Eomaane who can 
teaicte tee potential that exists lo 1 being one of the top 
money making salespersons in the regton. Oppor 
tunny I* incredible Contact KaJ Hardy, PO Bo* 2»28 
Rock Sp-mgi W< 32901 307 - 362-3793 


Attention Michigan Radio Account Executives • 
you* present advertising sales position does not afford 
you the kind of professional and economic growth you 
need—consider a change Radio Ann Arbor, Inc 
IWNRSfWIOB) <» 3e#klng a fourth sales pro with a 
track record who can work w*tn experienced program 
mmg arvj sales professional* The ngnt person will 
earn me kind of money found only m matoi markets a* 
v.eti as advancement ,n a dynamic growth edented 
broadcast {.omparty This » a career position EOE 
Send a resume to Mark Sciu^eca Radio Ann Arbor 
Inc PO Box 8805, Ann Arbor, Mi 48107 


Immediate Opening tpr stable experienced 
SatesDersorvAnncx/xe? l-te.r anat small trlendiy 
town Bifl earning* lor right person Modem tacihfy 
with talented staff WODi Box 140, Brookneal VA 
Phone 804-376-2288 


HELP WANTED ANNOUNCERS 


PRO-FM 92. CsD-tAi Cm« Commcncations in Pro 
vieenee hai a cKuce opening tor an #tte»iv>on drive 
personality It you have experience in Top 40, do knock 
nut production, hold a Third Class Licansa and cany 
impeccable references send a tape and resume to 
Gary Berkowite Program Manager. WPRO-FM 1502 
Wampanoag Trail. East Providence fll 03915 WPRO- 
FM is an Equal Opportunity Employer 


Promotion from within creating vacancy soon. Need 
Announcer tot midnight shin A eatly morning news 
Beautiful Music format Experienced oi better man 
average beginner EEO tope and tesuma to WSRS 
West Side Station Worcester, MA Of 802 


Seek experienced country music jock lo» excep¬ 
tional small station near beaches Production ab^ty 
required Call PO 302-422 7575 WAFl MKford. DE 
EOE 


Number 1 station n 49th A.D.I need* nite air per¬ 
sonality Tape* resumes, and letetence* WHO Bo* 
1176 W'.lnamaport PA 17701 M/F EOE 


WSVA/WQPO Harrisonburg, Vuginia is lock-ng tot 
an etpenenced professional rsdiopetson Good back 
ground in air work required Mw*k.\ News. Talk, Sports 
or any comb'nshon of these very holplul Salary enm- 
mensuiate with atMily Send resume and taps to R A 
Msc Ncl Box T52 Harrisonburg VA 22801 EEO L A A 
Employer. 


Morning Talent Pop/AdulL Excailunl salary Tape 
and fMume to Peter McLane KFJZ. 480’ West Fi«- 
way Fori Worm. TX 76107 EOE 


Top Rated/Sunbelt East Coast Djuntry station u 
looking fo« a Modern Country Personality Mature 
voice and delivery tight boom and some production. 
EOE Send resume to Box B-173 


Immediate Opening tor Artemoon Drive Personality 
with 3trorvg voice and solid on-au and production ex 
penence. Mid-West AM-FM Gooa pay and working 
conditions Send resume to Be* B-19? 


WFLY-FM a 50,000 watt station in Albany N T is 
looking lot air talenl 1n» openinga m toe rvaar future 
Good cummumcalois only, no screamers lapes and 
tesumes' to Mar»o Macze PD, 4243 Albany St Albany 
NY 12205 


Immediate openings li r pmgrammni and two an 
rvouncors -n Mid Wesl Family stalrone it you are look 
■ng hx an opportunity to advance, lets see it xve can 
get together We are also looking for tapes and 
resumes inr future openings in seven Mict-Weslern 
cities. Jim Walton WITl 3200 Pine Tree Rd. Laosing 
Ml469t0 


In Wonderful Wlaeonaln, mere'* u good PD/MD fob 
in u irruttl, progressive market near metro Brea tor 
sorneme who thoroughly enjoys gooa broadcasting 
Join auf tamity Box C-3 


Carolina email market AU'FM seeks expenerveed 
morning person with potential for future PD position 
Contemporary format witn young, progressive pro¬ 
gram oriented management EOE Bcu C-4 


Funny morning pereon who can worn pnones and 
wants to live in Deep South Good area near New 
Oitesn*. Willing to pay top bucks. Oo not apply unless 
you ore good Bo* C-t5 


Future opening. Southeastern AM contemporety to 
lop 150 Metros All night show, Resume EO E Box 
C29 


Wented outstanding morning person with minimum 
3rd class ticket lot leaamg contemporary radio stBtion 
in Sunny South. It you are good and can produce au¬ 
dience, you may be the one. Good salary fringe bene 
his and solid cummumiy acceptance assured. An 
equal opportunity employer For detail*, oddress ao 
plication* to Box C-33 


Opening aoon • ir creative, community minded an 
nouncei heavy on commercial production tor cantem 
porary AM Must send tape ana resume to John Mack, 
WMNS Otean, Naw Vark. 


Growing Kentucky Group seeks applicants tot 
three poaiLrons I > Air Perscnality'-Praduction Person 
tor Modem Pop sialion. 2) Versatile maividusl tot 
board shi't k production w‘tn PBP capabilities tax 
Modern Country station 3) SaiesfJock combo lo* 
Modem Country station. exc& l tent growth potential 
within orgsniiotion ot i-vti station* Send lape/rcsume 
to Jim Castro WDHR, Pioiyxiite KT JiSOt Person 
cafl* accepted 10-2 duty 


Mature morning peraon toi (op rated contemporary 
statron in a six-station market Must be an entertairei 
Enthusiasm and ttrong production s must Full infor¬ 
mation including tape and cummi sataiy With first lei 
ter. R. G. Elliott KEXO. Box 1449. Grand Junction. CO 
81501 EOE/MF 


1st Phone Announcer; Sund tape nrid resume to 
Michael Bennett. KTBO AM&FM Bo« AM. South Lake 
Tahoe CA 95705, EQE. 


Central Ohio MOR ilobon noedt experienced staff 
announcer fox midnight shift Send tope and resume to 
Roget Fischer, WMRN Bn StS.Manon OH 43302 An 
equal opportunity employer 


WSTU, Stuart, Florida is seeking an expenenced 
armpuncer wail versed in air work, news and produc¬ 
tion We are a successful Adurt Contemporary ops<a 
lion located North of Weet Parm Beac r - on the Gold 
Coast Send an check and resume to Ron Beckey 
General Manager WSTU. Stuart Fl 33494 Equal Op 
portumty Employer 
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HELP WANTEO ANNOUNCER8 CONTINUED 


100KW Automated PM .4 hi Contemporary e* 
patyjiofl start Must be aggressive enthusiastic Send 
tape. resume to Larry Scnaftor. KGRC. Bo* I Di7, Han 
mbal MO 6340’ Equal Opportunity Emplover 


WGST Newaradlo in seeking u ho#l The applicant 
must t>e a cretsc-nality able fo talk to an audience tr.ink 
and react quickly, nd lib. do I've mtetviewa po a mo 
msnt * notice Must know what pace means, be able to 
run a tight board and haw a ''hires pass Broadcasting 
Endorsed FCC license Three years exponanc* in¬ 
quired Voice and delivery must be surtabte to WGST 
standards Applicant might be an MORtype. intorma 
lion oriented personality t<red ol preying music Equal 
Opportunity Employee No phene cells accepted Sand 
lap© and resume to Mike Wheeler. WGST Newsradia 
550 Pharr Road, N E Atlanta. GA 3030b 


WCCC AM-PM Hartford Connecticut Top rated 
AOR formal. grow-ng foal Opening 'or e*pe--enced 
Announcer. ConlM.l immediately. B-H Nasal Program 
Director EOE 


Beautiful Music Announcer Wita production skill# 
Top rated FM stabon m Maia* Northeast Market Send 
tape, resume and imannal requirements to An 
nouncet PO Bo* 206 A9tor Station Boston, MA 
02123 Minorities encouraged to apply 


50 kw FM Modern CAW in metro Washington DC 
market reeds two personality DJ 5 now' These are 
niletime positron* 7 12 A 12-6 AM Not formatted 
jukePo* station personality a must' Must be able to 
read news Salary negotiable EOE Send resume we 
will contact you lor tap© Bo* A-95 


HELP WANTED TECHNICAL 


Chief Engineer needed «or Ohio medium market 
Must have studici equipment and transmitter mairrte 
nanoe aapanence Stott Si5,000 EOE Bos B-tflfl 

Great Opportunity for oxntirrencod engineer an- 
knows Audio Proceeding Mamtennnce ond FCC 
R&Fts Best equipment and sound 10 ■ seven station 
Rocky Mtn Metro Mkt Nice area great company good 
people, super benefits Send complete resume to Brad 
Bake- KEIN. Bcu 1239 Great Fall* MT. 59403. Cal' 
406-761 1310, EOE 


Contemporary Chief Engmeoi strong on construe 
tier and maintenance Write Bob Howard WTSU 
WPHD, 425 ftanklm S». Buffalo. NY 14202 


Wanted Engineer, lor a 5 KW AM and small FM 
please can 606—8B6-20S0 


Chief Engineer AM/FM. - list phone lie and mainlo 
rumen bkgmd required for this great oppor with fast 
growing Radio Gip Candidates far chief position 
should have e*per in high power transmitters AM dir 
arrays. Stereo FM. and Studio Const Great opportunity 
for ambitious, knowledgeable engr in major Eastern 
Mrkr EOE Reply m conldonee |» Bo* C-40 

Assistant Chief Enginear. ABCOAO Ertensiyee* 
penence requited Equal Opportunity Employer flep'y 
tc Chief Engineer. KXYZ7KAUM, 1201 Ftnntn Bank 
Building Houston TX 77030. 


Chief Engineer. Medium market dayVmo dirccnona' 
AM, 3000 watt FM Directional antsmre system and 
remote micro wave experience required. Equal eppor 
tunily employer Send resume end Hatery requirements 
lo Genera Manager WHTH-WNKG fladto PO Bo> 
1057. Newaik. OH 43055 


Tessa Panhandle City -it 27,000 seek ng an 
engineer Would involve general studio and tranumilter 
mamienarce Also ability to do production Send tepe 
end resume to KGRO, Bo* 1779. Pampa. r X 79065 
Phitrw DaneH Sehom area cods 806 - 669-6809 


HELP WANTED NEWS 


Large Midwest radio chain jg looking *or an oxpen 
nnced news direclot to lead a growing news depart 
man) Send tape and resume lo Jack Hansen Leighton 
Enterprises, me Bo* 1458 5t Dowd MN 56301 

Sports Director Aggressive, creative4 knowledges 
ble ter sports oriented m«jo« Umvmity market Com¬ 
pile edit and deliver lor 6 & UPM Newscasts Tape 
and resume lo Van Hackoti News Ditecict WBiR-TV 
KnorvilSe TN 37917. Equal Opportunity Employe* 


Reporter/Newa Announcer lor solid three-person 
news department, Midwest iocalion BA sndioi erpen 
ence. Send tape, resume. and news copy lo Curl M> net 
WTRC. Bo* 699 Elkhart IN 46blb. EOE. 


Radio newspersons wanted to’ morning and after 
noon anchor work in booming Sun Bert manret Send 
tape and resume stain desired salary All replies ire- 
nted confidentially Equal opportunity employer Steve 
McGill, Oont Mgr WKRG AM, Be* 2367 Mopi<0. AL 
36801 


News Director *ar small Nodnem New England AM 
FM Opportunity for aggressive news person tc run 
own 24 Hour department with three PT stagers Good 
living -n summer resert area Salary 57,500 plus to 
start EOE Contact Mr Sherwood 207-324-7271 
Bo* No 631. Santoro, ME 04073 


Sports Director - Salesperson noeded immediately 
ter WLAG WWCG Lagrange, Georgia Must be good 
on play by play and sell sports in a market with three 
high schools and a cortege Send tape or tesumo to 
PsulE Reid,PO Bo* lOO.Fiirgereld GA 3t750or call 
912-423-2077 


Additional newscaster for expanding organization 
Wo wan' rorings but we may hold tne record In the 
market tor start stability Yuu must be willing to sacri¬ 
fice top scale tor difference in sunsnme Tspe end 
resume lo Phil Richardson. KCU8 Bo* 50006. Tucson, 
AZ B5703 EOE 


Minimum three-years experience as a newscaster 
Person should bo aggressive and experienced in seif 
starting radio news gathering techniques, pro«rcmrl m 
news w'-lmg and use of production facilities Cortege 
Journalism or Conrmunicatron* degree helpful, bu'. not 
necessary Writing voice and delivery must be of 
quality suitaoie to WGST standards Equal Qppor 
I unity Employer No phone carta accepted Send tape 
and uriiume lo Mike Wheeter. WGST Newsradio. 550 
Pr»4in Rood, N E. Atlanta, GA 30305 


News director needed with gnoq sense ana ooiec 
Innty Someono with ability to Md new# sources and 
report accurately Community of 40,000 m Central 
Midwest Member qf highly-respected chain EOE 
Bo* B-188 


Wanted: Newsperson, it you have expeuence in 
Radio News and would line tne challenge of reorganiz¬ 
ing the news department lor a Suburban Radi-; Station 
m Western MA tend tape and resume to Mike Dion 
WDEW 249 Union Street West+retd MA 01085 

Expanding nawa department ceds an sxpen 
enced red'e news journalist tc take charge ct WEEV 
and WXRD news department Mu3t be a leader, good 
writer, organizer and a news "digger' Good company 
benefits and working conditions 5er*d complete 
resume and audition tope to John Kunget WBEV imp 
WXRO Radio. Beave* Dam. Wl 53916 


HELP WANTEO PROGRAMING, 
PRODUCTION. OTHER8 


Need Aggressive Program Director fer Contempor 
ary Top 40 Southern Medium Market Staticn Yuu must 
have PD experience like to work wiin your start ties 
good administrator, cony an air shitl and production 
sh.il and be a competitor (or ratings Sand ww 
references and salary requirements lo Bor B-64 


Program Diraetor. Must hava good voice, be a pro¬ 
duction pro, able lo handle s start of t>ve Midwest 
medium market Should start at aoouf St0 006 An 
Equip Opportunity Employer Write cv Broadcasting 
Bo* B- 1 69 


Immediate Opening let rudm production person ?o» 
California Coastal adverb vug agency Thu is a |cb fo* 
a creative person wdn a love of commercials and an 
appreciation for good equtpmant Good on-air de'ivtty 
N rmift 605-544-9220 


Operation* Manager. AnirufuSaies P-.ducliarvPro- 
meton AM c-gntempcwary -n top t50 Metros South¬ 
east Minimum 5 years erpenence MuV be a leade* 
Degree preferred Resume € Q.E Be* C 3l 


Tired of rat raca? 5" nH xtalton murkat in Northeast 
but w* want quality Satery up TO Si4.000 Fiv9 years 
c o m m er ci al expmionca An snirt <MO«> and program 
mmg input Box C 43 


Production. New studios tar creative person No n.'f 
shuts Excellent pay Tape and resume to WOXO WXIV. 
Norway, ME (14268 


Taxaa Panhandle ity of 27,000 seeking Rmgrurr 
Oirector for AutorriOTOd MOR AM slabon The |ati in 
■reives out sound, mvmc ond henvy oroduCtuwi Send 
*ape a-nd resumn In KGRO Be* 1779 Pump* T X 
79065 Phong Dairen Sehom orea coda 606- 
660-6809 


SITUATIONS WANTEO MANAGEMENT 


Black Station Manager i king ter now challcng. 
•up 100 markets- heavy sales and programing Bc» 

a i25_ 

Sales, programing orientad renerai Manager ei 

cel rent credentials. GM present stabon last 5 years 
Generated approximately $500000 net profit duung 
last 5 years operation of small monel AM Mahon G» 
Board of State Broadcasters, prefar sun bart and 
ownership opportunity Emplayed oronont stetton 8 
years Stable, tamity man fiadic- only Bc« C-8 


SITUATIONS WANTEO SALES 


Broadcaster 24 yeare expecence al' ph*9eii seek 
mg lucrative sales or management pos'ticn w.tti lead 
mg station Proter Ohm Indiana Be* B-180 


Digital Programming 8ala*. Curt on sin* n owner 
and rop management Straight commission plus ah 
eipensos Based Austin. Texos. computei sales e*p« 
rience, 16 years broadcasting airplane pilot, business 
nnented with accounting knowledge knowledge of 
Spanish, excellent salesman Sena complete dete'ls 
PO Bo* 15763. Austin. TX 70761 


SITUATIONS WANTED ANNOUNCERS 


Broadcast School Grad. 3rd Endorsed moving m 
first job Phone weekdays 716—834 4457 


Energetic, stable DJ 26, 3 yei»'» experience. 3rd 
endorsed, strong production u*d board, cortege 
Seeks adult Contemporary Top 40 AOR, MOR, etc 
Will relocate. Resume Taoe, Fran* Cavolieie. 40 
Bened-ct Awl Tanytawn NY t059». 914-332-0322 


Lively O.J. Medium Market over 2 years expedience 
3rd ticket married need S200 a week I'm worth if Bo* 
9-195. 


Young, experienced a-no-ncet currently m modem 
country format as M 0, witn pleasing personality look 
mg for change hires respontitilrty if interested, phcrio 
812-295-4242 Mon Fn between 9 am-5 pm 


Florida Top-40 Jock t yr. experenee employed 
veftk* change-3rd Endorsed 305-721-0582 


Number one nrgm 6-.ie?tsiner rot 4 years rooking tor 
move upward Top 40 maraets It you need a numbers 
getter, cart 1— 413— .’39-526J De-*ore noon 


Temporary Help. I iperre' ^d first |irior» teurrenlt, 
leocnmgi seok.ng Eester vacation work Bftrree Bacon 
716-343-6604 


Top 40. MOR Experienced DJ win third firiduivnl 
Taoe and resume available Win refocate mmedralcy 
dependable Ron Jenkms 201-926-5770, 278 
Schiey SL Newark. NJ 07112 


Disc Jockey making tel a |ob anywhere Good on in¬ 
tros ready now, 3rd Endorsed honest fnomas Mato 
cienu, 1323 Kenilworth, Berwyn It 60402 Cali be 
Iweon 9AM and 10PM Phono 312-788-5068 


14-years experience. ,ige 35. lamMy —an Pup by 
ptey sales, |ock. news, copy $14 500 last year. 8<>* 
C-26 


Top 50 mkt. personality r.rth picgram and mus-c 
«• penence Top 40 MOR. n* AOR West Coasl or 
Northeast Box C-36 


Personality entertainer : ee»- Ttedum >»*arko| 
Adu-'t Contemp — MOR—Mcdern C->mrr» un y shift 
flia-946 482? between 6 «m j p.-n 


23-married-w-tn one and ,r • irr years onp Goon 
dwp vrMUo Would prel«v medium vie rnaikr*! Cell 
Rid 501 -468 7843 


Twelve year veteran ,eek-. ©«»abli»hird MOR r. 
grow with talk, production music Call 8’5 
874 9369 


Braancaxllnq Feb 20 1075 
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SITUATIONS WANTED ANNOUNCERS 
CONTINUED 


Mornings: Top 100 only Can tail tee 800 — 
824 6136 iCalilomiB BOO— 8*2-7831), extension 
"Jacobs M2166" Leave message lot return cal' 


First Phone, 2 yr*. on-air exp Mature voice Avail 
immed Tam 218—741-0001 


Attention Sooth Florida troa Experienced 
unemployed announcer MOR. Country or News 305- 
922-7679 


Experienced/Dependable communicative An¬ 
nouncer & Production-PO 1089 New Gardens Sta¬ 
tion, Fort Knox, KY 


SITUATIONS WANTED 
TECHNICAL 


Aggreealve, quality - ronsaous young engineer 
currently lecnmcal and automolion programming con 
trecloi lo elevon Southeastern stations cmnes *t»bfa 
positron with group owner or large single operation 
Fourteen year*' experience AMrFM nigh-power, direc¬ 
tional, audio, automation, television, equipment design 
ana construction, personnel direction Expensive. but 
a bargain in tte long run Charles Me Han, 1721 
Suigrave. Chaileston SC.234G7 803-571-3724 


Experienced Chlef-an pnases in|Ia‘iitnin proofa. 
maintenance, TV. cable microwave 314-52’ 6901 


SITUATIONS WANTED 
NEWS 


Editor-Reporter in Top 50 all now* nation seeks 
positron. 801 - 532 2950 n«ghts 


Top News Director itmall slainm looking lui i*::>veuo 
with top newt decl 5 years rjxpxirimv n irtrtenng daily 
interview talk snows, sports nwwspappr Box B t94 

Sports Olrector-PBP Broadcaster YciU'ty 75 edu 
cated MS Communications, experienced. 5 yean 
P8P looking tor a step up Currently SD Radio Univer¬ 
sity PBP Box 8-199 


Eastern PA or Mid Atlantic tegton-Experienced 
newsman seeking medium market ptolllcr. Also e* 
penenced «n ploy by piny puOhc affairs, announ- ing 
and sales Available! immediately Write or call Cliff 
Eshbacn. 405 South Maiket St. Apt i Eluebethti/wn 
PA 17022 717-367-0249 


Aggressive Young Pro seeks pop am: or 

spottoceslmg position Four spert pbp expehanen In 
venture reporting and writing 6t 6 - 776-8285 


Creative, hardworking News Duectot wit* 3 yri v- 
perronc*. seeks leporterrenchor position in medium or 
largo market B5 Award winning Available im 
mediately 301 -881-1327 before noon. 


Sportacaster-Radio A TV-flecanl collage grad 
witn uli the-hustle ana Hssn you would want is looking 
lor lust brook I’ve written A produced daily sports pio 
gramu PBP #H sports. Good voice goes with me ersd 1 
carry. Will relocate Oonl pass me by Cali Ed 616- 
654-8543 after 5 


Southwest Medium Market ND can g,vema,ar mat 
*.et static*. steel experience or sagging med-um ma' 
xet cperaticm a news powerhixise My Atlumaiive Ac¬ 
tion htrees have produced and odvsnced on merit 
Western state* preferred Box C 5 


Major Market Canadian F-idia Newsman withes lo 
live m U 5 1 ? year* experience anchor reporting talk 

show, and high piofiie interviewing Very active in 
Canada » busiest news market. Occasionally used oi 
correspondent by mj|nr American Radio Network Will 
consider Major .11 Medium markets Highly creative, 
dedicated employee in return tor immigiadon assis¬ 
tance Bex C-23 


Young, Cotlega Grad with three year-, experience in 
news and sports Not a np and model Pieter Upper 
M-d Want Box C-25. 


7 years radio experience, all phases me uding Gen 
btbi Manager Pralei news or program director! post 
lion profat West or Mid wwst oieas Box C-27 


Black Female Broodcast Jpuinolijir Jagte* seeking 
entry level positron as rwwscastei. Announce! We»- 
Jramea 3rd endorsed Adaptable Bo»C28 


Enthusiastic, Community-Oriented famafanews 
sporiscaslar looking lo relocate in California or Col¬ 
orado BA Journalism 3rd TickeL Karen Box 21 Ajlac 
NM 87410 


Eager News/8porU Reporte* locking for step up. In¬ 
terested-223 Knciiwobd Drive. H»gmsnrt Hegnt*. KY 
41070 


SITUATIONS WANTED PROGRAMING. 
PRODUCTION. OTHERS 


Soul Program Olrector and Personality looking 
919 - 483-6530 


Production-News-Announcing Office experience 
1st phrye 27 mgs background 207—682-738o 

Major market talent nvailaofe far programing. Eignt 
year experience include*; programming music, re 
search, promotion, production Let* talk 2t6— 
243-5376 


Successful Program Director nrrw wo-xing as sue 
cessful SUIion Manager in Top 100 merkol wants to 
near from proper FM radio station that wanfa to win:" I 
can owt program anyone In your market, bul can you 
afford me? Only stations that want lo win need reply’ 
Box C 34 


Recant graduate, B A Teiecammumcalrons. Honors 
student 3»d phone, n*rd worker experience Looking 
far Tirol radio TV poo-tion-Sunbelt area P. Tomlin. 
465 Bellevue No 4. Oakland CA 94610. 415- 
465-4441 


TELEVISION 


HELP WANTED MANAGEMENT 


Local Account Executive Number One VHF net 

work affiliate in Southeast seek-ng an aggressive, ox 
penanced individual with solid sales background. An 
equal opportunity employer Fomjm *nd male appli¬ 
cants Iran all races are desired 5ubmii resume and 
income requirement! iff confidence to Box C-18. 


Los Angeles based post produeben company 
needs manager with complete knowledge of 
videotape toimnty facilities. and techniques plus ox 
tens've managerial experience Resume with salary 
requirements to Box C-44 


Program Director Needed immediately toi n ?w 
Putii.L Broadcasting Station Must here PBS experi¬ 
ence preferably fire yean, degree profaned Satisfy 
neyolutbte Resumes to KCQS. PQ Box 146, El Pain 
TX 79942 


HELP WANTED SALES 


Station Manager very slrong m sale* Above average 
energy and croativa with spirit of challenge. Peime- 
nant association with one ownership and future ex 
cedent Jotm Cents. KMIR-TV-Palm Springs 7U— 
325-7121 


HELP WANTED TECHNICAL 


Maintenance Engineer highly quanfea « repair of 
t,tufa Of the art TV equipment such as A.mpax AVR-3, 
ACR-25 CDL 480 and Digital PDP-t 1 corr.puleT Mod 
«m automated TV station in oeautitul Top 10 market. 
Excellent lunge benefits, 86laiy $23 j00(7x Seod 
resume ana ieferenc84 to Box 8 132 


Broadcast Engineer. Northwest Station experi¬ 
enced «n the inslallaLfan and repair qt microwfive. vir's, 
teiecme. studio cameras and terminal oquiprrient Ex 
ceilwd working conditions with oppoitunity for ad- 
vancamenl Equal opportunity empioyat Box B-135 


Maintenance (echniclan experrenceo with color 
studio production sq'jipment mcludreg quad anti nnl- 
cal VTRs Studio and eng cameras, editing systems 
Many benefits including 3 week! paid vacahon plus 
10 Mondays, free nospitalrzat-on insurance Large TV 
production taciiity in Southeast. An Equal Opoortunilv 
Empfayei Box B 56 _ 

Chief Engineer tor top 30 UHF station in Northeast 
Managerial experience required la supervise small 
stall qf engine*!* Opportunity to grow witn Company 
Equal Oppoitunity Employer Sena resume and salary 
requirements lo Broadcasting Bo» B i 75 


Immediate opening far experienced TV Engineer at 
•Is full cntoi facillliea Position combines maintenance 
and production dutie* for broadens! and small tormai 
equipment Fuat cinas FCC License ond strong mam- 
lonance background required -salary commensurate, 
excellent benefits Send resume w.-th satary history tr 
Doug Dunning. ETV Canlet MVR Hal' Cornell Unrver 
sity. Ithaca, NY 14853. Equal Opportunity Affirmative 
A ebon Employer 


Broadcast Maintenance Technician-Minimum 
two yeais experience FCC First Claes License re 
quired G E camera experience preferred. Salary com 
menjurate wdh expeneice Send compiete resume to 
William R Ydrdy Sr Chief Engineer KC5T-TV, RO Box 
11039 San Drego CA 92111 Wo'fa a'’ Eaual Oooor 
(unity Empiqyai 


Operating and Maintenance Engineer with First 
Cfass fCC License immediate openings, idea! com¬ 
munity located in Alaska Send resume and salary re¬ 
quirements !c GenrgB Howard Chief Eng-neer North¬ 
ern Television Inc Box 2200 Ancnorege, AK 99510 
'_ 

WESH-TV la now acceptir-g applications for pov 
iron* on the engmeenng staff Appricanti should be 
laminar with alt type* at television broadcast equip 
mem with ampnasin nn Ampex. Ouad VTR, and Sony 
ENG equipment A good knowledge oi digital aa well 
an analog ciromfry would be most helpfu' Sene 
resume and woik experience lo Nne Hunt Director of 
Engineering, WESH TV, PQ Box 7697, Orlando FL 
37804_ 

Expansion opening with good saiory for exc>en 
enced Color Motion ond.'ui Still Film Lab technician 
Satary requirements and cc*mpl«1e resume tc Box 
C 3C_ 

Beautltul TaHehaaee, Florida Home 0 r WECA TV. 
one of Americas t.nesi ABC affiliates needs a Chief 
Engineer if you're a positive, aggressive person with a 
genuine can-qo’ attitude towards heavy production, 
remote broadcasts with a mobile urnt. scheduled pre¬ 
ventive maintenance, and you'd tne kind of person 
wnc spend* more time digging into equipment htm- 
?eif along with his staff than direebng ethers from a 
desk, reed on You are 'ntimale wdn hi-band TR-600* 
Sony 2850s ana 1600s, color cameras, Uanamiftett 
microwave equipment you are absolutely mtofarent of 
any ngnai imperfections within your control, and you 
realty love your work It so. sand a resume to Tam 
Scanian. Gonerel Manager WECA "V, Box 10027 
Tallahassee Fi 32302 Equal Opponurwty.'Afflrrr.stive 
Action employer No |uftk*hop proprietors ofaaso - 


Chief Engineer invited to God s Country’ Maymii 
cent positron and excellent future. One ownur stotron 
.lenn Conte—Patm Springs CA KMiR-Tv 325-712’ 

Television Technician. Immediate opening at 
public TV station at Wes,! Virginia University located 
seventy miles South of Piltsbuign. Pennsylvania Must 
have 1st FCC and color hroadcas! tv experience in 
operation and maintenance Send resume afang with 
3afary requirements so; Jack Podearwa, Personnel Of 
licei West Virginia University. Morgantown. WV 
70506 An Equal Opportunity Aff rmative A-hon 
Emoloyor Mif 


Instructor wanted. Columbia College in Hollywood 
nas a pad t-me evening engineenng tecully opening 
far its FCC License Preparation course Thu will not in¬ 
terfere wrth pratessronni daytime assignments Con 
tael by man croy Dean, Broadcast Engineering. Co¬ 
lumbia College. 925 North La Brea Avenue Holly¬ 
wood. CA 90038 


Need Experienced FCC Tit Class E^gmoai frn 
Studio maintenance and remote control operat-on 
Contact R Ooyte, KGGM-TV Albuquerque NM 505— 
74>2285 


HELP WANTED NEWS 


Wanted: New* Oireclor. VrlF stat-on in Major Mar¬ 
ket. Must De bilingual. English and Spanish An Equal 
Opportunity Employer Send resume* imd references 
to Box B-112 


E.O.E. In Southeeat lop fifties wants weekend 
arv- hji/ptodjceifiepoder W<lt produce and report a n 
ierprise series during tte waek Most have thi* 
M»cw»ii/ed experience plus strong reporting back 
ground Able to shoot and edit fam and eng Salary up 
to S20G OG-’wk Box B 129 


BnMOcaalme Fan TO 1 (I f ■ 
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HELP WANTED NEWS CONTINUED 


Flftylah sunbelt market wants nggm9Si«e fueled 
sports anchor.'reporter id rebuild tattering sport# ©Mori 
Ab-'* to t)€ one person band ir. covering locei amateur 
and pro sports hard and contmoous»y Ain commentary 
Muii have experience end repo met proves you' worth 
It /ou're a clock watcher 1o»gcl il We are EOE Box 
B-130 


Expending News Operetion - Midwest market VHF 
needs taienied experienced producer tor early and 
late news, general assignment reportei end photogra 
pt»» editor witn ENG experience Resumns and salary 
requirements 10 Ba» B- > ?B 


We're looking lor n No 2 person in a tng market 
who's isedy 1c become No 1 in a smaller market. We 
have p.g n-.ftikol standards and goals, and seek some¬ 
one 10 shape the new's product build a start of young 
reporters and pnotograpnere and imptave on out 
numbor ona rofcng Were m the Southeast, in an active 
news area and are ENG equipped S*rd a letter sail¬ 
ing us on your qualifications youi ideas, your news 
philosophy and youi management style Include 
resume Salary Open tor the tight porson Were an 
Equal Opportunity Employe* Bet B-$9B 

Mature Co- Anchor/Reporter - Evpe 
aomty to communicate, with viewer Good writer, post 
tree attitude, desire to grow. Fully ENG Northeast mts» 
kel. wage negotiable Equal Opportunity Affirmative 
Action Empmyer Box B-203 


Reporter/Experienced - Cove? beat, develop car 
tacts, enteipr.se stones A Journalist Mediun Market, 
Northeast ENG Equal Opportumly, Affirmative Action 
Employer Box B-206 


Photographer Wanted by one o» me Mdweats most 
respected news operations WMBD-TV seeks orpon 
enced photographer tor ENG and 16 mm photo 
dopaMmiml Tapes and resume io Bin Marshall 
WMBO tv. 3131 N University Peoria I: EOE 

WMBD Peoria seeks two e»|mwonc«d Radio-Televi 
t*on news reporter# lot growing Midwest nows opera 
Iron Solid lournalret with 18 mm andto* ENG expen 
er.ee Forward tapes and resume to Duane Wat race. 
WMBD-IV. 3t3* N University Pecna IL EOE 

Sport* Director with empnasm on meat coverage 
feature*! and commentary Must have TV anchor expo 
nence Send video tape and resume to News Dimclot, 
WTVW-TV, PO Box 7 Evansville, IN 47701 An Equal 
Opportunity Employer 


Sport* Director - Aggressive creative & know 
ledgeable tor sports oriented major University market 
Compile edit, and deliver Irjr 6 1 f 1 PM Newscasts 
Tape and resume to Van Hackett, flaws Director 
WB<R-TV Knoxville TN 37917 Equal Opportunity 
Employer 


Splitting the newe aud.-ence :#nt gsxw enough - Wn 
need n nows director who's a broadcast rournain- 
tough organised: interested .n people, production, 
promotion, public affairs, public relations and rtro 
communify He will direct and mohvats capab-'e 
qualrfied statt in small Rocky Mountain market Oui TV 
station offero much to the right person. All applications 
acknowledged Complete confidentiality maintained 
TeH about yoursali and what you'd hke to do lor us 
Wr.te GM k'FBBTV, Great Fahs Ml 59403 

Broadcast Journalism - Io teacn broadcast news 
and pubhc affairs and other basic R TV courses and to 
supervise students in newncanta on CAP; Master'* 
degree requited Doctorate preferred Sales experi¬ 
ence desirable Position available August ’978 Rank 
and salary based an qualrticalronis Lelter of applica- 
t-on resume and references to Dt Jack wnaon Chan 
man Urv s on of Communications Morehead State 
University Morenead KY 4G3St Mo<eneod Slate Urn 
veraity is an Equal OpportunrtyAtfirnutivc Action 
Employ* 


Aaaietant professor I TV/indio news University of 
Nevada-Reno seeks iufl-tim» leaerw* with at least 
MA aegree and five year# of fun nne precessions! 
news experience with emphasis in broadcasting Sal¬ 
ary depend* cn qualifications Deadline for applica¬ 
tions March to, 1978 Write Prof. LW thlteland. chair¬ 
man Department o» Journalism, Urwererty of Nevada 
Reno 89557 An Affirmative ActionrEqual Opportunity 
employer 


TV Weather Person, Pennsylvania ABC Affiliated 
Group Owner Medium Market Meleroiqgrol or 
equivalent quaiibcabons desHsbre but not essential 
Excellent salary and innge benefits exciting market 
E.Q.E Broadcasting, Box C-7 


Wanted-Newa Dlrector'Anchcr for Georgia VHI 
Not Atlanta Send ’ull resume and money require¬ 
ments An Equal Opportunity Employer Wr/le Bux 
C-10 


Wealharcaster/Environmental Utportet minimum 
3-years oxporronce for S.E. Ronde station Upbeat 
communicatoi Send video cassette, detailed resume. 
MslBry requirement l-rs! rotter to News Director PO. Box 
38118, Miami FI 3-3130 Equal Opportunity 
Employer. 


HELP WANTEO 
PROGRAMING, 
PRODUCTION. AND OTHERS 


Experienced Film Director, i-'ngparu all Film pro¬ 
grams. handle shipoing KOtO-TV PO Box 10JD0O, 
Rena NV 89510 702-786 88B0 Affirmative Acticc- 
Eqaai Opportunity Empioyoi 


Graduate Faculty PoatUons-PnD and commei 
ciat experience or MA and extensive commercial 
broadcasting experience, mefudmg EFPrENG A*$oo- 
ate or Assistant positions to '.each 8 combination of 
mass communication theory broadcasting history 
regulations, programming audience research produc¬ 
tion One position will eoocentrato on production Sal 
ary ai Assistant 14 to 16AM. at Associate i 7 to 23M 
The MA degree win be offerort by the School at Com¬ 
munications of CBN UruvkMt.ly starting in the toll o< 
1978 CBN University is affiliated with the Christian 
Broadcasting Network and shares a distinctly evan 
Qeliaxi educational philosophy Application* should 
be sent by March tS to Dean or Communications, CBN 
University Pembroke Five. V.tgmia Beach. VA 23463 


Promotion Manager tar Southern Network Affiliate 
•n top 25 markot Must be ambitious aggressive, in¬ 
ventive and able to manage peop-e and money Station 
is Dart o! growing group with much opportunity tor od 
vancement An Equal Opportunity Employer Sand 
resume and salary history to Box C 35 


Tenure track position open Seotombei 1976 
leaching advertising principles broadcast and print 
advertising 3nd agency operations Professional expe¬ 
rience required, Ph D and teaching experience prefer- 
*ed Send vitae and fhreo recommendations to Thomas 
leuffirmon. Communications Department Wosffing 
ton State University, Pullman 99164 Application 
review and selection begin Marcn 17, * 978 WSU io an 
equal opportunityiaffirmativB action employer 


TV Production Supervisor Responsible pereon to 
oversee and coordinate nightime vrteolapo dubb-ng 
facility Experience in TV and or TV traffic Cad or wide 
Direct Response Productions tnc. 610 Nfelwood Sl 
Pgh. PA 15?t 3 412-082 1555 


TV Producer Dlractor Minimum 2 years Experience 
m StudipiRemcts Film/ENG. Knowledge of journalistic 
piincipWs, some talent work $8000-$17,000 Send 
resumes to Program Manager WTVP-TV *501 V/ 
Bradley Avenue. Peoria. Il ei625 


Respected Professional for one-year appointment 
as Distinguished Piotossot of Journalism, Prefer back 
ground in advertising or radlo-TV. but news-editorial 
pro# also will be considered Academic experience 
desirable bul not essentia; Job includes leaching 
making public appearances, advising student* on pro 
tesvonal careers Salary $29,000 fer 9-montn aca¬ 
demic yoBi Appointment ettective August 18 An 
Affirmative Ac Iron/E qusl Opportunity emp-'oyer Ap 
phcaticr-s from minority pars,-ins anti women en¬ 
couraged Send upptical'rin, including resume and 
references, to Cnsrlw* Pearson. Department of Jour 
natiim, Wichita Stato Univareity. Wichita. KS €7200 
before March to 


Assistant Professor m broadcast news beginning 
Fat' 1978 Strong profeasiona- experience required 
PhD profaned fAust be prepared Ip nanpia nk.its and 
0 reduction courses m radio-rei*vm',in nows and to 
teach other aubiectt in loumetlam mass commumca- 
tions VyntetoDenms Brown Cnauman, Dupartment ol 
Journalism and Advertiting 9an Jose State UmversiTx 
San Jose CA 9519? Deadline March 15 Affirmative. 
Action Equal Opportunity Employer 


Attractive opportunity ror experienced Video-Fnm 
cameraperson East coast Long established busy 
recording studio Excellent facilities Complete 
resume and salary requirements to Box C-32 We w*u 
contact you fdt sample 


Communications; Faculty position (9 montnsl in¬ 
structor or Assislanr Prolessor Begin Fall 197B 
Masters degree and professional experience required 
Mass communications with emphasis on writing tot 
print ana electronic media. Working knowledge ol slrti 
photography and motion picture p'nduction desirable 
Teaching experience preferred Application deadline 
March 10. 1978 Send vita and* threw 131 rotters at 
rete»ence to. Or. Denton B May Academic Dean King's 
College Wi|kes-8ane, PA 18711 An Equal Oppor 
lumry/Affirmative Action Employer 


Program Director/CATV Responsiblel y <v ludm. 
design of vtud-o and remote facilities purchav? of all 
necessary oauipment staffing and training ol ail p«i« 
sonnel, provide impul anc partic-pabon m dtvulop 
ment ot formal with creativity and ingenuity Jackvjn 
ville. Fionda tocatton with owners ctjmmittwd U> top 
local service to community Resume only to p»esKtent. 
Area Commurecaborv. Inc. Suile 105. 3100 University 
Bivd . South Jacksonville FL 32216 


SITUATIONS WANTED MANAGEMENT 


Asst. Program Operations Manager with top 25 

affiliate equipped tn handle Operations or Pgm Mgr 
positron to any *qe market requiring Mm buying. FCC/ 
NA8 net relations. Public Affairs progtsmmmg, and 
ornmnfinn/pioduction manage-ment Solid sales-traffii; 
plus facilities scheduling islmgs nows and auto 
mated broadcast systemi Lets got tegetner at 
NATPE Box C 17 


SITUATIONS WANTEO SALES 


Hera's th# picture: I've had 15 year# c* radio sales 
eipenonco in three matat markets I made a lot of 
money for the stations and me One year ago i went 
info my own business We're a broadcast buying s* 
vice We buy both radio and television I'm hooked o« 
television. If* exerting I'm wil'ing to give up my bust 
•ross lor a crack at it* Put one at tne best radio sales¬ 
man m the country m TV sates end watch your billing 
Skyocker Major markets only Wide Box C-39 


SITUATIONS WANTEO TECHNICAL 


Flrat Phone. College Grad expetienced witti ENG 
System in major markeL Prete* Mid or Fat West, any 
location considered Box C-4S 


Attention Radio A T.V. Combinations t»t Phono 
desires entry level TV F.nglneeiing positron, plus can 
bull lock shill or talk show host. Cali Dave at 215— 
588-0147 All market* Sales experience also. 

Black 1st phone with 955 hr* ot TV Studio Opera 
lions & Electronic* training in NYC. Good credentials 
Phone Jerome Williams 212-478-7533 or 212— 
651 '456 days All markets OK 


SITUATIONS WANTED NEWS 


Award-xelnning TV reporter Excellent background 
with highly regarded rvews station Experience m 
eludes network feeds. mvBsbgafrve m-m docs: and 
shnt as medium market News Director Seek post m 
South, Southwest or West Box A-141 


Hardworking. Experienced Radio Journalist Look 
ing lor bog*nning Tv News position Available im 
medreteiy 30t— 881-1327 before noon 


TV Newt Dlractor. Record of achievement <n 

medium market A thoughtful innovative approach 
Superb background as targe market reporter Desire 
ND slot In medium-large market in Sunbelt or West 
Box A-t 45 


Medium market weekend iports a-nr,nc< seek-. 
Sports Director's position in small « medium market 
Very knowledgeable and ino<augh m coverage Bo» 


Writar/Producer neeks «ait Smgln male with TV 
journalism courses hands on tape orponencc ond ad 
agency background For a line up thats bright Merer 
and trows check outthre workhorse with brami l nave 
guts, determination, and pul money second to ocuim 
tonify. So* C-1S 


eroodcaoting Poo SO 10TB 
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SITUATIONS WANTED news 
CONTINUED 


B.A. Chicago, M S. broadcait rCiurnahm Boston 
Radio newsman ihreo yean experience. seme TV, 
needs TV reporting position Sound nows judgement, 
intelligent writing Bo* C-3B 


I Go Both Ways, Radio or TV Sport: or politics 
Seasonedraporrer w’th major league spar's and presi 
dentiaf campaign experience seeks a top 30 market 
Opportunity more rmportanf tnan money Can Maik 
AM '5 at 50T —437-6778 


TV Weather Per ton, Mennsyh am » *00 AJtmaJe 
Group Owner Medium Market Meteorologist or 
equivalent qualtfcaUms desirable Put not essential 
Excellent salary and tnngo benefit* exciting market 
EOE Send resume to Box B 205 


SITUATIONS WANTED PROGRAMING. 
PRODUCTION AND OTHERS 


TV and Radio Copywriter. Have written copy for 
Hollywood TV siudos 203—$23-93 ia 


Assistant Director .n tup ten motket . Prouuc 
ingrDirecimg petition in smelter meuet Hr 
geograpnic preference Mooters Degree in Broadcast 
>ng. excellent 'efciryxes. tapes and resume avpnaoie 
Box B tBT 


Young energetic doctor equipment operate*- Erpa 
nence deeding news, excellent operating camera and 
switching. Resume and tape waitable Danis Levir. 
1740A Regency Way Crtula Vista. CA r *4-420- 
0624 


Public Affairs iri.i r< tor gum-- rent agnney in 
Washington seeks position witti youi station (West 
preferred* M<raeie wo»mr at cnmniumiy millions 
good wriliK onreamera sponuspcr'jriii Call Mark 
Semusison. 202—244 4 386 alter 6 pm ESI 


I think. I create. i$ years DJ & Nor- m. jd-ng 
Phrilie, Kansas City St Louis BA in Communication 
Interested in dynamic modern organi/allon, not bo„vd 
or shift Strong writing, film, ideas Major market! only 
AdvBrtil«ng f|lm tv or radio Bax C 13 


Program Director r ■poflimr.ed in pin,jram putch t 
mg. station operations, license renewal Box C-3? 


Free lance documentary wntet Emmy nominaliGT 
in Chicago market Masters degree 2 years an¬ 
nouncer 5 years industrial PR, 22 years clergyman 
public ee'woo broadcasting odministrator Wide com¬ 
munication* skill and experience Asset' P 0 Box 
385. Peolomt, IL S046B 312-258-6039 


CABLE 


HELP WANTED TECHNICAL 


Vice President-Engineering. Medium sited MSO 
nas opening at Philadelphia headquarters to* 
Engineering Vice President with responsibility over 
nine systems serving 100.000 subscribers. Anticipate 
1.000 nulei of construction over 24 months: Should 
have Iteld expansr.ee as Chief Tecmmcian ol rarge 
system or MSQ Regional Engineer unique opportunity 
fa grow with company Stock options, fringe benefits, 
salary commensurate with experience Prease tend 
Resume or can George W Bohn at 215-667-4200 
Comcast Corporation One Belmont Ave, Suite 277 
Bale Cynwyd PA 19004 


WANTED TO BUY 
EQUIPMENT 


Wanting 250, 500, 1,000, end 5,000 watt AM EM 
trsnsmiller* Guarantee R.vK> Supply Curt) 1314 
Ituibide Street, lareda fX 780*0 Manual Flores 
512—723-333’ 


Wanted: UHF TV Transmitter* ii-stani cash pa-d 
fo* Sis models Calf 8'U Kitchen 904 - 837-2798 

Paul Schefor Wants to buy clean IKW AM Transmit¬ 
ters and Schafer BOOT Autcmalion Systems Pnsne 
714-454 t154 or wnte Schafer international 5801 
Sored ad Mtn Rd. La Joiia CA 92037 


5KW Transmitter, 'wo Tcwer Phs 5 i ;»nu ’wrong 
Boxes Antenna Mom ice and Two 170' tower! Contact 
Jimmy Joynt, KVXR AMfFM Box 2307 Port Arthur 7X 
77840.713-727 0771 


I need an SCA Monitor that w.H work with a Ccilim 
900 C-2 Can collect. Stan Hugo" »■** 310- 
281-1383 KVQB. Bastmo LA 


5000 or 10000 watt AM transmitter Bill 8srry 
WAMB. Nashville. TN 015-889-1960 


Wanted Collins 274D Relay Control Unit 1-31 audio 
mixer Musi be operate 301 - 404-9340 anytime 

FOR SALE 
EQUIPMENT 


5" Air Hellas-Andrews HJ9-50 Can oe cut and ter 
minalBd la reouuement Below Mlgrs teice Some 3“ 
also available BASIC WIRE A CABLE 880 W 
Evergreen. Chcngo IL 312-206 2600 


One-RCA TR4 MU33G1A1 Surou No. 40207. Two 
hoadwhes 1 canols MI40760 Contact Carland Inc 
818 -842-0090 


Camara* - GE PE250 1 Kitted to 350 specifications> 
Two chain* camp*e:e with GE-H5 Encoder* CBS 
0400 Enhances, MF PO-3 Padestert 400 feet cabte 
Contact Dick Payne, 205-281-2900 


Transmitter Plant lChannel T2J RCA TT5QAHLA 
Transmitted RCA TC 12AH Antenna loeco 750 foot 
guyed lower Heavy-duty 7 foot lace Much auxiliary 
eO'jipmonl, including RF load, monitors, spare parts 
etc This plant was performing lo 'proof' specitica- 
trons when de activated 9/V77 Contact Dick Payne 
205—2B1-29C0 


3M Datavislon 0-3000 Character Generator 
Smooth eaged characters, roll, crawl, hash, 2 lonts, 
eage be> Reasonably priced Contact Robert Banks, 
C E KBAK TV. PD Bo* 2929. BoketeMA CA 93301 
805-327 7955 


Automation: Galas SC-46 System complete wite i4i 
Scully* (31 Random Carousels, tacks ana more IGM 
400 Controller with Carousel. For more information 
call or write Eastern Broadcast Supply 42 Maui St_ 
Leominster MA 01451 617— 534-044' 


6 1/8" RCA Transmission line MI-27? 92-D-t-A 
Suitable for UMF or VHF Never been ..vsd. in original 
carton* 40% oft 209-529-2024 


COMEDY 


Deejay*: New sjre-fne comedy' H.OOO clussilif-d 
one uneri StO Calaiog tree 1 Edmund Omn 41171 B 
Grove Place. Madera Cain 93837 


"Free" O.J. Cetalogl Comedy Wild Track*. Produc 
t*on, FCC Test*, more' Command Box 2S348 B San 
Francisco 94128 


Free sample c‘ *adio's most popu'ar humor service 
DliNERS. 3G6-C West BuliarA F-eanr. California 
93704 


Hundreds of Deejay* rer-eweo igatn* Gunrar.teed 
lurmiaf Freebie Contemporary Comedy 5804 B 
Twiremg Dalles, fX T5227 


MISCELLANEOUS 


Hex* a client who need-, a imyie’ Cali ua Custom 
jingles m 48 hour* Honest 1 Phiado»phra Music Works 
Bqx 94: Bryrvnawr IOQiO 215-525-9873. 

Pritesl Prltesl a h«!*' Ma'.rorai orana* tor promo 
lions, cortwt* programming No barter or trade- 
belter' For fantastic deai. write ox pnnne tetevision 5 
R*do refliures inc, ’66 E S-J3ef m St Chicugo II 
606H. call COCIBCI 312-944-37CO 


Editorial Capsule Opinion research wtrekiy Tna 
subscnption— S3 78 Broadcast Service Assoc 663 
Filth Ave, Mew Xo-rx 10022 


Radio end TV Bingo. .: id**i promofior in the indus 
try Wwld Wide Bingo-RO Be* 23’t, Lillleton, CO 
80160 303-795-3288 


INSTRUCTION 


Cassette recorded First phone preparation at 
nome plus one wire* p«rsort»i mjirucnon in 804ton 
Atlanta. Seattle Detroit Philadelphia Out twentrejn 
year teaching FCC license courses Boo Johnson 
Radio License Raining. 1201 Nmtrt Mannattan Beaen. 
CA 90266 213-379-4461 


1st class FCC, 0 wkn. $450 or money back 
ouareniee VA eppvd Nan Ingt Communications, 
' 1 488 Oxnard St N Hollywood. CA 91606 


OMEGA STATE INSTITUTE, t aming for FCC Firs! 
Class licenses, cotor TV production, announcing and 
radio oroduction Erteclive placement assistance, too 
237 East Grand. Chicago 312-321-9400 


Free booktate on job assistance, 1 *l Class FCC 
license and D.J-Newsce3iw training ATS 152 W 
42nd 51 NYC Phone ?I2-221 -37&0 Vets, beneMs 

1978 “Tssls-Answers" foi FCC First Clast 
Licenje Ru*-“Seif Study AOility rest" Proven! S9 95 
Monoyback guaranlee Command Production* Box 
25348-E San Francisco 94126. 


Radio License Institute offers extensive preparato¬ 
ry training for the FCC first class l-cense Over 90'S ort 
out student* pos* then exam the tw»1 tim# Both ii-x- 
vrea* daytime and eight-weak mghhme crasaen aval: 
able year round Slate approved lor Vetorans RU. 216 
€ Montagu* St Cha*le*ton SC 29406. B03- 
744-7189 


1st phons test preparation ^ree -nfarmafion VA. 
benefits Fmancsel Aid A.A 8 726 Chestnut Phitedet- 
pnia 13106 Phone 215—92? -0605 


Bill Elkins rid fns taroou* sii-weeks Fir« Phone 
course fire back* Prepare with lha masters now and 
avoid proposed license and oxHminalion changes 
Eikms Rodro License School, 332 Bianiff Towe* PO 
Box 45765. Dallas. Tk 75345 214-352-3242 


Bill Elkins proudly announces roe opening of Efkira 
Raaio License School Oklahoma City inr. at 4801 
N Classen B»vd„ Buile HXJ, Ok-rahams City. OK 731 1 B, 
405-842-4862 


San Francisco, FCC License 6 woexs 3/13/78 
Result* gu4<antued. Veterans approved SCHOOL OF 
COMMUNICATION ELECTRONICS 150 Pawed St.. 
94102 415-392 019-1 


REI teaches electronics toi the FCC tifflt cteSB 
>icen*e Over ot our students pas* theu exam* 
Classes begin Match 27 May 8 Student rooms at 
each school 


REI 61 N Pineapple Ave. Sarasota. FL 33577 813- 
955-6927 


REI 2402 fidawote' Trail Frederic*strum. VA 2240’ 
703-373-1441 


RADIO 

Help Wanted Management 


( - 

RADIO MANAGERS 
SALES MANAGERS 
FAR WEST 

New West Coast smail-to-medium mar¬ 
ket group wants aggressive sales 
oriented broadcasters tor Slatron Man¬ 
agers and Sates Managers five years 
broadcasting experience minimum 
Qualification with good knowledge at 
PCC rules Subm f resume, earnings 
record, and salary requirements m com¬ 
plete confidence for screening If 
qualified, you will be contacted with 
details of 10 b opportunity be«ore client 
reviews your resume All replies ab 
soiutely confidential No phone 
response, please - 

)1 t**»OU COWMT, UN SAFAIl CA XXaBl 
141*147* CTlt 

m«oia anoRiat - cokiuitanti 


aroadcasllng Feb 20 t era 
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Help Wanted Management 
Continued 


Help Wanted Technical 


Situations Wanted Announcers 


RADIO STATION 
MANAGER 

Ait umaual tat a Stabon Maragei ir a rn» 

»r lino 601 S<wlbea6lBm carnet 60kw *V ana 
I0»w rM Subeusiinai cumaeiiiion emsiss neea fat 
aggressive taudciv'tip and vjperv<tor 3 t active 5m 
Department ticefisni safl euMMrt to all ares* a* pm- 
mouort, proyan-mg. mr«ra ilaigest Uocanment in the 
lOumeaslj ana eng.nwiiiio won DienU new i*>eia- 
HOnai equwfflKN Rec^i Box C-20 An Equm Oppor 
tursly firptoym Wf 


ENGINEERS DREAM 

Brand new Gates Mw5A Transmit¬ 
ter, STL. new broadcast house 
under construction WJAR-AM Pro¬ 
vidence, Rhode Island 5KW Full- 
Time needs working Chief 
Engineer must have experience in 
Directional Transmitter and Studio 
Operation Send resume including 
salary requirements to Donald S 
Kane. VP & GM WJAR AM. 176 
Weybosset Street Providence RJ 
02903 An EqubI Opportunity 
Employer 


Help Wanted Announcers 


Need all night 
talk/music host 

S150-S175 per wee* 

Beginning 24 hour doadcasl 'ape and resume 
to BUI Rogers WMBO. 3131 N Umvarsity 
Peona, IL 61602 


MAJOR MARKET TALKER 


t«»un«a tvrv creating tun ipuing talk wow tvjxti Ai*a 
icoAittg for ■ dyn»rtvc ane ooimomitaa sports 
rttov» c*'ioni»* ly T !-m t* in« opOOrliWIty yco •« b*en 
wonting Mwurttt Sand laeuma In Bra B • f* 


XT 


Lnitersal Broadcasting is t'ornm* to 

KANSAS CITY 

Inspirational/Gospcl Music 
(Awaiting FCC Approval) 
Operation* Manager On Air 

Personnel Drive Time Music 

Personality . Salespeople. Large 
Coast-to-Coast Chain (9 stations). 
Contact 

Tom Schulic, G.M. 

P.O. Box 461 

Shawnee Mission. Kansas 66201 
or 

Dick Marsh. Vice President 
Universal Broadcasting 
3844 E Foothill Blvd. 
Pasadena, CA91107 

Aft Equal Opportunity Employer 


BROADCAST ENGINEER 

Group broadcaster nas need of a Broad¬ 
cast Engineer for AM station in Northern 
New England area Should hove first 
phone and be knowledgeable in AM. 
and Audio. Stereo knowledge useful Ex¬ 
perience wrtn AM and Audio as Chief 
Engineer required for five years—or 
equal responsibilities for five years ac¬ 
cepted EOE—M/f Reply, with resume, 
to Technical Director 

Hall Communications Corp 
PO Bo* H-3201 
New Bedford. Mass 02741 


Help Wanted News 


News Personality Wanted 
Male or Female 


fop-ruled KLOK, San Josb, California, an Eau»l 
Opportunity Employe* wants a good morning 
news personality male o< female to handle 
adult contemporary forma! lor a San Francisco 
Bay Area audience Send tape and resume mv 
mediately lo 

Ray Basra 
KUOK Raoic 
►0 6a* 2i;4* 

San Joss. CA 85151 


Help Wanted Programing 


PROGRAMMER 

Leading syndication company s gnwmg and 
needs additional program r-elp Creative 
challenging oosilions ans management level 
wonting wrth some of the industry'* seat peu 
pie Cand-dato should present growth record ot 
success, and en|oy wording «ith people Rxk 
Beautilui Music Country experiences desir¬ 
able Knowledge of automation nelotui c« 
pense paid travel esseni'ai Headcjwarter in 
sunny warm climate All replies conWenini 
EOE Resume salary nmory !o Bex 0201 c'o 
Broadcaslmg 


Situations Wanted Management 


NATIONALLY KNOWN 
AOR INNOVATOR 

Seeks cnal!engir»Q secondary market man¬ 
agement or majo< market programing soaition 
w.th AOR or adu>t ccntemp stst-un I'm pres 
entiy genera! manager of a highly respected 
AOR lealure syndication when l created I 
nave extensive and impressive credits—areas 
of station management programing, promo 
bon, marketing and news It you have high 
standards maybe w» should be talking Ba* 
C-48 


2 MAN PERSONALITY SHOW 

We're ready to increase 'Stmgi and utes at 
your medium or ma|o» mamet station with our 
unique blend ot humor in'ormation and heavy 
community involvement Box C-41 


TELEVISION 

Help Wanted Sales 


GENERAL 
SALES MANAGER 

Medium Martas. mull t» romtrteWb expei lenten 
Ccmptete supervision at mil lutef. ialu«a, itfd 


penence ants boekoround Equal OpwathtMty 
Etnpujyet Son a mum to fox C <U 


COMPUTER SYSTEM 
SALES 

A e&dmg brradcaaing business automation 
fum ip peeking qualified candidate# »o» tnn 
pc#' lions o< regional or national sales -epm 
s^ntative# Petsons wttn extensive tvoadcar; 
mg eiperience (at learn at the 
agument invert mgn tales skuii ana a good 
conceptual under standing ot computerized 
traffic and accounting system*, win tie car 
Udered SuOttantiaf comperusticn plus all 
navel expenses paid Heavy travel inquired 
Venous 'eintnnei ate tipxm Provide a com¬ 
plete resume plus a letter describing your in- 
le»est in the job and desired compensation 
levers tc Bo* B U8, BROADCAST! NC m»ga- 
jme 




Southwest 


X 


Regional Sales 
Manager 


The Crass VbBey Group Ine seeks a cepifcM and 
creative individual to represent our products as 
Rercmal Saies Managei for the Southwestern 
linked States 

Based m the Dallas Te*as are*, tins key position re¬ 
quires someone wrtti an eirellenl technical hack 
ground in broadcasting Preference will be given to 
individuals with proven sales enprience Our com 
sensation package includes meant company ben 
•fits in addition to our saies and commission pro 
gram, 

interested appoints please submit a resume in con 
tntence lo Vil Marchuv Personnel Manager the 
Grass Valley Group, Inc, PO Bo* 11U, Grass VaHey 
CA 95945 An Equal Opportunity Employer M/F 

A Tektronix Company 


The Grass 
Valley Group 


Broedcaatlng Feb 20 1976 
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Help Wanted Technical 


Help Wanted Production 


Needed Immediately; 

C*>*i •'ipn*rr it wr.f* flcun ip w»o Ham 
KWZT' ''ew UHt ttldro OiBC a iioai* m rjfji i’i gf a 
«a Ne* fngwng ungw tlWian marvel Ctssofimt 
jMcuW t* p’tfmrrtt, & recant* amplcy *0 **yj Mmc 
{<J ’ VMFi exp«ji»nc* Cal' i - * »i ; t 

Paul mu m-4uJ t ;x no enr'-.YO' 


VITAL HAS A FUTURE 
FOR YOU 

Dynamic growth opportunities fo' video 
engineers with experience in video 
switching systems. Enjoy Florida living 
Wcrk toi hi-technoiogy company. Send 
resume to Dale Bu?an Vital Induslries, 
lnc_ 3700 N E 53rd Avenue. Gainesville. 
Florida 32601 


Business 

Production Manager 

Our large people-development agency is currently 
offering a fantastic growth opportunity for the right 
person. We want someone who knows the “ins and 
outs" of production, but doesn’t want to be a producer. 
We want someone who can talk about and handle 
production finances, but doesn't want to be a CPA. We 
want someone who has the guts to call producers on 
the carpet. If you’ve got what it takes, we want you. 
Box C-47. 


CAREERS IN 

TELEVISION ENGINEERING 

RKO Geneoi Boston Division tut imnredutr openings for the inllcvnng positrons 

ENGINEERING SUPERVISOR 

Tor the cirufMJAte who tun supervise teehmoani *ssi*tred lo letension piodocliwi 3 iwJ mentwtamce A 
uitid technical background fCC FIRS1 CLASS LICENSE *nd a mmimun of 5 yean of telnuiiiofl broadcast 
e»pei*nce is also required Previous supnreory erpenence a real plus 

TECHNICIAN 

Experience n studio broadcastui* and an FCC FIRST CLASS LICENSE m wnnsed A background in 
etetioma is also desnsale 
RKO Genera) offers a liberal compensation package 

Foi prompt conaideratiun Icnurd your resume mcludrog salary reguiroroenU to 
Perscratel Department 

RKO Getter* Buildmg. Government Center [i'v.|/ . 7 - 1 - BQSTO\ ft 

8 os«nn MA 02114 j AFnUA TE 

*» (ox* Cwnmnt, V' Vsm 


Help Wanted News 


Situations Wanted Management 


TOP TEN MARKET 

is looking tor an experienced weekend 
co anchor/ieporter Send resume and 
script samples to Box B-16& Eoual op 
portunity employer 


National Director 
Marketing & Sales 

E«ec jli.tr managamifM BSCkgruix* Mrenmon 

i<vj t-.'54rtlc*(.ii0B n yur-4 Boiirt marnetn-g and or: 
prsmiivB c’Biionni'i innevaiive inti »d«caiet 3 
t bMlotn iirqr pe*!rym«.*ic* E» 
••king m«ic* nuccniitwiy wun 
y esmoany G a» C 2’ 


>i jgrstv <* too OI 


TV Weather 

Qualified meteorologist needed wtin on- 
an television weather experience 
Medium market station Send resumes 
only to Box C 9 

Equal Opportunity Employer 


Situations Wanted Programing, 
Production, Others 


TELEVISION 
NEWS DIRECTOR 

Experienced Braaocaxt Journalist neeaed lo 
manage our nows ettort Must have proven 
track record ENG experience and manage¬ 
ment background Excellent opportunity for 
penun interested me personal challenge and 
s gcod future. Cali or send resume to Station 
Manager, WlVB TV [Formerly WBEN TV) 
207? Elmwood Avenue, Buffai. Mew mrk 
14207 An Equal Opporltfxlty Employe* 


Program Director/ 
Executive Producer 

.ruac rum Tirttriwor Wr.'te»-P»odjc«' tea.* 
•drral acparlunity lo e«£9l u P~jgry» P*roOoi at F« 
acvk« Ptoovcer 3tS«i ••Mnence er, - Ml a> r,, 8 |. 
• bu ana cyprarre r,->m*r-»inic»i«n* OtMuroe He 
Qiee in Pjpkt' Comrnurinehom WMe IniwfcviMsg 
Ben S-3 


Miscellaneous 


Auerbech/Wasserman 

Productions 

Ajvcunc* an rnstunc ev*M tin Retruau 18 1878 

Harman at Mm Century 

or 

My Son Tire Radio Mavan 

Vrn#c»ir Narmi-eily.'PrtNirmn Clerefrnd On*, 

HAPPY BIRTHDAY NORMAN 


Radio Programing 

Tin: 1114 . ll.VATIS 
ARE ItAt li 

On*55-m(nota maasiy program ol Big Barm fc- T'S 
■oiifsdm wttt! ftosl Jif» Boimr. l 

m4 PROGRAM, DISIRIKJIORS^- M 

kii/ n v,.r. o.,« I / . 

I LI11W Htroti', A*kx**Mt 7::: D S-- 



LUM and ABNER 

$ - r5 MINUTE 
PROGRAUS WEEXir 

Program Distributors 

11 VfSTA OflIVE 
LITTLE ROCK. ARK. 72210 
Phorro <501) 378-0135 


For Sale Equipment 


50 KW AM TRANSMITTER 

p reseniiy operating RCA BTA-50 G 
transrTvtter with spate parts and tubes 
Prrce includes tuning on your frequency 

Far rntqimatron an price and condition 
contact Ph.ihp Rogers. Engineering 
Manager WCAR 189Q0 James 
Cou/ens Highway. Detroit Michigan 
48235 (3t3> 345-6600 


Wanted To Buy Stations 


PUBLIC COMPANY 

interested in acquisitions 
and 'or mergers 
TV-Radio 

Profitability not a factor: 
Reply Box E-69 


Financially guanfrea corporation «ee»s AM'FM 
•adio property ir. Sautnem Mississippi Pnr* 
crpa-'s nniy write in confnlencs xtstmg terms 
deji'od fo 

Gulf Comex 


8fM0CMling f#b 20 tB7B 


77 





















For Sale Stations 


(l 


CHAPMAN ASSOCIATES* 


V 

media brokerage service 


STATIONS 




CONTACT 


W 

Small 

AM/FM 

S500K 

29% 

Bill Hammond 

<2141 387-2303 

MW Medium 

AM 

S400K 

SH6K 

David Kelly 

(414) 499-4933 

E 

Metro 

AM/FM 

Make 

Offer 

Art Simmers 

(617)840-4893 

S 

Metro 

Profnahie 

S525K 

Terms 

Bui Chapman 

<4041 458-9226 

w 

Metro 

AM/FM 

Si IKK 

Cash 

Ray Slanfield 

(213) 363-5764 


To receive offerings of stations within the areas of your interest, write 
Chapman Company, lnc„ 1835 Savoy Drive. NE. Atlanta. Georgia 30341 


MEDIA BROKERS 
APPRAISERS 

aiouuioa 

SH&Heen' 

4 J 5 MORT-.M. MIGAN -ChCATW*«III >*= 

312-467-0040 / j 



LARSON/WALKER A COMPANY 

Brokers. Consultants A Appraisers 
Los Angeles conuct Washington 
William L. Walker 

Suita 417 , 1730 Rhode Island Assnus. N.t* 
Washington, O.C 30030 
203 - 723-1593 


Class A FM 

Medium slie met Mr t, Midwesl Positive cash 
flow Excellent short and long lemi potential 
Priced at throe limes gross revenue including 
real estate low down payment, terms negotia¬ 
ble Box C 46 


e AM/FM single station marks! in Miss 
FM It sard in adjacent city. Automated. 
Good buy. $1 5,000 down II financially 
responsible 

e Powerful fultttmer, good metro area of 
GA. real eetata, bitted about $300.- 
000 $590,000 

e Clast A FM, GA city, 50t for $175,- 
000 

a AM.'FM within 50 miles of NYC Power¬ 
ful FM. Majority shara $710,000 
Terms, 

e UHF TV with 20 cable systems In 
South $1,150,000 

e Powerful Fultttmer In Northern 
Arltone. $900,000 Terme. 
e Osytimer, Sou. Cetlf. Exclusive pro¬ 
graming Billing $200,000 Positive 
cash flow of $65,000 County pop 
350.000. $520,000. Liberal terms 
s Powerful ethnic daytrmer with good 
billing. Central Goorgle metro area. 
$010,000. Assume corporate note, 
e Powerful daytlmer Fort Worth-Oallaa 
area. Good buy for 1.2 million 
e Oregon fulltimer. Profitable $180,- 
000 Terms 

• Class "C" Stereo. Central Teias. 
30.000 pop trade area. Good billing. 
(260,000. 

e Daytlmer. Southern Georgia. $265,- 
000 

e Cable TV operation In Indiana. A good 
buy. $360,000 

a FM within 35 miles of Washington, 
O.C. Consultant says potential of mov¬ 
ing within 8 miles of Washington belt¬ 
way. $340,000. Terms, 
s Fulltimer in big city In South. Billing 
$450,000 plus Real eatate. Good buy 
for $850,000. 

e FM in Cantral Pa. $225,000. Terms. 


BUSINESS BROKER ASSOCIATES 
815-894-7511 24 HOURS 



RALPH E. MEADOR 

Media Broket 
AM - FM TV - Appraisals 
P 0. Box 36 
Lexington, Mo 64067 
Phone 816-259-2544 


FT. LAUDERDALE, FLORIDA 

hi met Radiu Sialicn - &>£*3cast ng tc mi I 300000 
can pe« iwsn gn all A M trumaN maids Men R<t«i 
Uinns! lines 1876 348 900 

tw Stunnst, Tunnel Radio oi Amencs Inc 
2W0 h &.* H.gmn*, P. iMOSidUle.riN 33334 
1305! 561-1S05 Ouahhefl pnncippl* aWy 


BROADCASTING’S 
CLASSIFIED RATES 


nayablo in edvance Cneck nr money omer oniy 
(Bil ir^g cnatge to stations and firms Si 00> 

When plating an ad. indicate toe EXACT rategwy 
doftited ie*vi$ion «.v Radio, Help Wanie -1 or 
Situations Wanted Managemenl Sates, etc 11 ton 
inf o rmation is omitted we will determine toe ap 
ptopr-aie category according to toe cooy No make 
goads will be fur. it sir information is --oi included 

Tne puDfisner 18 not respond tote tor errors m ptinl 
mg due ;o iHeg-tue cooy AH copy must be c : ea*ty 
typed iy pr-ntefl 

Deaoim* t£ Monday for toe touching Monday's 
issue Copy must be submitted i» wr ling iNe 
letoprone copy accepted I 

Ropufri to ads wdh 8 hod flax ru-noer* unould be 
add-essad to ibo* number) c‘c BROADCASTING 
1735 DeSales St NW Wellington DC 20030 

Ad.eMiaers .a mg &tna flo* •umpe'5 cannot to 
quasi audio tapes .-.dec apes '.ranecriplioM 
him* or VTR'a to be Awarded to BROADCASTING 
3imo Bor nijmc.eM a^jio tape* «>deo tapes 
ttanicnptionj hlmi and VTRs are not torwardfi 
Ole and are returned to the-sender. 


Rates Classified im -an ‘"on-display Haip 
Wanted 70c per word StOOO weekly minimum 
SHuaUOns Wanted ‘persona, ansi 40C per ward 
55 00 Weekly minimum Ail other ciassiteations 
60c per word S«00C wwkty minimum 8hnd 
Bc« numbers $200 pe> 'ssue 


Rates _iv.Mfi«d display S-tuahTT* Wanted 
(personal idsi $30 00 per men Ac oiner 
ciassifteahens SeGOO per men Foi Sale Stations 
Wanted To Buy Stations Emptoymeni Services 
B-js-ness Oppoijui l.w and Pufilc Notes advei- 
frSing require display apace Agency Comm>u*on 
w, on display space 


Pupirsne? reserves toe right to aner Dasa.lred 
copy to conform w>to toe provisions of t»tte Vil of 
toa Civil Rignts Act o' ’964 as amended 


Woto count Include name and address Name of 
c-ty <0es Mamas) =• state iNew Yuik) coieittt a* 
twe words c-xie 9 ohone number including 
area code counts as one wi>rt Count eucn up 
btev:at*un, mitiai smg.e *igure oi group it figures 
or re tiers as a worn Symbols such as 35mm. COD 
PD etc court as -nn wo#o Hypneneted woids 
court as two watdx Puoluner reserves toe nghi to 
etjfcrevists ts* alter copy 


Broodcaating Fab 20 1976 
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Stock Index 


APbnjk feral 

cmpitth 

ffif our zanon 

rat* tootii moot 


Cmtitig 

Rw? 

£ka r «0 IS 


Ootifjg 

ftwc 
ftc B 


Broadcasting 


ABC 

ABC 

N 

M 


]e 

1/8 - 

1/8 

capital crrtrs 

CCp 

H 

55 

3/4 

36 

- 

1/4 

cas 

CBS 

N 

vv 

1/2 

45 

7/a - 

i 3/B 

cox 

COX 

H 

32 

1/2 

13 

- 

1/2 

GROSS T(tl tC AST 1f.C 

GGG 

k 

1ft 

1/4 

14 

VI • 

5/1 

KINGSTIP C-«**U‘4. 

rivv 

0 

a 

1/2 

6 

1/2 


LIK 

l I MB 

0 

25 

7/e 

/3 

1/4 • 

5/6 

M30N £ Y»» 

MOON 

□ 

2 

S/S 

2 

5/8 


RAHAU. 

BAmL 

0 

19 

1/2 

19 

1/2 


SCftIPPS-MOMA «} 

SCRp 

0 

SO 

1/2 

30 

1/2 


STASH 

SPG 

* 

12 


12 

1/2 - 

1/2 

STCBER 

sa* 

'1 

23 

1/A 

£« 

— 

1/* 

TAFT 

IFB 

h 

»2 


31 

3/4 • 

1/4 


Broadcasting with other major interests 



AOA*S-RUSSELL 

AAN 

A 

T l/« 

9 

• 

»/# 

JOHN ttlAlB 

BJ 

N 

ta 7/a 

!• 

3/fl * 

1/4 

ChA j s—cb aft 

CCN 

H 

9 

a 

3/4 . 

1/4 

CQN0 tNFO COMM. 

CCA 

*» 

30 )/4 

2« 

?/« • 

7/ft 

COWLES 

CWL 

4 

IS 1/v 

IB 

1/8 ♦ 

1/8 

DUN t ADSTX'Ei 1 

0 

N 

27 7/8 

2B 

7/a - 

1 

FAJACHILO INC. 

Ff , 

N 

17 s/a 

17 

3/4 - 

i/a 

FUOUA 

fOA 

H 

10 

9 

1/2 • 

1/2 

GANNETT CO. 

GCI 

H 

14 5/8 

36 

— 

3/0 

GENERAL T|RF 

G i 

H 

23 3/4 

24 

• 

1/4 

GLDBF !'AOAOt AST I NG 

GLiiTA 

0 

4 5/S 

4 

5/8 


GBAV CCMWUN. 


0 

1 1 1/4 

13 

1/2 - 

1/4 

U ABT F-HANKS 

HUM 

N 

32 l/N 

>2 

1/2 - 

3/a 

JEFFEASOM-PIlOt 

M 

N 

27 7/8 

27 

3/4 . 

1/4 

••AftYIN JOSEPHS^ 

PKVM 

0 

11 1/4 

14 

1/4 - 

1 

KANSAS STATE NfT. 

KSM 

0 

II 

10 

» 

1 

LEE ENTEAPP15ES 

LNT 

A 

24 3/4 

21 

1/4 • 

1 1/2 

LIPERTV 

tc 

N 

23 3/5 

21 

1/4 . 

1/2 

ncgkan-mill 

MHP 

H 

IT r/a 

1? 

?/8 


MEDIA GENERAL 

MEG 

A 

14 

IN 

1/8 - 

i/e 

HEBEOITfi 

MOP 

N 

24 

27 

7/A . 

l/M 

MEM0NE01A 

MET 

N 

41 1/4 

37 

3/8 • 

3 7/8 

•NJCTINfOlAA^c 

MM cO 

0 

tft 1/4 

1? 


1/4 

SEN YORK TIRES CO. 

NY A A 

A 

19 1/fl 

ie 

1/4 • 

1 1/P 

• 

otu 

N 

19 1/4 

19 

7/ft - 

5/8 

POST CORA. 

post 

0 

22 

22 



REEVES TELECOM 

RBT 

A 

J 1/8 

> 

l/t 


BOIL IMS 

rhl 

N 

lo i/a 

17 

1/4 - 

1 1/B 

AUST CRAFT 

RU5 

A 

23 5/a 

24 

• 

3/D 

SAM JOAN MACING 

SJR 

N 

10 3/4 

9 

3/8 . 

1 1/B 

SCHERING-PLOUGH 

SGP 

rt 

27 

2A 


1 

SONOMLING 

508 

A 

U s/a 

10 

1/2 • 

i i/« 

IECH OPERA?10N5 

f r 

A 

1 1/2 

1 

5/a - 

i/« 

TIMES PIBKOR CO. 

T-C 

M 

23 

23 

1/2 - 

1/2 

WASH!MCI ON POST CO. 

MPO 

A 

32 1/4 

32 

• 

1/4 

WOMETCO 

MCM 

N 

13 

13 

1/6 - 

3/fl 

Cablecasting 







ACTOH CO«P. 

ATM 

A 

r 1/2 

6 

?/e • 

5/8 

AMECO* 

ago 

0 





AMERICAN IV C CO"M. 

AMTV 

0 

33 1/2 

40 


1 t/2 

ATHENA » 


a 

7/a 


r/a 


ftURNUP C SIMS 

IStR 

a 

4 1/4 

4 

1/2 - 

t/4 

CAIUE INFO. 


0 

1 1/4 

1 

. 

1/4 

COMCAST 


0 

6 1/2 

6 

3/4 - 

1/4 

COMMON. PROPERTIES 

COMU 

0 

11 3/8 

to 

3/8 ♦ 

1 

TMtRON 

ENT 

a 

2 1/4 

7 

1/4 


GENERAL INSTRUMENT 

GAL 

R 

20 1/4 

21 

1/4 - 

1 

GENEVE CORP.** 

GEMV 

a 

11 3/6 

11 

1/8 * 

1/4 

TELE-COMMUNICATIONS 

TC J* 

a 

11 

■ 1 

3/a - 

3/a 

TELEPKCHPtfR 

TP 

N 

9 1/2 

a 

5/a ♦ 

7/8 

TExSCAN 

TFAS 

a 

1 3/4 

i 

5/a . 

l/P 

TIME INC. 

Tl 

N 

34 1/4 

35 

7/a - 

I 1/9 

TOCO" 

TOC* 

a 

3 3/4 

) 

3/4 


IIA-CXUMflA CA1LE 

UACC 

a 

24 1/2 

23 

3/4 * 

3/4 

UN 11 £ 0 CAHLE IV 

UCTV 

a 

10 3/4 

10 

5/a ♦ 

1/8 

VIACOM 

VIA 

N 

18 3/4 

17 

1/2 » 

l 1/4 


- .34 

46 

3/4 

34 1/8 

7 

1".152 

6M.4»2 

.44 

60 

1/2 

44 1/4 

10 

7,441 

417,065 

7.4 V 

62 


44 1/2 

r 

28.100 

1,250.450 

l.*l 

35 

1/4 

25 1/2 

9 

6,185 

201,012 

• 4.27 

1 5 

1/2 

13 3/3 

T 

ft on 

12,200 


7 


1 7/8 

12 

462 

3,003 

• 7.47 

25 

7/8 

16 1/2 

9 

2,744 

71,076 


2 

5/ft 

1 7/a 


425 

1.113 


1- 

1/2 

8 5/8 

21 

t,2d] 

24,979 


37 


33 1/2 

7 

2,599 

7ft,964 

- 4.00 

12 

1/2 


ft 

1.437 

17,844 

1.04 

2b 


19 J/0 

4 

4.476 

115.B05 

• .76 

13 

7/9 

2n 5/S 

T 

4,1 T9 

lii.aoa 




TOTAL 

78, T 0? 

2,978,743 


• 

1.78 

1 

1/5 

3 

3/4 

8 

1.229 

8.756 

• 

1.34 

1 9 

3/4 

11 

1/8 

5 

2.43? 

45.904 

• 

2.65 

9 

i/A 

4 

1/2 

17 

4.451 

40.059 

• 

7.92 

33 

t/4 

19 


10 

6.«20 

212,790 

♦ 

.63 

18 

1/4 

12 

1/2 

21 

3. “69 

72,434 

• 

'.46 

31 


26 

1/4 

14 

26.339 

734,199 

— 

.70 

1? 

3/4 

9 

1/2 

11 

5.703 

100.603 

• 

5.26 

13 


3 


6 

■. - 

93.960 

— 

1.04 

40 

3/4 

32 

i/4 

14 

22,430 

199,060 

• 

1.04 

29 

1/4 

22 

3/8 

s 

22.247 

528.247 



4 

3/B 

2 

1/B 


2.772 

12,320 

- 

1.55 

H 

1/2 

6 


6 

475 

6,293 

* 

1.15 

14 


26 


12 

4.477 

143,823 

« 

.45 

32 

3/B 

26 

5/8 

9 

23.400 

632,275 

• 


17 

1/4 

10 

1/4 

7 

1,978 

26.208 

• 

10.00 

11 


4 

J/4 

Id 

1*727 

18.997 

• 

4.45 

28 

t/e 

22 

1/4 

13 

4,910 

122,017 

• 

2.15 

24 

3/4 

18 


7 

6.762 

160,597 



19 

5/8 

15 

5/8 

9 

24.675 

441,065 

- 

• as 

20 


13 

5/d 

7 

7.277 

101,870 

• 

.44 

2ft 

7/9 

IT 

j/ i 

7 

3,0 74 

86.072 

• 

10.36 

41 

1/4 

B 

1/4 

9 

6.630 

273.467 

• 

1.47 

2 T 

1/2 

16 

1/4 

6 


110.449 

• 

6.16 

19 

1/2 

15 

1/4 

A 

11.42? 

221,301 

- 

*.l- 

24 

1/4 

la 

5/8 

7 

2 »J90 

44.092 



74 


16 

1/4 

7 

86 T 

19.074 



3 

1/B 

l 

J/4 

52 

2.381 

7,440 

• 

6.52 

24 

1/4 

16 

1/8 

8 

33.000 

532.125 

— 

1.56 

24 


a 

1/2 

14 

2.297 

54,266 

• 

14.46 

It 

3/4 

i 

5/8 

16 

2,409 

26,971 

- 

3.57 

44 

3/4 

27 


9 

34,464 

1,460,26ft 

♦ 

10.7} 

12 

r/a 

8 

3/8 

5 

1 . 1 J’ 

12,822 

- 

3.44 

4 

3/4 

2 

3/fl 

17 

1.344 

4.704 

• 

2.12 

25 

3/A 

20 

3/4 

9 

33,911 

T79.953 

• 

.78 

J4 

1/R 

21 

3/4 

« 

6,476 

273,351 

• 

2.80 

14 

3/4 

to 

?/« 

9 

9.404 

122.232 






total 

362,975 

A, 340,610 


♦ 

9.09 

7 

1/2 

J 

1/8 

8 

7.710 

20.125 




1/2 




I ,200 


• 

3.73 

41 

1/4 

19 

3/4 

21 

3,863 

148.725 




7/8 


l/a 


7.125 

1.559 

• 

8.33 

4 

3/4 

3 

l/S 

19 

8,170 

15.572 

♦ 

25.00 

I 

1/4 


1/2 

6 

663 

878 

- 

1.70 

3 

3/4 

3 

3/4 

11 

l *631 

10.731 

• 

9.33 

11 

3/8 

1 

5/8 

28 

4.R 16 

54,782 



2 

1/4 


7/8 

2 

*T9 

2.20? 

• 

4.70 

a 


IT 

5/5 

8 

7*508 

152,037 

• 

2.74 

12 

1/7 

1 

1/2 


1*121 

12.751 

— 

2. NO 

14 


2 

7/B 

65 

5*281 

68.655 

• 

10.19 

9 

1/2 

b 

3/4 

22 

16.793 

159,533 

• 

7.69 

2 


1 

1/4 

10 

786 

1.375 


3.13 

38 

1/4 

31 

J/4 

a 

20*341 

707.127 



4 

3/e 

2 

1/4 

8 

894 

3.352 

• 

3.15 

23 


13 

1/2 

16 

1.6 79 

41.135 

* 

I.IT 

to 

3/4 

3 

7/8 

37 

1.9J5 

20*586 


7.14 

20 


9 

1/2 

14 

3,750 

70,312 






TOTAL 

86,453 

1.311.885 


aro»Oca*tjft« Fro 20 1578 

79 







Oowrg 


net cfiA/tg* * tianp* 


ttrrn 


P)c out 

retio tOCO) 


faw mar»*f 

cap'WM 


Sloe* Md kV-d 

lymbo/ fjrcn ret 13 hfO B 


Programing 


COLUMBIA PICTURES 

CPS 

N 

15 

V/* 

IS 

T/R 



niSNEtr 

OTS 

N 

33 

3/a 

34 

1/2 

• 

l 1/9 

FtLHWAYS 

FWV 

A 

9 

l/A 

9 

T/h 

* 

t/4 

fOUR ST A* 



l 


1 

1/4 

- 

1/4 

GULF • WESTER* 

ow 

N 

U 

A/4 

11 

3/4 



MCA 

Kf A 

N 

33 

1/2 

33 


- 
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High fidelity and humanism 
make up Harman blend 

In the old days. Under Secretary of Com¬ 
merce Sidney Htirman might have been 
called a captain of industry. He could also 
serve as a model for a Horatio Alger story. 
And he can be seen as one of those in¬ 
dividuals who comes along every once in a 
while to prove that pursuit or humanistic 
goals is not necessarily a onc-wuv trip to 
disaster for a businessman; To the contr¬ 
ary, his pursuit of those goals, which in¬ 
volve treating employes with respect and 
dignity, has paid off handsomely 

These are some of the things members 
of the communications community may 
find significant us they examine the back¬ 
ground of u man who is likely to play un 
important role in the development of 
telecommunications policy in the Carter 
administration With lines of responsibility 
running to all Commerce Department 
agencies. Dr. Harman will in effect be Hen¬ 
ry Geller’s boss after Mr GcllcrS ex¬ 
pected nomination and confirmation as 
assistant secretary of commerce in charge 
of the new National Telecommunications 
and Information Administration Thut ac¬ 
tion is expected in the next couple of 
weeks. 

It's a responsibility Dr Harman is anti¬ 
cipating with relish. He describes Mr 
Gellcr. the former FCC general counsel in 
whose selection Dr Harman played a ma¬ 
jor role, as a “most admirable fellow" 
And he says NTIA will be doing some of 
the “most important work" In the Com¬ 
merce Department in the coming 
decade—"enormous" in fact. "It's an 
enormous field w ith enormous challenges, 
enormous problems and enormous oppor¬ 
tunities." he says 

The enthusiasm is understandable, 
given Dr. Harman’s background As co¬ 
founder in 1953 of Harmun-Kardon Inc . 
he was one of the pioneers of the high 
fidelity industry in the U.S., and a suc¬ 
cessful one; the company, renamed Har¬ 
man International Industries Inc., and 
with 12 divisions, four of them in Europe, 
was sold last year to Beatrice Foods, a con¬ 
glomerate. in an exchange of stock valued 
at SI00 million. And for four years in the 
1960's. Dr. Harman was directly involved 
in the cable television industry as presi¬ 
dent and chief executive officer of Jerrold 
Electronics Corp after Harman-Kardon 
and Jcrrold hod merged. Thut merger, 
however, eventually became unstuck 
(there were "policy differences," he says) 
and Dr Harman regained control of Har¬ 
mun-Kardon. 

Finally, as another reason for his in¬ 
terest in the responsibilities he will have in 
connection with NTIA. Dr Harman men¬ 
tions "my own sociological attitude of 
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Sidney MoMimei Harman—under secretary ot 
commerce b. Montreal Aug. 5 1918: BS. C»ty 
College erf New York, 1940. postgraduate 
studies Brooklyn Polytechnic institute and 
New York University both tg41-42, PhD, Union 
Graduate School. Yeiiow Springs. Ohio, 1973; 
assistant to president, and then executive vice 
president Bogen Co New York. 1940-1953 
chairman, pres-dent and ch*f executive 
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president and c met executive officer, Jerrotd 
Electronics Corp, 1963-67, president and 
chief executive otficer. Harman International 
industries Inc 1967-77, chairman added to 
title, t973’m Sylvia Stem.divorced, cmidren- 
Lynn Quitkm Barbara Harman. Gina Small, and 
Paul Harman 


where we are" That attitude, given his 
history, seems to reflect concern for im¬ 
proving the human condition For years, 
he was active in the civil rights movement, 
and is a trustee of the Martin Luther King 
C enter for Social Change While running 
Harman International, he served as presi¬ 
dent for several years of Friends World 
College, an experimental institution with 
several campuses around the world Stu¬ 
dents attend them seriatim in the process 
of acquiring what Dr Harman calls a 
“polylingual, polycultural and polyna- 
tionationnl” education. Struck by what he 
suw as the parallels between the relation¬ 
ship of the college and its students and 
Harmun International and its employes, 
he returned, at age 51. to graduate school 
to study that relationship formally He 
earned a doctorate in social psychology 
from Union Graduate School. Yellow 
Springs. Ohio, and that experience, in 
turn, led to the introduction of 
unorthodox management techniques at 
Harman International plants designed, as 
some have described them, as “work 
humanization programs.” 

To Dr. Harman, the techniques—which 
include such things as an employe stock 


plan, employe newspapers free to criticize 
management, plant schools offering a 
variety of courses, and production sched¬ 
ules that permit workers who finish work 
early to go home early —are aimed at 
eliminating the sense of alienation he feels 
most colleges and businesses foster in 
their students and employes Staled 
starkly, the operating principles sound 
simplistic—mutual trust, fair treatment, 
recognition of the individual as an in¬ 
dividual. job security and the opportunity 
for individuals to have a voice in decisions 
affecting them. But if the program makes 
Dr. Harman sound like a do-gooder— 
whatever connotation one wishes to attach 
to that term—it should be noted that Dr 
Harman has done well, as the merger with 
Beatrice Foods indicates. In recent years. 
Hannan International recorded growth 
that compounded at an annual sales rate of 
more than 34% and at an annual profit rate 
of almost 39%. 

Dr Harman entered the high fidelity 
field when most of those seeking to im¬ 
prove the sound quality of recorded music 
were hobbyists Dr Harman was one of 
them. It was during World War II. he was 
in his first job after graduating from City 
College or New York, at the Bogcn Co., a 
manufacturer of public address systems 
As a lark, he and friends modified some of 
the products in an effort to play records— 
on transcription tables borrowed from 
local radio stations—at levels of fidelity far 
superior to that possible on the 
phonographs of the day. 

After the war. Dr. Harman persuaded 
the company to add to its product line 
some equipment with which he hod been 
experimenting. But by 1953, he and a 
fellow employe. Bernard Kardon. were 
ready to strike out on their own. And their 
company, which arrived on the scene at 
about the same time public excitement 
over quality sound was growing, was. Dr. 
Harman recalls, an “immediate" and 
"phenomenal success" 

In the discussions preceding the deci¬ 
sion to scrap the White House’s Office of 
Telecommunications Policy, and merge its 
functions with those of Commerce's Of¬ 
fice of Telecommunications and place the 
resulting agency within Commerce, one of 
the disadvantages of that arrangement was 
said to be the likelihood the unit would 
lack the prestige the White House location 
had given OTP to carry out its respon¬ 
sibility for formulating telecommunica¬ 
tions policy But Dr. Harman, who might 
be considered a businessman-romantic or 
a can-do idealist, has no doubts. The 
Department of Commerce “will have a 
significant role to play in telecommunica¬ 
tions policy " he says. “And.” he adds, 
almost as ff speaking of hi-fi equipment. 
“I expect it to play it well" 
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Editorials 


Off-campus tenure 

f ; CC Chairman Charles D. Ferris has at last given up his ex¬ 
tended search for a footloose genius to run the FCC's inquiry into 
television networking. He has settled for two co-directors, 
presumably in despair of discovering one human with all the 
talents he was looking for. 

The doubling of original specifications is. of course, in line with 
other giant strides taken in the Carter plan to cut back the 
bureaucracy and reduce regulation As has been noted here 
before, the FCC's general expense is going up. and Mr. Carter’s 
new National Telecommunications and Information Administra¬ 
tion is budgeted well above the combined costs of the two agen¬ 
cies—the White House Office of Telecommunications Policy and 
the Commerce Department Office of Telecommunications—that 
it is scheduled to replace Businesses outside the communications 
field must have been on the administration's mind when it has 
talked of deregulation. 

The network study staff. Mr. Ferris has told the Congress, will 
number 10 and take perhaps three years to complete its work. 
History suggests that the chairman may be as optimistic in that 
forecast as he was last year when he promised to appoint the staff 
within 30 days of his taking office last October 

Long memories will recall that the FCC in 1955 hired a network 
study staff of 13 members to investigate approximately what Mr 
Ferris's recruits arc now hired to investigate In 1957 that staff 
submitted a report recommending many regulations that the FCC 
eventually adopted, und a few that it didn’t, but saying that much 
of its work was incomplete At that point the FCC established a 
permanent Office of Network Study that spent years conducting 
hearings and issuing reports that materialized into the prime time 
access rule that took half an hour of evening programing away 
from the networks. The access rule, first adopted in 1970, has 
been modified as recently as 1975. With all those network 
restraints on the books, why must a new band of lion tamers be 
hired now? The answer says as much about the network’s resour¬ 
cefulness and basic values in the television system as about the 
FCC’s ability to understand the real world of television program¬ 
ing and distribution. 

Whatever the outcome of Mr. Ferris’s study, the names of Pro¬ 
fessors Thomas G Krattcnmaker and Stanley M Bcsen will take 
their places alongside those of others who have entered the cage 
to face down the beastly networks: Roscoc L Barrow in the phase 
that ended with the Barrow Report of 1957. Ashbrook R Bryant 
who made a career of it afterward. If the professors like it at the 
FCC and consult the precedents, they can probably stretch their 
new jobs into infinity. 

First things first 

The lonely voice of Senator William Proxmire (D-Wis ) was 
raised again last week in advocacy of his bill to repeal the Com¬ 
munications Act’s Section 315. which contains the fairness 
doctnnc and the requirement of equal time for political candi¬ 
dates Mr Proxmire offered an amendment that he said was in¬ 
tended to disengage his legislation from present arguments over 
sex and violence in broadcast programing. 

“I am not advocating that the FCC should gain, retain or lose 
any power to regulate expressions of sex and violence on radio 
and TV,” said the senator. ”1 phrase it this way because it is not 
now clear exactly what power the FCC may or may not have in 
this area." 

Wc would have liked it belter if Senator Proxmire had said that 


the First Amendment is as applicable to sex and violence as to 
other presentations on the air. Still, he has a practical point in at¬ 
tempting to head off the kind of diversionary argument that cun 
sidetrack serious discussion of equal-lime and fairness-doctrine 
issues. 

The biggest problem facing Mr. Proxmire's legislation is the dis¬ 
inclination of his colleagues to consider it Across the Capitol. 
Lionel Van Dcerlin (D-Calif). chairman of the House Com¬ 
munications Subcommittee, hus frequently mentioned an In¬ 
terest in correcting Section 315. but his more recent statements 
on pending legislation have been confined to the larger enterprise 
of rewriting the whole Communications Act—a project that he 
now concedes may take longer than he once thought it would 

While the main event drags on. probably into the next Con¬ 
gress, perhaps Mr. Van Deeriin will reconsider his intention to 
bypass smaller projects in the broadcast field. It would cause no 
delay in the big rewrite if Mr. Van Deeriin began work on repeal 
of Section 315. For good measure he could throw in the lengthen¬ 
ing of broadcast license terms that he has at times also suggested 
as a laudable objective. 

Two who mattered 

John Royal died last week at the age of 91. Bill Hedges died a few 
weeks earlier (Broadcasting. Jun 23) at 82. They were contem¬ 
poraries at NBC, and both, in entirely different ways, had much to 
do with shaping broadcasting practices. 

It would be hard to overestimate the contributions of John F 
Royal to. first, radio and. then, television in their development as 
major entertainment media He was a showman of keen wit and 
engaging personality, equally at ease with the biggest stars of the 
day and with novice talents that he started on the way to stardom. 
His innovations are common standards now. 

While Mr Royal concentrated on what got on the air. William 
S. Hedges was pioneering in the arrangements of program deliv¬ 
ery At the outset of his career he was simultaneously the radio 
editor of the Chicago Daily News and manager of the paper’s 
radio station, which later became NBC’s. He went on to a career 
with many executive assignments, including a long term in affili¬ 
ate relations He was among the founders of the National Associ¬ 
ation of Broadcasters and its president in 1928-29. After his 
retirement from NBC he remuined active as chief architect of the 
Broadcast Pioneers history’ project and library 

There arc younger broadcasters who may never have heard of 
either man. but there is no broadcaster who is without debt to 
both of them 



"Now where is that damn dogf" 


BrcaacMtiOg PM 20 1978 

82 




The #2 Independent in 
America’s Top 25 Markets 
Just Happens to be UHF! 

KTXL-TV Sacramento/Stockton 
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•SOURCE: 

Arbitron reports November 1977 sign on to sign off metro share of audience top 
25 markets. Based on the number of households in ADI 1/1/78. 
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At Home. Or Away. 

At home in the studio, or away on location. 
Ward-Beck s flawless performance comes 
through for you. 

The same engineering expertise, imagina¬ 
tive design concepts, and unparalleled 
craftsmanship, provide a depth of quality 
that is inherent in every Ward-Beck con¬ 
sole, whatever its application. 

Fot those who want a consistent winner, 
there is really only one choice. 


Tomorrow's Technology Toctoy 


Ward-Beck Systems Ltd., 841 Progress Avenue. Scarborough, Ontario, Canada 
Telephone (416) 438-6550. Telex 065-25399 
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